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Feed Ingredient Price Rule Approved 





USDA Will Make 
No Changes in 
Soybean Standards 


WASHINGTON—The U.S. Depart- 
ment of Agriculture has announced 
that no changes are being made at 
the present time in the official grain 
standards of the U.S. for soybeans. 

Requests were made by the Ameri- 
can Soybean Assn. and the National 
Soybean Processors Assn. that the 
department revise the soybean stand- 
ards so as to lower the maximum 
limits of moisture and foreign mate- 
rial 1% in each of the numerical 
grades. 

Notice that the department was 
considering these requests was pub- 
lished in the Federal Register, Dec. 
13, 1950, and informal hearings were 
held in January and February, 1951, 
at Toledo, Ohio; Chicago, Ill.; Cedar 
Rapids, Iowa; Decatur, Ill, and Min- 
neapolis, Minn. Opportunity was also 
provided for those who desired to do 
so to express their views in writing 
by Feb. 15, 1951. 

After careful review of all com- 
munications, representations submit- 
ted at the hearings, and other infor- 





mation available to the department, 
it has been decided not to amend the 
official grain standards for soybeans 
at this time. 


FEED MEN MEET, STUDY 
ELEVATOR OPERATION 


JACKSON, MICH.—Approximately 
75 southern Michigan feed men, mem- 
bers of the Michigan Association of 
Feed Manufacturers met here re- 
cently. 

The business session, one of four 
held throughout the state, was de- 
voted to the principles of construction 
and efficient operation of grain and 
feed elevators. 

The men were luncheon guests of 
McLaughlin, Ward & Co., Jackson 





NATIONAL VITAMIN OIL 
ASSN. PLANS MEETING 


CHICAGO—A general meeting of 
the National Vitamin Oil Assn., Inc., 
will be held at 2 p.m., May 9, at the 
Blackstone Hotel here. 

In announcing the session, James 
H. Burrell, executive secretary, said 
that “suggestions and constructive 
criticism will be welcomed in an ef- 
fort to provide a broader program 
with more beneficial results for mem- 
bers of the association.” 








GRAIN PROCESSORS GIVEN NEW 
BASIS FOR FIGURING CEILINGS 


Millers, Processors May Use Sales as Basis for Ceilings 
on Flour, Meal, Millfeed, Other Feed Ingredients 
—By-Products Price Problem Cited 





N.W. FEED GROUP HEARS 
REPORT ON OILSEED MEALS 


MINNEAPOLIS—tThe feeding char- 
acteristics and chemical properties of 
oilseed meals were described by Dr. 
J. W. Hayward, director of research, 
Archer-Daniels-Midland Co., at 
April 2 meeting of the Northwest 
Feed Manufacturers Assn. 

The talk was the second in a series 


on major feed ingredients. Represen- | 


tatives of Northwest concerns produc- 
ing oilseed meals shared the 
table with speaker and several past 
presidents of the organization. 

It was announced that the annual 
animal nutrition short course at the 
University of Minnesota would be 
held Sept. 17-18 at the Farm Campus, 
about a month earlier than usual in 
response to feed industry suggestions 





Plan to Freeze Parity for Price 
Ceilings Faces Attack in Senate 


WASHINGTON —A Senate floor 
attack is expected soon on the ad- 
ministration’s drive to jam through 
Congress a provision in new stabili- 
zation legislation that would freeze 
parity for price ceiling purposes. This 
information has been disclosed in top 
Republican circies in the Senate farm 
bloc, where it is understood that the 
White House has given orders to sell 
a farm parity freeze for price ceiling 
purposes as the only chance of ob- 
taining price stabilization. 

The campaign for this change in 
the defense legislation is said to be 
privately backed by Charles F. Bran- 
nan, secretary of agriculture, but it is 
doubted that he will push the cause 
when it comes up for consideration. 

The administration-Brannan story 
is that since parity on an annual basis 
is used as a concept for price support 
it ean be used as a concept for price 
ceilings. 

In the Senate and among Office of 
Price Stabilization economists this 
approach is laughable. It is pointed 
out that it merely postpones the effect 
of an advancing parity level to stipu- 
lated periods. For example, parity 
would continue to be calculated by 
the U.S. Department of Agriculture 
each month regardless of any. change 
in the defense production act stabili- 
zation provisions. 

For price ceiling purposes it would 
be frozen at some recent date, say 
March 15, 1951. If that was adopted, 





price ceilings would be frozen when 
and if they reached parity at the 
March 15 level. However, as a crop 
year waned and farmers saw that the 
parity price was advancing they 
might be unwilling to sell their crop 
if they saw a potential increase in 
price of several cents a bushel with- 
in 60 to 90 days. 

The administration approach has 
already been attacked by Harold 
Cooley (D., N.C.), House agriculture 
committee chairman. It is expected 


that the real fireworks will come on | 


the Senate side when Senator George 
D. Aiken (R., Vt.), takes the floor to 
expose the plan of the administration 
to blame the whole failure of stabili- 
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zation on the farmers because of the 
parity ceiling provisions of the De- 
fense Act of 1950. 


Impartial OPS economists say that | 
the administration plan is a delusion | 
and will not succeed in halting the | 


advance of parity. They say that so 
many other factors are involved in 
the parity calculations that any at- 


tempted freeze would only tend to | 


delay a final accounting. 
“Political Window-Dressing” 
They dub it political window-dress- 


ing—a window dressing that may be | 
| fully exposed when the Vermont sena- 


tor takes the Senate floor this com- 


| ing week to denounce this attempt | 


to smear the farmers with the respon- 


| sibility for the continued advance in 


living costs which price ceiling regu- 
lations have failed to halt. 

On the side of the opposition it 
might be noted that the first major 
specific ceiling regulation on manu- 
factured feed prices drove the price 
of soybean oil meal to the indicated 
ceiling but that subsequently trade 
competition forced a marked recession 
in that advance. 


FRANK WATSON JOINS 
VAL-A ORGANIZATION 
CHICAGO—Frank Watson of De- 
catur, Ill, who operated a feed store 
and hatchery for many years, has 
yoined the Val-A Co. as its represen- 
tative in Southern Indiana. 





the | 
| sors’ sales of flour, meal and millfeed 


head | 





| the 





By JOHN CIPPERLY 
Washington Correspondent of 
Feedstuffs 
WASHINGTON — The Office of 
Price Stabilization is issuing a sup- 
plementary regulation which provides 


| a new basis for establishing ceiling 


prices for grain millers’ and proces- 


or other feed ingredients processed 
from six listed grains. 

The grains are grain sorghums, 
corn, flaxseed, oats, rye and wheat. 

The order was approved April 6 
and will be effective April 12. 

The regulation provides fundamen- 
tally that the affected grain millers 
and processors may base their ceil- 


| ing prices on sales rather than de- 


liveries during the base period. Where 
permissible, parity adjustments may 
then be made from this base period 
ceiling. 


Supplementary to GCPR 

The order is a supplement to the 
General Ceiling Price Regulation and 
must be read in connection with the 
GCPR. 

It provides a new basis for estab- 
lishing ceiling prices for “sales by 
certain grain millers and processors 
of flour, meal and millfeed or other 


| feed ingredients processed from” the 


listed grains. 

“This new method,” the order says, 
“supersedes that set forth in the 
GCPR, as amended, with respect to 


| calculating ceiling prices for these 


commodities when sold by these grain 
millers and processors.” It provides 
that ceilings may be based on con- 
tracts for sale rather than on deliv- 


| eries. 


Under this supplement, a base ceil- 
ing will be the “highest price at 


| which you contracted in writing dur- 


ing the base period to sell the prod- 
uct for delivery within 120 days aft- 
er the date of the contract, or if 
you made no such contract during 
base period, then the highest 
price at which during the base period 
your most closely competitive seller 
in your normal market contracted in 
writing to sell the product for de- 
livery within 120 days after the date 
of the contract to a purchaser of 
the same class.” 


Pass-Through 

From that ceiling, subsequent in- 
creases in the price of the basic 
commodity may be passed on under 
parity adjustment provisions of the 
GCPR. 

The pass-through adjustment is 
hedged, however, by this qualifica- 
tion: “For the purpose of computing 

(Continued on page 73) 
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The Feed Plant on the Farm 


T the University of Wisconsin there is an Electric Research Farm, the 

excellent purpose of which is to study uses of electricity on a practical, 
operated-for-profit farm. The Electric Research Farm is financed by the 
Wisconsin Utilities Assn., but its activities are handled by the agricultural 
engineering department of the University. 

The project undoubtedly is of over-all benefit to agriculture. More and 
more electric power is being made available to rural communities in the 
United States, and it brings many advantages both in standards of living 
and in costs. Sometimes, as would be expected, the research departs from the 
practical highroad and takes off for a green appearing pasture in the far 
away hills. 

This is what happened, we think, when the university came out a couple 
of months ago with a press release on an “automatic feed handling plant” 
for farm installation. It was designed, said the release, to allow a farmer 
to take grain from the field, dry it, store it, grind and mix it. Everything 
would be done mechanically, through the use of electric power. 

A breakdown of the equipment needed and estimated costs of the in- 
stallation was contained in an article in the current issue of Country Gentle- 
man. Here is what would be needed: 

Three prefabricated steel grain bins, with foundation and erection 
ear corn grinder, with motor, switch and belt; hammer mill, motor 
with motor and drive; hoppers for ground corn, 
agitators and variable speed 
blower-mixer-elevator, with 














costs; 
and switch; corn elevator, 
bran and concentrates, with motors, drives, 
augers; augers and motors for the grain bins; 
motor and switch; electrical wiring. 

Estimated cost as of last fall (with only $200 listed for labor) totaled 
slightly more than $5,000 for the installation. 

The suggestion is made that, with this setup, the farmer can grind grain 
once a month, and mix a supply of rations once a week. The hoppers being filled, 
“he pushes the appropriate buttons to start the machinery whirring while 
he goes about other business. . The plant is augering metered amounts 
from the various hoppers into the mixing hopper. Crushed corn, bran and 
the concentrate-salt-minerals mix each flow in. Small grain is augered from 
grain bins, goes through the hammer mill and is blown into the mixing hopper. 

. When the desired amount has been delivered (through a spout into a 
trailer) the machines turn off. At his pleasure, the farmer can haul the ration 
to the feed bins in the dairy barn.” 

Well, that seems to us to be tinting the distant grass with a greener 
hue than it deserves. The investment called for in such an installation cer- 
tainly would cost more than the estimated $5,000, especially if all the labor 
costs that would be entailed were included. But, even at the $5,000 figure, 
the capital investment would be high for a facility that would be operated 
only once a week and would stand idle the rest of the time. There are not 
many, if any, “average” farms on which it would be at all practical. 

If the principal purpose is to conserve farm labor, the feed manufacturer 
and dealer can do the job. They have the facilities, the experience and the 
volume that will allow them to furnish the service cheaper and better. It 
is their business. 


* * * 


Of the Same Feather 


N amusing corollary to the above is another item in the issue of Coun- 
try Gentleman that contains the article on the automatic farm feed 
plant. Headed “Farewell to Farm Cow,” it states that the family milk cow 
is going the way of the buggy horse in the Corn Belt. Why? It quotes one 
farmer as saying that he found his milk was costing him 75¢ a quart, so 
he started buying it in town. The item also says that farm gardens are on 
the decrease because, as one farmer says, “after cultivating 40 to 50 acres 
of corn a day, I don’t want to spend an hour hoeing in a 2 by 4 garden.” 
We advance the opinion that, if farmers will analyze it, the farm feed 
plant is in the same category as the family milk cow and the farm garden. 





had been associated with the malt- 
ing firm 50 years and had been its 
president since 1932. Surviving are 
his widow, a daughter, a son and two 
grandchildren. 


GEORGE JOSEPH BERGER DIES 

CHILTON, WIS.—George Joseph 
Berger, 70, president of the Chilton 
Malting Co., died recently while va- 
cationing at St. Petersburg, Fla. He 
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Northwest Formula 
Business Holds 
About Steady 


Formula feed business in the 
Northwest continued at about the 
same pace as the previous week, al- 
though over-all sales were not as 
brisk as might be expected for this 
time of the year. 

Easiness in the protein meals and 
some other ingredients encouraged 
dealers to hold off buying anything 
beyond immediate needs. However, 
with their inventories generally low 
and spring feeding picking up right 
along, they placed enough orders to 
produce a fair sales volume for man- 
ufacturers. A stronger tone in ingre- 
dients, manufacturers say, probably 
would produce a good expansion in 
business. 

While the oilseed meals were easy, 
millfeed prices advanced, and thus 
chick and poultry feeds generally 
were priced higher. Other formulas, 
based on the meals, were marked 
down in most cases. 

Deliveries of new chicks from 
hatcheries have expanded rather rap- 
idly, and formula demand is well con- 
centrated on chick mashes. Turkey 


. 





The index of wholesale feed- 
stuffs prices for the country as 
a whole, compiled by the Pro- 
duction and Marketing Admin- 
istration, stood at 245.4 as of 
April 4, up 1 point for the week. 
The feed grain index was 244.2, 
down 5 points from the previous 
week. 











starter sales also are improving. Hog 
concentrates are moving in fair vol- 
ume, but dairy feed business is spotty 
—up for some mills and down for 
others. 

Production continues at five days, 
24 or 16 hours a day, but the back- 
log of orders is not large for most 
concerns. A good truck business is 
helping to keep output up. 

v¥ 


Business Rated 
Good by Most S.W. 


Feed Manufacturers 


Although heavy rains hindered for- 
mula feed trading activity in some 
areas, particularly in Iowa, business 
in general was good for manufactur- 
ers in the Southwest this week. Most 
plants reported production steady to 
slightly improved, although there 
were some exceptions to the rule. 

Increasing the tonnage of feed sold 
by some mills this week was the ex- 
cellent demand over the dock. Some 
of the best dock days of the season 
were reported. In addition, carlot 
business was good, and shipments by 
rail were running behind in some in- 
stances. 

Manufacturers who concentrate 
their sales efforts on poultry and hog 
feeders found business very good this 
week. Shipping instructions were 
heavy enough in a few instances to 
require Saturday and Sunday opera- 
tions. On the other hand, there were 
mills that experienced no unusual 
rush for shipments and were sched- 
uling a normal five-day week. The 
trade in general expected a later 
peak in chick starter movement this 
year, judging from the rather gradu- 
al upturn going on at the present 
time. Hog feed sales have been uni- 
versally good except at points where 
weather was an adverse factor. 

Price lists were altered both ways 





this week. Because of some declines 
in vegetable oil meals and meat 
scraps, higher proteined formula 
feeds were reduced 50¢@$1 ton. How- 
ever, further gains in millfeed and 
modest increases in grains have 
added 50¢ or so a ton to lighter for- 
mulas. 
2 © 


Northeastern Feed 
Buying Fails to 
Show Usual Gain 


Production of formula feeds in the 
Northeast continued at a very slow 
pace this week, with mills working on 
a day-to-day basis, depending upon 
receipt of orders for their production 
schedule. Only one mill was reporting 
full time operations, while other mills 
operated four or five days. 

The absence of demand by the nor- 
mal users of feeds is mystifying to 
the producers. April ordinarily is a 
very busy month, with overtime op- 
erations usual. Exceptional large 
acreages and production of oats and 
corn in this area last year is partly 
to blame for the slack demand for 
formula feeds. Country custom grind- 
ing mills have been doing a fine busi- 
ness of grinding and mixing, but they 
too expect a slackening off very soon. 

© . 


Central States Sales 
Up Some, But Volume 
Still Is Limited 


Formula feed demand in the cen- 
tral states area continues to gain a 
little momentum as the spring poultry 
season opens up, but mills explain 
that the volume of trade is not large. 

Egg mashes still are the leaders. 
Chick starters are increasing, but the 
real peak of the hatchery season is 
ahead. Turkey poults are lagging sev- 
eral weeks behind normal, which 
means a corresponding delay in feed 
buying. 

Reasonably good movement of broil- 
er feeds is reported, with prices of 
finished birds mostly better than a 
break-even basis, but there is little 
inclination to lay in feeds very far 
beyond a comfortable inventory basis. 

Hog and cattle rations still are 
in good demand, but dairy feed re- 
mains quiet. 

Production five days a week at 
about three fourths of capacity is the 
report of central states mills. Box- 
cars remain tight, but by careful man- 
agement mills seem able to wangle 
cars as needed. Buyers seem to be 
learning to live with the new 30-ton 
minimum loading requirement which 
was objected to rather strenuously 
at first. 

The formula feed price situation is 
barely steady to a trifle easier, re- 
flecting the lack of buying pressure 
and a general softening in ingredients 
all along the line. 

° & 


Pacific Northwest 
Retail Feed Trade 
Holds Up Well 


Warmer weather, combined with 
easier markets, were the chief busi- 
ness influences during the week. On 
the one hand, some improvement was 
noted in the volume of feed business, 
particularly at the retail level, but 
declining markets influenced buyers 
to sit on the sidelines and use up 
their inventories. 

Hatching reports continued to paint 
an optimistic picture for the chicken 
business this year, and private sur- 

(Continued on page 79) 
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by using FCA dry powdered ANISE CONCENTRATE 4 X as an economical 
replacement for Chinese Star Ground Anise Seed. 500 pounds of this product, 
at a cost of $1.20 per pound, is equivalent in flavor and aroma strength to 
1 ton of the best grade of Ground Anise Seed (or over 5 tons of inferior grades) 


which may cost up to $900.00 per ton. 


DRIBASE ANISE CONCENTRATE 4 X 100 Ib. Fibre Drums 
(4 Times Concentrated) $1.20 Pound 


This product provides a freshness and flavor uniformity which cannot be ob- 
tained with even the best grades of raw Ground Anise. Furthermore, it does 
not mold or form any other bacterial growths, and it prevents the introduc- 
tion of dust, dirt and other foreign substances that would contaminate your 
product. It also takes up 3/4 less storage space than Ground Anise Seed and 


thus decreases 3/4 of the freight and storage expenses. 


OTHER ECONOMICAL DRIBASE FEED CONCENTRATES 


100 Ib. Fibre Drums 


DRIBASE FENUGREEK COMPOUND 20 X (20 Times Concentrated) - $1.05 Pound 
Saves $215.00 Per Ton as Replacement for Powdered Fenugreek. 


DRIBASE LICORICE COMPOUND 20 X (20 Times Concentrated) $ .95 
Saves $245.00 Per Ton as Replacement for Powdered Licorice. 


DRIBASE MOLASSES FORTIFIER 200 X (200 Times Concentrated) $1.35 
Saves $47.00 Per Ton as Extender for Blackstrap Molasses. 


DRIBASE STOC-JOY “A-M” (Anise-Molasses Compound—225 Times Concentrated) $2.25 


All Purpose Feed Flavor. Tested on the Farm for Palatability. Power- 
ful Flavor and Aroma. Use \ to 1 Ib. to Each Ton of Formula and Minera) Feeds. 


DRIBASE DOG FOOD FLAVOR CONCENTRATE - - - - . $1.75 

Zestful Taste Appeal to Stimulate the Animal’s appetite for Prepared Foods. Tested 

by Free-Choice Feedings, It also Provides a Lasting Freshness and Aroma to the 

Food which is Pleasing to the Housewife. For WET TYPE FOODS Use ', Pound 

to 1 Ton of Food, and for KIBBLE, MEAL or PELLET TYPE FOODS, Use 1 

Pound to 1 Ton. 
Send for further information and free samples or 5 pound trial orders at the 
100 pound price schedule. Special discounts offered for 500 and 1000 pound 


quantities. Prices quoted f.o.b. Chicago subject to change without notice. 


U. S. DISTRIBUTORS 


BOISE, IDAHO DALLAS, TEXAS LOS ANGELES, CALIFORNIA 
Van Waters & Rogers, Inc. Van Waters & Rogers, Inc Van Waters & Rogers, Inc 


OMAHA, NEBRASKA PORTLAND, OREGON PHILADELPHIA, PENNSYLVANIA 
Warren-Douglas Chemical Co. Van Waters & Rogers, Inc. The Amburgo Company, Inc 


SAN FRANCISCO, CALIFORNIA SEATTLE, WASHINGTON SPOKANE, WASHINGTON 
Van Waters & Rogers, Inc Van Waters & Rogers, Inc. Van Waters & Rogers, Inc 


Farm Feed Sales Division 


FLAVOR CORPORATION OF AMERICA 


622 WEST LAKE STREET . CHICAGO 6, ILLINOIS 





4———-FEEDSTUFFS, April 7, 1951 





ICC Grants 15-Day Extension on 
2% Rail Rate Increase on Grain 


WASHINGTON — Giving ground 
under the congressional fire of Con- 
gressman Joseph P. O'Hara (R., 
Minn.), the Interstate Commerce 
Commission in an unusual action 
postponed the application of higher 
tariff schedules by the carriers on 
grain shipments until April 19. 

Previously the ICC had authorized 
an increase in rail rates on grain ship- 
ments of 2% pending a hearing of 
the carriers’ request for a permanent 





' 


rate boost. The interim increase was 
to become effective April 4. 
Congressman O'Hara intervened on 
behalf of grain shippers and country 
elevator operators in the Northwest, 
who had sold grain on the basis of 
the old railroad tariffs but who had 
been unable to deliver their commit- 
ments of grain because of the inabil- 
ity of the carriers to supply boxcars. 
On the floor of the House, Con- 
gressman O'Hara told his colleagues 


9 





that “the ICC has granted an in- 
crease in freight rates that means 
that owners and shippers of grain, 
who have not been able to get cars, 
will have to pay a higher rate to ship 
the grain than if the cars had been 
made available when they should have 
been. I know no rule of law which 
permits a party to cash in on its own 
neglect or failure to do what it should 
do.” 

The Minnesota Republican’s state- 
ment appears to have had the de- 
sired effect, as the ICC in a most 
unusual decision deferred the appli- 
cation of the higher grain rates until 
April 19. This may give shippers and 
owners of grain time to move their 





“MAN” TO MAN... 
let’s talk MANAMAR 


SRSA oR, 














There’s lots to talk about when we analyze the many profit factors of a MANAMAR 


dealership... 


because MANAMAR is much more than a trade name for a feed supplement. 


It represents a way of doing business—a nationwide service to the feeding industry and 
to the thousands of poultry and livestock feeders. The “plus” factors of MANAMAR have 
their origin in laboratory research that precedes the product. It is the type of research 
that discovers new products and new uses that keep the dealer far out in front in the field 
of animal and poultry nutrition. MANAMAR laboratories provide effective formulation 
service that enables the dealer to obtain the maximum nutritive value from local grains. 
MANAMaR follows up by constant checks on these formulas to see that specified standards 


are maintained. And the potent 


“ 
sea pe ywer 


” factors in MANAMAR provide a rich, natural 


source of Vitamin B-12 and other growth factors still unidentified, all the other known 


B-complex factors, trace minerals, and essential amino acids from fish protein. 


All of 


this is backed by dealer aids and a national advertising program that mean a profitable 
operation. There may be a MANAMAR dealership open in your area. Investigate its many 


advantages today! 


PHILIP R. PARK, INC. 
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consignments at prices at which they 
contracted for sale, without under- 
going the penalty of higher freight 
rates. 

Meanwhile, the continuing fight by 
shippers aand trade associations to 
alleviate the shortage of boxcars pro- 
duced a ray of promise in Washing- 
ton. A sharp upturn in the output of 
railroad freight cars in the months 
ahead was predicted by Robert Glenn, 
National Production Authority, dur- 
ing a special committee meeting 
called by Sen. Edward Thye (R., 
Minn.) to look into the freight car 
shortage. 

Mr. Glenn estimated that deliv- 
eries of new freight cars during April 
would total at least 9,000, and Delos 
Rentzel, Department of Commerce, 
said he expected output to reach 10,- 
500 cars a month by June. 

New car production has totaled 
about 5,800 a month during January 
and February, but Mr. Glenn said 
that March output rose to 6,500. Mr. 
Rentzel said that of the 10,500 cars 
to be produced during June, about 
9,200 would be freight cars and that 
about one-third of these would be 
boxcars. 


FOOD MARK-UP ORDERS 
COVER DOG, CAT FOODS 


WASHINGTON—Dog and cat foods 
are among the products covered in 
the mark-up control regulations is- 
sued recently for food wholesalers 
and retailers. 

Dog and cat foods, including frozen 
dog and cat foods, are given specific 
mark-up percentages which may be 
used by wholesalers and retailers in 
determining new ceiling prices. The 
margins are specified in Ceiling Price 
Regulations 14, 15 and 16. 

Animal and poultry feeds and pet 
foods other than cat and dog foods 
are excluded from coverage. 

Manufactured feeds remain under 
the regular and supplementary provi- 
sions of the General Ceiling Price 
Regulation. These regulations provide 
that retail and wholesale sellers may 
increase manufactured feed ceilings 
above base period ceiling levels by the 
amount of the increase in the sup- 
plier’s ceiling. 


F. H. MURRIN NAMED HEAD 
OF MINNEAPOLIS SHIPPERS 


MINNEAPOLIS — Frank H. Mur- 
rin, Searle Grain Co., was elected 
president of the Minneapolis Grain 
Shippers Assn. at a dinner meeting 
April 3 at Charlie’s Cafe. He succeeds 
David S. Levin, Continental Grain Co. 

John M. Scroggins, Scroggins Grain 
Co., was named vice president, and 
Robert B. McWhite, Russell-Miller 
Milling Co., was renamed secretary- 
treasurer. 

Elected to the board of directors, 
in addition to the officers, were Daniel 
T. McLaughlin, Burdick Grain Co.; 
John T. Henry, Victoria Elevator Co.; 
Robert B. Parrott, Cargill, Inc., and 
Robert T. Serumgard, Van Dusen- 
Harrington Co. 
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ASma Guede 


An investment in Small’s Dehydrated Alfalfa Meal is an investment sure 


to bring the feed manufacturer rich returns. For it is the feed manufacturer's 


guarantee that this most important feed ingredient is uniform in color and 


analysis . . . consistent in appearance and quality . . . dependable 
in performance. The ultimate pay-off of this investment in a better 
product is, of course, consumer acceptance and confidence 

in the manufacturer’s brand. That’s why we say that 

Small’s Dehydrated Alfalfa Meal is made “for 

feeds with a future’’; that’s why more of 

Small’s Dehydrated Alfalfa Meal is 

used in famous brands of formula 

feeds than any other dehy- 


drated alfalfa meal. 


WITH A FUTURE + J 


LLLe) 


DEHYDRATED ALFALFA MEAL THE W. J. SMALL COMPANY, INC. 


KANSAS CITY, MISSOURI! 


1200 GQAK STREET 
SALES DIVISION 
a 
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National Alfalfa 
Conference to Hear 
Research Reports 


ALBANY, CAL.—Research, now in 
progress and that planned for the 
future, will be stressed in reports at 
the National Alfalfa Conference at 
the Western Regional Research Lab- 
oratory, Albany, Cal., April 17-18. 

Presiding at sessions will be Joseph 
Chrisman, Cerophyl Laboratories, 
Inc., Kansas City, president of the 
American Dehydrators Assn., and 
Lloyd S. Larson, Chicago, ADA sec- 
retary. 

Included in the program will be a 





director of the laboratory, and Dr. 
W. Dayton Maclay, laboratory chair- 
man, will report on alfalfa research. 

Other reports will be given by Dr. 
N. R. Ellis, Bureau of Animal Indus- 
try, Washington, alfalfa research in 
the Bureau of Animal Industry; Dr. 
O. F. Smith, Nevada Experiment Sta- 
tion, Reno, development of improved 
varieties of alfalfa; Dr. Jerry Sotola, 
Armour & Co., Chicago, future trends 


| of dehydrated alfalfa in mixed feeds: 


| Dr. 


D. A. Greenwood, Utah State 


| Agricultural College, Logan, effect of 
| fertilization on the nutritive values 


of alfalfa; F. P. Griffiths, of the lab- 


| oratory staff, alfalfa as a source of 


chlorophyll and carotene; Dr. C. R. 
Thompson, laboratory staff, determin- 
ation of carotene in alfalfa; Dr. Mac- 


| lay, the research program of ADA. 


tour of the laboratory and a number | 


of demonstrations. A meeting of Cali- 
fornia and West Coast dehydrators 
will be a part of the final session. 
The welcome to the conference will 
be given by Dr. Michael J. Copley, 


Dixon Dryer Co., 
Dixon, Cal., will preside during a 
round table discussion of the re- 
search needs of the alfalfa industry. 

Those taking part include Dr. H. J. 
Almquist, the Grange Co., Modesto, 
Cal.; Dr. H. M. Blackhurst, Utah 


Jerry Fiedler, 


Ree 4 
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START THEM RIGHT 


on MATIONAL 


NATIONAL 
NO-MILK 


Care eoo® 


CALF FOOD 


National No-Milk Calf Food is manufactured 


National No-Milk 
Calf Food and pel 
lets are available in 
these handy, durable 
25 Ib. pails and in 25, 
$0 and 100 Ib. bags 


by a company which has specialized in calf 
foods since 1885. Calf food is National’s busi- 
ness, and National makes it its business to 
build No-Milk in keeping with the latest de- 


velopments in calf nutrition. 


' NATIONAL | 
NO-MILK) 


| CALF FOOD 


So be sure... 
calf food which is the product of 3 genera- 


sell National No-Milk, the 


tions of calf feeding experience. 


WRITE for full details. 


NATIONAL FOOD COMPANY 


FOND DU 


LAC 


’ WIiscONSIN 





Poultry & Farmers Cooperative, Salt 
Lake City; Dr. L. E. Card, University 
of Illinois; Mr. Chrisman; Clarence 
Eales, Poultry Producers of Central 
California, San Francisco; Lloyd M. 
Faris, W. J. Small Co., Inc., Kansas 
City, ADA first vice president; John 
Kephart, National Alfalfa Dehydrat- 
ing & Milling Co., Lamar, Colo.; Dr. 
Paul Sharp, director California Ex- 
periment Station, Davis; John Simon- 
et, Madera Milling Co., Madera, Cal.; 
Dr. Smith. 


PROTEIN MEAL FUTURES 
SHOW FURTHER EASINESS 


MEMPHIS — Protein meal prices, 
which have been running irregularly 
in the futures pit of the Memphis 
Merchants Exchange, took a turn 
downward during the week. 

Cottonseed oil meal futures de- 
clined as much as $2.50 for October 
contracts, while soybean oil meal fu- 
tures were off as much as $3.75 for 
May deliveries. 

There are several factors behind 
the decline, but one of the main rea- 
sons is that there is plenty of meal 
on hand. Also some buyers are not 
ready to take delivery. 

Sales during the week were up con- 
siderably. A total of 51,000 tons of 
soybean oil meal was traded, while 
cottonseed oil meal sales totaled only 
5,700 tons. 

Daily open interest also declined 
during the week, with the cottonseed 
oil meal side off 3,000 tons as com- 
pared with March 27 figures. Soybean 
oil meal interest picked up 300 tons 

Activity was heaviest in July de- 
livery, while October and December 
contracts ranked next in order. The 
daily open interest table at the close 
of business April 3 follows: 


Cottonseed 
oil meal 





ee 


RAYMOND C. KLUSSENDORF 
APPOINTED TO CSC POST 


TERRE HAUTE, IND.—Dr. Ray- 
mond C. Klussendorf, formerly editor- 
in-chief of the Journal of the Ameri- 
can Veterinary Medical Assn., has 
been appointed director of veterinary 
medical services of Commercial Sol- 
vents Corp., it has been announced 
by T. S. Carswell, vice president in 
charge of research and development 
Dr. Klussendorf will work closely 
with the research and sales depart- 
ment of CSC pharmaceuticals in co- 
ordinating veterinary medical and clin- 
ical research. His headquarters will 
be at the company’s research center 
in Terre Haute, Ind. 

Dr. Klussendorf has been engaged 
for many years in the fields of veter- 
inary medicine and animal husbandry. 
He has been associated since 1947 
with the American Veterinary Medi- 
cal Assn. and has been editor-in-chief 
of its publication for the past year. 

He is a graduate of the Milwaukee 
School of Agriculture, the College of 
Agriculture of the University of Wis- 
consin and the New York State Vet- 
erinary College at Cornell University. 


COTTON BAG SALES SHOW 
INCREASE, R. K. PEEK SAYS 


KANSAS CITY—Volume of cotton 
cut up for bags has increased con- 
siderably, Richard K. Peek, presi- 
dent of the Percy Kent Bag Co., Kan- 
sas City, said this week. Mr. Peek 
pointed out that burlap offerings have 
declined greatly since the Indian gov- 
ernment removed price controls, put- 
ting jute out of line with price ceil- 
ings in the US. 

Other factors also have contributed 
to heavier purchases of cottons. Mr. 
Peek revealed that March production 
of cotton bags by the Percy Kent 
company was the largest for any 
month in the past three and a half 
years. 








Clarify Problem 
Regarding Tax 
on Medicated Feed 


SACRAMENTO, CAL A state- 
ment has been issued to clear up the 
problem as to whether California 
sales taxes are applicable on the en- 
tire product where vermicides or 
other types of medicinal items are 
mixed in with feeds. 

As a result of a meeting between 
sales tax officials and representatives 
of the California Hay, Grain & Feed 
Dealers Assn., the following state- 
ment was agreed upon concerning use 
of minor quantities of items in feeds 
to prevent or control ordinary or re- 
curring poultry or animal ailments 

“When poultry and animal feeds 
are fortified with drugs and other 
non-nutritive ingredients which are 
added for the purpose of preventing 
and controlling disease, the result- 
ing product will be deemed to con- 
stitute a feed, for sales tax purposes 
Where, however, the mixture is la- 
beled and sold for the specific treat- 
ment or cure of disease, the product 
will not be regarded as a feed, and 
the tax will apply to its sale at re- 
tail.” 

The problem as to whether 
taxes were applicable on medicated 
feeds arose several months offi- 
cials of the dealers’ association point- 
ed out in a recent bulletin. The Sales 
Tax Division challenged various “la- 
bels” on medicated feeds, also regis- 
tration in some cases under the Eco- 
nomic Poison Law 

Many manufacturers, 
ed out, add very small amounts of 
medicinal items to feeds. The sales 
tax problem being an important one 
a special committee was called by 
E. C. Hansen, San Francisco, CHG 
& FDA president, and met in San 
Francisco. Later a sub-committee met 
in Sacramento with Board of Equali- 
zation officials. Among the officials at 
the neeting were the sales tax ad- 
ministrator and counsel. The indus- 
try sub-committee included Everett 
W. Turner, Modesto; R. J. Smith and 
H. C. Eales, San Francisco, and Dolph 
B. Hill, Petaluma. 

As a result of the 
statement was issued 


Sales 


zo 


it was point- 


meeting, the 


ARCADY FARMS MILLING 
SHOWS NET INCOME GAIN 


CHICAGO—Net income of the Ar- 
cady Farms Milling Co. and subsid- 
iaries was considerably better for the 
nine months ending Feb. 28 than for 
the corresponding nine months of the 
prior fiscal year, W. D. Walker, presi- 
dent, pointed out in the consolidated 
third quarterly report 

Mr. Walker noted that the net in- 
come for the corresponding nine 
months of the previous fiscal year 
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BALLARD FEED PLANT—Among 
the properties involved in the recent 
merger of Pillsbury Mills, Inc., and 
Ballard & Ballard Co., Inc., is this 
year-old Ballard feed manufacturing 
plant at Louisville. The mill is de- 
scribed as one of the largest, best 
equipped and most efficient in the 
country. (A news story on the pur- 
chase of Ballard & Ballard by Pillls- 
bury appeared on page 1 of the March 
31 issue of Feedstuffs.) 





was approximately $287,000, com- 
pared with $329,545.24 for the nine 
months ended Feb. 28, 1951 

Gross profit, before taxes, was up 
about $120,000, he pointed out. Taxes 
were up approximately $98,000. 

Gross sales for the nine months 
were $12,722,756.91. Operating profit 
was $527,916.35. With other income 
added, total profit before taxes was 
$594,827.57, and after minority inter- 
est in profits of subsidiaries it was 
$592,681.69. Federal income tax pro- 
vision was $263,136.45. And net in- 
come then was $329,545.:'4 


ANDY GILLIGAN HEAD 
CINCINNATI FEED CLUB 


CINCINNATI Andy Gilligan, 
King Bag Co., was elected chairman 
of the Cincinnati Feed Club at an 
annual dinner meeting April 2 in 
Hotel Sinton. He succeeds Darrell 
Dome, Kentucky Chemical Industries, 
Inc. 

Other new officers are: Co-chair- 
man, Sherwin Williams, Buckeye Cot- 
ton Oil Co.; secretary-treasurer, Dr 
Philip J. Schaible, executive direc- 
tor, Distillers Feed Research Council, 
Inc.; director for two years, John 
Young, Schenley Distillers, Inc., and 
director for one year, Robert Kemper, 
Early & Daniel Co. 

Approximately 125 persons, includ- 
ing guests from throughout the Mid- 
west, attended the meeting. It was 
preceded by a cocktail hour, and fol- 
lowed with a floor show 

ee 
T. L. DANIELS TO SPEAK 

MINNEAPOLIS—Thomas L. Dan- 
iels, president of the Archer-Daniels- 
Midland Co., Minneapolis, is scheduled 
to be the featured speaker at the 
April 18 meeting of the Advertising 
Club of Minneapolis. The talk, which 
was originally scheduled in February, 
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but was postponed because of con- 
flicting dates, will be given at the 
Minnesota Terrace of Hotel Nicollet 


FEED EXECUTIVE RECOVERING 


CINCINNATI—Samuel J. Thomp- 
son, vice president of the Ubiko Mill- 
ing Co., who underwent an operation 
for appendicitis March 29, is reported 
recovering nicely. At the annual 
meeting of the Cincinnati Feed Club 
April 2, it was voted to send Mr 
Thompson a_ telegram expressing 
hope for his speedy recovery. He is a 
past chairman of the club 

. 





EARL J. BRUBAKER NAMED 
BORDEN DEPARTMENT HEAD 


NEW YORK—Charles F. Kieser, 
vice president in charge of the soy 
and feed supplements department, 
special products division, the Borden 
Co., has announced the appointment 
of Earl J. Brubaker as general man- 
ager of the department. This came 
as a new program to coordinate Bor- 
den’s feed, soybean and related ac- 
tivities, and an expanded research 
program were announced. 

Harry B. Olson, formerly adminis- 
trative assistant to Harry McNeilly, 
divisional director of production, will 
succeed Mr. Brubaker as director of 
procurement and Cedric R. Bunten 
will be general manager of Borden's 
dog food department. 

eS en 


NEW APPOINTMENTS MADE 
BY BACON GRAIN FIRM 


BOSTON—The Edward R. Bacon 
Grain Co., Boston, has announced that 
Coleman Chisholm has joined its grain 
export department, and will be lo- 
cated in its Portland, Maine, office 
It has also announced that Robert 
Gleason has joined the company’s 
main office in Boston and will be con- 
nected with its oyster shell sales divi- 
sion 

The company has also called atten- 
tion to the fact that on Feb. 22 it 
celebrated its 99th anniversary, and 
is now starting its 100th year. The 
family business was organized in 1852 
in Chicago by M. S. Bacon and Henry 
Bacon. It is now in its fourth genera- 
tion, with offices in various cities, in- 
cluding Boston, Chicago and Portland, 
Maine. It also has terminal elevators 
in the U.S. and Canada 

The company distributes oyster 
shells and merchandises feedstuffs 
and grains throughout North Amer- 
ica, in addition to doing an export 
forwarding business through the 
North Atlantic Ports 

a 
WILL B. GOFF APPOINTED 

BUNKER HILL, IND.—Will B 
Goff is the vice president and general 
manager of the newly formed Mid- 
States Fats & Oils Corp. here, ac- 
cording to an announcement by Paul 
J. Sicanoff, president. The soybean 
processing plant formerly was oper- 
ated by Ladd Soya Products, Inc. Mr 
Goff was associated with the oil sales 
division of the A. E. Staley Manufac- 
turing Co., Decatur, IL, for 10 years 

a 
E. P. MITCHELL AT HOME 


KANSAS CITY—Eugene P. Mitch- 
ell, president of the E. P. Mitchell 
Co., Inc., Kansas City, flour and 
feed brokers, who has been a patient 
in St. Luke’s Hospital M Kansas 
City for several weeks, returned 
home March 28. After a period of 
convalescence he will return to his 
office in the Dwight Bldg 


CARGILL FILM ON TV 


MINNEAPOLIS—‘Pillars of 
Plenty,” an industria] film about Car- 
gill, Inc., will be shown on KSTP-TY, 
channel five, Minneapolis and St 
Paul, from 10.30 p.m. to 10:50 p.m. 
April 9. The film deals mainly about 
the firm’s handling of its grain and 
feed business. 
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YOU’RE WISE TO CHOOSE 


STANDARD BRAND 
PULVERIZED OATS 


FOR TOP RESULTS 


Mixed Cars at Straight Car Prices 
Our Teletype number is MP 477 
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ANTIBIOTICS 
GIANT GROWTH STIMULANTS 
CONCENTRATED FISH SOLUBLES 


Grows hogs bigger FAST- 
ER! Use this supplement 
in your hog concentrate. 
Gives you a pre-mix that 
contains latest scientific, 
nutritional Growth Fac- 
tors. 
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Two Feed Industry Groups Named 
for Price Control Consultation 


WASHINGTON 
formerly of 
of Chicago, and Sanford Wise, retail 
store business management specialist 
of the Ralston Purina Co., St. Louis, 
have revealed, on behalf of the Office 
of Price Stabilization, two advisory 
committees for the feed industry sub- 
ject to call on price control problems. 

The two committees are a Class A 
Feed Manufacturers Industry Advis- 
ory Committee and a Retail Feed 
Dealers and Class B Manufacturers 
Committee. 

Mr. Clarke and Mr. Wise ex- 
plained the committee alignment un- 
der the requirements of OPS and 
needs of the industry. Primarily, it is 
necessary that all segments of an 
industry be represented and that the 
representation be geographical. 


Clarence Clarke, | 
the Quaker Oats Co., 





There is a general OPS ruling that 
such committees be held down in 
membership to not more than 14 | 


| 
| 
| 


persons. However, this condition did 
not affect the selection of the two 
advisory groups. 


It is expected that when Dinsmore | 


Worthing, new feed section branch 


chief takes up his duties here he will | 


assign Mr. Clarke and Mr. Wise to 
leadership of the committees. At pres- 
ent there 


meetings, since many of the feed 


| Purina Co., 
is no schedule for any | 


ingredients still are selling below | 


potential price ceilings. 


Membership in the Class A feed | 


manufacturers group includes: 
Arthur F. Hopkins, Charles M. Cox 
Co., Boston; W. P. Frost, Eastern 
States Farmers Exchange, Buffalo, 
N.Y.; Peter W. Chichester, Dietrich & 


Gambrill, Inc., Frederick, Md.; Rich- 
ard D. Jackson, Jackson Grain Co., 
Tampa; Fred W. Thomas, Central 
Soya Co., Fort Wayne, Ind.; Harold 
J. Buist, Allied Mills, Inc., Chicago; 
Merrill E. Olsen, Quaker Oats Co., 
Chicago; Dean C. McNeal, Pillsbury 
Mills, Inc., Minneapolis; Charles B. 
Anderson, General Mills, Inc., Minne- 
apolis; Eldred A. Cayce, Ralston 
St. Louis; Ralph R. 
Young, Young & Sons, Hutchinson, 
Kansas; H. L. McGeorge, Royal 
Staff-O-Life Mills, Memphis; Thomas 
W. Staley, Staley Milling Co., Kansas 
City; Troy V. Cox, Albers Milling 
Co., Los Angeles, and H. Fay Smith, 
Washington Cooperative Farmers 


| Assn., Seattle. 


Members of the retail feed deal- 
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f°" “MOST ECONOMICAL © 


SOURCE .of PHOSPHATE 


FLORI-PHOS 


A SOFT PHOSPHATE WITH COLLOIDAL CLAY 





FLORI-PHOS packed new 100 pound multi-wall paper bags. 
FLORI-PHOS is uniformly fineground. 
FLORI-PHOS supplies calcium, phosphate and trace minerals at low cost. 


FLORI-PHOS—new deposits, increased facilities, and additional storage is constantly 
being added to keep pace with the increased demand, and supplies 
will be ample for years to come. 





phorus at low cost. 


of dollars. 


CHICAGO 4, ILL. 
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With scarcity and high prices of steamed bone meal and rock phosphate, 
FLORI-PHOS is playing an increasingly important part in supplying phos- 


It is estimated that 90,000 tons of (soft phosphate with colloidal clay) was 
used by the feed industry in 1950, giving further evidence of its increasing 
popularity in the industry. 


FLORI-PHOS is now used extensively throughout this country and Canada 
as a mineral ingredient in commercial feeds, base feeds, and mineral mixtures. 


FLORI-PHOS is helping produce good feeds and saving users many thousands 


IT PAYS TO USE FLORI-PHOS 


Write for sample, prices and full particulars. 


PRODUCED AND PACKED EXCLUSIVELY FOR 
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ers and Class B Manufacturers group 


are: 

Harlow P. Beals, Cooperative Grain 
League Federation, Ithaca, N.Y.; 
H. M. Blackhurst, Utah Poultry & 
Farmers Cooperative, Salt Lake City; 
A. H. Denlinger, L. J. Denlinger Co., 
Paradise, Pa.; J. E. Donovan, Dono- 
van's, Inc., Albert Lea, Minn.; W. L. 
Drake, Humboldt Elevator Mills, 
Humboldt, Kansas; Ralph W. Farr, 
The Farr Co., Greeley, Colo.; Howard 
H. Gordon, Southern States Coopera- 
tive, Inc., Richmond, Va.; Harold L. 
Gray, Gray Agricultural Supply Co., 
Inc., Crawfordsville, Ind.; Donald R. 
Guptill, Producers & Consumers Co., 
Genoa City, Wis.; C. Durwood John- 
son, Suber & Johnson Co., Quincy, 
Fla.; James Kile, Fred Kile & Son, 
Kilesville, Ohio; Robert F. McLeod, 
Charles M. Cox Co., Boston; Joseph 
Meibergen, W. B. Johnson Grain Co., 
Enid, Okla.; Mack O. North, North's 
Hatchery, Inc., San Luis Obispo, Cal.; 
W. J. Ochterbeck, New Mexico Grain 
& Feed Dealers Assn., Albuquerque; 
J. A. Olson, Davenport Elevator Co., 
West Bend, Iowa; D. R. Sanderson, 
Sanderson Bros. Feed & Seed, Laurel, 
Miss.; Neil Shaffer, Shaffer Bros. 
Milling Corp., Kent, Wash.; C. W. 
Tilson, Farmers Mutual, Inc., Dur- 
ham, N.C.; W. Edgar Timmons, W. 
Edgar Timmons Co., Millsboro, Del.; 
Lionel True, James H. Gray Milling 
Co., Inc., Springville, N.Y., and R. E. 
Wendlad, Wendlad Grain Co., Tem- 
ple, Texas. 

A feed industry committee to con- 
sult with the U.S. Department of 
Agriculture on special problems aris- 
ing from the defense program was 
announced last week. Its members 
include: 

Elwood L. Chase, Cooperative 
G.L.F. Exchange, Buffalo; R. F. Mc- 
Leod, Chas. M. Cox Co., Boston; Jo- 
seph Chrisman, Cerophyl Laborator- 
ies, Inc., Kansas City; H. Fay Smith, 
Washington Co-op. Farmers Assn., Se- 
attle; Troy Cox, Albers Milling Co., 
Los Angeles; Thomas W. Staley, Sta- 
ley Milling Co., Kansas City; Harold 
L. Gray, Gray Agricultural Supply 
Co., Inc., Crawfordsville, Ind. 

Others are J. D. Sykes, Ralston 
Purina Co., St. Louis; Harry Truax, 
Indiana Farm Bureau Co-op. Assn., 
Inc., Indianapolis; Clyde Hendrix, 
Pillsbury Mills, Inc., Clinton, Iowa; 
C. W. Tilson, Farmers Mutual, Inc., 
Durham, N.C.; Homer M. Adkins, 
Adkins-Phelps Feed Co., Little Rock, 
Ark.; R. D. Jackson, Jackson Grain 
Co., Tampa, Fla.; Herman Jensen, 
Golden Sun Milling Co., Estherville, 
Iowa, and George P. McCarthy, Uni- 
versal Mills, Ft. Worth. 


FEED MOLASSES DEMAND 
STILL DULL, PMA REPORTS 


WASHINGTON—Feed molasses de- 
mand continues dull in all areas, with 
the New Orleans market slower than 
East and West Coast points, accord- 
ing to the Production and Marketing 
Administration’s weekly blackstrap 
molasses market report. 

Buyers’ interest remains primarily 
hand-to-mouth, and prices are steady 
at all port terminal markets except 
New Orleans, where the market is 
%¢ lower. Although most distributors 
are formally quoting 34%¢ gal., some 
report making sales at 34¢, PMA 
says. 

The March 15, 1951, Cuban sugar 
crop progress report from the Cuban 
Sugar Stabilization Institute shows 
molasses production of 129.2 million 
gallons, compared with 119.2 million 
gallons by March 15, 1950. Molasses 
yields per short ton of sugar by this 
date were 42.9 gal. in 1951 and 39.8 
gal. in 1950 or 7.07 gal. and 6.57 gal 
per bag of sugar (325 Spanish 
pounds). Total blackstrap molasses 
production in Cuba in 1950 was 262.4 
million gallons. 


BEMIS PEORIA EXPANSION 

PEORIA, ILL. — The Bemis Bro. 
Bag Co. has completed the addition 
to its Peoria multiwall paper ship- 
ping sack plant. 
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A NEW DA 


In Safe, Effective Fly Control 


for Dairy Farmers 


NEW SERVICE 
OPPORTUNITIES reed stonujacturers 











Du Pont provides this chemical in a 
form designed especially for dairymen 
—Du Pont Dairy Cattle Spray. 


To control barn flies, the barn must 


) YEAR, come hot weather, dairy 
cows produce less milk. For many 
farmers, the drop is as much as 50%, 
according to the U. S. Department of 


TWO KINDS OF FLIES 
REQUIRE TWO KINDS OF SPRAYS 


Agriculture. 


Poor, dry pastures are 
partly to blame. Some- 
times, farmers, searching 
for a cause, blame the 
feed. No doubt you've 
heard this all too often. 


Actually, the one big 
reason for the summer 
milk slumpis flies—crawl- 
ing, biting, annoying flies. 
This has been proved on 
many farms, where, with 
no change in feed or pas- 
ture, effective fly killers 
have brought milk pro- 
duction back to a marked 
degree. This happens, 
however, only when pas- 
ture flies as well as barn 
flies are controlled. 


SPRAYS MUST BE SAFE 


To kill 
pasture 


cows 


The only ,.way to contro! posture flies is to 
use a long-lasting spray on the cows them- 
selves. That's becouse the worst posture 
flies, (horn flies) don't come in the born. 
Horn flies ore biters. They suck blood, an- 
noy the cows and cut milk flow. For them 
you need Du Pont Dairy Cattle Spray. One 
dose lasts for many days, even weeks. You 
sove spray material, save work and really 
kill the flies. And it's sofe, for it contains 
methoxychior, the only long-lasting fly 
killer recommended by the U.S. Depart- 
ment of Agriculture to use on milking cows. 


e 


To kill 
barn 
flies... 
spray the 
barn 





The only way to contro! born flies is to spray 
the born, becouse most of them (common 
housefiies) stoy in or neor the born. They 
don't bite, but do spread filth ond raise the 
bacteric count of milk. For killing them, 
Du Pont Dairy Barn Insecticide is the prod- 
uct. It contains methoxychlor and lindane 
in a combinotion thot works better than 
either one alone. You get quick and last- 
ing fly control. Dy Pont Dairy Barn insecti- 
cide contains the only long-lasting fly killers 
recommended by the U.S.D.A. as sofe to 
use in dairy barns 


be sprayed because most 
barn flies stay in or near 
the buildings. For dairy 
barns, the only effective 
and long-lasting fly killers 
that are safe and recom- 
mended aremethoxychlor 
and lindane. Du Pont pro- 
vides these two in a com- 
bination that does better 
in barns than either one 
alone—Du Pont Dairy 
Barn Insecticide. 


NEW SPRAYS SAVE WORK 
Experience shows that 
these twin products give 
outstanding and econom- 
ical results. For the barn, 
three sprays or less usual- 
ly carry right through till 
frost. And on the cows, 
one spray usually lasts 


But fly killers for dairymen must be 
safe as well as effective. It’s not 
enough merely to kill flies. A chemical 
may give quick results and have long- 
lasting effect and still not measure up. 
Because dairymen just can’t take 
chances with fly sprays that may injure 
the cows or may contaminate their milk. 


Now dairymen can have fiy killers 
that are effective and also are safe— 
fly killers that really do the job without 
creating a health hazard either to the 


DU PONT 
DAIRY CATTLE 
SPRAY 


Contains methoxy chior, the only 
long-lasting fly killer sofe ond 
recommended to use on milking 
cows. It's the product to kill 
pasture flies. Sofe, sure and 
economical because one spray 
lasts upwards of a month. 


animals or to people—fly killers that 
also offer new economies in spray ma- 
terial and labor. Two thoroughly 
proved Du Pont productsare the answer. 


MUST SPRAY COWS AND BARNS TOO 
To control pasture flies, the cows must 
be sprayed. That’s because the worst 
pasture flies don’t come into the barn, 
so spraying the barn doesn’t reach them. 
And the only effective, long-lasting fly 
killer that’s safe and recommended for 
use on milking cows is methoxychlor. 


DU PONT 
DAIRY BARN 
INSECTICIDE 


Contains the only long-lasting 
fly killers recommended asscfe 
for use in dairy barns. It's the 
product for flies that stay 
around the born. Gives quick 
results and it lasts. Three sproys 
usuolly do the season's job. 


upwards of a month. This saves a lot of 
work as well as a lot of spray material. 
All in all, it means a new day in safe fly 
control for dairymen. 


Du Pont invites inquiries from feed 
manufacturers who are interested in 
helping dairy farmers get better fly 
control and get it safely, improve their 
own milk-producing efficiency and 
turn out more healthful products. Ad- 
dress the Du Pont Company, Grasselli 
Chemicals Dept., Wilmington, Del. 


OU PONT 


REG.U.S paT. OFF 





Both come os wettable powder, ready to mix with woter. 
In several handy sizes up to 4 Ibs. 


BETTER THINGS FOR BETTER LIVING 
- ++ THROUGH CHEMISTRY 
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CCC Loss in Price 





Support 


Program Hits $231,797,000 


WASHINGTON—The US. Depart- 
ment of Agriculture reports that $2,- 
598,653,000 was invested in Com- 
modity Credit Corp. price support 


program loans and inventories as of 
Feb. 28, 1951, and that the corpora- 
tion sustained a net realized loss of 
$231,797,000 in carrying out this pro- 





Get on the Waterloo 


—- 


Linseed 
Royal Oak C 





Phone 7756 


WATERLOO, IOWA 


Small’s Dehydrated Alfalfa Meals 
Leader Peat Litter 
Clear Quill Livestock Mineral 
Blatchford Products 
Clear Quill Poultry Concentrates 

Gorton A & D Feeding Oils 

Clear Quill Dog Foods 

Calf Manna 


BRAND -WAGON! 


Mt. Airy Gran-I-Grit 


Servall (Staz-Dry) Poultry Litter 


Pilot Oyster Shells 
West Condensed Buttermilk 
C Tobacce Stem Fertilizers 





WATERLOO MILLS COMPANY 


Wholesale Distributors 





gram during the current fiscal year 
through February. (The net realized 
loss on the CCC price support pro- 
gram for the fiscal year ended June 
30, 1950, was $249,230,000.) 

Of the total investment of $2,- 
598,653,000, loans outstanding totaled 
$858,348,000 (including $333,572,000 
of commodity loans held by lending 
agencies and $513,345,000 held by the 
CCC and $11,431,000 of loans ap- 
proved but not fully processed). In- 
ventories acquired under loan, pur- 
chase agreement and direct purchase 
operations represented an investment 
of $1,740,305,000. 

Price support operations in three 
commodities accounted for the bulk 
of the loan total. These commodities, 
the quantities of collateral pledged 
and the loans outstanding, were as 
follows: 

*167,851,987 


1166,485,944 
281,154,001 


$334,598,019 
229,610,285 
131,363,414 
Other 162,776,572 


$858,348,290 


Included under “other” above were loans 





This is no 


Equipment or 


time to tarry! 


should 


ders 


be placed as soon as pos- 


sible. 
materiale may 
production and 
eries later on. 


Growing scarcity of 


slow down 
delay deliv- 





UNIVERSAL 
MOISTURE TESTER 


The only moisture tester that gives 
direct moisture percentage readings 
on a dial, instantly ... no charts 
or mathematical calculations. Built- 
in thermometer automatically indi- 
cates temperature of sample . . . no 
separate test required. Makes 
complete test in less than e 
minute, Consistently accurate, 
Entirely portable .. . operates 

by electricity, yet 

requires no electri- 

cal outlets or bat- 


teries. Liberal 
FREE trial. 


For ear corn, 
materials. Constructed 


one man. 


16 ft. 
E 


16 ft. 
LP. 
gasoline 


5, 20, 30, 50 tons capacities. Plat- 
form length 18’, 22’, 34’, 45’, 50’. 
Large scale levers and extra heavy 
structural steel weight bridge give 
maximum strength and rigidity, 
guarantee accuracy in weighing 
unevenly distributed loads. Weight 
beam can be installed inside 
building. Descriptive folder upon 
request. 


operation. Four to six 100-1b 


. Highly accurate. 


leator. Incomparable bag clamp. 
dust evacuating shield, 
free dash pot, simple control gate. 


FULLY GUARANTEED 
FOR 3 YEARS 


No Maintenance 


BURROWS FEATHERWEIGHT 
Portable Aluminum Elevator 


grain, feed and many other 
weur-resisting aluminum alloy. 
less than 100 Ibs. Easily positioned by 
16 ft. length . . . less 

unit and drive 

length . . . 


LP. heavy 


length ... 
Briggs and Stratton 


(Other lengths available) 


WINSLOW TRUCK SCALE 


APEX BAGGING SCALE 


Combines filling and weighing in one fast semi-automatic 
bags per minute. 
Requires small installation space. 
“i easily installed to any wood or metal hopper. 


2 to 1 leverage system, heavy trouble- 
Price 


Buy the Best! 





The equipment you buy to- 
day may be called upon to 
serve you, and serve you 
efficiently, for a long time 
to come. 


At present we can make prompt shipments on 


most items of 


EQUIPMENT FOR TESTING AND 
HANDLING GRAIN, SEED, 
FEED AND FLOUR 


Every item, a few of which are shown here, is 
the best of its kind and fully guaranteed. 


THE BIG BURROWS CATALOG 


lists every conceivable type of top quality equipment . 
from minor items to heavy duty units . . 
plete Source of Supply. 
find it a helpful buying guide. 


. everything 
he World's Most Com- 


" Send for your FREE copy teday. You'll 





of rust - proof, 


Weight, 


power 
- $133.00 


with %& 
motor, 
184.70 


duty 


with 1% 


engine . .$190.00 


S in 23 seconds; 
motor, @ 


motors and other equipment. 
heating, excessive friction, fire hazard. 
socket. Easy to handle. Can be converted inte vacuum cleaner 
or sprayer. Prices $59.90 and up. 


HOWELL ELECTRIC MOTORS 


— — 


5 HP. 
im 12 seconds. 15’ 
of driveway. Send for literature. 


BURROWS BELT AND BUCKET ELEVATORS 


PORTABLE 
ELECTRIC 
BLOWERS 


The most power- 
ful, heavy duty 
portable blower on 
the market. Quick- 
ly removes dust 
and dirt from 
Reduces motor burnouts, over- 
Plugs into any light 


Standards of the National Elec- 
trical Assn. maintained in all 
details of manufacture. Embody 
latest developments in new mate- 
rials and modern manuf. 
techniques. Smooth running, _— 
performance guaranteed for long 
period of years. Write for de- 
scriptive literature. 
Price . . $65.89 


BENDER OVERHEAD 
ELECTRIC HOIST 


Worm gears. Electric brake. For 
elevator driveways of all shapes. 
3 H.P. motor raises front of truck 
motor, 5’ in 15 seconds; 7 LP. 
square track furnished for inside 





— 
. quality 
ting, 


Rasy to pen 


Equipped with iron frame-w 


$425.00 for li 








Make rapid, de dabl 
vation of =. ons seed | ina ~ -a.- 
of space, Five standard sizes with ca- 
pacity range from 50 to 700 bu. per hr. 
Designed for long life and quiet oper- 
ball bearing shaft mount- 
rubber type transmission 
@hre-ace- slip head and boot 
pulleys, hi-speed cups. Galvanized steel 
legging on all I. oe angle- 


Built to exact height specified. Write 
iterature. 











EQUIPMENT COMPANY 
1316-C SHERMAN AVE. 


EVANSTON, 








iLL. 








on flaxseed, peanuts, soybeans, hay and pas 
ture and winter cover crop seeds, bariey, 
dry edible beans, grain sorghum, oats, rice, 
rye, rosin, upland cotton and cottonseed. 
In this group, the largest amount of loans 
on any one commodity was $61,318,437 on 
grain sorghum. 

*Includes, in addition to 160,269,280 bu 
of 1950 crop wheat, 7,019,806 bu. of re- 
sealed 1948 and 1949 crop wheat, and §72,- 
901 bu. of 1948 and 1949 crop wheat in 
process of liquidation or resealing. 

tincludes, in addition to 44,983,420 bu. of 
1950 crop corn, 100,637,742 bu. or resealed 
1948 and 1949 crop corn, and 20,864,782 bu. 
of 1948 and 1949 crop corn in process of 
liquidation or resealing 


Items in the inventory of CCC as 
of Feb. 28, the quantities involved 


and the cost were as follows: 

Corn, bu 433,660,318 $ 662,774,434 

Wheat, bu 237,907,375 575,238,498 

Linseed oil, Ib 528,027,934 150,143,686 

Dried eggs, Ib. 73,842,769 73,614,416 

Dry edible 
beans, cwt 

Grain sorgh., 

Barley, bu 

Flaxseed, bu. . 

Winter cover crop 
seed 

Dried milk, 

Cotton, bale 

Butter, Ib 

Rosin, Ib 

Oats, bu 

Other 


7,642,642 
17,739,586 
23,685,427 

5,698,030 


62,980,218 
49,160,147 
36,148,370 
23,489,057 


cwt. 


382,648,287 

- 139,879,604 
90,921 
21,551,045 
168,107,331 
11,227,660 


18,662,317 
18,409,892 
16,971,010 
13,512,927 
11,844,628 
10,983,651 
16,371,763 
$1,740,304,903 
items in inventory included 
American-Egyptian cotton wool, cheese, 
peanuts, cottonseed, cotton linters, cotton- 
seed oil, cottonseed oil meal, soybeans, tung 
oll, honey, potato starch, dry edible peas, 
rice, rye, hay and pasture seeds, tobacco 
and turpentine, the largest of which was 
peanuts with a cost value of $4,070,471. 


The net loss in carrying on the 
CCC price support program in the 
first eight months of the fiscal year 
was realized largely on eggs, butter, 
milk and potatoes. 

As of Feb. 28, the CCC was au- 
thorized to have total borrowings out- 
standing and obligations to purchase 
loans held by lending agencies at 
any one time of $6,750 million to 
carry on its various programs, includ- 
ing the price support program. The 
CCC had in use $2,941 million of its 
statutory borrowing authority, ie., 
actual borrowings totaled $2,601 mil- 
lion and obligations to purchase com- 
modity and storage loans held by 
lending agencies amounted to $340 
million. This left a net statutory bor- 
rowing authority available of $3,809 
million. 

In addition, other current operat- 
ing obligations of the CCC amount- 
ed to $153 million, some part of 
which may be liquidated by the use 
of borrowing authority. These cur- 
rent operating obligations included 
accounts payable and accrued liabili- 
ties totaling $109 million, loans in 
process amounting to $11 million, 
purchase agreements amaunting to 
$29 million, and other commitments 
approximately $4 million. 


Total 
“Other” 





FEED CREDIT MANAGERS 
GROUP FORMED IN TEXAS 


DALLAS, TEXAS—W. T. Lange of 
the Quaker Oats Co., Sherman, Texas, 
was elected chairman of the Texas 
Feed Credit Managers Group, spon- 
sored by the Midwest Feed Manufac- 
turers Assn., at the organization 
meeting in Dallas March 29. 

Cicelia M. Tybor of Uncle Johnny 
Mills, Houston, was chosen treasurer, 
and Harry R. Gillespie of the Fant 
Milling Co., Sherman, was named sec- 
retary. 

It was decided to meet once a 
month, with the location of the gath- 
erings alternating between Dallas 
and some other point in the state. 
About 20 credit managers of Texas 
mills were present at the meeting and 
represented a large share of the to- 
tal feed production of the state. 

J. D. Dean, executive vice presi- 
dent of the Midwest Feed Manufac- 
turers Assn., Kansas City, acted as 
temporary chairman of the organiza- 
tion meeting. Credit men from outside 
Texas who were present were D. H. 
Elmore of the Ralston Purina Co., 
and R. E. Bryant of General Mills, 
Inc., both of Kansas-City, and Robert 
L. Fisher, Pillsbury Mills, Inc., Atchi- 
son, Kansas. Mr. Bryant is the cur- 
rent chairman of the Kansas City 
credit group. The visitors discussed 
some of the problems and the benefits 
arising from that feed credit organi- 
zation. 





Roy D. Hopkins in doorway of the feed store he opened 
for business in 1942. In a little over one year this building 

had quickly increased beyond 
most optimists pectati 
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This became the new home of the Roy D. Hopkins Feed and 
Seed Store in 1944. Each year after maving to this new 
location sales have exceeded those of the previous year. 
Notice the prominence of Larro identification. 





Mr. Hopkins (center) stands proudly with his efficient sales 

attendants. Merchandise displays are rearranged periodi- 

cally, with the result that customers never weary of looking 
@ cround in this modern, up-to-date feed store. 


ROY DJhop 
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WHAT HAPPENS when you become A LARRO DEALER? 
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SOLD OVER 50 CARS OF LARRO FEEDS IN 1949 


ROY D. HOPKINS, TEXARKANA, ARKANSAS, SOLD 
FIRST CAR IN 1942—BUSINESS GREW STEADILY 
WITH VIGOROUS MERCHANDISING PROGRAM 


Started On Own in 1942 © It was in 1942 that Mr. Roy Hopkins launched 
his own feed and seed business by taking over the lease of the Miller 
County Farm Bureau Building. 

“Business didn’t come easy’ Roy reminisces. “It took time to get 
the necessary lines in the store that carried national prestige and con- 
sumer confidence. In late 1942 a Larro salesman called. We made a deal 
and the first car of Larro Feed rolled into Texarkana. It didn’t help 
matters to put a ful. car load of feed in an already overcrowded store. 
Never-the-less, it simply had to work . . . and to relieve the situation 
the Larro salesman and I went out in the country to call on prospects 
Feeders liked the persona! calls and feeding information that the new 
feed man ‘Hopkins’ was giving them. They appreciated suggestions 
on feeding, seeds, and other problems. Business began to climb on an 
even, steady basis.” 


Business Ovigrows Space « Hy 1944 business had completely outgrown the 
old Farm Bureau Building. Roy Hopkins ieased a new building with 


7000 feet of floor space. It naturally took additional capital to make 
the move, but by this time the local banks were fully aware that Roy 
was doing cometiiae for the local farmers . . . so he had little trouble 
in acquiring the necessary help 


The new location is only three blocks from the main downtown section 
of the twin city—convenient to all farm trade coming in and going out 
of the city. The store is modern in every respect 7 large plate-glass 
window is ideal for eye-catching displays and promotiona minbeutal 


1950 Seles Over 4 Millien Bellers « By 1950 Mr. Hopkins’ sales had climbed 
above a quarter million dollars. ugh the early part of March 1951, 
sales were running $20,000 above the same period in 1950. Fifty or more 
cars of LARRO “Farm-tested” Feeds helped attain this dollar volume 
figure. . 


Held: Monthly “Briefings” « To keep up with latest developments in feeding 
and management, Mr. Hopkins holds regular monthly briefings for his 
employees. At these meetings, Mr. Hopkins and the LARRO Feed 
representative discuss the merits of LARRO feeds in order that the 
employees can give customers first-hand information on the type of 
results they can expect. A well-qualified field salesman keeps busy calling 
on feeders. His work is supported by all the many Genera! Mills adver 
tising and promotional programs which includes a radio program 


For 38 years, Larro advertising in a big list of farm papers has been backed with top results and profits. The 
General Mills policy of close teamwork with dealers builds sound, substantial business. Let us tell you about it. 


‘Farm- 


AUS 


n-fested For Greatest 
Profit Over Feed Cost 


Address General Mills, Larro Feeds, Dept. 28 
Minneapolis 1, Detroit 2, Kansas City 6, San Francisco 6 
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CALIFORNIA UNIVERSITY 
REPORTS FEED RESEARCH 


SACRAMENTO—The annual poul- 
try husbandry report of the Univer- 
sity of California College of Agricul- 
ture at Davis states that numerous 
nutritional programs are under way 
which will add materially to the ad- 
vances made in this field. 

An intensive research program on 


the mode of action of antibiotics as 
growth stimulators has been under- 
taken in collaboration with the divi- 
sion of bacteriology at Davis. Scien- 
tists have found that certain types 
of yeasts seem to be encouraged to 
develop in intestinal tracts when anti- 
biotics are fed. 


Cultures of these yeasts are being 
studied to determine what role they 





BURLAP 





PROCESSED AND RECONDITIONED IN OUR MODERN PLANT 


All 
mended, sorted, graded, inspected and baled 
ready for use 
sible quality at the lowest price. 


We 
your v 


Your own label or we submit sketches 


BAGS 


Rags are machine vacuum cleaned, 


Providing the highest pos- 
TOP PRICES FOR USED BAGS 
pa ash! Our representatives are ip 


BAG PRINTING IN COLORS 


BURLAP & BAG CO. 
213 Third, Des Moines, la. 








A few seconds is all it takes to remove feed 
chute, pellet chamber and feed cone. Knives 
are backed away from the die by simple 


lock-nut and hand wheel arrangement. 


B, loosening two adjusting screws, pressure 
of the rollers against the die is relieved. Die 
ring clamp is then easily removed, leaving 
the die free to be withdrawn. 


More CPM Mills are sold today 


than all other makes combined! 


CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., San Froncisco 3, California 


1114 E. Wabash Ave., Crawfordsville, indiana 
1728 Grand Ave., Kansas City, Missouri 


SALES AND SERVICE ALSO IN: ATLANTA 


oo he 
“ 
— 


BUFFALO + FORT WORTH + 





MINNEAPOLIS «+ 


play in the growth stimulation by an- 
tibiotics. 

The report stated that studies on 
raw unprocessed soybeans have shown 
the presence of a diuretic effect which 
can be destroyed if the beans are 
heated. 

Research has been continued on the 
use of chick rations containing high 
levels of alfalfa meal. The diets em- 
ployed contained 20% alfalfa meal, 
which is about four to five times the 
amount ordinarily used in chick ra- 
tions. 

Use of Sterols 

This high level produces a marked 
depression in growth, the report said. 
If a mixture of sterols and a vege- 
table oil is added to the diet, the 
growth depressing effect can be over- 
come. Effective sterols which have 
been used are cholesterol and purified 
soybean sterols. 

Inexpensive crude sources of sterols 
have been investigated, and some of 
these give promise of usefulness. 
Studies are continuing on the feasibil- 
ity of using high levels of alfalfa 


Gannies simplicity of design makes it pos- 
sible to install another die easily and quickly. 
Time required for the entire change can be 


measured in minutes. 


y 


CALIFORNIA 
PELLET MILLS 


OMAHA 


EUROPEAN SALES REPRESENTATIVES: HENRY SIMON LTD, STOCKPORT, ENGLAND 


meal when sterols and vegetable oils 
are added to the ration. 

The report added that coconut meal 
and molasses have been studied as 
feedstuffs for chicks with a view of 
determining in what way high levels 
of these feedstuffs might be used 
when they are inexpensive. Levels of 
coconut meal as high as 20% and 
molasses levels as high as 15% have 
been used experimentally with good 
results. 

Raisins were fed to turkeys in the 
late growing period at 10% and 30% 
of the grain mixture with no marked 
adverse effect on body weight gains, 
efficiency of gain and market quality 
Turkeys were reluctant to eat raisins 
when first offered, but after becoming 
accustomed to them, they were con- 
sumed to the extent of 16% of the 
entire ration. 

Ground carob pod and bean caused 
some depression in growth when fed 
at 5% of the ration and caused 
marked growth depression and high 
mortality in chicks when fed at 40% 
of the ration. 

Dehulled safflower oil meal was 
found to be deficient in lysine and 
methionine when used in a practical 
chick starter. The report said it 
could be used satisfactorily in com- 
bination with soybean oil meal and 
fish meal but not soybean oil meal 
alone. 


Report Notes Gain 
in Use of Solvent 
Extraction Process 


WASHINGTON — Almost 56% of 
the 195.5 million bushels of soybeans 
processed during the crop year 1949- 
50 were processed by the solvent ex- 
traction method, the U.S. Department 
of Agriculture reports. The number 
of bushels processed by this method 
was 109.3 million. 

Through information obtained from 
the Bureau of the Census, USDA re- 
ported the quantity of soybeans proc- 
essed by each of the three methods 
screw press, solvent extraction and 
hydraulic press—during the crop year 
Oct. 1, 1949, to Sept. 30, 1950, along 
with similar data for earlier years. 

The trend toward increased use of 
the solvent extraction method of 
processing soybeans is shown in the 
report. Of the total amount of soy- 
beans crushed, the per cent proc- 
essed by this method showed ’%a 
major increase in 1949-50, go- 
ing from 39.6% in 1948-49 to 55.9% 
in 1949-50. In bushels, the 1949-50 
amount of 109,258,000 bu. processed 
by the solvent extraction method 
compares with the 1948-49 quantity 
of 72,773,000 bu. 

Processed by the screw press meth- 
od in 1949-50 were 80,546,000 bu 
soybeans, or 41.2% of the total. Of 
the 183,659,000 bu. soybeans crushed 
in 1948-49, 101,535,000 bu., or 55.3%, 
were processed by this method. Per 
cents in previous years were: 1945-46, 
64.2; 1946-47, 63.9; 1947-48, 54.4 

The hydraulic press process was 
used on 5,729,000 bu., or 2.9%, of the 
soybeans crushed in the 1949-50 crop 
year. Per cents in previous years 
were: 1945-46, 7.6; 1946-47, 9.5; 1947- 
48, 8; 1948-49, 5.1. 

The oil yield per bushel in 1949-50 
was reported at 8.96 Ib. for the screw 
press process, 10.73 Ib. for the solvent 
extraction method and 8.38 Ib. for 
the hydraulic press method. In the 
previous year, the corresponding fig- 
ures were 9.16, 10.94 and 8.67 











Superior’s Brand 


50% Meat and Bone Scraps 
60% Digester Tankage 
80% Blood Meal 


Superior Packing Co. 
Nestor 4001 
St. Paul 4, Minn. 
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It takes the right team to 
make Antibiotics work... 


Want really dramatic results from minimum 
levels of antibiotics? Then buy your antibiotic 
activity teamed up with the vital nutrients that 
make them work best. 

Antibiotics have the effect of increasing the 
bird’s or pig’s ability to grow faster on a given 
amount of properly balanced feed. But anti- 
biotics can’t overcome nutritional deficiencies. 

While apparently antibiotics have interrela- 
tionships with methionine, the ‘‘whey factor,” 
B,., riboflavin and other factors, they can’t 
replace them. 

So, don’t cut down on vital fortification to 
pay for added antibiotics. Use them as they 
are supplied in Borden Fortifying Blends and 
you get the dramatic results you rightfully 
should expect. 


You see, Borden leaves nothing to chance. 
Borden Blends carrying antibiotic activity also 
supply superior sources of the ‘‘whey factor,” 
B,., riboflavin, choline, other essential vita- 
mins plus added methionine, lactalbumin and 
betaine. 

In fact, everything it takes to make anti- 
biotics and the rest of your feeds work at top 
efficiency. 

Your Borden man is familiar with this prob- 
lem. Send for him today. 








The Borden 
Company 


Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. City 








Name 


Street 





@The Borden Company 


Company 


The Borden Company 
Feed Supplements Department 
350 Madison Avenue, New York 17,N. Y. 


Please send the Borden man as soon as possible. 


Zone State 





a 
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Looking for 
Dollars 


HERE IS A GOLDEN OPPORTUNITY! | | 


SCRAP PAPER BAGS now bring— . 
HIGHEST PRICES 


Why BURN your scrap paper bags 
when you can SELL them to Leader 


Bags must be free of tar, wax and other 

foreign matter; but rips and tears do not 

devaluate them. Our representatives make 
pickups in some areas. 


INQUIRE AS TO PRICE 
PHONE— WIRE — WRITE 


LEADER BAG CO. 


118 Portland Avenue, Minneapolis 
Telephane: MAin 8847, MAin 3941 











LIME CREST 


RAC 
PRE-MIXES 


1 and effective 
inerals aft 


an economica 


adding trace ™ 


s of 
or ormula feeds. 


to f 





tom-Blended Formulas 


Standard and Cus ade by the 
phic analyses. S he quality 


pectrogra’ 
(* ey Laboratory: — od oe 
re-m ‘ 
— bees in the pre-mixes 
g Process. 

i supplied 

| pre-mixes are 

oe fo il] be made according 
in st 


“LIMESTONE PRODUCTS 


1cA 
OF AMER 
CORPORATION mew Jersey 


sox #7, NEWTON 








USDA Scientist 
Gets Borden Award 
for Milk Research 


BOSTON — The $1,000 Borden 
Award for achievements in research 
on the chemistry of milk was pre- 
sented recently to Dr. Thomas L. 
McMeekin of the U.S. Department 
of Agriculture’s Eastern Regional Re- 
search Laboratory, Philadelphia. The 
award, which includes a gold medal 
and $1,000, was presented at the 
119th national meeting of the Ameri- 
can Chemical Society in Boston. 

Dr. McMeekin, who is head of the 
Philadelphia laboratory's protein divi- 
sion, received the award for his out- 
standing achievements in research on 
milk proteins. He was honored for 
his fundamental research opening the 
way to broader industrial and nutri- 
tional uses of milk proteins. 

New methods devised by Dr. Mc- 
Meekin have made it possible for 
him to isolate some of the proteins 
of milk for the first time. He has de- 
termined the properties of these con- 
stituents and shown their relation to 
proteins of other animal tissues. 

Dr. McMeekin has made many sig- 
nificant contributions to the study of 
milk, and from such investigations 
have come, for one thing, a new 
fiber and the promise of new textiles. 
His contributions to the knowledge of 
protein structure and behavior may 
open a new field for the chemist and 
biologist to explore, it was noted. 


——_— 





OPS MEAT PRICE FREEZE 
THREAT TO FALL PIG CROP 


KANSAS CITY — Thousands of 
Corn Belt hog producers are about 
ready to call a halt to the three-year 
expansion in pig crops, Sam Webb, 
Jr., Livestock editor of the Kansas 
City Star, writes. 

The government price freeze bears 
rather heavily on pork producers and 
will be an important factor, Mr. 
Webb points out. The freeze on meat 
prices went on at a time when pork 
slaughter was seasonally large and 
prices seasonally low. For example, 
lightweight pork loins sold up to $47 
ewt. in the New York wholesale mar- 
ket last week, just about the OPS 
price limit under current regulations. 
This compares with a peak last sum- 
mer of $65 and a 1948 record of $75, 
both representative of the high points 
of recent years. 

While no ceilings on livestock are 
expected to be imposed, ceilings on 
the meat trade have the effect of re- 
straining farm prices. 

Other factors which may retard 
hog production, Mr. Webb says, are 
relatively better prices for beef un- 
der government price ceilings and 
concern that feed grain acreages are 
insufficient to produce crops big 
enough to hold feed prices in check. 

Mr. Webb points out that the fall 
pig crop is becoming a more impor- 
tant item in pork production each 
year and last season accounted for 
40% of the annual total compared 
with 32% in 1924. The fall crop has 
grown in importance in all of the 
eastern Corn Belt states and last 
year was larger than the spring crop 
in Indiana and almost as large in 
Ohio 





——_— 


VALLEY GRAIN ENLARGES 
3 COUNTRY ELEVATORS 


KANSAS CITY—The Valley Grain 
Co., Kansas City, is building addi- 
tions to three of its country elevators 
in Oklahoma. The additions are part 
of a general program of enlargement 
of the company’s country stations. 

Additions of 25,000 bu. each will be 
built on elevators at Keyes, Victory 
and Elmer. Other enlargements will 
be made later. Total country elevator 
and subterminal capacity of the Val- 
ley Grain Co. is approximately 1,500,- 
000 bu. 





WALSH 
GRAIN 
CO. 


416 FLOUR EXCHANGE 
MINNEAPOLIS 15 
Lincoln 0678 


CALL 
MATT WALSH 
OR 
SHELLEY WALSH 


OATS ¢ CORN 
FEED WHEAT 


FEED BARLEY 


DISTILLING 
RYE 


WALSH 
GRAIN 
CO. 


416 FLOUR EXCHANGE 
MINNEAPOLIS 15 
Lincoln 0678 





New Smoothness Seen in USDA 
After Replacement of 2 Top Men 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON — With shocking 
abruptness, Charles F. Brannan, sec- 
retary of agriculture, last week cur- 
tailed the activities of two of his 
key executives by removing them 
from action posts in the U.S. Depart- 
ment of Agriculture. 

The two officials, Ralph S. Trigg, 
administrator of the Production and 
Marketing Administration and presi- 
dent of Commodity Credit Corp., and 
Frank K. Woolley, his chief assist- 
ant, lose two of the most important 
posts in the USDA—positions which 
involve policy decisions over activi- 
ties of thousands of farmers and the 
price support and production pro- 
grams. 

They have been transferred to rela- 
tively obscure positions as special as- 
sistants to the secretary for CCC 
affairs. 


Change Rumored 

For weeks it has been rumored 
within USDA that the change was in 
the making, and the department 
seethed with gossip, but the blow 
struck with sharpness last week. Na- 
tional commentators had reported 
that Mr. Trigg was the probable suc- 
cessor to Mr. Brannan as secretary 
of agriculture. It is learned from in- 
side USDA sources that neither Mr. 
Trigg nor Mr. Woolley knew of the 
secretary's intentions until a few 
hours before a weekly staff meeting. 

Officials within the USDA and for- 
mer important officials see the secre- 
tary’s action as a step in the right 
direction particularly on the basis 
of the men selected to replace the 
former executives. 

Taking over Mr. Trigg’s top spot as 
PMA director is Gus F. Geissler, who 
moves up from the position of man- 
ager of the Federal Crop Insurance 
Corp. to the directorship of PMA 
Mr. Geissler is given much credit in 
official circles for bringing order and 
business common sense to the farm 
crop insurance program. He is a for- 
mer AAA county committee man. He 
is a North Dakotan and has been 
engaged in livestock and grain farm- 
ing with a farmer cooperative back- 
ground. 

Moving up in the USDA hierarchy 
with Mr. Geissler is Harold Hill, a 
Wisconsin farmer also with an AAA 
background in the North Central re- 
gion. Mr. Hill has recently been an 
assistant PMA administrator for pro- 
duction and a member of the board 
of directors of CCC. He succeeds Mr 
Woolley. 


New Smoothness Seen 


The replacement of Mr. Trigg and 
Mr. Woolley by these two career 
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officials is expected to bring about a 
new smoothness in the operations of 
USDA. Up to this time branch execu- 
tives at PMA were operating under 
adverse conditions, officials say, be- 
cause of the internal politics which 
existed with PMA under its former 
management. 

The removal of the two former 
PMA heads to positions of relative 
unimportance appears to mark the 
end of their utility within USDA, and 
more practical observers see the ac- 
tion as a polite warning to seek other 
employment outside the department 


| 
| 
| 
| 


| his 


However, an ambiguous condition | 


results. Both Mr. Trigg and Mr. 
Woolley are directors of the CCC, 
appointed by the President and con- 
firmed by the Senate. It is not known 


how Mr. Brannan intends to handle 
this situation, but it is believed that 


the chief executive can submit other | 


names to replace them in their direc- 


torships in CCC. It seems probable | 
the new men taking over the | 


that 
PMA posts will be named to replace 
Mr. Trigg and Mr. Woolley on 
CCC board 


Victim of Politics 


Informal comment here is to the 
effect that Mr. Trigg was the victim 
of an interna) political snarl not of 
own making. These observers 
credit him with considerable ability 
in governmental administration and 
with a capacity to learn involved 
problems in agricultural matters in a 


| short space of time. His disappear- 


the | 
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ance from the top staff at USDA is 
accompanied by some regret. 

Mr. Woolley may be recalled by 
cash terminal commission merchants 
by his appearance before the Senate 
agriculture committee when he .op- 
posed the inclusion of their activities 
in the handling of CCC grain move- 
ment. Observers of the government 
scene, while willing to comment on 
Mr. Trigg’s eclipse, declined to com- 
ment on the passing of Mr. Woolley 

—_——_.— 
HOG SHOW CANCELED 

SIOUX FALLS, S.D.—Severe storm 
conditions caused cancellation of the 
South Dakota market hog show 
scheduled here March 20-21. Almost 
30 in. of drifting snow had farm yards 
blocked and traffic tied up on the 
original show dates. Frank Lingo, 
show superintendent, said that post- 
ponement would mean heavier hogs 
more weather uncertainties, program 
reorganization and conflict with other 
scheduled agricultural activities in 
the area 
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SCHENLEY DISTILLERS, INC. 


Schenley's Distillers Dried 
Grains. High in TDN, 
rich protein and fat con- 
tent. A fine feed supple- 
ment especially valuable 
for dairy, beef cattle and 
sheep 


LIVE YEAST CULTURE CINCINNATI 2, OHIO 
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HELL MAKE A HOG oF | 
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PAPROCO 


west coast condensed 


FISH SOLUBLES 


APF...and lots more, too! 


Transforming pig to pork with speed and economy is the goal of every practical feed man from New Jersey to 
California. Time and cost factors from litter to market are the yardsticks used to determine the efficiency of 
any feed in a pork production program. That’s why Paproco west coast condensed fish solubles is such a 
favorite from coast to coast. Nutritional authorities recognize condensed fish solubles as one of the best 
natural sources of the so-called APF complex which consists of Vitamin B-12 and other growth factors still 
unidentified. It also is an important source of all the known B-complex vitamins, trace minerals, and amino 
acids from fish protein. Paproco condensed fish solubles is not fortified and is guaranteed to contain 0.25 mgs. 
of B-12 per pound. Three per cent (60 Ibs.) Paproco fish solubles added to a ton of feed will furnish 15 
mgs. of B-12.* This is ample for the nutritive requirements of both swine and poultry in any practical ration. 


* Microbiological Assay with L. Leichmannit. 
Data on the amino acid analysis of protein and B-complex vitamins furnished on 


request. Made by the Lassen Process, Paproco is a product of Pacific Processing 
Corp., world’s largest producer of fish solubles. Write for descriptive booklet. 


distributed by 


JAMES H. SELEY& CO. 


FORTIFIED 704 S$. SPRING ST. * LOS ANGELES 14 « CALIF. 
TELEPHONE MUTUAL 1371 





MORE ALFALFA—County agents and vocational agriculture teachers cooper- 
ated with the Ohio dehydrators essay contest on “Why We Should Grow 
More Alfalfa on our Farms.” Seated, left to right, are A. H. Poppe, Bremco 
Alfalfa Mills, Inc., New Bremen, Ohio; C. L. Holtry, vocational agriculture 
teachers at Celina, Ohio; Clarence D. Brown, Auglaize county agent, Wapak- 
oneta, Ohio; Henry Horstman, Anna, Ohio, vocational agriculture teacher; 
Earl Kantner, vocational agriculture teacher at Ansonia, Ohio. Standing is 
Daryl Sharp, vocational agricultural teacher at Minster, Ohio, Contest prizes 
will be given by the Bremco Mills at New Bremen and winners will be 
announced at “Alfalfa Night,” sponsored by the Bremco Mills in New Bremen, 
at 8 p.m. on March 29. Ohio dehydrators recently held a meeting at Toledo 
with several of the Ohio county agents on the problems of growing alfalfa 
and quality improvement. Farmers’ meetings are being by several 
Ohio dehydrators including Hayward, Inc., Oak Harbor; Rohloff Brothers, 
Graytown; Central Mills, Inc., Dunbridge; Bremeco Mills, Inc., New Bremen, 
and others. 
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KASCO MILLS HOLDS 


ANNUAL CONFERENCE | 


WAVERLY, N.Y.—The annual sales 
conference of the farm-feed division, 
Kasco Mills, Inc., Waverly, N.Y., was 
held recently in Elmira, N.Y. The 
two-day session of conferences and 


at which service awerd pins were 
presented by W. S. Young, president 
The conference was conducted by 


W. B. Lambert, sales manager, and | 


| “Dairy 
| Slack, who is engaged in extension 


| er. Other speakers were Dr. Victor 


Heiman, director of research, Mr. 
Young; L. W. Tighe, credit manager; 
R. C. Heasley, assistant sales man- 
ager, dog food division, and B. K. 
Field, plant manager. 

Guest speaker was Dr. K. L. Turk, 


reports was highlighted by a banquet head, department of animal husban- 


dry, Cornell University, who spoke on 
Feeding Problems.” Dr. S. 


activities in animal husbandry, Cor- 


L. L. Peterson, assistant sales manag- | nell University, was also a guest. 





CASH IN ON A 
QUALITY PRODUCT. 


Sell Your Customers 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality product 
for Quality Dealers. Write, wire or ‘phone for prices. 


PACKAGED IN BAGS NOW IN MAYO’S NEW 
Paper 10 Ib. “FEED-O-MAT” 
25 Ib. - 50 Ib. - 80 Ib. 


Something new — the “Feed-0-Mat” 
Burle Package. A handy, economical, 10-tb. 
100 Ib. 


oad Gas pectage. Weched 60) to case. 
MAYO SHELL CORPORATION 
P. O. Box 784 Houston 1, Texas 














FISH SOLUBLES 


and alfalfa... 
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THE IMPORTANT 
PART OF THE MIX! 


SEA-MAID is a special blend of 40 per cent highest quality PAPROCO 
west coast condensed fish solubles and 60 per cent top-quality alfalfa 
leaf meal and dehydrated alfalfa meal. The fish solubles are held in their 
original vitamin-rich form as the mix is not redehydrated. SEA-MAID 
comes packed in convenient 100-Ib. bags. 


A RICH NATURAL sourcE or APF 


JAMES H. SELEY & CO. 


704 S. SPRING ST., LOS ANGELES 14, CALIF TELEPHONE MUTUAL 1371 


Call 


Van Dusen Harrington Co.| 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


Get details Bow: 


Ceice areas open £05 Bae 
ZELLERS’' LABORATORIES READING. 
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Your Bookkeeping System Should 


Grow as Your Business Grows 


Be Sure That Your System 
Is Adequate and Up to Date 
By Arthur Roberts 


ANY dealers, when they start 
in business, do not install the 
records needed for efficient 


management. If they start small, the 
owners can keep a weather eye open 
for defects in operation, and some- 
times they are able to minimize re- 
sulting losses without a detailed ac- 
counting routine or an analysis of all 
elements of operation when state- 
ments are prepared. Often they have 
prepared only 


operating statements 


once a year 





In time, many of these dealers 
grow larger, and their businesses out- 
grow the recording methods they 
started with. But they do not extend 
their bookwork to keep pace with the 
enlarged area of operation. Their ac- 
counting systems fail to show a clear 
picture of what goes on in the busi- 
ness, At this stage they should mod- 
ernize their accounting practices to 
get the information needed to man- 
age their businesses efficiently 

But in more than half the cases 

Fo 


~ 





they fail to do this. Either the dealer 
balks at the expense of moderniza- 
tion. or it doesn’t occur to him that 
he needs it and he never gets the 
most out of operations because his 
records are below par. 

In stable times, an accounting sys- 
tem that is not comprehensive enough 
to cover the detailed operation of a 
business is as inadequate as a young 
man trying to fit into the rompers 
he wore when a baby. The records 
will not cover operations adequately 
However, in stable times the dealer 
who watches every little movement 
of operation may somehow manage to 
get by profitably even though his 
bookwork is bad. He could do better, 
of course, if his bookwork were ade- 
quate, but that’s another story we 
may cover some other time. 


Worse Now 
What we want to emphasize here 
is this. In unstable times such as 
these, the dealer who started from 
scratch and—by dint of hard work, 
long hours, and a yen and ken for 
barter—has been able to accumulate 








Here are three flexible new 
feed products designed to 
fit your formula needs . . 
to help your manufactured 
feed give top performance- 








You tat ely 0, 


VITAMIN Bi 
SUPPLEMENT 


VITAMIN Br. AND ANTIBIOTIC 
FEED SUPPLEMENT 


U.S.1. Vitamin B,. Supplement — a primary fermentation 
product containing a guaranteed vitamin Bi» potency. For 
all poultry and hog starter, grower, and breeder rations . . . 


also for calf feeds. 


U.S.1. Antibiotic Feed Supplement — an effective antibiotic 
feed product containing guaranteed amounts of bacitracin. 
This new antibiotic has been found very effective in feeding 
tests by various universities. 


U.S.I. Vitamin B,, and Antibiotic Feed Supplement — This 
combination product has been designed to meet the formula 
needs of the majority of feed manufacturers. It contains 
guaranteed amounts of vitamin B:: and bacitracin. 


For further information contact your nearest U.S. office or write fo 


Special Products Division, Dept. FS, U.S. Industrial Chemicals, inc., 
60 East 42nd Street, New York 17, N.Y. 


JS TRIAL CHEMICALS, INC. 
"| 60 East 42nd Street, New York 17, N.Y. 
Branches in all principal cities 


ANTIBIOTIC FEED 


SUPPLEMENT 











a good net worth after some years 
behind the counter, will find himself 
in many difficulties if his bookwork 
covers the same system he started 
with. And it is certain that he won't 
earn the profits he would have earned 
had be brought his books up to date 
Of course, by the time the dealer 
has built up his business substan 
tially, he will more than likely be em- 
ploying a bookkeeper, but the aver- 
age ledger mechanic is content to 
go along with the system he finds 
on the job when he gets there. Now 
and then, an enterprising bookkeeper 
will make adjustments in keeping 
with the development of more volume 
but these changes will be brought 
about piecemeal so that the system is 
badly synchronized or it is strong 
in one way and weak in another 
Sometimes the dealer is too satis 
fied with his bookwork and throws 
cold water on any 
improve it and the bookkeeper quits 
making suggestions. In other cases 
a business may experience a hict 
turnover on bookkeepers of the “float- 
er’ type, and all of them may take 
only a passing interest in the work 
They use the existing systems, mak« 
their entries and postings accurately 
collect their pay and let it go at that 
The bosses can’t complain. They got 
the bookwork they bargained for 


Suggestions to 


The Essentials 

So, it is up to the dealer to take the 
initiative in this matter. The best way 
is to employ a qualified accountant 
to check over an existing system and 
recommend the needed changes, which 
should cover the following essentials 

1. To give management an accurate 
picture of past operations as an aid 
in controlling current operations and 
as a guide to planning future policy 

2. To satisfy the needs of creditors 
and investors 

3. To provide information required 
by governmental agencies in connec- 
tion with taxation and regulation 

4. To provide the supplementary 
records auxiliary to the books, sucl 
as stock control inventory 
forms, salesman reports, truck mile 


cards 


age records, depreciation schedules 
process costing 
grinding and mixing department, et« 
A system is not complete unless the 
dealer utilizes records of this type in 
addition to his regular books record 
ing income, expense, net profit, as 
sets, liabilities and net worth. Ade 
quate supplementary records of this 
type are lacking in 70 to 80° of the 
establishments in this field. At least 
we find it so from our accounting 
work 

5. To check pricing 
profitability and recommend changes 
if necessary 

A Good Bookkeeper 

The dealer who finds that a quali- 
fied accountant’s services are too ex 
pensive may do the next best thing 
He should employ a trained and ex- 
perienced bookkeeper and see to it 
that he has the authority and facili- 
ties for making any needed changes 
in the system. 

A good bookkeeper should be able 
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CARROT OIL AND OTHER VITAMIN 
PRODUCTS Io: the FEED MANUFACTURER 
Feed manufacturers will find increased 
demand for their brand when the proper 
vitamins and conceptrates are used. Be- 
sides carrot oil Vitamin A, Nutritional 
Research Associates produce a wide va- 


riety of concentrates —— 


Send Today for Free 36 - Page 
Bookie! o@ Carre! Oi! Vitemins 
Completely details 
function and uses of 
this great conditioner 
and describes 15 NRA = 
feed concentrates of = 
fered. Every feed man Ne. 
ufacturer should nave We / 

a copy. P 
~ (MUTRITIONAL FRESEARCH ASSOCIATES, INC. 

P. O. Box B South Whitley, Indiana 
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eughtusy builds Brg Sales! 


Backed Up by Hard-Hitting Sales Messages on 
These 27 Radio Stations Daily! 


WEAU Eau Claire, Wis. 
KAAA Red Wing, Minn. 
KSUM Fairmont, Minn. 
KWLM Willmar, Minn. 
KXRA Alexandria, Minn. 
KWAD Wadena, Minn. 
KMHL Marshall, Minn. 
KNUJ New Ulm, Minn. 
KSOM St. Cloud, Minn. 


Once You Try ‘Em... 
You'll Always 
Buy ‘Em! 


KTOE Mankato, Minn. 
KDHL Owatonna, Minn. 
KROC Rochester, Minn. 
KOEL Oelwein, lowa 
WHBY Appleton, Wis. 
WSPT Stevens Point, Wis. 
WMAM Marinette, Wis. 
WTCH Shawano, Wis. 


wsoo Sault St. Marie, Mich. 


WSHB Stillwater, Minn. 
WLDY Ladysmith, Wis. 
WJMC Rice Lake, Wis. 
WIGM Medford, Wis. 
WKBH LaCrosse, Wis. 
KGLO Mason City, lowa 
KDTH Dubuque, lowa 


WRCO Richland Center, Wis. 


WTMJ Milwaukee, Wis. 


New Richmond, Wisconsin 





PLUS 


e@ the Doughboy Country Journal 
with Larry Haeg on WCCO, 
Minneapolis, Minnesota 


@ the Town Hall Doughboys 
on WBAY, Green Bay, Wisconsin 


e@ the Doughboy Dinner Concert 
with Uncle Julius on WKOW, 
Madison, Wisconsin 


e the Doughboy Daily Farm Journal 
with Dallas McGinnis on KXEL, 
Waterloo, Iowa 
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to appraise the fitness of a system 
to a business and make the necessary 
adjustments. He should be able to 
analyze and interpret business state- 
ments, and the dealer should make a 
practice of learning as much as he 
can about the business facts behind 
his operating ‘figures. He should ask 
questions and get pointers on how the 
figures reveal these business facts. 


In the event he loses the assistance 
of a first-grade bookkeeper, he~ could 
then get along with a less experienced 
one and fill in the gaps with his own 
“know-how.” The dealer is at a dis- 
advantage if he knows little about 
the bookwork done in his office, if 
he leaves it to his bookkeeper en- 
tirely. 

We have known a number of cases 





“Triple Feature 


First: Guaranteed Source of Supply for all Glidden Feed Dealers 
through Glidden-controlled raw material sources! 


Second: Hard-hitting advertising plus selling and merchandis- 


ing teatures 


Third 


Glidden “ABC—and X” formulas! 


Exclusive Dealer Franchise spearheaded with the new 
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where embezzlements have occurred 
or costly errors of one kind or another 
have been made just because the deal- 
er left everything to his bookkeeper 
There are part-time bookkeepers 
who will come in to check on the 
work or do it entirely themselves. 
This service is satisfactory if the 
dealer makes sure that all business 
paper is kept intact for the bookkeep- 
er when he arrives to make entries. 
We have known too many cases where 
the dealer hired a part-time book- 
keeper, and between his visits, the 
invoices and other business paper 
kept in such poor order that 
y items were never entered and 
he books could not be kept accu- 
’ Ik 
Keep all papers pertaining to the 
bookwork in a file and see that a 
part-time bookkeeper gets all these 
records when he calls. Otherwise he 
cannot do a good job. Such part-time 
work is usable only by the smaller 
dealers and those starting in business. 
If a dealer can afford it, he should 


were 





“NO-READ” TAGGING means — 


WO-MISTAKE PICKING 


Savage Tags need no reading. A glance tells all in 
glaring light, or almost no light. Spot wanted bags 


away down the line or in any stack . . . instantly! 


Then grab the Savage Tag and pull the bag. Find 


out how much better they are . . . how low their 
cost. Send samples of the tags you use with quanti- 
ties marked on each. No need to write a letter. Clip 
the coupon; attach it to your letterhead; and mail 
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RURAL YOUTH TO VISIT 
OTHER COUNTRIES 


WASHINGTON — Fifty-seven 
young farm men and women from 34 
states, ranging in age from 18 to 25, 
have been selected to take part this 
year in the International Farm 
Youth Exchange project, according 
to the U.S. Department of Agricul- 
ture, coordinating agency. They will 
live on farms in foreign countries for 


families. Participants were nominated 
by agricultural extension services. 
Funds for the project are raised by 
4-H clubs and individuals and other 
groups. An exchange program, the 
project will find young people of oth- 
er countries coming té the U.S. Pur- 
pose of the exchange is to enable 
rural youth to learn of contributions 
and problems of farmers in other 
countries. U.S. participants will go to 
European countries, Israel, New Zea- 
land and Brazil. 


have an audit made once a year. This 
gives him the benefit of impartial 
criticism of his bookwork and sugges- 
tions for improving it. He also is as- 
sured of expert counsel on taxes, and 
this service may save him far more 
than he pays for it. 

Here is a case in point. One dealer 
was buying a new truck, trading in 
an old one for it plus a cash consid- 
eration. The book value of the old 
truck was $900 after depreciation 
write-downs. Because the truck was 
in bad condition the best this dealer 
could get was a $400 trade-in allow- 
ance. He was about to make the deal 
when his auditor, who was there at 
the time, advised him to sell the old 
truck for cash. Then he could write 
off the $500 on his current tax re- 
turns, otherwise he would have to add 
the $500 to the purchase price of the 
new truck and depreciate the total 
over the years, delaying the tax bene- 
fit on the $500 for some time. The 
immediate saving to the dealer on 
tax expense was around $75. 

Besides tax, the dealer may need 
counsel on whether he is taking too 
much salary for the business done, 
whether he is collecting in an efficient 
manner, whether his working capital 
is ample for his inventory “carry.” 
A high “carry” usually means heavy 
current obligations, and the working 
capital should be high when the in- 
ventory is high unless the dealer pays 
cash for everything he buys. 

A public accountant does business 
with many clients. He sees the books 
and operating ratios of many organi- 
zations during a year. Hence he has 
a big fund of business knowledge and 
can make practical suggestions that 
are based on the experiences and 
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problems of many businessmen. If the 
dealer is dubious about his own abil- 
ity to interpret his records wisely and 
he has no help that can do it, the 
counsel of an outside accountant is 
worth considering. His fee should be 
a good investment. 


Check List 


The American Institute of Account- 
ants has prepared a check list of sev- 
en questions which you can period- 
ically ask your bookkeeper or ac- 
countant in order to warn you of ap- 
proaching danger. These questions 
are: 

1. Am I including all the items I 
should in my overhead and does my 
pricing formula charge each customer 
with a portion? 

2. Am I giving too much credit? 

3. Am I accepting too much credit? 

4. Is my inventory too large? 

5. What percentage of profit am I 
making on my selling price? 

6. If I didn’t make the profit I ex- 
pected, where does my trouble lie? 

7. Is there any other way in which 
my business does not seem as healthy 
as it should be? 

Hazards in this emergency economy 
are bad enough without adding to them 
by keeping a set of books that were 
adequate when your business wore 
swaddling clothes. As your business 
grows, your books should grow. If 
a good system is installed and you 
have no bookkeeper, you will be able 
to make the entries yourself with a 
little coaching, or an office clerk can 
be taught to do the work readily 

oe 
SWINE GROWERS DAY 
PLANNED IN ILLINOIS 


URBANA, ILL. — Illinois Swine 
Growers Day at the University of 
Illinois April 12 will get underway at 
8 a.m. with an informal inspection of 
the swine farm and experimental 
work. 

Speakers on the morning program 
and their subjects, are S. W. Terrill, 
“Practical Aspects of Recent Gesia- 
tion-Lactation Experiments;” R. J 
Meade, “New Ideas in Creep Feed- 
ing;” R. O. Nesheim, “Practical As- 
pects of Recent Growing-Fattening 
Experiments;” D. E. Becker, “Com- 
parison of Antibiotics for Growing- 
Fattening Pigs.” 

The afternoon session will include 
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MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don’t miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 
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these talks: “My Experience in Oper- 
ating a Pig Hatchery,” by Al Haller, 
general manager, Weix Farms, Sun 
Prairie, Wis.; “What Swine Breeding 
Research Means to Hog Producers,” 
by Dr. G. E. Dickerson, University of 
Missouri; “Recent Developments in 
Swine Feeding,” by Dr. W. M. Bee- 
son, Purdue University 

Session chairmen are L. E. Card 
head of the University of Illinois ani- 
mal science department, and Mr. Ter- 
rill, member of the animal science de- 
partment 

————_—»— 


SIGVALD HEGGE DIES 


WHITEHALL WIS Sigvald 
Hegge, 63, president of the Whitehall 
Mill & Power Co. since 1933 and 
pioneer county business and civic 
leader, died here recently. Survivors 
include the widow, two daughters 
five sons, including Hiram and 
George, associated with their father 
in the milling business; six brothers 
and 10 grandchildren 





-_ 


BS&B Bolted Steel Grain Tanks 
meet your individual needs... 
last longer, completed sooner. 


@ One or a dozen... 
or auxiliary storage... 


Grain Tanks. 
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a complete elevator 
nothing is so flex- 
ible to your needs as BS&B Bolted Steel 
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ALBUMINA SUPPLY Co. Inc. 
461 Produce Exchange New York 4, N. Y. 
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Design layouts and foundation prints 
furnished without charge. Before you 
place your order, check into metal gauge 
specified. You'll want BS&B tanks. Send 
coupon now! 


BLACK, SIVALLS & BRYSON, INC. 
7502 East 12th St., Adv. Dept. Rm. 180AK 
Kenses City 3, Missouri 


No cracking, no chipping throughout 
their long service life. Occasional paint- 
ing is the only upkeep necessary. Erec- 
tion crews available. In a matter of 
days, you can have the storage you need. 
Costs far less per bushel than concrete. 
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What the Community-Minded 
Feed Dealer Can Do 


Agricultural Development Programs Can 
Benefit Your Business Along 


with Your 


By Edward Ritter 


HAT is the population of the 
W town in which you have your 

feed mill or store? Is it 200, 
500, 1,000, 5,000 or more? Whatever 
it is, it is a safe bet that the farm 
territory that you serve has a popu- 
lation of 2 to 10 times that of the 
community where your business is 
located. Most of that farm population 
looks upon your town to supply it 
with much of its feeds and other 
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who have invested considerable sums 
of money in plants, stores, stocks, 
buildings and equipment. Each busi- 
nessman may realize to some extent 
how his personal business and the 
welfare of the town generally depend 
upon the farm trade, but it is the 
alert feed dealer who can see that 
this interest of businessmen in farm- 
ers and their trade can be crystal- 
lized into a workable agricultural pro- 
gram. 

Your town perhaps has strong 
church and fraternal organizations 
which have well worked out pro- 
grams for erecting suitable buildings 
and they carry out such programs 
with zeal. What 95% of the towns 
and small cities in America need is 
a similar organization which will 
work hard not only to improve re- 
lationships between town and coun- 
try people but to help farmers de- 
velop new markets, switch produc- 
tion to profitable markets when nec- 
and plan agriculturally for 
future prosperity 

Business and professional men, be- 


Community 


farm supplies, home merchandise, 
banking and amusement needs. 

The rural community depends con- 
siderably upon your town and its 
guiding lights. Sometimes the pros- 
perity of the farm community de- 
pends a great deal upon your town 
and those who make it tick. 

Who are these guiding lights who 
can make a town tick? Usually they 
are business and professional men 
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cause of their business ability, are 
especially suited to hold executive po- 
sitions in such an agricultural devel- 
opment program. The farmer can 
produce, but the intricacies of pre- 
cise marketing, based on demand, are 
often not within the orbit of his in- 
terests. 


Every Town Needs One 


I believe that in every small town, 
dependent in any sizeable way upon 
agriculture, there should be a perma- 
nent agricultural committee, made 
up of leading businessmen and a 
few key farmers. These men should 
meet regularly and fashion a program 
for town and country development 
at can be done. It is being done in 
numerous communities throughout 
the nation. 

These agricultural committees are 
sponsored by Chambers of Commerce 
in some instances; elsewhére civic 
groups and fraternal groups have 
such committees. Who sponsors it 
does not make too much difference 
so long as the committee is perma- 
nent, has power to act and has the 
right objectives. It can well be the 
most potent factor for area prosper- 
ity that any community possesses 

It certainly is to the individual ad- 
vantage of feed, seed and other farm 
supply dealers that such agricultural 
committees are formed and give sup- 
port in their towns. Leadership or 
support of such a committee can 
often be the best good will building 
or sales promotional idea on the feed 
dealer's program 

An Example 

An example of such an enterpris- 
ing agricultural committee is that 
operated by the Waco, Texas, Cham- 
ber of Commerce 

Last year the Waco agriculture 
committee staged an economy beef 
contest in which 88 calves were mar- 
keted through the program. It was 
designed to demonstrate to farm 
youth and their fathers the economic 
use of native cattle and homegrown 
feed in profitable beef production 

The agricultural committee in Wa- 
co also stages an annual contest to 
increase the 161-lIb. lint average in 
the county. A cotton insect control 
program sponsored by the committee 
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Look AT ALL THE ADVANTAGES B-Y-500 GivEs you! 


I. Low Ash—High Protein 7. Uniformity 


2. Guaranteed Riboflavin Potency 8. Stability 
of 500 Micrograms per Gram, or 
222 Milligrams per Pound 9. Excellent Dispersion 


23. No Pre-Mixing 
4. Contains 9 Other B-Vitamins 


5. Produced Year-Round 
6G. Palatability 12. Available in 100-Pound Bags 


10. Ideal for High-Energy Rations 


11. Assures Dry Litter 


The Pioneer in the Field of Butyl Fermentation 


MADE BY CSC { The First Company to Make Riboflavin Biologically 


Write, wire, or phone CSC today for | commsneia gQXT! gORPORATION 
a free sample and important additional information 17 Gost nd Strect, Mow York 17, 0. ¥. 


PRODUCTS OF THE AGRICULTURAL DIVISION: 
Antibiotic Feed Supplements - Butyl Fermentation Solubles and Riboflavin Feed Ingredients - Choline Chloride 
| Niacin - Condensed Distillers’ Molasses Solubles - Anhydrous Ammonia + Dilen « Ethyl Formate - Metaldehyde 








24———-FEEDSTUFFS, April 7, 1951 
resulted in an additional $2,860,000 
income to cotton producers 

We can easily see that contests and 
projects like this induce farmers to 
pay more attention to scientific farm- 
ing and the advantages of producing 
better crops, and undertaking new 
farm activities 

A dairy development program in 
Waco, too, resulted in the establish- 
ment of a large dairy and processing 


plant which has helped to provide a 
market for dairy farmers and in- 
crease dairying in an area where lit- 
tle was done in this respect in years 
previous. Think of the additional in- 
come farmers in that state now get 
from dairying that they did not get 
five years ago. All because of an ag- 
ricultural committee. 

The committee followed up this 
advance in dairying with a contest 
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for farmers who were high in dairy- 
ing technique and who took excellent 
care of their pastures. This contest 
focussed attention upon vital points 
in a profitable dairying program and 
was of vast benefit to many farmers 

Still another activity of this live 
wire agricultural group was a series 
of meetings outlining the various 
agreements in force between farm 
landlords and tenants. An open forum 
discussion on these matters was held 

The alert feed dealer can easily 
see that through a good agricultural 
committee, he can accomplish his in- 
dividual long term goal namely 
making farmers more technical and 
business-minded. Through such pio- 
neering work, the farmer becomes 
much better conditioned for the feed 
program work which the feed dealer 
is always trying to push. If a farm- 
er sees what can be done to improve 
production and crop prospects, he 
will be more ready to try better 
feeding ideas advocated by his local 
feed dealer. 


While there are some excellent 
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agricultural committees operating in 
many towns and small cities, there 
can be many more, especially if feed 
and other farm dealers take the bit 
in their teeth and work hard. Here 
is a sales promotional idea that wil! 
never run dry, and the individual 
as the community benefits 
accruing are almost beyond descrip- 
tion 
ee 


Pasture Building 
Program Developed 
by Kansas Groups 


MANHATTAN, KANSAS — A two 
year program to establish 
that can produce 100 Ib. or more of 
beef an acre from central and eastern 
Kansas pastures has been developed 
on a share-the-cost basis with the 
Agricultural Conservation Program 
by officials of the Kansas Production 
and Marketing Administration in 
Manhattan 

The plan provides for renovation 
and reseeding of about 25% of a 
farmer's permanent pasture at a time 
He therefore is not required to re- 
duce his livestock numbers. Some 
supplemental pasture will be necessary 
through rental or use of legumes or 
other forage crops on the farm 

The first stage of the program calls 
for spring seeding of sweet clover on 
the acreage of permanent pasture to 
be reestablished. This involves clear- 
ing off any brush or tree growth and 
working up a good seedbed for the 
clover. Heavy disking, rather than 
plowing, is recommended in estab- 
lishing the seedbed, as a firm top soil 
containing some mulch is the most 
satisfactory for this purpose. In most 
cases, the soil will require applica- 
tions of lime and phosphate 

Livestock must be fenced off the 
new clover stand while it is becom- 
ing established. Grazing of about half 
the clover growth in late fall is per- 
missible. The clover then could be 
completely grazed off the following 
summer 

In the second fall of the program, the 
clover ground would be torn up pre- 
paratory to seeding an adapted mix- 
ture of legumes. Here 
again a firm seedbed is essential. Phos- 
phate or other fertilizer also may be 
required a second time. Legumes are 
recommended in the grass seed mix- 
ture for the source of nitrate. The 
following spring, it will be necessary 
to protect the new pasture from graz- 
ing. If a good growth is obtained 
light pasturing may be permitted in 
the following fall. 

Through the plan, the operator loses 
only one season’s grazing. The sweet 
clover alone will provide pasture equal 
to the yield of most pastures in their 
present condition. 

Assistance is available to help share 
a large part of the cost of clearing 
brush, the lime and phosphate, fenc- 
ing materials if they are to be perma- 
nent and the grass and legume seed 
mixture. 
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Sea-Coll... 
. Sea-Coll .... 


4  SEA-COLL'S praises Are 


WSea-Coll 


Sea-Coll.. . . 


Rich mines; warm sun and thousands of acres of soft 


$ea-Coll, The Pioneer, phosphate produce Sea-Coll, the dependable source 


of unheated, untreated phosphorous. 

Nothing . . . no competitive product . . . has proved 
Sells Because It Excels so economical as a remedy for phosphorous 

deficiencies, as a replacement for phosphorous- 


carrying ingredients. And Sea-Coll contains 
important trace minerals in Colloidal form. 


No wonder feed manufacturers from Coast 
¥ A x ARD to Coast are rich in praise of Sea-Colll No 
wonder over 800 of them in the United States 


and Canada put a record amount of Sea-Coll 
Sales Company in feeds last yearl Why not save money 
35th & Grays Ferry Ave. and improve your feeds? Arrange now 
Philadelphia 46, Pa. for a steady, year-round supply of Sea-Coll. 
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“Thar’s GOLD in them 
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thar HOGS”. 


Minral 
Meal 


Ringing-up New Sales, 
Greater Volume, Bigger 
Profits! 


Prospecting for bigger hog feed sales? The gold rush 
is on for Sargent Minral Meal . . . and you can strike it 
rich. Minral Meal sales really jump when customers dis- 
cover this easy way to big pork profits. Amazing Minral 
Meal supplies pigs with antibiotics, minerals, vitamins, 
proteins, fish and whey solubles. Helps speed them to 
early market . . . and you sell ’em all the way. Get this 
bigger volume now. Ask your Sargent Man or write us 
about this big Minral Meal Promotion. 
DES MOINES 


SARGENT PLANTS “cw. 


Fremont, Neb. 
Waverly, Mo. 


Algona, lowa 
Monmouth, Ill. 


LABORATORY SERVICES 


Effectiveness of vitamin Bi 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


Vitamin D, assays by the A.O.A.C, chick method 
U.S.P. XIV or A.O.A.O, vitamin A assays 


Proximate analyses of commercial feeds, mineral 
determinations, and other vitamin assays 


Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


P, O. BOX 2059 MADISON 1, WISCONSIN 








because Land O'Lakes makes 
FEEDING easier, surer by . . . 


@ making and methods practical through actual 

farm tests at Land O’ Lakes own 187-acre Research 

at Anoka, Minnesota, 

@ assuring consistent, good results through a rigid testing 

Program in Land O’ Lakes modern laboratories, 

@ simplifying feeding problems for the farmer through 

a complete library of easy-to-use, FREE “Feeding Tables,” 
baildi t through year-around ad- 





vertising “and merchandising. 


YOU can take advantage of the feed that sells easier, surer by writing . . 


LAND O’LAKES CREAMERIES, INC. 
2201N.E. Kennedy + Minneapolis, Minn. 
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CONVENTION CALENDAR 





April 8-11—National Fisheries In- 
stitute; Statler Hotel, Boston, Mass. 

April 9 — Fisheries By-Products 
Council, sponsored by the By-Prod- 
ucts Division of the National Fish- 
eries Institute; Statler Hotel, Boston, 
Mass. 

April 16-17 — Nebraska Grain & 
Feed Dealers Assn.; Hotel Paxton, 
Omaha; sec.-treas., Howard W. Elm, 
917 Trust Bldg., Lincoln 8. 

April 17-18—National Alfalfa Con- 
ference; Western Regional Research 
Laboratory, Albany, Cal. 

April 18-21—Society of Grain Ele- 
vator Superintendents, Hotel Statler, 
Buffalo; sec., Dean M. Clark, 327 S. 
LaSalle St., Chicago. 

April 19-21—California Hay, Grain 
& Feed Dealers Assn.; Fairmont Ho- 
tel, San Francisco; sec., I. J. Strom- 
nes, Blue Anchor Bldg., 1400 10th St., 
Sacramento 14. 

April 20-21—Oklahoma Grain & 
Feed Dealers Assn.; Hotel Young- 
blood, Enid; sec., E. R. Humphrey, 
614 First National Bank Bidg., Enid. 

April 24-25 — Panhandle Grain 
Dealers Assn.; Herring Hotel, Amar- 
illo, Texas; sec., Joe S. Morris, Merit 
Mills, Inc., Amarillo. 

April 26—Texas Feed Manufactur- 
ers Assn.; Plaza Hotel, San Antonio; 
sec., Luther A. Pharr, Ralston Purina 
Co., Fort Worth, Texas. 

April 27-28—Texas Grain & Feed 
Dealers Assn.; Plaza Hotel, San An- 
tonio; sec.-treas., Ben M. Ferguson, 
Brackett Grain Co., Fort Worth. 

May 10-11—American Feed Manu- 
facturers Assn., Inc.; Stevens Hotel, 
Chicago; sec., W. E. Glennon, 53 W. 
Jackson Blvd., Chicago 4. 

May 11-12—Kansas Grain, Feed & 
Seed Dealers Assn., Hotel Br adview, 
Wichita, Kansas; sec.-treas., O. E. 
Case, 823 Wiley Bidg., Hutchinson. 





May 20-21—Missouri Grain, Feed 
. Millers Assn.; Hotel Robidoux, St. 
oseph; sec., D. A. M " 
on einershagen 

May 20-22—Southeastern Peanut 


Grain Club, field day, Des Moines 
Golf and Country Club; chairman, 
W. L. Yearsley, Chase Bag Co., Des 
Moines. 

May 28-29—Ohio Grain, Mill & 
Feed Dealers Assn.; Commodore Per- 
ry Hotel, Toledo; exec. sec., Vaughn 
M. Thorne, 12 N. 3rd St., Columbus 15. 


June 4-6—National Feed Industry 
Show; Milwaukee Arena, Milwaukee, 
Wis.; co-managers, David K. Steen- 
bergh and Eldon H. Roesler, 1712 W. 
St. Paul Ave., Milwaukee 38. 


June 4-6 — Central Retail Feed 
Assn., Inc.; Schroeder Hotel, Milwau- 
kee, Wis.; exec. sec., David K. Steen- 
bergh, 1712 W. St. Paul Ave., Mil- 
waukee 3. 

June 7-8 — Georgia Feed Assn., 
Georgia Baby Chick Assn., and Geor- 
gia Turkey Growers Assn.; Atlanta 
Biltmore. Hotel, Atlanta; sec., Will 
L. Kinard, Georgia Feed Association, 
Inc., 601 Trust Co. of Georgia Bldg., 
Atlanta 3. 

June 10-12—Indiana Grain & Feed 
Dealers Assn., Inc.; mid-summer 
meeting, French Lick Springs Hotel, 
French Lick, Ind.; sec., Fred K. Sale, 
600 Board of Trade Bidg., Indianapo- 
lis. 

June 11-15—Chicken-of-Tomorrow 
Show; University of Arkansas, Fay- 
etteville. Information: Ohicken of To- 
morrow Committee, 10 E. 40th St., 
New York 16. 

June 17-19—Wyoming Grain, Feed 





IODIZE YOUR FEED MIXTURES 


POTASSIUM IODIDE-CALCIUM STEARATE MIXTURE 


IT ALWAYS ASSURES YOU 


IODINE LEVELS 
OF STABILITY 


@ UNIFORM DISTRIBUTION 
@® EXTREME FINENESS —-325 MESH 
*® ECONOMY 


ALCIUM PANTOTHENATE DEXTROROTATORY 


CHOLINE CHL‘ 


\RIDE MIXTURE AND SOLUTION 


POTASSIUM IODIDE U.S P 
POTASSIUM IODIDE FREE FLOWING POWDER 


OTHER POTASS 


SIUM IODIDE MIXTURES 


RIBOFLAVINS 

NIACIN (Acid Nicotinic) 

THIAMINE HYDROCHLORIDE U.S.P. 
VITAMIN A ACETATE AND PALMITATE 


SPECIFY N.Y.Q. ON YOUR ORDERS 


‘The NEW YORK QUININE & CHEMICAL WORKS, Inc. 





Drei 
The Full Line 
Fine 


Chemical House |10$ ANGELES + 


GENERAL OFFICES, 99-117 WORTH ELEVENTH STREET + BROOKLYN 11, NEW YORK 
CHICAGO PLANT: 729 WEST DIVISION STREET + CHICAGO 10, ILLINOIS 
SAN FRANCISCO «+ 


SEATTLE + PORTLAND 








& Seed Dealers Assn.; Worland; sec., 
Everett L. Berry, Box 118, Sheridan. 


June 18-19—Eastern Federation of 
Feed Merchants, Inc.; Hotel Commo- 
dore, New York, N.Y.; sec.-treas., 
A. W. Carpenter, Sherburne. 

June 20-22—Association of South- 
ern Feed and Fertilizer Control Offi- 
cials; Tides Hotel, Redington Beach, 
St. Petersburg, Fila.; sec.-treas., Bruce 
Poundstone, Kentucky Agricultural 
Experiment Station, University of 
Kentucky, Lexington. 


June 25-27 — Mid-Canada Confer- 
ence of the Canadian Feed Manufac- 
turers Assn.; Royal Alexandra Hotel, 
Winnipeg; sec., A. C. Counsell, Win- 
nipeg Chamber of Commerce, 346 
Main St., Winnipeg. 

July 13-14—Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita; 
exec. sec.-treas., O. E. Case, 823 
Wiley Bldg., Hutchinson. 

July 17-20 — International Baby 
Ohick Assn.; Kiel Auditorium, St. 
Louis, Mo.; sec., Don M. Turnbull, 
15 W. 10th St., Kansas City, 6. 


Aug. 2-3—World’s Poultry Con- 
gress, Paris, France; under auspices 
of World’s Poultry Science Assn. 


Aug. 20-21—Nutrition School for 
Feed Men; University of Wisconsin; 
chairman, G. Bohstedt, Department 
of Animal Husbandry, University of 
Wisconsin College of Agriculture, 
Madison 6. 

Aug. 22-24—Amburgo Nutritional 
Course of Study on Feed Formula- 
tion, Animal Nutrition and Feed 
Merchandising, National Agricultur- 
al College, Doylestown, Pa. 

Sept. 6-7—New England Feedmen; 
University of Massachusetts, Am- 
herst; sec., Errol F. Cook, Marlbor- 
ough, Mass. 
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treas., L. E. Bopst, College Park, Md. 

Oct. 4-5—Association of American 
Fertilizer Control Officials; Shore- 
ham Hotel, Washington, D.C. 


Oct. 5-6—Association of Economic ; F ASY 
Poisons Control Officials; Shoreham TRY THIS way 


Hotel, Washington, D.C. 


sasense; fen, Soak <apemOnnEEDe to kitt RATS ana MICE 
Statler Hotel, Buffalo; chairman, 


Prof. J. T. Reid, Animal Husbandry =\ pws eKil ; 
Dept., Cornell University, Ithaca. Lage Vy a © 
—__ SHESE PICEA 
Nov. 24-Dec. 1—International Live- Brings out rats to 
stock Exposition; International Am- die on open floor—penetrates every crack and 
phitheatre, Chicago Stock Yards, Chi- crevice. Easy and economical to apply. 
es _ Send for descriptive literature. 


— 


HORACE HAYDEN DIES REPEL RATS and MICE 


OKLAHOMA CITY—Horace Hay- 
den, 62, Oklahoma City, who for the wg comeaiees al —yoty 
past 10 years was executive secretary gas ay hb anil 


of the Oklahoma Cotton Ginners and 
~ : : . : mice in buildings, storage, walls 
Cottonseed Crushers associations, cian an 


died recently in an Oklahoma City 
hospital. Death was caused by a heart Send for interesting leaflet 
ailment. He had formerly been man- 
ager of the Southwest Cottonseed | 
Oil Co., Oklahoma City. 


























You'll 
be glad KELLY ouPLEY 


you bought a 





Sept. 9-11—Grain & Feed Dealers | 


National Assn.; Hotel Peabody, Mem- 


phis, Tenn.; sec., Don F. Clark, 100 | 
Merchants Exchange Bldg., St. Louis. 


Sept. 11-13—Dixie Poultry Exposi- | 
tion; Asheville, N.C.; sponsored by | 


Tennessee Poultry Improvement 
Assn., North Carolina Mutual Hatch- 
ery Assn., and South Carolina Poul- 


try Improvement Assn., sec., N. B. | 


Nicholson, Monroe, N.C. 


Sept. 25-26—Pennsylvania Millers | 


& Feed Dealers Assn.; Penn Harris 
Hotel, Harrisburg; sec., Richard I. 
Ammon, Ephrata. 

Oct. 1-3—Association of Official 
Agricultural Chemists; Shoreham Ho- 
tel, Washington, D.C. 

Oct. 2-4—NEPPCO, Exposition and 
Convention; Harrisburg, Pa.; sec., A. 
Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct. 2-4; Association of American 
Feed Control Officials, Inc., Shore- 


ham Hotel, Washington, D.C.; sec.- 


SPECIFY 
Columbia Calcium 


COLUMBIA QUARRY CO. 


1007 Washington Ave 
$f. .OUuls |, MO 


KELP 


Now Available the 
Year Around from 
PACIFIC COAST 


"A Tonic from the Sea’’ 





Dehydrated Free Flowing Pacific 
Coast KELP. Now available. 
Packed in 100-Ib. paper bags. 


Write, wire or phone for com- 
plete analysis and prices. 


Fishel Products Co. 


Kingsburg, Calif. « Hope, Ind. 








Permonenf non-electric magnetic separator 
for weed spout of hommermi|! installation 


...presents the finest hammermill ever built 


for immediate delivery. Ruggedly built and loaded with 
high productive power, the KELLY-DUPLEX Hammermill is 


one of the finest pieces of milling machinery money can buy! 
Corn crusher ond feeder, reduces uabusk 
} } ” od cor corn te 
The heavy steel mill body, efficient motor, large blower small perticies 


housing and oversize blower coupled with its superior 


grinding efficiency are just a few of the features of KELLY- 





DUPLEX Hammermills that point to fine quality milling 


in extra large volume 


KELLY -DUPLEX Ver 

tice! Feed Mixers 

economical operation of KELLY-DUPLEX for quick, thorough 
nt efficient mixing 

o medel te 


The high capacity, dependability and 


Hammermills make them the best possible 


investment in feed mills and grain elevators ; every requirement 


E>. 
ES aap 2 Pe ees i “a = < 
a paseo ne a secre Nata 


The Duplex Mill & Manufacturing Co., Springfield, Ohio 7} Werte Food tine (7) Psion Corn Shatter 


! am interested in more information about KELLY-DUPLEX 
mill equipment. Please send free literature on items checked ¢ 
ot right C Corn Crusher Burr Mil! 


() Corn Scalper () Magnetic Sepereter 
~~~ —-——-——- [Chew Drag C) Mil Blower 


Hemmermi!! [_] Reguler Corn Shetier 


| NAME 
ADDRESS : © Gorm Gatton & Grader) tag Cieener 


() Electric Truck Hoist (C) Full Line Sookiet 


POCO OTOH THEE EEE OEE SES OEE EEE ESSE EE EEE SEE EEESEREEEEEEESEEESEEOEEHEESEOEO ESSE ESEROOEEEE SOR EER EOE E SEES EEE EEEe 
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Keep an Eye on the Balance Sheet 
* 


* 


It’s Not Enough to Analyze Profit and Less; Only 
Aceurate Financial Statement Will Reveal 
the Real Net Worth of Your Business 


HEN did you check your bal- 
ance sheet figures the last 
time? If you are the ordi- 


nary feed dealer, you will admit that 
yousnever analyze your financial 
statement, that you do not know what 
your real net worth is, in which case 
you do not know how profitable your 
business has been over the years. This, 
in the financial analysis, is most im- 
portant, more important than know- 


By ARTHUR ROBERTS 


ing your profits on sales for the year. 

Many feed dealers assume that as 
long as they analyze their profit and 
loss statements they need not worry 
about their balance sheets, that the 
assets, liabilities and net worth will 
be recorded accurately if they keep 
close tabs of the figures on their 
operating statement. This is incorrect. 
The figures on the balance sheet may 
hold many errors even though the op- 





erating statement is scanned care- 
fully every month. 

The variables and uncertainties in 
this war economy are bad enough 
without aggravating the situation 
with faulty bookwork or lax analysis 
of the figures recorded. For this rea- 
son the dealer who has let balance 
sheet analysis slide for a lengthy 
period of time had better get busy 
right away and analyze his financial 
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pk conve pom ye folds to top 
stens secure- 


“= “Tgbeer 














% Selective compartments permit separate delivery of 
different materials without mixing. 


% Body capacities from 325 cu. ft. to 1375 cu. ft., allow 
for fluffing of feed when loading. 


% Lower center of gravity 
charge points. 


lower and higher dis- 


% Faster unloading speed (from 14 to 14 ton per minute) 
... easier operated . . . no spillage. 


%* Alloy steel construction insures more payload. 
% Weather-tight loading doors above each compart- 


ment. 


% No belts, ropes or winches . . . no climbing on top of 


body to adjust conveyor. 


Mere than 25,000 BAUGHMAN Self-Unicading Bodies from 
Coast to Coast. _— FOR PRICES AND FULL DETAILS. 





There is 


eo Baughman Distributor 


BAUGHMAN! BAUGHMAN MANUFACTURING CO., Inc. 
| 241 Shipman Road, Jerseyville, Illinois 


Near You" 





statement. Here are the factors to 
consider when making this analysis: 

Current assets: cash, accounts and 
notes receivable and inventory. You 
must keep these assets in proper ratio 
to the other accounts on your balance 
sheet or you may have trouble in 
this war economy. The ratio of cur- 
rent assets to current liabilities, 
called the current ratio, is of prime 
importance. Since the end of World 
War II, a current ratio of 2-1 was 
considered safe, in other words, $2,000 
in current assets to $1,000 in current 
liabilities. With taxes and costs in- 
creasing, it will be necessary to “up” 
this ratio because this is the source 
of working capital, which is the dif- 
ference between the current assets 
and the current liabilities. Many deal- 
ers assume that their working capital 
comprises only the cash in bank. This 
is wrong. Inventory and receivables 
must also be included, and for this 
reason, all bad debts should be writ- 
ten off and inferior stocks priced at 
actual value. 

During the last war too many deal- 
ers were too lax with credit, and 
when things let down a bit in the 
postwar period they had to make 
substantial write-offs for bad debts. 
The dealer should guard against this 
in this war economy. As soon as war 
production gets into full swing, money 
should be plentiful, jobs likewise and 
prices will be high, probably at an 
all-time high—all the factors that 
are needed to bloat the accounts re- 
ceivable into dangerous proportions 
The dealer should evade these pitfalls 
in this war economy because the dan- 
ger of freezing too much working 
capital in inventory and receivables 
is much greater now than it was 
during World War II. 

Collection practices should be han- 
died with maximum efficiency. The 
dealer who does not collect his own 
accounts promptly usually fails to pay 
his own bills promptly and loses valu- 
able discounts as well as incurring 
a poor credit rating. You'll need about 
35% more working capital in this 
war economy than you could get by 
with in World War II because the 
dollar has depreciated in value and 
you've got to have more “seed money” 
to operate your business. 

This information is obtainable from 
a balance sheet, not a profit and loss 
statement. The dealer’s operating 
statement may show substantial prof- 
its, yet his balance sheet may have 
a lot of “bugs” in it. The only way 
to exterminate these “bugs” is to an- 
alyze your financial statement period- 
ically, at least every three months 

Fixed assets: business property, fix- 
tures, trucks, mechanical and non- 
mechanical equipment, etc. A high 
ratio of fixed assets to current as- 
sets means high fixed expenses, low 
profits, and usually only 10% reali- 





Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


FULL PRODUCTION 





zation in case of a forced sale, accord- 
ing to statistics. A high ratio of cur- 
rent assets to fixed assets indicates 
ample funds to pay obligations, forced 
liquidation less likely and good busi- 
ness management. 

Some dealers take pride in a heavy 
fixed asset valuation, but the credit 
men and bankers are more concerned 
with the debt-paying ability of a 
businessman. Hence, a good current 
asset position is more to their liking 
When current assets are less than 
80% of fixed assets, the business may 
have too much invested in fixed capi- 
tal goods, which tends to bludgeon 
down profits and create a tight work- 
ing capital position. 

The dealer should check to deter- 
mine whether the book value of his 
fixed assets approximates current 
value, that is, cost less depreciation 
write-downs. Many balance sheets 
carry water in the fixed assets be- 
cause ample reserves for deprecia- 
tion and obsolescence have not been 
set up. Sometimes it is necessary to 
call in competent appraisers to fix 
current value. 

In this connection we might point 
out that our economic system may 
not be in too good health after a 
year or so of the type taxation con- 
templated. “The power to tax is the 
power to destroy.” For this reason 
the dealer should feel his way care- 
fully in this war economy and not 
overexpand unduly even though he 
has to pass up business by so doing. 

Good will. Write it down to $1. 
Sometimes a dealer will pay good 
money for good will when he buys a 
business, and he keeps its value on 
the books indefinitely. This is bad 
business. In a case of this kind, write 
off the good will within five years or 
less. Never write in an arbitrary value 
for good will just because you know 
you can get more for your business 
than the value of the physical as- 
sets. Good will takes on value only 
when a business is sold. You cannot 
take a deduction for good will on your 
income tax return. 

Current liabilities: accounts pay- 
able, loans payable and accrued items, 
such as payroll, interest and taxes 
due to the date of the balance sheet 
but not entered on the books as liabil- 
ities. The majority of dealers fail to 
accrue items of this type, which in- 
flates the net worth and gives an erro- 
neous picture of working capital 

If loans payable are renewed con- 
tinually, it indicates that the dealer 
considers current loans as fixed or 
long-term obligations, and should pay- 
ment be demanded, embarrassment 
may follow. It is usually bad policy to 
use current short-term loans to buy 
fixed or slow assets. Buy fixed assets 
with long-term loans. If possible, dis- 
count your bills. Some dealers pay 
their rent with commercial discounts 
That is why it is important to main- 
tain a satisfactory ratio of current 
assets to current liabilities in order 
to keep working capital in ample sup- 
ply 





Order Your KELL-PHOS 
(Phosphorus and Important Trace 
Minerals) 

NOW 
Call or Write 
Tue Ketoee Company 
618-620 Des Moines Bldg. 
DES MOINES 9, IOWA 











Controlled 


Uniform Quality 


eW 


PN RINGS wy. 


BERT 








Contingent liabilities: Many bal- 
ance sheets hold water because their 
owners do not enter contingent liabil- 
ities when they are needed to give 
a true picture of net worth. A con- 
tingent liability is a recording in the 
books that covers an obligation that 
may arise although at the time it is 
recorded there is no definite assur- 
ance that it will arise. 

It may be a possible loss on inven- 
tory if prices take a sharp drop, a 
possible loss in a damage suit that 
is on the court calendar or a liabil- 
ity to cover a customer’s note that 
the dealer took in payment of an ac- 
count and discounted at his bank. In 
this event, the dealer has an obliga- 
tion to pay the bank even if the cus- 
tomer defaults on payment, and he 
should record the liability inasmuch 
as the money received from the bank 
for the discounted note, in effect, rep- 
resents payment for the customer's 
debt. 

To make sure that your balance 
sheet mirrors your financial standing 
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For Peat’s Sake 
Spring Is Here! 


Time to Stock NAMSCO PEAT MOSS 
» « « « To Meet the Spring Orders 
Top grade, precision packed NAMSCO 
PEAT MOSS is available in 3 grades for 
Horticultural Use, Poultry 
Litter and Stable 
Bedding 


Here is the finest quality peat moss, carefully 
packed in the stardiest bales. 


WRITE FOR CARLOAD PRICES 


EUROPEAN & CANADIAN 
Burlap Wrapped Bales 
Sizes to Fit Every Need 


NEW AMSTERDAM IMPORT CO., INC. 


122 CHAMBERS ST. DEFT. F. NEW YORK 7, N. ¥ 








Tue skill of the cook makes all the difference in how your 


breakfast bacon tastes 


Careful cooking is just as important in producing soybean 
oil meal. Some soybean oil meals are undercooked. They're raw 
. which means part of the protein quality is lost. Other soy 
This lowers the palatability and 


bean meals are overcooked 
drives off some of the protei 


Archer Soybean Oil M is always cooked just right —never 
raw, never overcooked. Because it’s cooked and processed so 
carefully and skillfully, Archer Soybean Oil Meal always is 
. bland in taste 
that’s as good as it can possibly be 


golden yellow in color 


The difference 
is in the 


with protein quality 





This is the kind of soybean meal that makes better mixed 
feeds. Send for your trial order of Archer Soybean Oil Meal 
today There's an ADM plant near you to provide prompt. 


convenient service 


Soybean Oil Meal 


Always JUST RIGHT! 


ARCHER-DANIELS*MIDLAND COMPANY 


* DANIELS + MIDLAND CO 
nam 





ARCHER «DANIELS* MIDLAND COMPANY 
600 Roonoke Building, M polis 2, M * 
Please send me full details and price infor 
mation on Archer Soybean Oil Meal 





Name 
Company. 
Address. 


 —=s Zone State 


MINNEAPOUS 2, MINNESOTA 


! 
| 
I 
l 
| 
| 
Creating New Values from America’s Harvests 
L 


OTHER FEED INGREDIENTS: linseed of meal, pallets and grits, feed grains, mil ‘ceds. flax screenings ov! feed 
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accurately, be sure that you list a 
contingent liability in every case 
where you may be obligated in the 
future even though there is no obli- 
gation at the present time 

Fixed liabilities: mortgages and 
other long-term debts. In the case of 
large companies these include out- 
standing bonds. Rarely should the 
long-term debt limit exceed the work- 


| 
| 


j 
| 


ing capital, because eventually inter- 
est and amortization become a burden 
so great that sufficient working capi- 
tal is not available to meet current 
obligations. The liquid position of a 
business is jeopardized because slow 
liquidating assets, such as plant, 
working equipment, etc., have a 
prior claim on working capital 
Today the dollar is worth about 





COTTONSEED MEAL 


Local Phone: 38-2544 





PEANUT MEAL 
CAKE + PELLETS + COTTONSEED HULLS 
Domestic and Export 


COME TO HEADQUARTERS 
THE BRODE CORPORATION 


Memphis, Tennessee 
LD-271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OIL MEAL 


Teletype: ME-260 











| 


55¢. If you incurred a long-term in- 
debtedness when the dollar was worth 
more, you can make yourself a sub- 
stantial profit now by paying off this 
debt with cheaper money. This is one 
profit that carries no income tax 

Reserves: On a recent survey it was 
found that only 30% of the finan- 
cial statements reviewed carried am- 
ple reserves for depreciation on fixed 
assets. Before World War II, similar 
surveys revealed that 65% of the bal- 
sheets reviewed listed ample 
reserves. Why the change for the 
worse? It seems that many dealers 
today are writing off against profits 
the same depreciation rate they set 
years ago on equipment purchased at 
that time for much less than one can 
buy similar equipment today. If you 
record no reserves or inadequate re- 
your net worth is inflated 

Net worth: If the total debt, cur- 
rent and fixed liabilities, exceeds the 
net worth, it indicates that creditors 
more invested in your business 


ance 


serves 


nave 
than you have and may soon get con- 











top feeding results 
come from 
top quality feeds 


Be sure your feeds are fortified with what it takes to 


assure maximum feed utilization and highest returns per 


pound of feed. Use “CCC” uniform high quality calcium car- 


bonate and trace minerals to make sure your feeds 
are provided with recommended additions of 


these important nutrients. Years of 


intensive research and consistent careful quality control 


stand behind the “CCC” trademark. 


For your own protec- 


tion, it will pay you to use “CCC” products always. 


Catcium CARBONATE COMPANY 


325 WOODMEN OF THE 


WORLD BLDG., OMAHA, NEBRASKA 


WEST ADAMS STREET 


CHICAGO 46, ILLINOIS 


BOX 409 CARTHAGE, MISSOURI 





trol. The net worth should exceed the 
total debt, the wider the margin, th: 
better your financial standing 

The net worth should exceed the 
fixed assets because business owner- 
ship should provide more than the 
fixed capital, otherwise the owner- 
ship is contributing no working capi- 
tal to the enterprise. If fixed assets 
exceed net worth, a business is usu- 
ally plagued with high fixed charges 
not a desirable condition in good 
times or bad times 

When business booms, 
charges are not so noticeable but 
when business slips into a lower 
bracket, then the load lies heavy and 
it cannot be reduced like variable 
expense. The dealer who checks up 
on his balance sheet ratios periodical- 
ly is not likely to into trouble 
because of high fixed expenses 


high fixed 


get 


Yardstick for Growth 

An important yardstick to measure 
business growth over the years is the 
return on net worth or capital in- 
vestment, In this war economy this 
yardstick takes on added importance 
The dealer who doesn't watch his bal- 
ance sheet ratios these days and study 
the figures that are behind them can- 
not make this computation 
rately 


accu- 


If his net worth is inflated because 
his balance sheet accounts are incor- 
the return on his investment 
lower than it should be. If 
worth is low on paper 
on his investment will 
too high. He is misled both 
The net worth for a corpora- 
tion is the capital stock plus the sur- 
plus. For a proprietorship, it is the 
difference between the assets and the 
liabilities 


rect 
will be 
the net 
the return 
figure 
ways 


too 


To compute the return on capital 
investment, take the dollar profit on 
sales and figure the percentage on the 
dollar value of net worth. If the net 
profit on sales is $5,000 and the net 
worth or capital investment is $50,000 
the return on invested capital is 10% 
Check this return periodically in this 
to see whether you are 
satisfactory fig 


war economy 
maintaining it at a 
ure, whether it is decreasing or in- 
creasing 

oe 


RODNEY MILLING TO BUILD 
GRAIN STORAGE ADDITION 

McPHERSON, KANSAS The 
Rodney Milling Co. has announced 
that it will start immediate construc- 
tion of an addition to the grain 
storage capacity of the KBR mill 
here. The new tanks will have a ca- 
pacity of 240,000 bu. and when com- 
pleted will give the mill total 
age space for 600,000 bu 

The new concrete bins will adjoin 
the present tanks that extend north 
and south and will be located on the 
west side with headhouse connections 
overhead 

The Johnson-Sampson Construc- 
tion Co., Salina, has the construction 
contract. It is expected that the new 
addition will be completed by the 
middle of June. 


stor- 


State Distributors Wanted 


FOR NEW. IMPROVEL 


“PLUS © 


Antibiotics & Vitamins Only. 

Feed Foundation Products 
for Swine and Poultry 

@ Protected Territories 

@ Formula Service 

@ A Farm-Proven Product 
for "PLUS" Performance 
and "PLUS" PROFITS... 


CARROLL SWANSON 
SALES COMPANY 
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Hog and Poultry Raisers Strong in Praise 
of Formula Feeds That Contain. 


AUROFAC 


Vitamin By. and Antibiotic Feed Supplement 


Spectacular Growth and Well-Being of Animals and Birds Stressed 


Remarkable increases in rate of growth, along with fine condition, of swine and poultry receiving 
feeds that contain recommended levels of AUROFAC Vitamin Bi: and Antibiotic Feed Supple 
ment are reported by leading farmers. 
Alan J. McConnell, Fairbury, Illinois, writes: 

“I first put my pigs on Honeggers’ 35 Pig Popper containing AUROFAC on November 6, 1950 
They had been farrowed over a four-week period, varied in size, and hadn’t done as well as I 
thought they should. Following is a record of results to January 6, 1951: 





Av. Wt. Lbs Net Gain Av. Daily Total Feed** Lbs. Feed $ Cost Per 
No. Pigs Nov. 6 Jan. 6 Lbs Gain Lbs Lbs Per Lb. Gair 100 Lbs. Gain 


“121 68 174 106 1.74 47.716 3.65 11.59 








*5,200 Ibs. Pig Popper Hog Supplement Feed 42,516 Ibs. corn 


“Since November 6, these pigs grew faster and stayed in better general condition than any 
others I have ever raised. There were no losses during the entire 61 days.” 
Richard Grabfelder, Etna Green, Indiana, states: 

“I attribute the rapid growth and excellent fleshing of our leghorn cockerels to AUROFAC as 
incorporated in the Etna Broiler Ration. General health of the flock was very good with mortality 
below average. These cockerels were the finest chickens of any breed we have raised up to date.” 
Guy H. Wilson, Kokomo, Indiana, writes: 

“When about 160 pounds in weight, my 440 Spring hogs broke down with nutritional dysentery 
I decided to start feeding them Honeggers’ hog supplement containing AUROFAC. But the 
dysentery had hit so hard I lost 12 before I could get the supplement to them. After they went 
on the supplement, I lost 2 more. Dysentery stopped in two days, and the hogs were back in 
shape in a week. From then on, health was very good and they grew out rapidly to market 
weight of 260 pounds. 

“Since then all my hogs, including breeding stock, have been on Honeggers’ hog supplement 
containing AUROFAC. I have been growing hogs for 25 years, marketing over 900 of them in 
1950, and in my opinion this supplement containing AUROFAC is the best I have ever used.’ 
Herschell O. Apple, Etna Green, Indiana, writes: 

“This past year our turkey ration included AUROFAC. The flock developed into the finest 
flock we ever raised, and we have raised turkeys for eighteen years. Fleshing and growth were 
excellent — as was general health of the flock. Fourteen toms, hatched in late April, dressed 
out ready for the oven in early November with an average weight of 25'2 pounds.” 

Of his pigs, Mr. Apple states: 

“There isn’t a runt in our entire lot of 140 pigs which were farrowed from 12 sows and 5 
gilts 16 to 17 weeks ago. Present weight runs to over 200 pounds. Their ration since weaning 
has contained AUROFAC, as did the feed of the sows and gilts before farrowing’” 


Choice of Scientists 

AUROFAC Vitamin Bis and Antibiotic Feed Supplement contains 1.8 milligrams of vitamin 
Biz and 1.8 grams of aureomycin per pound along with valuable nutritional factors from 
aureomycin fermentation products. Aureomycin is the antibiotic that is the choice of a high 
percentage of the scientists who have conducted experiments in animal nutrition with that 
group of drugs. 

Remember that all antibiotics do not produce the same growth response. Use AUROFAC 
Vitamin B,, and Antibiotic Feed Supplement for top results in growth and well-being 

Write to address below for full information. 


Animal Feed Department 


LEDERLE LABORATORIES DIVISION 


30 Rockefeller Plaza AMERICAN Cyanamid company New York 20, N. Y. 
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Your Merchandising 
“'Muscles” Also Need 


Some Regular Exercise 


AVE you exercised lately? I 
H don’t mean the physical ex- 
ercise of lifting bags of feed 
onto farmers’ trucks. I know you get 
plenty of that. The exercise I refer 
to Is merchandising exercise 
The alert merchant needs to ex- 
ercise his merchandising abilities as 
much as he does his muscles. If he 
doesn't, those abilities, like muscles, 
weaken 


x 2.2 


By Mark Baker 


Many a feed dealer has taken a 
two or three-week vacation and come 
back physically and mentally rested, 
only to find that it takes a week 
or more to get back in the swing of 
feed store and mill operation. These 
men have missed that constant busi- 
ness and merchandising exercise 
which daily operation provides. 

I once spoke to a very successful 
retailer about his daring sales pro- 


motional ideas. I asked him where 
he got his ideas and why he showed 
such enthusiasm and initiative in 
carrying them out. 

He smiled. “I'm developing my 
merchandising sense,” he said. “Every 
time I decide to put on a sales pro- 
motion different from any other, I 
am betting my judgment, my business 
sense against the crowd. When my 
ideas prove profitable—and they do 
most of the time—then I know I'm 
still fit to operate this business.” 


Danger Signal 

What new merchandising or op- 
erational ideas have you tried lately? 
Do you think that you've got your 
business well organized, every detail 
checked and mastered? If you feel 
this way, it is the danger signal. 
It may mean that your merchandising 
“muscles” are getting a little flabby 
They need exercise. 

I know one successful business 
man who goes to his office one night 
a week, not to work but just to 
sit in his office chair, smoke a cigar 





LET 


Qa OCk 
po Your 
WORRYING 
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: 


@ No complex formula — no need to bother with minute quantities 


of essential ingredients when you use Blatchford’s Vitadine. It’s the 


reliable, easy-to-use way to supply important necessary vitamins 


and rare minerals — to provide the new growth factor Vitamin B,o— 
to fortify your feeds with antibiotic feed supplement. Keep abreast 


of latest developments in animal nutrition — assure greater 
customer satisfaction — increase your profits — by using 


Blatchford’s Vitadine — the time-saving, labor-saving concentrate 


for feeds and mashes. See your Blatchford distributor 
or write for complete information today. 


Use Blatchford’s Swinex for your sow, pig 
and hog supplements — a new opportunity 
in feed mixing—the latest in swine nutrition. 


 Blatchfords Waukegan, Ill, Main Plant 


Des Moines, lowa miowest PLANT Nampa, Idaho west COAST Divisian 


ANSWER! 





and think. When things are quiet, 
he finds that often he will get an 
excellent merchandising idea. There 
are no distractions, and his mind 
seems to work well. Where you get 
your merchandising inspiration does 
not matter, so long as you 
get it. The urge to improve your 
business, to make more profit, is very 
commendable. Once a retailer loses 
this enterprising spirit, then his busi- 
ness loses some of its vitality, too. 


Sources of Information 

You can get merchandising inspira- 
tion from reading trade journals, by 
attending trade conventions, by be- 
longing to Chamber of Commerce 
groups and hearing other merchants 
talk, or by a combination of these 
and other idea sources. 

Good merchandising ideas spread 
easily in this land because we have 
no business iron curtain. And usually 
each retailer who reads or hears of a 
good merchandising idea adapts it to 
his own business and conditions, or 
he uses it as a springboard for a new 
idea of his own. 

It has often been said that ideas 
rule the world, and they do. There 
may be stiff competition on products 
and prices, but there is no overly 
strong competition in the field of 
ideas. That is because there are count- 
less ideas relating to merchandis- 
ing and general business efficiency 
which have not yet been discovered 

If you continue to exercise your 
merchandising ability, you may dis- 
cover many of them and profit 
thereby. 

Twice a Year 

If, twice a year a feed dealer can 
try merchandising ideas that he has 
never handled before, he will be in 
a position where he is giving his mer- 
chandising ability some good exercise. 
The reason is that when a new mer- 
chandising idea is carried out, it must 
be thought through from start to 
finish. The man who gets the idea and 
works it out must think of all the 
effects it will have on his business. 
He must consider the fact that he 
should take advantage of all the 
opportunities offered by promotion 
of the idea. 

The range of thinking necessitated 
by a good merchandising idea will 
keep any retailer on his toes, and 
will further give him the enthusiasm 
which characterizes our best mer- 


chants. 


KANSAS FORMULA FEED 
CONFERENCE DATES SET 


MANHATTAN, KANSAS — The 
dates of Jan. 15-16 have been select- 
ed for the 1952 Kansas Formula Feed 
Conference. The meeting will take 
place at Kansas State College here 

Sponsors of the annual feed pro- 
gram are the college, the Kansas 
Board of Agriculture, Midwest Feed 
Manufacturers Assn. and Kansas 
Grain, Feed & Seed Dealers Assn. 
Prof. F. W. Atkeson, head of the 
dairy husbandryman department, is 
chairman of the committee on ar- 
rangements for the meeting. 


MILLFEEDS 
ANCHOR GRAIN CO. 
LOYD O. SELDERS 


Phone GRand 7377 Kansas City, Mo. 
Member Kansas City Board of Trade 
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THE NEW 
NATIONAL PRODUCT 





ALFAX 





It is composed of Betaine Hydrochloride 


dispersed on NATIONAL’S finest 17% 
Dehydrated Alfalfa Meal — Betaine and 
Alfalfa in one product. 


ALFAX 





The product is dry, thoroughly mixed 
under strict laboratory supervision — ready 


to incorporate in poultry and turkey rations. 


Special Products Division: 


NATIONAL ALFALFA 

DEHYDRATING & 

MILLING COMPANY 
LAMAR, COLORADO 


and— Merchants Exchange St. Louis, Mo. 
Monmouth Beach New Jersey 


ALFAX— packaged in attractive, 50 /b., paper bags 





34-—-FEEDSTUFFS, April 7, 1951 





Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


YOU'RE AHEAD %& ta 
SWEET FEED 


MANUFACTURING COMPANY 


EKA 








Board of Trade 
Phone: 2-0777 





Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Duluth 2, Minn. 
Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 











THE BEST 


FEED SALESMEN 
WORK FOR YOU NOW! 


On your own sales force are men who are 
potentially top feed salesmen — men who 
can increase your business many times over. 


3 ae 
FULL potential? 


are these men selling at their 


HOW TO SELL FEED TODAY, a com- 
plete feed training course, will develop these 
men into the finest salesmen anywhere! 
Crammed with sound facts and helpful 
ideas, this powerful book is alive with the 
knowledge needed to stimulate your sales * 
force and INCREASE YOUR PROFIT. - ~ 


HERE IS WHAT YOU GET 
DURING THIS ONE YEAR 
COURSE 


@A new, fully illustrated 24 page book 
every month for 14 months. Covers every 
phase of feed selling; re-sale work, store 
management, poultry and livestock dis 
eases, nutrition, advertising, etc 

@ A 4 page training quiz to check progress 
being made 

@ Confidential answers to all quiz questions 


SIMMONDS & SIMMONDS, 


CHICAGO 








e 


& BIG 15 SECTION 


3-RING. BINDER 
FREE} 


Fully indexed for easy refer- 





ence. Made of enduring leath- 
erette. Sturdy and handsome. ; 





INC. 


ST. LOUIS e 


§ SIMMONDS & SIMMONDS, INC. 


FIRM NAME 
ADDRESS 
TOWN 
INDIVIDUAL 


without obligation . . . 
ot rate earned for period of course 


— Send me special groups rates for 


———————— 
= ee ee oe ee ee ee 


201 North Wells Street 
Chicago 6, Illinois 

YES! Send me the binder and 1st two releases of HOW 
TO SELL FEED TODAY. Within 10 doys | may return it 
or can subscribe to the service 


STATE 


Dealers 


DALLAS 
SEND FOR FREE TRIAL TODAY 





“How’s your daughter's golf?” 

“Oh, she’s going around in less and 
less every week.” 

“Yes, I know, but how’s her golf?” 

¢?¢?¢ 

Doctor (after examining patient): 
“I don’t like the looks of your hus- 
band, Mrs. Adamson.” 


Mrs. Adamson: “I don’t either, Doc- | 
tor, but he’s so kind to the children.” 


¢?¢ 


Voice: “How do you feel this morn- | 


ing?” 
Second Voice: “Fine.” 
Voice: “I guess I have 


number.” 
¢?¢? 


the 


Old-timer to apprentice: “When you | 


were hired two weeks ago you told me 
how good you were. Now tell me all 
over again—I'm getting discouraged.” 
ee? 

“I bought something to- 
one I love best. Guess 


Husband 
day for the 
what?” 

Wife: “A box of cigars 

¢¢¢ 

Did you give your wife the money 
you won?” 


‘Sure thing! I told her to buy some 
I've | 


decent clothes—but she said, 
worn decent clothes all my life; now 
I'm going to dress like other women.’ 


Shakespeare is the only author that 
can play 
dreds of years and still be known as 


an author 
¢?¢?f 


Joe had died and his bachelor 
friend Al went to make his duty call 
on the widow. 

“Your late husband and I were 
mighty close friends,” he told her. “I 
wonder whether there is something 
I could take to remember him by?” 

She raised tear-washed eyes to his 
and whispered, “Would I do? 


ef 
Little Willie came home after play 
ing a tough game of football 
“Ma,” he said, “you once told Aunt 
Mary that I had your eyes and daddy's 
Well, look at me now. I'm like 
grandpa—no teeth.” 


¢?¢¢ 
Golf is a game in which a ball 142 
nches in diameter is placed on a ball 
8,000 miles in diameter. The idea is to 
hit the smaller ball 
¢$¢¢ 
Minister: “Richard, what does your 
father say before each meal?” 
Richard the 


kids 


nose 


“Go easy on butter, 


. a 


A small boy came up with this 
brilliant defense of his low marks on 
the report card: “I was the highest 
of all who failed.” 


$e ¢ 
you the girl who took my 
asked the impatient man in 


Are 
order? 
a cafe 

“Yes, sir,” the waitress said. 
“Well, I declare!” he beamed 
don't look a day older!” 


$e 

On the day John learned of the 
birth of his first grandchild, a friend 
inquired how it felt to be a grand- 
father 

“It’s good news, of course,” John 
replied. “But I'll have to get used to 
the idea of being married to a 
grandmother.” 


wrong | 


to losing business for hun- | 


IMPORTED 
and 
DOMESTIC ‘ 


FISH MEAL 


2. .2 


DICALCIUM 
PHOSPHATE 


Min. 88 B. P. L. 
(about 18% Phosphorus) 


- =? 


BONE MEAL 


.--and all Feed Ingredients 


x *k * 


Wire, Write, Telephone 
for Quotations 


WOODWARD and 
DICKERSON, Inc. 
1400 So. Penn Square 
PHILADELPHIA 2, PA. 


Telephone LOcust 4-3688 
Teletype PH 109 
Established 1873 


J 


~— 








“You 





Users know this 
Crown of Quality 


stands for the BEST 


in calf feeds 


RYDE'S 


Cream Calf Meal 


for gruel feeding 


we mE 
at LESS 
sre cast 


Cream(Calf Flakes 


for dry feeding 
Sold only through dealers 











BREMCO ALFALFA MILLS 
SPONSORS ESSAY CONTEST 


NEW BREMEN, OHIO—Bremco 
Alfalfa Mills, Inc., is attempting a 
new angle to interest farmers in the 
production of more alfalfa and at the 
same time increase soil conservation 
practices, according to A. H. Poppe, 
president. 

The company this year sponsored 
an essay contest and awarded prizes 
to vocational agriculture students for 
the best paper on “Why We Should 
Grow More Alfalfa on Our Farm.” 

The contest was open to students 
in Auglaize, Darke, Mercer and Shel- 
by counties. The winner in each coun- 
ty was awarded a trip to the Future 
Farmers of America camp. Judging 
was done by the county agent of 
Auglaize county at Wapakoneta, 
Ohio. 

Awards were made by Mr. Poppe 
at the company’s “alfalfa night” 
March 29 in New Bremen. Speakers 
on the evening program included 
Frederick Grimm, county agent, Ot- 
tawa County, who spoke on alfalfa 
and its place in modern agriculture, 
and W. S. Thompson, director, Ohio 
Feed & Fertilizer Laboratory, Colum- 
bus, who spoke on nutrition in alfalfa. 

Other speakers and guests of honor 
were Clarence D. Brown, county 
agent, Auglaize County; Donald Zehr, 
county agent, Mercer County; Lloyd 
Larson, executive secretary, ameri- 
can Dehydrators Assn., Chicago, and 
L. J. Schiller, Oak Harbor, past presi- 
dent of the ADA. 


11 STATES REPRESENTED 
AT WHITMOYER CLINIC 


MYERSTOWN, PA Students 
from 11 states and Canada were 
present for the recent late winter 
clinic of the Whitmoyer: Poultry Dis- 
ease and Nutrition School conducted 
by Whitmoyer Laboratories, Inc., at 
Myerstown. 

States represented 


were Pennsyl- 





FEED MANUFACTURERS, 


Meat-Gro, as manu- 
factured by hundreds 
of leading feed manu- 
facturers, is helping 
them increase their 
broiler mash business 
two and three times 
over, because it gives 
such outstanding feed 
efficiency and rate of 
gore. If you would 
ike to build your 
broiler feed business, write for details 


ULTRA-LIFE Laboratories inc., E. St. Louis, 








COLLOIDAL 
PHOSPHATE 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 


A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 
Prepared by 
LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 


1517 Burt Street 
OMAHA 2, NEBRASKA 














vania, New Jersey, Maryland, New 
York, Indiana, Massachusetts, Ten- 
nessee, Maine, New Hampshire, West 
Virginia and Delaware. 

Lectures, demonstrations and mo- 
tion pictures were used to supplement 
home study lessons. The program in- 
cluded individual poultry disease diag- 
nosis work by students. At a banquet 
and open forum, Dr. Victor Heiman, 
director of research for Kasco Mills, 
Inc., Waverly, N.Y., spoke on “Nutri- 
tion Grows Fast These Days,” out- 
lining nutritional advances and appli- 
cation of the developments. 

The next Whitmoyer clinic will be 
held April 16-18. 





COOPERATIVE TO BUILD 

MONROE, MICH A grain ter- 
minal elevator with a capacity of 
2 million bushels will be built here 
by the Michigan Elevator Exchange 
The terminal will consist of 14 silos, 
each 117% ft. high and a headhouse 
200 ft. high. The exchange is a co- 
operative serving 135 cooperative 
elevators in lower Michigan. 





ULTIWALL bag packag- 

ing can be mechanized to 
a surprising degree. So if you are 
using pre-war packaging meth- 
ods or equipment, your Union 
Multiwall Specialist can prob- 
ably give you some money-sav 
ing ideas. 

He will also show you how you 
can pare labor costs in handling 
packaging materials and in ship- 
ping 

Even if you are now packing 
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COLUMBIA SOFT PHOSPHATE 


U. S. Dept. of Agriculture tests* indicate this 
phosphate is 69% as available as bone 
meal... yet it costs considerably less than 
one-half as much (per unit of phosphorus.) 


*Journ. of A.O.A.C., Feb. 1945. 
* * * 


Write for information and prices 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 





Your 


Union Multiwall 
Specialist 


knows the New Equipment that can 
cut your packaging costs 


your multiwall bags with the 


the 


modern equipment, 


most 
Union representative who calls 
on you Can give you new ide as to 
build sale s and hold down costs 


For he is bac ked by skilled engi- Multiple p aa Opens Easily 


rl 


Prevents Siftage Empties Clean 


neers and packaging experts of 
America’s largest manufacturer 


of paper bags. 


. . . 
Let him show you how Union re- 
sources and packaging experi- 


ence can work for you! 


ON Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, NEW YORK 


Offices in: CHICAGO, ILL. + NEW ORLEANS, LA. + MINNEAPOLIS, MINN. » KANSAS CITY, MO. + HOUSTON, TEXAS. BALTIMORE, MD. 
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Display Space Is Valuable 


Here Are Some Suggestions 
for Using It More 
Effectively 
By Martin Francis 


HE amount of space in a re- 
tail store is often limited—a 
50-by-75 ft. store, for example 


And of the total space, the amount 
which can be used for display of mer- 
chandise is even more limited 

It has been shown that the more 
merchandise a retailer can show to 
advantage, the more sales he will 
make as a result of impulse buying 
Therefore a study of how to display 
more merchandise within a limited 


area is filled with extra-profit possi- 
bilities 

Generally it is agreed that as far 
as modern display is concerned, the 
feed dealer has copied more or less 
from other retailers in regard to 
counters and islands for center-of- 
store displays. This has had its good 
and bad features. In the first place, 
the lighter colored fixtures, the great- 
er display, and the wider aisles and 
better lighting have been advantages 





One big disadvantage has been the 
reluctance of the feed dealer to util- 
ize the space from the floor level to 
the first shelf of the island display 
In too many stores it represents wast- 
ed space 

With many retailers selling small 
sized merchandise, this low level area 
has been boxed in to hold reserve 
stocks because customers will not 
look down that far at small objects 
on display. This thinking is all right 
for other retailers, but not for feed 
dealers. 

Those low level areas are just the 
spots for displays of large items such 
as bags of feed, dog food, fertilizer 
and other large objects. By provid- 
ing such display with his feed store 
islands, the dealer will give himself 
a tremendous amount of center-of- 
store display space. And merchandise 
thus displayed will boost sales. 

If the dealer is making new display 
cases, he can so arrange the first 
display level so that the bags which 
he wishes to show, will fit neatly into 
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SAVE MONEY... Eliminate 
Vitamin A Instability 


Loss 


but Vitamin 
Instability 
SHRINKS the “A” 
Your Feed 
Delivers 


Buy NOPCO Stable Dry Vitamin A= 
The C¥that Newer Gets Away! 


Nopco Dry Vitamin A is stable in all basic feeds. 
It costs you less to use than any other A in feeds 
where stability is a factor over a period of time. You 
don't have to add double the required potency to in- 


sure safe nutrition for the animal. You pay for what 


you need—and that's what your feed delivers. NOPCO 
Stable Dry is the economical way to buy your “A”. 








Buy NOPCO B Vitamins — riboflavin, calcium pantothenate, 
niacin, choline chloride 

NOPCO also offers a complete line of dry Vitamin D 
products ond Vitamin A and D oils. 








NOPCO CHEMICAL COMPANY 


Harrison, New Jersey - 


Richmond, California 


The ONLY Way to Buy Your ry 





BEMIS MAN IN INDIA—W. D. Me- 
Lean (right) of Bemis Bro. Bag Co., 
Boston, is shown with K. D. Jalan 
(left), chairman of the Indian Jute 
Mills Assn., and J. R. Walker (cen- 
ter), immediate past chairman of the 
association. The picture was taken 
at the Bengal Club in Calcutta. Mr. 
McLean’s trip to India was in the 
interest of Bemis’ burlap require- 
ments. 





that floor area. Or, if this seems to 
the individual dealer to make the first 
level too high from the floor, have a 
cut-out shelf in the center of the 
island for showing two or three bags 
of feed 
Valuable Spot 

Generally, there is too much valu- 
able low level display 
islands and counters in feed stores t 
waste these valuable spots. The cen 
ter of the store is where the great- 
est flow of traffic is. Here is where 
good display makes extra sales 

Because the feed dealer has been 
impressed with the new display fix 
tures in other stores, he has some 
times been too much influenced by 
them in having his own display fix- 
tures constructed. He has often for- 
gotten that low level displays are ex 
cellent in a feed store for bulky 
items. 

In some retail stores customers like 
to pick up items, inspect them, read 


space around 





The NEUMOND Co. 
Merchants Exchange + St. Louis, Mo 
BREWERS GRAINS 


DISTILLERS GRAINS 
ALFALFA MEAL 

















Desiers is Minseseta, North Dehets snd Westere Wiseseste 
Write for Prices and Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Distribeters MINNESOTA 








UNITED DISTRIBUTING CO. 


Distributors and Brokers of 
FEED INGREDIENTS 


116 24th Ave. N. Minneapolis 11, Minn. 











COMPLETE LINE OF BROODERS 


ELECTRIC OlL 
ALSO GAS AND COAL BROODERS 


Write fer BROWER’S 
CATALOG...LOW DEALER PRICES 
World’s Largest Line of Poultry Supplies 


BROWER MFG. CO. 
446 No. 3rd QUINCY, ILL. 





labels, etc., but in a feed store cus- 
tomers do not pick up bags of feed, 
fertilizer or flour and jockey them 
about. Therefore it is logical that such 
items can be placed at a lower level, 
so that the tops of the bags are all 
that the customer can easily reach. 
Ends of Counters 

Another place where good display 
space is being wasted in some stores 
is at the end of counters or islands 
Usually these are just blank wood 
where they face the aisles. 

This is an excellent spot for a dis- 
play of bags of feed, flour, fertilizer, 
etc. So that they are not placed on 
the floor, place a 2-in.-high wooden 
platform on the floor and set the bags 
and other items there. This fills the 
blank space nicely. You can show two 
or three bags of feed at the end of 
every counter like this without crowd- 
ing. It’s also a good spot for showing 
a couple of poultry watering foun- 
tains or similar items 

Another place to check is the wrap 
counter area. Many times this coun- 
ter is just a square box, with blank 
wood facing the customer from waist 
level to the floor. Sometimes these 
counters can be arranged so that there 
is an inset shelf where you can line 
five to eight bags of feed very easily 
without infringinng on any other dis- 
play space. Put some indirect light- 
ing at the spot, and you really have 
a feed display that makes extra sales 

It won't do usually to just set bags 
of feed in the aisle and lean them 
against the wrap counter. This makes 
it necessary for the customer to lean 
over when handing you money or 
accepting a package. The wrap counter 
shelf should be inset so that the bags 
of feed can be placed there and still 
give the customer his customary free- 
dom of movement 

Up-Front Area 

I have also been in some stores 
where dealers did not fully utilize 
their up-front window area space, 
especially that which is close to win- 
dows from which sidewalk customers 
can get a large or full view of the 
store interior. Sidewall displays can 
not be built right into the window 
wall area, so that the wall displays 
are continuous. There need be no 
empty wall space between the open 
window area and the first wall area 
display. Bring the merchandise up 
close to the windows and more of it 
will be seen and purchased 

Of course, all interior displays 
should provide for ample aisle space 

A a <“ wo Seng et e\ 
f DEPENDABLE 


! ARK VALLEY | 


aR VALLEY ALFALFA MILLS HUTCHINSON Ks 





TEHR-GREEZE 
cs Fabric Cement 


WHITE — For cloth, can 
vas, leather goods. A tough, 
versatile adhesive with 
thousands of uses 


VAL-A COMPANY tnn."n 














PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


WARNER ARTHUR 
GRAIN, INC. 


214 24th gl 
‘elephone: Ogden 
P.O. Bax 261 ODEN, UTAH 


IN BEFORE THE NAME GOES © 





There is no use arranging displays 
with so much merchandise that cus- 
tomers do not feel like exploring side 
aisles for additional merchandise 
People naturally like to congregate 
at the front of the store. Therefore, 
it is a wise policy to have ample 
space there for that purpose and en- 
courage traffic to split and flow in 
several directions from that point 
Don't have a single direct traffic 
stream from the front door which may 
clog up just because a couple of peo- 
ple stand and visit. 

Proper utilization of display space 
means extra sales. It is a problem 
which can be solved through con- 
stant study and a willingness to try 
new and better ideas 

a 


BUFFALO ALFALFA 
STILLWATER, OKLA.—The Okla- 
homa Agricultural Experiment Sta- 
tion recommends use of Buffalo al- 
falfa in areas where bacterial wilt 
is a problem. 
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LARGEST SELLING 
W-W GRINDER 


@ We have good reasons to be proud of 

Ww Model F 25-M—a great improvement both 
in strength and construction over our 
older models, many of which have been 
in operation in packing houses, feed 
plants, etc., for more than 30 years, and 
still in use 


W-W Model F 25-M is truly a trouble-free, heavy-duty grinder and because of tts 
popular size and its wide range of uses is our largest seller. With Model F 25-M 
you can meet any competition in the quality of your groand product, 
your costs. Weight 1,180 Ibs.—feed opening 18"x13"—cylinder 18 


yet reduce 


Write for Complete Literature on the Complete 


W-W GRINDER LINE 
W-W GRINDER CORP. Dept. 311, Wichita, Kans. 











Considering there are 7 Bemis Multi- 
wall Plants... and 36 sales offices... and 
a small army of Bemis factory representa- 


tives and salesmen... 


You see why so many multiwall users 
depend on Bemis for bags and all kinds of 


packaging service. You can’t beat the com- 
bination of quality and experience. 


Bemis —an American enterprise in 
business since 1858 . . . employing 
10,000 men and women in 45 plants, 
mills and sales offices . . . in 28 states, 
coast to coast. 
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Dramatize Your Selling 


Ideas Like These 
Can Help Boost 


Your Volume 


By Edward Klosser 


to your office to try to sell you 
feeds or some other farm sup- 
plies. On your desk he placed a small 
box-like container. Then after he had 
introduced himself and given a little 
of his sales talk, he plugged a cord 
into an electrical outlet and turned 
a switch. From this box came the 
voice of another feed dealer, telling 
how much profit he had made by tak- 
ing on the salesman’s line of feeds. 
You would really sit up and take 


G te sour that a salesman came 





notice, wouldn't you? You would real- 
ize that this method of sales presen- 
tation has more drama in it than any 
ordinary presentation. Dramatic sell- 
ing is being sought these days be- 
cause it really has power to secure 
attention and make extra sales. 

How can you use it in your feed 
store? 

Suppose you have a display of poul- 
try feeds, with adequate signs tell- 
ing how this quality feed will produce 
more eggs when fed properly to good 





hens. One or two bags of feed will 
be open and a sign will invite farmers 
to pick up a handful of the feed and 
feel it. 

That’s nothing new, of course, but 
when you get a farmer interested in 
that feed and you stand by the dis- 
play talking to him, you can say that 
“there are extra eggs in every bag 
of this feed when fed properly.” Then 
you can dig down in the open bag of 
feed and bring up one or two nice 
eggs which you have hidden in the 
bag 

The hidden eggs emphasize, drama- 
tize your story. The sight of the eggs 
startles the farmer and may make 
him grin a little. But he gets the 
point of the story. 


Another Angle 

Another possible angle on this is to 
plece a dozen eggs in the top of the 
open bag of feed, with enough of 
each egg showing so that the farmer 
can see them. He'll be careful not 
to break the eggs as he picks one of 
them up or reaches for a handful of 
feed. But those eggs in the top of the 





Steinlite 
a 


MOISTURE 


TESTER 


... Greater in Accuracy 
...in Utility... in Efficiency 
...in Convenience 


Here's the new Steinlite Model 400-G Electronic 
Moisture Tester, completely redesigned to combine 
valuable new advancements and time-tested features 
of previous models 

And, here's how the Steinlite helps bring you greater 
returns! Mozsture is an important profit factor in your 
business—in buying and selling, in processing and 
storing. The speedy, dependable, easy-to-use Steinlite 
is essential in every phase of your operation where 
moisture content determines price, grade or quality. 
You can make an accurate test in one minute without 
destroying the sample. A Steinlite instantly gives you 
the true moisture content of a wide variety of free- 
flowing materials. Charts have already been prepared 
for more than 200 products. 

Chis new Model 400-G Steinlite covers a broader 
moisture range than former models—quickly registers 
as low as 144% on peanuts and up to 50% on high 


430 JU 


moisture corn. Meter readings are made more accu- 


rately with a single selector switch. A dial thermometer, 


built into the instrument, makes temperature adjust- 
ments easier. A longer trouble-free life is assured by 
the increased stability of the electronic circuit and 
rugged chassis. Charts are calculated to check with 
government inspection points. Test pads are available 
to check the electrical accuracy of the machine. 

The reliable, economical, constantly improved 
Steinlite, the result of 20 years of continuous research, 
is the world’s most popular moisture tester. Remem- 
ber, too, that for 39 years Seedburo has provided the 
most highly developed moisture testing service in 
America. Take advantage of it by bringing your 
moisture testing problems to Seedburo now! 
Inquire about the trade-in allowance on your 

present Steinlite Moisture Tester. © 


Seedi sro Equipment Company 
722 Converse Building 
Chicago 6, Ill. 
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bag will illustrate your sign, “More 
Eggs in a Bag of Our Feed When 
Fed Properly.” 

A display and idea of this type will 
not be seen very often, and its fresh- 
ness will get the farmer’s attention 
very quickly. 

I do not advise that you abandon 
the sales talk. What I advocate is that 
you give your sales presentation a 
little variety by the use of an idea 
such as has been described 


An Illustration 

I once knew an appliance salesman 
who sold many electric ranges at a 
time when housewives thought they 
were expensive to operate, merely 
through the use of a simple demon- 
stration. 

When a woman began to talk about 
a range and its costs, the salesman 
would turn on a burner, put two 
tablespoons of water in a pan with an 
egg. He would tell the woman that the 
egg would be cooked medium in three 
minutes with a minimum of water 

While the egg was cooking (by 
steam) for three minutes, the sales- 
man would point out the other fea- 
tures of the range. When the three 
minutes were up, the salesman would 
turn off the burner and tell the pros- 
pect that the stored heat in the unit 

even though the electricity was 
turned off—would continue cooking 
the egg for four minutes. Slow cook- 
ing, he pointed out, made the egg 
more digestible, and all the electric- 
ity burned was utilized. 

At the end of the seven-minute pe- 
riod he would cut the egg open and 
give it to the prospect to eat, mean- 
while having explained all about the 
range in the seven-minute period 
This demonstration sold a lot of elec- 
tric ranges, and the well cooked egg 
helped do it 

Water Systems 

Now let us suppose that you are 
trying to sell water pressure systems 
water fountains for poultry houses 
etc. You can arrange a very dramatic 
demonstration, and it might make a 
window display 

Place a dozen eggs in a tray on the 
window with a sign saying that it 
costs a farmer 45¢ to produce those 
eggs. Since an egg is two thirds wa- 


Save $ $$ 


On Your MOLASSES Needs 
Use 
@ SWEET-COLASS (dry form) 
@ SWEETALL (dry form) 
Write or Wire for Franchise 
SWEETALL MFG. CO. 
Dept. 500 
Williamstown - 





New York 











FLAMBQ 


FEEDS 


MIXED FEEDS + PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 




















GRAIN 


Merchants 


who specialize in 


CORN 
OATS 
RYE 





Distributors of DRIED GRAINS and 
SOLUBLES manufactured by the 
Park & Tilford Distillery Corporation 





Gerstenberg 
& Company 


MEMBERS of BOARD OF TRADE 
Established 1856 
Board of Trade Bidg. 
CHICAGO 4 











pEPENDABILITY 
PRACTICABILITY 


VERSATITY 
On the 50th 
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} protein ie 
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We appreciate your 
nt ng use of our 
RED “ BRAND 
Animal Protem Concentrates 
as eggrevel of our 
efforts to preserve 
the unusual attri 
butes of this im 
portant by-product 
of the Anima! Indus 
try for the betterment 
of feeding. The con 
tinuous services ol! 
our packing plants 
are at your command 


ANIMAL PROTEIN 
CONCENTRATES 


60% Digester 
Tonkage 

50% Meat & Bone 
Scraps 

70% (B. P. 1.) 

Special Prepared 

Steam Bone Meal 


MEAT PACKERS AND PROVISIOWERS 
Chicege * Kenses City * tos Angeles 
Oklahoma City + Albert Lea - Omohe - Denver 

Cedar Rapids + Dothan + Memphis 





| lantic 


| ment of Agriculture 








Board of Trade 
Vi 8459 «- TWX-KC28 
Kansas City 6, Mo. 


| to 148,368,000 Ib., 


| to 56,931,000 Ib. or 19% 


ter, and if all elements in an egg cost | 


| 


the same per unit, then there would 
be 30¢ worth of water in that dozen 
of eggs. You might even figure what 
the two thirds weight would be and 
pour that much water into a pan and 
place it alongside the eggs to illus- 
trate your point. 

Of course the farmer knows that 
weter doesn't cost that much. In fact, 
a good water pressure system will 
pump water for 3 to 4¢ a day in 
electricity cost. But if water did cost 
as much as other ingredients in the 
egg, then it is conceivable that each 
dozen of eggs would contain 30¢ 
worth of water 

The farmer will most certainly get 
the point. He will appreciate that 
water is practically free, compara- 
tively speaking, and that he should 
see that his hens get a lot of fresh 
water daily, in good fountains. That's 
where your extra sales come in 

Feed dealers who go in for live 
display are using the dramatic prin- 
ciple. When a farmer sees a live calf 
feeding in a store, he can see what 
good stock, good feed, good water 
and proper care can produce in the 
way of a promising calf. In a matter 
of seconds, he can see the entire sales 
store in that fine looking calf. 

It prompts him to walk up to the 
feed dealer and say, “Jim, that calf 
looks wonderful. What are you feed- 
ing it?” Of course, that gets the feed 
dealer off to a mighty good start 
toward a calf feed sale and perhaps 
the development of a regular cus- 
tomer 

Look over every product you sell 
It may be possible for you to devise 
many dramatic ways of presenting 
the sales story for each 


in 


FEBRUARY EGG OUTPUT 
TOPS 10 YEAR AVERAGE 


WASHINGTON—Farm flocks laid 
5,203,000,000 eggs in February—1% 
less than in February last year, but 
17% above the 1940-49 average. Egg 
production decreased in all areas of 
the country except the North Atlantic 
and West North Central States where 
production increased 4 and 2% re- 
spectively. Decreases from last year 
were 2% in the West, 3% in the East 
North Central, 5% in the South At- 
and 6% in the South Central 
according to a U.S. Depart- 
report. 

The nation’s farm flocks averaged 
386,649,000 layers in February—2% 
less than in February last year, but 





States, 


| about equal to the average. Numbers 


of layers were below those of last 
year in all areas of the country ex- 


cept the North Atlantic, where there 


increase. Decreases from 
in the East North 


was a 3% 
last year were 2% 
Central, 3% in the West North Cen- 
tral and West, 4% in the South At- 
lantic and 5% in the South Central 
States. Numbers of layers on March 
1 were 9.1 million less than on Feb. 1 
compared with a disappearance of 
10.4 million last year and the average 
disappearance of 7.3 million layers 
On March 1 there were 2% fewer 
layers on farms than a year ago 


—_ 


CRUSHINGS OF FLAXSEED 
IN CANADA DECLINE 10°% 


WINNIPEG—Crushings of flaxseed 
in Canada in 1950 amounted to 247,- 
474,000 Ib., a decrease of 10% from 
the preceding year’s total of 274,231,- 
000 lb. The Dominion Bureau of Sta- 





| tistics reports linseed oil production 
| totaled 85,120,000 Ib., 


11% below the 
1949 total of 95,419,000 Ib., and the 
output of oilcake and meal amounted 
a decline of 11% 
from 166,975,000 Ib 

Crushings of soybeans for 
amounted to 338,869,000 Ib., 


1950 
a rise 


| of 25% when compared with 270,488. - 


000 Ib. in 1949. Oil production climbed 
over the 
1949 figure of 45,963,000 Ib. Soybean 
oil cake and meal production was 


up 28% to 269,063,000 Ib., compared 
with 210,627,000 in 1949. 
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“This is just pocket money... 
I make my real dough selling 


SHELLBUILDER” 


Dealers all over the country have found that there’s “real dough” in 
handling SHELLBUILDER. SHELLBUILDER gets 
acceptance wherever it is 


sold, 


know 


quick customer 


because poultry men 
there is better 
oyster shell. Dealers know 
too, that SHELLBUILDER 


sells fast, gives them a high 


no 


profi. 
e 


Find out now why we 
say every bag of SHELL 
BUILDER is packed with 
profit. Write or wire: 





SHELLBUILDER co. 


Cotton Exchange Bldg. Houston, Texas 








MIDLAND 


WAREHOUSE CORPORATION 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 


CUSTOM BLENDERS 


KANSAS CITY, MO. OELWEIN, IOWA 
Santa Fe Trackage Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 
STORAGE IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 














BOSWORTH COMMISSION CO. 
(BROKERS) Boston Grain & Flour Exchange Bidg. BOSTON, MASS. 
SELL THROUGH US FEED PRODUCTS 
» BUY THROUGH US$ GRAIN PRODUCTS 


A. WARE pacman 
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the salesroom of the Brooks 
Feed Mill that night as Joe and 
his employees gathered there for 
a sales training meeting. Joe, sitting 
at a table facing his employees, 


B LUE and gray cigar smoke filled 


It’s the Approach That Counts 


could not help thinking that at $2.75 
a plate for steak dinners for himself 
and employees, plus a 25¢ cigar for 
each, his expense account for the 
month would be anchored down 
heavily. 


| 


men i 





But in the brains of the employees 
facing him and in an interchange of 
suggestions, there was the possibility 
of one or two good money-making 
ideas coming forth—ideas which 
might pay for the sales training 





ently ok. saLsBuRY’S Provides 
FASTER GROWTH 


Even With Vitamin B 


even With Vitomin B, And Aureomycin In The Feed] 
Prevents COCCIDIOSIS 


@ Faster Growth 
For Chickens 


® Earlier Egg 
Production 


@ Faster Growth 
For Turkeys 


© Improved Feed 
Conversion *:.,: 


pecommends, 


And Aureomycin In The Feed 


DR. SALSBURY’'S 


Ren-0-Sal 


Drinking Water Medicine 


With G.S. Factor (Growth Stimulation) 


Contains Widely Publicized 


ARSONIC ACID DERIVATIVE 
3-Nitro 4-Hydroxy Phenylarsonic Acid 


Exclusively Dr. Salsbury’s 


On our tests with 90,000 birds, those 
treated with Ren-O-Sal averaged 15% 
faster growth. Experiments of Drs. H. R. 
Bird and R. G. Lille, of the U. S. Dept. 
of Agriculture, show that the 3-Nitro 
4-Hydroxy Phenylarsonic acid in Ren-O- 
Sal, produces extra gain with chickens, 
even when vitamin Bi2 and aureomycin 


are in the feed. 





| amd prafite 


Dr. 
SALSBURYS 


THESE REN-O-SAL TREATED 
PULLETS IN 40% EGG 
PRODUCTION AT 5 MONTHS 


says Mr. Charles Coker, Manager of 
Gholson Hatchery, McLeansboro, Lilinois 


Case History #47 
Mr. Coker gave his birds Ren-O-Sal 
continuously for the first eight weeks 
with the following results 





© Birds averaged 2% lbs. at 7% weeks. 

© First egg laid at 4% months. 

© In 40% egg production at 5 months, 
with no blowout 

© Showed very good feathering. 

©@ Exceptional uniformity 

©@ No setbacks from coccidiosis 

All Chicks Started At Gholson’s 

Hatchery Now Receive Ren-O-Sal 


Ren-O-Sal treated birds mature quicker 
..start laying up to 15 days earlier, 
without forcing. Turkeys show improved 
feed conversion. Less feed is needed per 
pound of gain. 


PREVENTS COCCIDIOSIS...In larger 
doses, Ren-O-Sal prevents the spread of 
cecal coccidiosis in chicken flocks: Helps 
prevent loss of weight and stunting due 
to coccidiosis 


More Satisfied Customers .. . 
Greater Profits For You 


Give your customers these exclusive bene- 
fits of Dr. Salsbury’s Ren-O-Sal—faster 
chick and poult growth, earlier egg pro- 
duction for chickens, improved feed con- 
version for turkeys, plus effective cecal 
coccidiosis prevention for chickens. Order 
Ren-O-Sal today. Available in tablet form 
for drinking water or powder form for 
the feed. Profitable dealer discounts. 
Dr. Salsbury's Laboratories, Charles City, 
lowa. 


complete line 
of poultry medicines 


dinner and earn a handsome profit 
as well. 

‘T’ve got a little surprise for you 
tonight, boys,” Joe said mysteriously 
“It is something that has been put on 
the tape recorder.” 

Joe turned on the machine which 
had been the source of so much in- 
terest in his merchandising program, 
a machine which for an investment 
of about $150 had enabled him to 
make his own commercials, inter- 
spersed with music, for sale days, 
interviews with farmers, etc. 


A Sales Counselor’s Advice 

Now from the tape recorder, a 
voice poured forth. It was the voice 
of James Litchfield, a sales counselor 
In strong, ringing tones he spoke of 
the power of American salesmanship 
and ingenuity and how it had trans- 
formed the US. into the highest 
producing nation in the world 

Anybody can do almost anything, 
the speaker said, if he will think 
hard and work hard. 

“Don't say it can’t be done,” the 
speaker declared. “Try it and find 
out! You'll win more times then 
you'll lose. There are thousands of 
excellent sales ideas waiting to be un- 
covered by those who dare to think 
and work.” 

When the tape recording was fin- 
ished, all the employees sighed as 
their tension relaxed. “Whew!” Milt 
said. “That fellow’s a spell binder 
He’s got me so confident I feel like 
taking on Ezzard Charlas 

“How about taking on the job of 
making more sales?” Pop commented 

“Huh!” Milt grunted. “Don't you 
think I haven't got an idea. I have 
It came to me just now—like that! 
He snapped his fingers. “Boy, is my 
brain geared up.” 

“About business, I 
said 

Milt 
“Now 


hope,” Smile 


at his friend 
that. If 


turned to look 
Smiley, none of 


OW 3 
Brovico 


ASK US TO QUOTE 
SOYBEAN 


MEAL 
44% = 50% 


Protein 


you 





Famous SCOTCH Brand 
Top Feed Quality 


THOMSON SOYA MILL 


Hiawatha, Kansas 

















ook 2a es Be 2 Be: 


Highly concentrated for economy. 
One pound fortifies a ton of feed. 
Supplies properly balanced, measured 
amounts of stabilized — —- 
nese, ct r, cobalt, nickel, iron, 
boron and sine. Write for details. 
The Herman Nagel Co., 53 W. Jdack- 
son Bilvyd., Chieago 4, Ml. 
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Your Job 


LINSEED OIL MEAL 


It’s palatable—it's slightly laxative—and it conditions. That about sums 





up the score of reasons why dealers everywhere point to linseed meal— 
especially the premium Minnesota 36% —as a powerfully important 
protein supplement. 

Lots of it is sold straight—right in the bag. Lots more is mixed in 
the dealer’s own brand of feed. But either way, your customers will 
get two pounds more protein in every sack . . . a choice of meal or pellets 
...and product uniformity—whenever you recommend Minnesota 
36% Linseed Oil Meal. 


Order a supply of the new 
Linseed Meal Folders 


“FEEDING WITH MINNESOTA” as ‘eS 


367 PROTEIN 


SOLVENT EXTRACTED 





STerling 4893 


THERE'S A QUALITY DIFFERENCE! 
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NEW DALLAS PLANT—Van Waters & Rogers, Inc., recently moved into 
the new plant in Dallas, Texas, pictured above. Located at 10216 Denton 
Road, the new building has approximately 30,000 sq. ft. of office and ware- 
house space of the most modern design. In celebration of opening the new 
quarters, the company held open house on March 9-10 and many feed men 
were in the crowd which attended the celebration. The main offices of Van 
Waters & Rogers, Inc., are located in Seattle, and the firm maintains other 


offices at Portland, 


Spekane, Boise, San Francisco and Los Angeles. The 


Dallas office was opened in 1946 with a staff of two, mainly as a buying 


office. 


The company now has 26 employees in Dallas and operates three de- 


partments—cotton, chemical and feed. Closely associated with the cotton 
industry through its world-wide trade in cotton linters, Van Waters & Rogers 
also buys large amounts of cottonseed meal, cake and hulls. The company 
handles all protein meals and other feed ingredients, vitamin products and 


minerals. M. L. 


Warrick is manager of the Dallas office. Associated with 


him in the feed department are Ralph Strader, manager; Grady Parkerson, 
Fred Maddux and Mrs. Mary Schwettmann. 





don’t stop, I'll tell who you were 
out with last night.” 

Smiley looked alarmed 
he said 


“Silence,” 


Milt’s Idea 

“My idea,” Milt said soberly, “is to 
put a large bed in the display window 
and put four men dummies under the 
covers.” 

If Milt had dropped a bomb he 
hardly could have created more 
astonishment. Joe and his employees 
exchanged a look of comment in their 
glances, while Butterball shook his 
head sadly and made a circle near his 
ear as he looked at Milt. The rest 
were too surprised to speak. 

“T'd put a sign near the bed 
have copy say, ‘Four Men in a 
Is too Much.’” 

“Gad!” Windy Kramer exclaimed 
“He's gone nuts. Call the wagon!” 

Milt shook his head and held up a 
hand for silence. 

“Alongside this bed I'd have a dis- 
play of nesting equipment, a couple 
of water fountains and some feed 
troughs,” he said. “Copy on a sign 


and 
Bed 





FINICKY EATERS. 


Take to Vitality Dog Food 
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vou CAN SELL IT + WT CONFIDENCE | 


Conlir eders, trainers 
de Rene yn Vitality 
dogs right at low 
noting notch 
missing a big part 
the feed 
naive rtising and a power- 
enable Vi- 
of selling 
rea and it's profitable selling 
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ife rts Afiel 4, Dog Wo 
ther p os magazines. This c« 
program keeps demand high 
ready 
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Write today 
for details of 
Vitality dealership. 


006 FOODS 


VITALITY MILLS, Board of Trade Bidg., Chicago 4. 








28 out of 10 


* Tell of Top Results! 


When that many customers tell you about it, you know 
they’re satisfied — you'll sell them again and again. 


Sam Goers, Home- 
stead Hatchery, 
Altamont, Illinois, 
has been selling Vi- 
tality feeds for 15 
years. He said re- 
ce ntly, “Vitality’s 1- 


' 


2-3 Poultry Feeding | 


Plan is the best we 

have ever had the 

pleasure of selling 
our customers. When eight out of ten 
customers come back and tell of the top 
results they are getting, we are proud 
to be a Vitality Feed dealer. When I sell 
baby chicks, if they don’t buy Vitality 
Pre-Starter, I give them a 25 lb. bag; 
because I know what it will do for baby 
chicks the Ist week.” 


Mr. Goers has been selling quality 


chicks for a long time —he knows it 
takes a quality feed, too, if he’s going 
to hold customers year after year. The 
important thing, says, is that 
with Vitality he can sell a complete 
program — Vitality Chick Pre-Starter 
for the Ist week; Vitality Chick Starter 
for the 2nd through 7th weeks; Vitality 
wing Ration for the 8th to 20th 
weeks. In fact there are 55 farm feeds 
in the Vitality line. The ad below ap- 
pears in American Poultry Journal, 
Poultry Tribune, Ohio Farmer, Michi- 
gan Farmer, Prairie Farmer and Pro- 
gressive Farmer—part of a continuous 
powerful national advertising campaign. 
Plus a localized mailing campaign, dis- 
aterial, ad mats and other dealer 
Write today for details of com- 
dealer proposition. 


Goers 


Gre 


play n 


helps 
plete 


ADS LIKE THIS BUILD 
DEMAND FOR VITALITY 


WANT MORE EGGS 


sooner? 


Want to START getting eggs sooner? Want 
to START your meat birds to market sooner? 
It all depends on the way you START your 


chicks. 


Vitality's 1 - 


-3 Chick Raising Plan 


offers a proved and at method for quicker, 
surer poultry profits 


. VITALITY CHICK PRE-STARTER—a baby 


food 


for baby chicks—gets them started RIGHT 
the critical first seven days. 
. VITALITY CHICK STARTER—for the 2nd 


through 
. VITALITY CHICK GROWING RATION- 


7th week. 
for the 


8th to 20th week. 


cack FEEDS 





Your Vitality Dealer offers a 
“one stop” service—55 farm feeds 
to meet all your feeding 
requirements. Ask him for free 
folder describing Vitality’s 
1-2-3 Chick Starting Program, 
or write 


VITALITY MILLS 


ity 


“STEPPED UP” WITH 

VITAMIN 
AND 

B ANTIBIOTIC FEED 
12 SUPPLEMENTS 


BOARD OF TRADE BUILDING, CHICAGO 4 


| water fountain 








would say, ‘—And 10 hens to a nest 
is too much, too, as is 50 hens to a 
Buy more today.’ ” 

“You mean ‘are,’ don’t you?” Pop 


| asked. 


“TI said ‘is’ and I'll stick to it.” Milt 
said stubbornly. “‘Are’ is too sissffied 
How the heck would it sound to sa, 
‘Four men in a bed are too much? 
Loses its punch.” 

“T'll agree,” Butterball said. 
why the deuce do you have the bed 
and the dummies? They take up an 
awful lot of room. Couldn’t you illus 
trate the point with a smaller dis 
play?” 


“but 


Needed 
“You heard 


New Angle 

Milt shook his head 
that speaker on the tape recorder 
You have to think and dare to trv 
new ideas. Always look for the frest 
approach. It has more appeal. Don’t 
be satisfied with the old worn-out 
words and display ideas.” 

“I don’t think you'll ever have any 
trouble about not being fresh 
enough,” Pop commented drily, “but 
I will say that your idea on display 
here ought to wow ‘em and 
attention. The message to farmers is 
clear; it means look over your flock 
numbers and equipment and buy 
more equipment. That's good selling.’ 

“Thank you, sir,” beamed Milt. “I 
am so glad we agree for once.” 

By this time Joe had recovered 
somewhat from his daze. “I’m coming 
around to the thought that Milt's 
idea is worth trying,” he said. “It 
will be the talk of the countryside 
And that’s what we want—to have 
the farmers talk about our store, its 
products and displays.” 

“I dare you to use the headlin 
‘Four Women in a Bed Is Too Much.’ 
Smiley said slowly. “After all, the 
laying hens are female, and 

“You do that, and I quit! 
said vehemently. “Joe, what the 
kind of merchandising ft. 

“You mean ‘are,’ don’t you?” But 
terball said with puzzlement 

Joe Brooks held up his hand. “Let's 
stop right there and leave the idea as 
Milt suggested it. We will try it this 
once and see what reaction we get 
After all, let it never be 
Brooks was not in 
times 

He 
er box. “I 
this at every 
to himself 
handy 


attract 


Pop 
heck 
is this 


said Jo 


step with the 
turned to close the tape record 
don't know if I dare uss 
sales meeting,” he 
“but it 

u want 


said 
sure cor 
when ye a fres! 


(To Be Continued) 
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“What! You want $5.50 a hundredweight for that feed! Why, Mr. 
Johnson of the Johnson Feed & Seed Co. never charged me but an even 
$5 for that very same brand, right up to the day he went bankrupt!” 





IDAHO CORPORATION 
PLANS NEW STORAGE 


NEW PLYMOUTH, IDAHO—Con- | 
struction of a $20,000 grain elevator | 


here has been announced by the Val- 
ley Growers, Inc. The corporation is 
a combination of the New Plymouth, 
Fruitland and Payette feed and seed 
companies formerly owned by Jack 
Abshire, New Plymouth; Dean Ellis, 
Fruitland, and Harry Braden, Pay- 


ette. Other incorporators are George 
Vaughn and Gerald Uehlin, both of 
the New Plymouth area 

Installation of a pellet mill has 
been started and construction of the 
20,000-bu., 60-ft. high grain elevator 
will be underway soon, the manager 
said, Plans will also be forrnulated 


| in the near future for an addition to 


the bean warehouse with facilities for 
cleaning all legume seeds 











MAGNETIC: 
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Complete Protection vs. Tramp Iron 


—Pasy Installation 
Low Installation cost» 
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Permanent 
Hinged 
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—HEspecially Powerful 


—Non-Electric 

—No Current 

— Neo Coils 

—No interruption of power 
— Neo fuses to blow 
—Always energized 
—Insalated 


Write for Full Information 
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FOR POULTRY 


again in 195] 


This trusted symbol has long represented 
purity and economy to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand 
Oyster Shell for sustained quality, 

feeder satisfaction and profits, constantly 
stimulated by powerful National Advertising 
in farm papers and radio. 


The familiar blue Pilot Wheel trade-mark 
will continue to be their guarantee of 
satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 
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What Do They Mean? 





Inbred, Crossbred, Hybrid, In-Cross 


By L. M. Winters 


AVE you been confused by the 
many ways the terms inbred, 
crossbred, hybrid, hi-bred and 


used? You need 
terms do have 


been 
the 


in-cross have 
not be because 
specific meanings 
Probably most confusing are the 
words inbred and hybrid. Many peo- 
ple think they are one and the same 
Yet, they are absolute opposites 
Inbred animals are developed by 
mating related individuals. This puri- 
fies the stock genetically. The devel- 
opment of inbred lines is nothing more 
than carrying the purebred idea one 
step further with added purification. 
In other words, inbreds are more 


| 


highly purified than the standard 
breeds of livestock. 

The hybrid, on the other hand, is 
the result of mating representatives 
of two or more of these inbred lines 
and thereby producing a crossbred 
product. A crossbred or hybrid is, 
therefore, definitely less purified than 
the general run of the standard 
breeds, and a cross of two inbred lines 
usually is more highly crossed than 
a cross between two standard breeds. 
The hybrid and the inbred, therefore, 
result from two entirely different sys- 
tems of matings. Inbreds, however, 
were developed in nearly every case 
for later use in producing hybrids 





Further confusion results regarding 
the terms hybrid and crossbred. Con- 
siderable argument has taken place 
regarding the proper use of the two 
terms. Biologically, and according to 
Webster's dictionary, a hybrid and a 
crossbred are one and the same thing 
In other words, they are the result of 
having crossed two different breeds 
or two different species. The terms, 
therefore, have the same meaning. 

The term hybrid has, however, re- 
cently come to have a rather special 
meaning to farmers. This came about 
with the development of hybrid corn 
At first, the term was used loosely 
and, thus, a legal definition of hybrid 
corn was drawn up as a protection to 
the buying public. The term, there- 
fore, in the case of corn has definite 
legal significance. In other words, the 
term can be used only for corn re- 
sulting from the crossing of inbred 
lines that carry certain standards of 
inbreeding. Nevertheless, biologically, 
the terms crossbred and hybrid still 
are synonymous. Poultry breeders 
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... than just the question of textile bag supply 4 
or the advantages of multiwall paper feed 


bags. Efficient and trouble-free bag closing | ' 





must be considered also. If you plan to Use 
multiwall paper bags then be sure to investi- i 


gate the Bagpaker® 


Our success in designing this superior bag i 
closing machine is due, to some extent, to our 
experience as'major suppliers of muleiwall 
paper bags. And the converse is true, too = 

we have helped so many feed manufacturers.) 
solve their bag closing problems that we r 
are very well aware of what it takes to 

make a good multiwall paper feed bag. 


Whatever your problem—bags or 
machines—our experience with bothcan 
be of very special value to you. Write us—we : 


will have a 


Bagpak representative get in 


touch with you. There is absolutely no t 


obligation. 


eS 
gS “ ae 
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have also set up a somewhat similar 
standard as regards the term hvbrid 
in poultry ’ 

In swine the terms hybrid and hi- 
bred have been used somewhat freely 
by certain firms selling crossbred 
boars. In some cases, the terms have 
been used as something of trade 
names. The general implication is 
however, that the individuals labeled 
as hybrids are the result of crossing 
two distinct inbred lines. In most 
cases the lines entering in the cross 
are maintained as trade secrets 

In-cross is the most recent addition 
to this list of terms. It has come into 
use by the Inbred Livestock Registry 
Assn., which has adopted it as a spe- 
cial term for specific crosses of in- 
bred lines. A breeder may produce and 
record in-cross boars by certifying 
that he mated a certain boar belong- 





EDITOR'S NOTE: The accompany- 
ing article is reprinted from Minne- 
sota Farm and Home Science, pub- 
lished by the Minnesota Agricultural 
Experiment Station, St. Paul. The 
is professor of animal hus- 
at the University of Minne- 


author 
bandry 
sota. 





ing to an approved inbred line to a 
female or females of another approved 
and recorded inbred line. The prog- 
eny resulting therefrom will be la 
beled as in-cross boars. They 
ommended for use in commercial hog 
production but cannot be used to 
further in-cross stock 

In other words, the 
be produced by the crossing of definite 
recorded and indicated inbred lines 
The objective that the breeders had 
in mind in inaugurating this program 
wes to offer the commercial hog pro 


are rec 
sire 


in-cross must 


certified 
Starting Jan. i, 1951, the 
of in-cross boars must possess a 
higher rating. This rat- 
ing is given on the basis of proficiency 
in R.O.P 


ducers a crossbred boar of 
parentage 
sire 
three-star or 


litter testing 
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Here’s Real Economy for You 


Every pound of “Delsterol” ever 
assayed by regulatory officials has 
been reported as “guarantee sustained.” 


This is truly a significant record. 


DELSTEROL VITAMIN D, 


REG. U.S. PAT. OFF une 
BETTER THINGS FOR BETTER LIVING D’-ACTIVATED ANIMAL STEROL 
++ THROUGH CHEMISTRY Originated by Du Pont 
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How Turkey Financing Plans Work 


By R. A. Scharf 


INANCING of turkey growers 
by feed manufacturers is a con 
paratively recent development in 


the feed industry. The first finance 


plan along present lines appeared in 
ibout 1931 and was offered by a Min 
During the next few 


other firms devel 


nesota firn 
years two or three 
oped such programs and now they have 
throughout all of the states 
offered by most of the larger 
feed manufac- 


spre id 
ind are« 
feed companies. The 





EDITOR'S NOTE: Financing of 
turkey growers virtually can be con- 
sidered a part of the feed business, 
so rapidly has it spread during the 
past 20 years. There are many risks 
involved, as any feed manufacturer 
who has tried it knows, but it has 
sold feed and it has been partly re- 
sponsible for the expansion in the 
turkey business. In this article, writ- 
ten exclusively for Feedstuffs, Mr. 
Scharf reviews financing practices 
that are considered sound by com- 
panies experienced in the field, those 
that may be desirable but are not uni- 
formly agreed upon, and those that 
are considered dangerous or highly 
speculative. The author is credit man- 
ager for Cargill, Inc., Minneapolis. 





turer entered this business because 
the need was not being filled by local 
which during the 1930's were 


cautious in all farm credit 


banks 
not only 
but also genuinely frightened of any 
loans on “winged” collateral 

loans were expanded rapidly 
competition 


hese 


under the pressure of 





// MORE SALES * 


AUTOMATIC DROWN-PROOF 
POULTRY WATER FOUNTAINS 


for BABY CHICKS 


The ideal water fountain for chicks and a 
profit-booster for the dealer. Nationally ad- 
vertised. It is up off the ground, yet within 
reach of the smallest chick; protected with 
drown-proof cap. Automatically kept at 


reachable level with fresh, 
clean water. Well built, noth $ .95 


ing to get out of order less 


stand 
- \ FOUNTAINS 
\ URN ie For ADULT 
Se. BIRDS 
<> rrr ayy: 
ground. Durably 


made with brass 
and hard plastic. Operates from gravity or 


pressure system With bowl $ 95 
. 
4 less 


guard, to prevent perching 
and pollution, 70¢ extra 
stand 


RANGER FOR 
ADULT BIRDS 
For watering large 
ranging flecks of 
chickens or turkeys. 


Does a 
big job with ease and less 


For Turkeys, stand only 


For Chickens, stand only $12.95 


Write for Information on Full Line 


MILLER MANUFACTURING CO. 


Dept. 12, 251 W. Kellogg Blvd. $1. Pau! 2, Mine. 








and even considering the rapid in- 
crease in the turkey crop, the loan 
volume has grown more rapidly still 
This is due in part, at least, to a 
greater concentration of turkeys in 
the hands of commercial growers (i.e 
farmers whose major farm crop is 
turkeys) and partly to the fact that 
operators who formerly raised 1,500 
birds, using perhaps a 60-day open 
account at their feed dealers, now 
finance a flock of 2,500 entirely with 
the feed manufacturer. While this 
may appear to have increased the 
risk to the creditor, quite the con- 
trary has proved to be true, for the 
concentration of birds in experienced 
hands has made the raising opera- 
ion safer and more profitable. 

Most manufacturers enter into a 
contract with the grower whereby 
notes and/or delivery receipts are 


signed by the grower for each deliv- 
ery of goods. The majority of manu- 
facturers secure the loan by a chattel 
mortgage on the birds and turkey 
equipment. All manufacturers place 
some limit on the loan, either in quan- 
tities to be furnished or in dollars to 
be used 


Many Variations 


There are, of course, many varia- 
tions. Some do not include equipment 
in the mortgage, others take no mort- 
gage, and in the eastern seaboard 
states many flocks are raised on 
share-feeding plans whereby title is 
retained in the manufacturer and 
the grower receives a major share of 
cover his labor and 
equipment costs. All companies have 
some charge for the use of the money 

either a straight interest rate (usu- 


the profits to 





ally 6%) or a flat amount per bag of 
feed or grain financed. Practically all 
require the grower to insure his birds 
against fire, windstorm, hail and bliz- 
zard 

Some of the manufacturers, whose 
loan volume in the Midwest is quite 
large, employ field men who devote 
their time exclusively to turkey serv- 
ice for their customers. Where such 
men are employed, they act partly 
as a salesman, partly as credit men, 
but mainly as expert counselors to the 
growers. It is their job to see that 
the grower makes money. To do this, 
they work with the grower in plan- 
ning his equipment, the management 
of the flock, the feeding of the birds 
and the treatment of diseases 

Looking back over some 17 years 
of personal experience and many 
hours of discussion with other credit 





MERCK .. . SPECIALIZED SERVICE TO 


UNEVEN 
DISTRIBUTION 


See what happens 
when segregation 


occurs 


EVEN 
DISTRIBUTION 


Here’s what you 
can expect when 
you use Merck 
Potassium lodide. 
It spreads evenly 
throughout the 
feed 


FINE for Feeds 


Because it's FINE 


to Promote 
TOP-T0-BOTTOM 


ODIZING 


POTASSIUM IODIDE MIXTURE MERCK 


Contains Potassium lodide 90% and 


Calcium Stearate 10% 


POTASSIUM IODIDE MIXTURE MERCK 


Contains Potassium lodide 90% and 


Calcium Carbonate Precip. 10% 


POTASSIUM IODIDE MIXTURE MERCK 


Contains Potassium lodide 90% and 


Magnesium Carbonate 10% 


POTASSIUM IODIDE MERCK 


Free-flowing powder—Potassium lodide 99.5%; 
Magnesium and Calcium Carbonates 0.5% 
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men, certain practices have emerged 
as being sound and needed for suc- 
cessful financing. Others appear high- 
ly desirable to some but not, perhaps, 
to all credit men. Some practices defi- 
nitely are hazardous and dangerous, 
not only to the creditor but also to 
the entire industry 


Sound Practices: 
(1) The 


minimum of approximately one third 


grower should furnish a 
the cash cost of the program, i.e 


either poults or grain as contracts 


ire presently operated 


(2) Birds should be insured in a 
sound company 

(3) Interest or a service fee should 
be charged. 

(4) A thorough examination by the 
credit department of each applica- 
tion is essential, based upon a signed 
financial statement of the grower, a 
mercantile report and a chattei lien 
search 

(5) The credit man should also sat- 
isfy himself through detailed infor- 
mation that the grower'’s equipment 
is adequate, for overcrowding is com- 
mon and one of the most frequent 
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Minneapolis 15, Minnesota 
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causes of unprofitable operations 
Sound range management requires 
adequate portable shelters, roosts and 
equipment. Many firms rely upon the 
salesman to do this, but too many 
times the salesman is not thorough, 
is indifferent or fails to realize the 
importance of this investigation as 
long as he can make the sale. The 
majority of growers themselves are 
seemingly indifferent to this need 
which is, perhaps, the greatest sin- 
gle factor for safe operations. 

(6) Frequent and comprehensive 
field inspections of the growing flock 
must be made by the salesman, tur- 
key specialist or the credit man him- 
self 

Marketing Supervision 

(7) Close supervision over the mar- 
keting of the turkeys and the disposi- 
tion of the funds is necessary to en- 
sure collection. While few, if any, 
companies (except those using share- 
feeding) actually control the market- 
ing, the buyer should be notified of 
the grower’s obligation. In most cases 
a joint check should be issued pay- 





THE FEED INDUSTRY 


VITAMIN B,. ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


Preferred because of the remarkable growth response 


2 grams of Procaine Penicillin 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin Biz activity 
cup assay method 


obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 


an outstandingly ac- 


L.L.D. 
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No. 54—RIBOFLAVIN No. 64 
MIXTURE MERCK 


Riboflavin Mixture Merck is produced spe- 


cifically for the feed Industry. Extremely easy to use; 


storage space. 


economical because you save in freight, handling, and 





CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed manufacturers recognize the need 
for supplementary amounts of pantothenic acid to 


produce nutritionally adequate rations. Calcium Pan 


tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder 





CHOLINE CHLORIDE MERCK 


Choline Chloride Merck, for high energy rations, is 
supplied as Choline Chloride (25%) Dry Mixture, 
produced specifically for the feed industry. 
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able to both the credifor and the 
debtor for the sales value of the birds 

Desirable Practices (not uniformly 
agreed upon by all creditors) 

(1) The feed company may limit 
its finance to its own products (ie 
the protein feeds) or to the protein 
feeds and grain, but never poults 
Small amounts for the purchase of 
medicines and insurance should al- 
ways be available to the 
the mutual protection of both parties 

(2) Astaff of trained turkey special 
ists or field men is to some credit men 
a fundamental requirement, especial 
ly where finance is being extended for 
more than the protein feeds 

(3) Most credit men feel a recorded 
mortgage is necessary, although some 
companies operate successfully with- 
out one. However, these firms rarely 
finance more than their own products 


grower for 


(4) Financing of started poults is an 
increasing problem. Many feel it is 
highly speculative unless the grower 
buys the poults with his own funds 
not with borrowed money or on credit 

(5) Loans to new growers may be 
undesirable but, if adequate field su- 
pervision is available, new growers 
sometimes are excellent risks. 

(6) Financing of “confinement” 
programs in the Midwest is looked 
upon by many as hazardous, since 
feed costs are materially reduced 
through the use of good pasture. The 
eastern seaboard area, near to large 
cities or where pasture and farm land 
are somewhat restricted, presents an 
entirely different problem and there 
confinement raising may be quite de 
sirable. 

Dangerous Practices: 

(1) 100% finance of the grower's 
requirements for poults, protein feeds) 
grain, insurance, supplies, etc., is both 
unsound and hazardous. A few comé 
panies finance 100% occasionally, but 
the undesirability of such a progran# 
is best proved by the fact that n@ 
one admits doing it and all segments! 
of the industry, growers and creditor@ 
alike, are saying frankly that it i 
a practice that encourages overpro4 
duction and is unsound for both the 
debtor and the creditor. Obviously, naj 
financing of equipment is sound of 
desirable under present conditionsJ 
Any profit guarantees to growers are 
so obviously unwise that it is to bem 
hoped no one will be tempted to “buy” 
business on this basis 

(2) Sales offices or sales personnel 
should not be authorized to accept 
loan applications. It is more impor- 
tant that sales pressure be eliminated 
from credit decisions on turkey ac- 
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NIACIN MERCK 
(Nicotinic Acid) 


From Merck, where many of the important vitamins 
were first synthesized, comes Niacin Merck, in powder 


form, fine for feed mixing 
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for the prevention and control of outbreaks of cecal 
and intestinal coccidiosis of chickens, turkey coccidio 
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than in the more ordinary 
wholesale or retail credit matters, 
where it is already recognized as 
good business to place the ultimate 
responsibility on credit personnel 


counts, 


Joint Financing 
financing ventures 
grower ol 


(3) Any joint 
where either the another 
creditor finances the flock 
may seriously jeopardize collection 


part of 


(4) Financing of any who 
has unpaid obligations resulting from 
his last year’s turkey operation is 
pure speculation, unless these be con- 
verted to bank loans on the usual se- 
curity given to local banks. Such 
cases should be thoroughly checked 


grower 


however, as this is a warning of no 
small importance. 

(5) Loans to growers whose finan- 
cial position is such that their net 
worth cannot support the loan re- 
quested is one of the more common 
errors which cause trouble. Growers 
should reinvest at least a part of their 
profits in their enterprise. Continued 
financing without increases in equi- 
ties, or a reduction in the borrowing 
line, is fundamentally unsound and 
only encourages unsound expansion. 

(6) Financing by the feed manufac- 
turer of turkey flocks being raised by 
dealers (especially hatchery dealers) 
is not generally satisfactory. 

(7) Financing of any turkey grow- 
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er who is also in the chicken busi- 
ness is extremely hazardous and 
should never be done. 

(8) Finance should be limited to 
protein feeds for specialized opera- 
tors, such as a grower who feeds 
poults to sell at eight weeks of age 
as “started poults,” turkey broiler 
raisers, and growers of pedigreed birds 
intended for hatching egg production 
Financing the “speculative” grower, 
the “in and outer,” leads to instabil- 
ity in the turkey industry, increases 
the over-all risk and impairs the 
operation of the established grower, 
both financially and productionwise. 
Therefore, contracts should be ac- 
cepted with caution for any grower, 
other than the farmer-grower, who 
conducts turkey raising as a side- 
line 

(9) Advancing cash to the grower 
to invest in his flock without making 
certain as to the use of the cash has 
proved to be unwise in most instances. 
the banks have 
finance operation 


In recent 
entered into 


years 
this 





WHAT’S THE VALUE OF A 


YITAMIN 7 


Small but mighty are the vitamins contcined in grains used in feeds. As 
minute as is their volume in the well-balanced feed formula, vitamin content 
looms as a controlling factor when it comes to normal animal nutrition. But 
with all their power, there is one thing vitamins cannot withstand, and that's 
excessive heat. What's that got to do with the DIXIE Feed Mill? Simply this: 


To help you keep production up... cost 


grind your feed the better 


down 
Dixie way! 


In DIXIE Feed Mills a specially designed and patented fan 
arrangement insures powerful suction on each hole of the 


perforated sizing screen... provides 


| for 





air v 


removing and lifting ground material from mill to cyclone 
collector. There is no plugging up, no churning of stock, no 
wallowing of hammers in ground material. Quality is con- 
trolled. Nutritious, vitamin-packed goodness is preserved... 
not threshed, rubbed out or destroyed by friction and heat. 


So look at it this way. The loss of even a small portion of vitamin potency 
can upset feed formulas, make necessary the addition of more artificial 
vitamins, raise costs, lower profits. You can insure yourself against this loss 
with the cooler grinding of the Dixie Double-Action Feed Mill... an exclu- 
sive extra feature that will enable your Dixie Feed Mill to pay for itself 


within a reasonable time. 


Get all the money-making facts about DIXIE Feed Mills. 
Write today for free bulletin. 


DIXIE Feed Mills and Process Grinders are 
built in 26 different sizes and models. There is 


a DIXIE Feed Mill for every grinding purpose! 


both as suppliers of funds to the feed 
manufacturer, using turkey contracts 
as collateral, and in direct loans to 
farmers. Except in isolated instances, 
their direct loans have not been large 
and some have had most discouraging 
results, perhaps due to the inexperi- 
ence of the loaning officers in apprais- 
ing this type of loan application, and 
possibly to the fact that the feed com- 
panies, through their salesmen, are 
skimming off the best of the loans 
in most communities. There is con- 
siderable interest among some manu- 
facturers to transfer this loaning 
function to local banks; but the keen 
competition in this field makes it 
difficult to do so, even if the local 
banks are favorably inclined. 

There is a group of the credit rep- 
resentatives of most of the Midwest 
feed manufacturers who meet two or 
three times a year in Minneapolis to 
discuss their problems of financing 
turkey growers. The frank explana- 
tion of each company’s plan, the eval- 
uation of the good and bad features 
of various finance plans, and the serv- 
ices of the Minneapolis Credit Men's 
Assn. have given this group much 
that is helpful and usable. Obviously, 
no attempt is made to establish uni- 
form practices among the members, 
but reliable knowledge of what is 
being offered to the grower, and the 
frank discussion of mutual problems 
has proved helpful to each member 
in his own work. Those who would 
like to know more about it may 
write to Rupert Lindholm, Minne- 
apolis Credit Men’s Assn., Thorpe 
Bidg., Minneapolis. 

It should be clear that a small text- 
book could be written on this sub- 
ject, if complete information on the 
operation of a turkey finance program 
were to be given. This article is in- 
tended, therefore, only as a quick re- 
view of the problem in the hope that 
a resume of the salient points will 
be of help to those with little or no 
experience in such programs. 

Turkey financing appears to be no 
more productive of losses than any 
other type of agricultural or livestock 
loan—provided it is correctly han- 
dled. While certain recommendations 
and warnings are of value in avoiding 
losses, the most important factor is 
the credit man or loaning officer (and 
the turkey specialist, if he is used) 
in selecting proper risks to whom the 
funds may be safely advanced. 

Since the field is highly technical, 
experience, as well as ability, is need- 
ed. Until that experience has been 
gained, losses will possibly be above 
normal] for any manufacturer or other 
loaning agency. This should be con- 
sidered in any forecast of costs or 
evaluation of results. 
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| Tags Gan Be a Good 
Advertising Medium 
By Albert Morse 


HEN a farmer buys a load 
W« feed and other supplies at 

your feed mill and takes it 
home, is there any identification on 
any of the products which indicates 
where he bought it? Inside any of 
the packages are there any folders 
which tell all about your feeding pro- 
gram and lines of feed. 

Does the copy have any suggestions 
which help remind the farmer of you 
now and then as he works in his barn 
and henhouse? Do any of the folders 
give him the idea of additional things 
to buy? 

Do you use sealing tape, and does 
it have ad copy on it to help advertise 
the business. 

When the farmer gets feed or other 
items and the feed dealer’s name is 
not on the purchases somewhere, the 
dealer has lost a good advertising 
opportunity. 

Retailers are using tags very often 
for advertising purposes and find that 
they more than pay their way. These 
tags carry no instructions but are 
attached to the merchandise and ad- 
vertise some special sale or additional 
bargain items at the store. 

When the customer gets home, he 
sees the tag, removes it and reads 
some of the copy on it. Often he reads 
of an item he wants and he comes in 
and buys it on his next trip or he 
phones for the item. 

The well placed advertising tag at- 
tached to purchased merchandise 
takes its place as a selling aid along- 
side other forms of advertising. There 
are many retail stores today that in- 
clude package stuffers with many 
packages, and hardly a monthly state- 
ment is sent out without including 
extra buying suggestions. 

The ordinary shipping tag also car- 
ries extra sales copy and it is work- 
ing out fine in many lines of business. 


What the Dealer Can Do 

What could the feed dealer put on 
such a tag, and how could he attach 
it to the merchandise which he sells? 

Well, let us suppose that he is push- 
ing two specials a month at his store. 
If ad copy on one special is printed 
on one side of a tag and copy about 
the other special on the other side, 
then he has something which farmers 
will read, for they are always inter- 
ested in bargains. 

Most assuredly such an advertis- 
ing tag, using a string or a wire, can 
be attached to many purchases farm- 
ers make at the feed store. The tags 
can be attached by employees during 
otherwise idle time so that the pack- 
ages are ready when the customer 
asks for them. 

Tags with thin wires attached could 
easily be inserted through the top of 
a bag of feed and thus give the deal- 
er extra ad value. If a farmer bought 
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20 bags of feed, the dealer would not 
want to give him the same tag on 20 
bags. But he could see to it that 
perhaps fivé of the 20 bags bought 
had the advertising tags on them. 
That would mean that the farmer 
would not fail to read the advertis- 
ing message. He couldn't very well 
ignore five tags. 

Some dealers might say that it 
would be expensive to use tags in 
this manner. Actually it wouldn't be- 
cause it would eliminate the postage 
cost on the items advertised. All the 
regular customers would become ac- 
quainted with the advertising mes- 
sage. In case the dealer wished to 
test the sales value of such tags, he 
could refrain from advertising the 
specials in any other way. Then sales 
made of the special items could be 
attributed to the tags. 

With Many Items 

The tags could also be attached 
very easily to poultry and barn equip- 
ment and the many items of dairy 
equipment and supplies which the 
dealer sells. On small packaged items 
which are made up in the feed store, 
either the tag or a reprint of the bar- 
gain offers could be included in each 
package. In fact, there would be very 
few items sold where this tag or 
replica advertising could not be used. 

If the dealer is anxious to have the 





farmer know that he handles live- 
stock and poultry remedies and barn 
and poultry and dairy equipment, he 
can put such copy on the tags which 
he uses, along with an invitation to 
farmers to discuss with the dealer 
the possibility of a better feeding 
program. 

Certainly the farmer who has made 
a purchase at your store is the fel- 
low who knows and respects you. He 
it is who is most likely to respond 
to your suggestion that he buy other 
merchandise from you. Sometimes you 
can suggest items to him that he did 
not know you handled. In that event 
you are going to benefit by getting 
extra sales. 


Or, if you want to use the tag 
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idea only once a year for a tag sale, 
then advertise that only the mer- 
chandise listed on the tags attached 
to purchases a month previous will 
be on sale. This will build interest 
in your tag sale and will have farm- 
ers watching for the bargains. 


Additional Facts 


Tags can also be used in another 
way in your feed store—namely, to 
give additional facts about the mer- 
chandise which you have to sell. It 
is true that manufacturers often fur- 
nish tags with their merchandise, and 
these give information. However, 
some retailers tag certain types of 
merchandise to give key sales facts 
about it, and they find that this sort 








CANADIAN POULTRY PEAT MOSS 


Reasonable number of cars of Alouette, Acme and Magic 
Touch brands British Columbia peat moss available, prompt 
shipment—senior, standard and half bales—no 
advance in prices. 


WRITE — WIRE — CALL 


SHELLEY EQUIPMENT CO., 


LINCOLK, 
NEBRASKA 

















CONDENSED 


SARDINE FISH SOLUBLES 


Plus 


CONVENIENT. . . 50 Ib. multi-walled bag. No odor in storage. 
Dry — free-flowing — easy to handle. 


ECONOMICAL . . . No waste— use it all. Uniform mixing. 


Use half as much as fish meal. 


EFFICIENT... You get superior results at condensed fish soluble levels 
because Drifisol gives you a blend of other animal proteins PLUS 
Vitamin B-12 supplements PLUS the Antibiotics! 


Other Exclusive Products... 


MyTMix—High Potency Vitamin Pre-mix 
Rib-O-Ferm—Yeast plus Riboflavin and Niacin 


DeLux Yeast Culture—High Potency Yeast 


Omalass—Dried Molasses Product 


LABORATORIES, INC. 


1901 
Des 


aclos 


Vy LACTOS LABORATORIES, IN( 
1901 East Euclid Avenue 
Des Moines 13, Iowa 


Please send me complete details and 


prices on Drifisol 


Name. 


East raite Avenue 


Moines 13, lowa 


Company 


Street. 





50-——-FEEDSTUFFS, April 7, 1951 


Discover The PLUS 
Qualities of CHEE-WAY* 








DRIED CHEESE WHEY 


made FROM 
LIQUID SWEET CHEESE WHEY. A RELIABLE 
SOURCE OF LACTOSE & RIBOFLAVIN 
ey 
i. act fens thee 13.50% 
- CONGRATULATIONS—Sylivester L. Fisher, Schenley Distillers, Inc., Cin- 
cinnati, right is shown congratulating Dr. Paul J. Kolachov, Joseph E. Sea- 
gram & Sons, Inc., Louisville, his successor as president of the Distillers 
Feed Research Council, Inc. Dr. Kolachov was elected to the post at the 
sixth annual conference of the council in Cincinnati. Leading nutritionists 
discussed new and extended uses of distillers dried feeds as a supplement in 


livestock rations. 
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It is 70% LACTOSE 


Exclusive 


because it has all the 
original lactose of liquid 
cheese whey. Nothing 
has been removed 
except water. 

CHEE-WAY is guaranteed 
FREE RUNNING. It 

will not cake or harden 
because it is made by 

an entirely new process. 


*TM Reg. U.S. Pat. OF, 
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Supreme Brand Dried Skim Milk 
Supreme Brand Dried Buttermilk 
Supreme Brand Condensed Buttermilk 


of selling pays. It is especially attrac- 
tive to the customer who likes to self- 
serve. For this type of customer, the 
tag system doez part or all of fhe 
sales job and thus saves the owner 
and his clerks a lot of time. 

Some merchants have rubber stamps 
made and then stamp sales mes- 
sages monthly on the tags which they 
use for sales and other purposes. This 
sometimes serves just as well as print- 
ing, and if not too many tags are 
used, it is work which can be done 
by an employee in spare time. 

The lowly tag is worthy of doing 





a selling as well as an identification 
and instructional job. You may wish 
to use it as such sometime. 
ecient 
INSTALLS DELIVERY SYSTEM 


PORTLAND, ORE.—Harvest Mill- 
ing Co., which has its main plant at 
Portland and another plant at Ti- 
gard, Ore., recently put into opera- 
tion a bulk delivery system to deliver 
feed to turkey customers. The sys- 
tem eliminates the labor involved 
in carrying sacks of feed to feeding 
bins. 





ENOUGH TRACE MINERALS 
for a Ton of Feed 


A scant No. 2 can holds one pound of Miricoe* Trace Min- 
eral Supplement—enough for a ton of complete feed. It 
liberally provides the full known requirements for cobalt, 
iodine, zine, iron, copper and manganese. 


Miricoe is made to avoid incompatibilities that may exist in 
mineral combinations. The iodine is stable; the product 
stores well and is easy to add to any type of mixture. 


for poultry 
and livestock feeding 


The cost is so low that many manufacturers tell us they 
can’t afford to make their own trace mineral pre-mixes. 
Miricoe is packed in multi-wall branded paper bags and is 
shipped from Chicago, Illinois. For further information, 


write for “The Smallest Part of the Ration.” 


HOLT PRODUCTS COMPANY 


MILWAUKEE |, WISCONSIN 





Diamond® Corn Gluten Meal, 
a favorite of long standing with 
men who know feeds and feeding. 
A 41% protein concentrate from 


corn ...Wwith vitamin A potency. 


CORN PRODUCTS REFINING COMPANY 


17 BATTERY PLACE ° NEW YORK 4, NEW YORK 





*The word “Miricoe” is coined from “M” from manganese, 
“IR” from tron, “I” from iodine, “CO” from copper and 
cobalt and “E” from elements. 
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6 Defense Measures to Protect 
Your Business in War Economy 
By Arthur Roberts 


man is plagued with many Grem- 
are not with him in 
peacetime. Hence, the feed dealer 
should take additional precautions 
at this time to protect his business 
against the predatory effects of high 
taxation, controls, shortages, higher 
costs and inflation. All of these irri- 
tants possess a knock-out punch if 
the dealer sticks his chin out 


[: a war economy the business- 


lins that 





and | 


doesn’t use the right protective mea- 
sures to ward off the blows. 
Here are six defense measures 


that you can take to protect your | 
| induced to buy too heavily or make 
| extra commitments that they can- 
| not meet promptly because the tax 


business against loss in this war 


economy: 
Reserve for Taxes 
1. Set up a reserve for taxes. Too 
many dealers wait until settlement 
day, then dig into their cash to pay 
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| cash 
amount of tax monies due, and not- 


their taxes. This puts a heavy burden 
on the current working capital, some- 
times makes the dealers delinquent 
on other obligations or causes them 
to pass discount dates. They may 
have to borrow to pay their taxes, 
which often indicates that they have 
not managed their liquid funds prop- 


| erly. 


They overlook the fact that their 
account contains a _ certain 


ing a sizable balance, they may be 


bite in the meantime has reduced 
their funds drastically. 

Years ago when taxes were rel- 
atively low, tax payments did not 
worry the average dealer, but today 


| with taxes around Jupiter and go- 


ing higher, the dealer should an- 


| ticipate his tax payments by means 


of a tax reserve, not only for in- 


| come taxes, but also for the numer- 
| ous other levies common to all busi- 


nesses: unemployment insurance, old 
age insurance, real estate tax, sales 





tax, local business taxes and licenses, 
personal tax on business assets. 

State and local taxes, of course, 
will vary, nevertheless businessmen 
the country over have to shell out to 
many different taxing units today 
In the aggregate the sum is sizeable 
and unless a reserve is set up for 
these levies the dealer can get him- 
self into trouble. 

The income tax should be estimat- 
ed on every operating statement and 
credited to a reserve for taxes. How- 
ever, this is only a book figure. To be 
absolutely safe, the dealer should 
freeze these reserve credits in a sink- 
ing fund and put the money in a 
special bank account. In some cases, 
this may be impracticable. Neverthe- 
less, the dealer, when appraising his 
cash resources, should make a mental 
reservation to reduce his bank bal- 
ance by the total on his tax reserve 
account before taking on obligations 
of any kind. 

On withholdings from employees 
and sales taxes the dealer should be 
sure to segregate these funds from 
his regular cash. Too many dealers 
put these withholdings in their regu- 
lar bank account and make no sepa- 
rate listing on the books. This cash 
is not an asset of the business. It is a 
liability and should be recorded as 
such. 

Depreciation Reserve 

2. Increase your reserves for de- 
preciation in line with the increased 
cost of replacements. As civilian pro- 
duction is reduced by defense produc- 
tion, the cost of depreciable working 
equipment will increase. Inasmuch as 
reserves are computed on original 
cost, the depreciable assets on your 
books are valued at less than replace- 
ments will cost when you need them 
in the future. You should include 
this differential in your current costs 
to arrive at a realistic net profit. 

If you do not do this, your current 
net will be inflated, so will your net 
worth. Some day when you have to 
buy replacements, you'll have to 
squeeze a lot of water out of your 
net worth that may raise hob with 
your financial standing. Some ac- 
countants advocate that the dealer 
freeze his credits for depreciation in 
a sinking fund the same as taxes. If 
you can do this, it is preferable. Then, 
when you need replacements you 
have the cash to pay for them. 

But in most cases, the small dealer 
may find this hard to do. However, 
by increasing his depreciation re- 
serves to reflect the higher cost of re- 
placement equipment, his income 
statement does show a realistic net 
profit and the inclusion of this in- 
crease in his business costs enables 
him to get the differential from cus- 
tomers in his selling prices so that he 
is not out of pocket. 

3. Keep your eye on the current 
value of the dollar. At this writing 
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ColTON BAGS 


Each year, millions of thrifty farm 
women convert Fulton cotton flour 
and feed bags into useful, decorative, 
and fashionable household items. 
Fulton’s Fulprint Cotton Bags are 
sought after because of the extreme 
care exercised in selecting gay, color- 
ful prints that are “fashion right” 
for home sewing. And — Fulton’s 
Bleached Cambric Bags are a per- 
fect companion for the attractive 
Fulprint designs — when a fine qual- 
ity bleached fabric is desired. 


Your product gets farther if it’s 
“dressed for the occasion,” and in 


Fulton Quality Bleached Cambric Bags and Fulprint Bags, Fulton Cotton Bags you dress the 


with either band or spot label (which soak off quickly), or family that buys it! It’s “sew easy” 
printed with brilliant inks (completely water soluble) — j : 
stand out in any company! the Fulton way. 
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it is worth about 55¢. In 1939, the 
dollar was worth 100.2¢. Measure the 
size of your net profit and net worth 
by the current value of the dollar 
We know many dealers who think 
that they have improved their finan- 
cial status and that they are tops in 
operating efficiency because their net 
worth is mathematically much higher 
than it was when World War II be- 
gan 


One dealer told us that his net 
worth was $20,000 in 1940, that in 
1950 it had grown to $50,000. 

“In view of the higher taxes I have 
been paying,” he said, “I think that 
this is a good showing.” On the basis 
of a 55¢ dollar, his net worth in 1950 
was only $27,500, an increase of 
$7,500 in 10 years. The difference 
mathematically was $30,000. 

This dealer depended solely on his 
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book recordings to judge the effec- 
tiveness of his operational methods 
and his financial dealings. He forgot 
that dollars are not worth what they 
were some years ago, hence he should 
use a more dependable yardstick, the 
current value of the dollar. 

Many other dealers are of like 
mind and it is dangerous because it 
tends to make them too complacent 
They assume that they are doing a 
tiptop managerial job when they may 
be below par in operating efficiency 
Had they viewed their current profits 
in the light of the current value of 
the dollar, they may have pushed for 
greater efficiency in sales control and 
cost control. 


Manager’s Salary 

4. Put yourself on the payroll. In 
these high-cost high-tax days, profits 
will be cut thin enough without giv- 
ing your services for free to custo- 
mers. It is the mistaken idea of many 
dealers that it makes no difference 
whether they include their salary for 
management in their costs or take it 


} and his profits will 
| things equal. 
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In your Mashes for the Prevention and 
Control of Coccidiosis 
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Continuing tests are discovering new 
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a preventive and control of cecal and 
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end products accumulate in the flesh of 


chickens. 
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days before marketing — they avoid the 
danger of a disease outbreak at marketing 
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out of the net profit.. They overlook 
one important fact. If a dealer doesn’t 
include his salary under overhead 
expense, his prices will be geared too 
low and he won't earn an adequate 
net profit. His customers won't pay a 
dime for his sweat and tears. If he 
includes compensation for his services 
in his business costs, his customers 
will pay for his managerial efforts 
be higher, all 


Keep Sales Force Intact 

5. Try to keep your sales force in- 
tact. If shortages materialize, there 
may be a tendency to let some sales- 
man out even if it is done reluctantly 
The dealer should do his best to pre- 
vent this because good salesmen are 
hard to come by these days and may 
be even harder to get after the pres- 
ent crisis has passed. 

The art of salesmanship has been 
on the down-beat for years. A decade 
has gone by without a new crop be- 
ing trained. If you are fortunate 
enough to have good salesmen, hold 
on to them if you can even though 
shortages materialize making it hard 
to supply your men with enough 
goods to sell. If you have to re-build 
a sales force when mobilization days 
are over, it may be hard and costly 
In the long run, it should pay to keep 
it intact in this hectic period 

Labor turnover in the selling field 
has been a big problem for some 
time. Some sales experts contend that 
this is due to the general unrest 
that pervades the country and the 
high wages made by factory workers 
and artisans, coaxing salesmen into 
these fields. Although these may have 
been contributing factors, studies as 
to why salesmen quit their jobs show 
these as the main reasons 

(a) Favoritism in distributing 
leads 

(b) Failure of the 
back up the salesman and develop 
leads for him to follow up. Too many 
dealers expect their salesmen to do it 


employer to 


} all and do not assist them with direct 
| mail or newspaper advertising 


(c) Dealers chiseling in on sales 
that should go to the salesmen or 
holding out on leads that look like 
sure sales. Where salesmen are paid 
straight salaries, this is not a gripe 
But where they are paid drawing 
accounts or work on a straight com- 
mission basis, this is a common ir- 
ritant, say those making surveys on 
this subject. 

(d) Being obliged when on straight 
commission, to do non-selling work 
that should be done by salaried em- 
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ployees. A commission salesman's 
time is his capital and it should not 
be pilfered. 

(e) Being employed on straight 
commission and then switched to 
salary after they have built up a 
sizeable business that netted them 
more on straight commission 

(f) Setting impossible quotas that 
cannot be attained, with a bonus if 
quotas are reached. 

(g) Asking a salesman to spend his 
own money mailing out literature to 
prospects and advertising the dealer's 
business. 


Customer Turnover 


6. Keep customer turnover at min- 
imum. During the last war there 
wasn't always enough to go around 
and some businessmen took a rather 
autocratic attitude toward their cus- 
tomers. As a result they lost a lot of 
good-will after the war. It costs 
money to get customers, and they 
should be handled with care in war 
or peace. 

Advertising experts state that it 
costs $12 each to get new customers 
by direct mail, $5 to land one with 
other forms of advertising, and $20 
a customer by outside selling meth- 
ods. At a cost of $10 or $20, the in- 
vestment in a new customer is low 
in comparison to the amount of 
profits realized if he keeps coming 
back year after year. 

If your customer turnover is high, 
if many customers cut the contact 
quickly and go elsewhere to buy, then 
the procural figure is high. It is up 
to the dealer to maintain customer 
satisfaction with top-quality products 
and service and to minimize the in- 
roads of competition by contacting 
regular customers periodically by 
means of some form of advertising 
If a customer costs $10 or $20 to 
get, it pays to spend a few dollars 
annually to keep him in the fold 

There will always be some custo- 
mer turnover but it should be kept 
at minimum, otherwise selling ex- 
pense will be high. No matter how 
well you manage your customer con- 
tacts, a certain percentage will drift 
to competitors, particularly if they 
are more aggressive business promot- 
ers. 

So it pays to advertise in war or 
peace to keep your regular customers 
coming back as well as to add new 
ones. Even if a business is selling to 
capacity, it should continue to public- 
ize its activities because there will 
always be some drop-outs and the 
right kind of advertising will replace 
these lost customers. 
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1951 SOYBEAN BLUE 
BOOK OFF THE PRESS 


HUDSON, IOWA-—<Authentic in- 
formation concerning the soybean in- 
dustry, now among the nation’s most 
important farm crops from a cash 
value standpoint, is presented in the 
1951 edition of the Soybean Blue 
Book, George M. Strayer, secretary- 
treasurer of the American Soybean 
Assn., has announced. The book is 
published by the soybean association 

Assembled for quick reference are 
tables on production of soybeans by 
states and years, with prices and util- 
ization of beans, meal and oil. There 
are directories of processors, oil re- 


] FEED MANUFACTURERS KNOW 
¢ IT’S ECONOMY WISE TO JERSEE-IZE 


your profite 
BUILDING 
facturers 


Step up your feed sales . . . inc 
with THE JERSEE-IZED FEED 
PROGRAM that has served feed manu 
since lets. 


Back of all JERSER Vi inized and Mi 4 
Concentrates is the more than 27 years’ expert- 
ence in successfully serving feed manufacturers 
from const te const. 


JERSEE VITA-FACTOR PRE-MIX contains 
Vitamins, Amino Acids and Animal Protein Fae- 
tor (B,.) which has been proven essential for 
satisfactory reproduction, high hatchability and 
rapid growth, and will materially reducé the 
Animal Protein requirements in your feed for 
mulas, and also will meet the requirements of the 
National Kesearch Council's recommendations. 
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finers and manufacturing concerns 
using soy products in their opera- 
tions as well as those offering serv- 
ices to the soybean industry 

A large, comprehensive chart, pre- 
pared by General Mills, Inc., show- 
ing the utiliziation of soybeans, is 
included in this year’s edition, the 
fifth to be published 

The book is available at $1 a copy 
from the American Soybean Assn., 
Hudson, Iowa. 
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. Oscar Niemi* 


*Simplex Operator, 
Oscar Niemi 
United Cooperative 
Farmers, Inc 


Fitchburg, Mass 


“We are all proud of our new $300,000 Se 


feed plant—just 6 months in production. But, 


m proudest 


of all as operator of our new SIMPLEX Pellet Mill!" 
“When it comes to downright ease of operation, | have 
yet to hear of a Pellet Mill which can outstrip our new 
SIMPLEX. It seems that nothing was over-looked in its 
design to make things easy for the operator.” 
V A Master Speedranger gives me accurate feed con- 
trol at all times. 
V Convenient handwheel on die housing lets me 
adjust pellet lengths from 1” to 11,” 
V I can even grease the rolls through the feed spout 
without stopping the mill. It’s as simple as that! 
“Of course, the boss is pleased as punch, too, The 
SIMPLEX is keeping pace with our new ‘push-button’ 
operations—producing 80 to 100 bags of firm, glossy pellets 


SPROUT 


Sprovt-Waidron 
(Paanpasinrang Cogenmree 


every hour.” 


This new UCF feed plant in Fitchburg, Mass., chose 
the SIMPLEX for its simplicity of operation and 
proven production record. Write today for details on 
SIMPLEX PELLETING SYSTEMS! Sprout, Waldron 
& Co., Inc., 24 Waldron St., Muncy, Penna. 
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A. E. Staley Net Sales in 1950 
Gain 8%, Reach $118,292,201 


DECATUR, ILL.—Net sales of the 
A. E. Staley Manufacturing Co., corn 
and soybean processor, increased 
more than 8% in 1950, primarily as 
a result of near-capacity demand for 
products of the corn refining division. 
Operation of the soybean division was 
below normal in the first nine months 
of 1950 because of an artificial price 
situation in the soybean market, the 
company has reported. 





The company reported 1950 net 
sales of $118,292,201, compared with 
$108,993,482 in 1949. Net profit was 
$4,705,230, or $5.34 a share of com- 
mon stock, compared with $4,337,989, 
or $4.90 a share, in 1949. 

Commenting on the 1950 profit 
figure, A. E. Staley, Jr., president, 
pointed out the company has adopted 
the LIFO (last in, first out) system 
for reporting inventories. He said the 





a complete line of 
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Uhimann Grain Co. 
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Kansas City, Mo. 











net profit figure for 1950 would have 
been $1 million more if the previous 
method of reporting had been used. 

The company reported a satisfac- 
tory outlook in 1951 for both its corn 
and soybean divisions. The extensive 
plant modernization program com- 
pleted in 1950 has equipped the com- 
pany to meet the large production 
demands of the current period, ac- 
cording to the report. 

Harvest of a record soybean crop 
in 1950 has assured processors of ade- 
quate supplies until the 1951 crop is 
harvested, according to Mr. Staley, 
and has corrected an artificial price 
situation which reduced normal proc- 
essing margins during the first nine 
months of 1950. 


New Records Seen 

The Staley company expects to set 
new production records in its soybean 
division in 1951. A new solvent ex- 
traction plant was added to its De- 
catur facilities in 1950 and work is 
currently underway to convert its 
older expeller plant at Painesville, 
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Ohio, to the modern solvent extrac- 
tion method. 

Production in January of the pres- 
ent year reflected an increase in de- 
mand and operation of the modern- 
ized plant facilities. A record total of 
more than 4 million bushels of corn 
and soybeans was processed, com- 
pared to less than 2,800,000 in the 
same month in 1950. 

The company’s dividend payments 
totaled $250 a share of common 
stock in 1950, compared to $2 a share 
in 1949. This was a result of im- 
proved earnings and a reduced need 
for new construction. 

Mr. Staley reported that the com- 
pany’s dividend policy would probably 
be affected to a greater degree by 
earnings now that the major modern- 
ization work has been completed. 
The company has added more than 
24 million dollars in permanent as- 
sets to its plant over the past five 
years. 

The board of directors recently 
recommended that the amount of au- 
thorized common stock be increased 
from 1 million shares to 2,500,000. If 
stockholders approve the proposal at 
the annual meeting May 8, the board 
will give consideration to a share- 
for-share stock split. 

A. E. STALEY MANUFACTURING CO. 
AND SUBSIDIARIES 
DECATUR, ILLINOIS 

Comparative Balance Sheet 
Dec. 31, 

Asse ts— 1950 
Cash $ 3,308,703 
Accounts receivable 8,343,491 


Inventories 26,388,415 23,511,086 
Total current 
assets 

Other assets 

Permanent assets 
less estimated de 
preciation 

Deferred charges 


38,040,609 
702,105 


31,926,338 
448,297 


31,332,132 
1,840,151 


29,259,755 
1,063,709 
Total assets $71,914,997 $62,688,099 


Liabilities— 
Notes payable 
Accounts payable 
Sinking fund pay 
ment ... os . 
Accrued federal taxes 
on income ........ 
Sundry other accruals 


$13,125,000 § 8,000,000 


3,932,511 
225,000 


3,225,000 
1,012,811 
Total current lia- 
bilities 
Funded debt 
Capital stock 
Earned surplus 


14,469,889 
3,325,000 


21,520,322 

3,100,000 
13,465,060 
31,428,150 


13,465,060 
33,829,615 


Total liabilities and 
and capital . 


Comparative Profit and Loss Statements 
Years ended 
Dec. 31, 
1949 

01 $108,993,482 
5 13,602,337 
5,243,620 
1,450,728 


$71,914,997 $62,688,099 


Gross earnings 
Expenses 
Depreciation 
Federal income tax 
estimated 
Net profit 
Earnings per 
common 
506 shares) $5.34 


eS a ee 
WASHINGTON RABBIT SCHOOL 

YAKIMA, WASH.—A rabbit school 
and conference will be held at the 
Pacific Power & Light Co. Audito- 
rium here April 6-7. The sessions will 
be sponsored by the poultry depart- 
ment of the Agricultural Extension 
Service, State College of Washing- 
ton in cooperation with the Washing- 
ton State Rabbit and Cavy Breeders 
Assn. 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


321,663 
1,965,402 
2,470,000 
4,337,989 


,175,000 
705,230 
share 
(846, 
$4.90 
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Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 
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BORDEN CO. SALES SHOW 
GAIN OF 3% DURING 1950 


NEW YORK—Sales of the Borden 
Co. in 1950 were about 3% higher 
than those in 1949, but net income 
dipped 8% as taxes took a bigger bite, 
Theodore G. Montague, president, has 
disclosed in his annual report to stock- 
holders and employees 

Better conditions in the soy proc- 
essing business contributed to the 
improvement in sales and profits of 
the special products operations of the 
company, Mr. Montague said 

The manufactured products division 
scored substantial increases in both 
dollar sales and tonnage. Good prog- 
ress was made in 1950 by the grocery 
products department, which handles 
domestic sales of the division's con- 
sumer products, Mr. Montague said 
The dry milk department, supplying 
bakers, confectioners and other food 
manufacturers, showed increases in 
sales. The export department's sales 
volume exceeded that of any pre- 
vious year, Mr. Montague said 

Total sales of the Borden Co. and 
its consolidated subsidiaries for 1950 
were $631,114,120, gaining about 3% 
over the $613,763,267 sales for 1949 
as Borden’s recorded a higher output 
of goods at lower selling prices. Re- 
duced sales prices reflected the lower 
farm prices that prevailed during the 
year, Mr. Montague said 

Net income was $20,147,073, a de- 
cline of 8% from the record $21,890,- 
479 earned in 1949. Earnings were 
$4.69 a share as compared with $5.10 
the year before. The rate of profit 
was 3.19¢ a dollar of sales as com- 
pared with 3.57¢ in 1949, and a 20- 
year average of 3.14¢. New federal 
income and excess profits taxes 
brought payments to a level $2,100,- 
000 higher than they would have been 
under the old rates. U.S. and Canadian 
income taxes totaled $15,731,165, com- 
pared with $12,870,762 in 1949. 

Dividends amounted to $2.80 a 
share, up 10¢ from the $2.70 paid in 
1949 and the highest in 19 years. In 
1931, Borden’s paid $3 a share plus 
a 3% stock dividend. 

Current assets totaled $138,458,720 
and current liabilities $37,103,615, 
leaving a balance of $101,355,105 as 
net working capital. This was 5% 
less than the record high of $106,- 
653,894 in 1949. The chief reason for 
the lowered working capital, Mr. 
Montague said, was the use of funds 
to pay for capital expenditures. 

Authorizations for capital expendi- 
tures in 1951 are expected to total 
$18,000,000 to be used chiefly for the 
replacement of equipment, the expan- 
sion of markets and the development 
of new products. Depreciation accru- 
als will provide only about $11,350,000 
of this amount. Depreciation accruals 
in 1950 amounted to $10,400,000, and 
were $6,000,000 less than the amount 
required for capital expenditures dur- 
ing the year. 

Mr. Montague said the proceeds of 
a $60,000,000 issue of 30-year 2% % 
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debentures were used to retire out- 
standing long-term loans of $45,800,- 


000, including $30,800,000 of 1% % 
promissory notes and $15,000,000 of 


3% promissory notes. The debentures 


also provided about $12,739,000 of ad- | 
ditional working capital, and now con- | 
stitute the company’s sole long-term 


indebtedness 
————__— 
BREWERS’ DRIED GRAINS PRO- 
DUCTION (tons) 


The Production and Marketing Admin- 
istration reports the following statistics on 
brewers dried grains output 


—1949-50—. 7-—1960-61— | 


Cumu- Cumu 
Monthly lative Monthly lative 

October 17,000 17,000 16,400 16,400 
November 14,600 31,600 16,300 32,700 
Decem ber 16.800 48,300 16,200 48,900 


January 16,200 64,500 17 » 66,600 


February 14,900 79,400 *16,200 82,800 


March 19,900 99,300 
April 19,200 118,500 
May 22,400 140,900 
June 24,200 165,100 
July 24.900 190,000 
August 24,100 214,100 
September 18,900 233,000 

*Preliminary 

Stocks of brewers’ dried grains on hand 
at plants and warehouses eb 28 1951 
amounted to 3.900 tons compared with 3,400 
tons Jan 1, 1951, and 4.100 tons Feb. 28, 
195¢ . 
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Gross S@OOLS A WEEK 
AND MORE BY MAKING FEED 
AT THE FARMER'S DOORI! 


Phone, Write, or Wire for speci- 
fications and free demonstration 
Exclusive Northwest Distributor 


The MIDWEST COMPANY, Inc. 


200 FIRST ST. NO. « LINCOLN 0626 + MINNEAPOLIS fAl%* 
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The Bovine Rumen and Nutrition 
By G. C. Graf 


HE digestive tract of the 
bovine sets this species aside 
from those of other farm ani- 


mals except the sheep. The cow has 
a four compartment stomach, each 
compartment being a specialized por- 
tion of the stomach. The first com- 


partment, or the rumen, is the most 
distinctive. Here, the food is stored, 
processed and new nutrients manu- 
factured. Here, also abound great 
numbers of microorganisms which 
play an important role in the diges- 
tion of feeds by the dairy cow. 
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The importance of the rumen in 
the digestion of high fiber feeds de- 
pends on the action of the rumen 
microorganisms. This fact has been 
suspected for a long time but it is 
only recently that a concerted effort 
is being made to study nutritive re- 
quirements of rumen bacteria and ap- 
ply the findings to the feeding of 
farm animals. Many interesting ob- 
servations have already been made 

Roughage Essential 

The dairyman knows that the car- 
dinal principle in profitable milk 
production is the availability of an 
abundance of high quality roughage 
for his dairy cows whether it be in 
the form of hay, silage or pasture, 
either alone or in combination. Na- 
ture planned that roughage be the 
natural food of the bovine. 

Man has done an excellent job in 
developing the milk producing ability 
of the cow over the years. Along with 
this development has come a need for 
greater care and management, es- 
pecially insofar as nutrition is con- 





Here’s Why 


Your Customers’ Livestock Need MORTON'S 
; Free Choice Trace Mineralized Salt 


Ty 


ough the 


onservation Service. 


courtesy of the 


Profitable to Feed... Profitable to Sell 


IND, sheet, and gully erosion have pockmarked the nation’s 


farm land... 


robbed the soil of essential trace minerals. 


No area has been —- As a result, crops are deficient — they 


are not supplying t 
livestock need for maximum 


e iron, copper, cobalt, manganese, and iodine 
ealth and thrift. 


Livestock need trace minerals in combination with salt for the 
most efficient digestion and assimilation of feed. The chlorine of 
salt helps make the hydrochloric acid needed to digest protein. 
The oouten of salt is needed to digest fats and carbohydrates. 


Trace minerals promote the pro 


t functioning of the enzyme, 


vitamin, and hormone systems, the basic life activities that con- 
vert feed proteins into blood, bone, muscle, tissue and milk. 


The simple, easy way for your customers to feed trace minerals 
to their livestock is through Morton’s Free Choice Trace Miner- 
alized Salt. It’s like a low-cost insurance policy covering all live- 
stock and costs only a few cents more per animal per year. 

For greater livestock profits . . . for bigger sales and more prof- 
its for you . . . suggest to your customers that they feed Morton’s 
Free Choice Trace Mineralized Salt to all their livestock, 


MORTON SALT COMPANY © Chicago 3, Illinois 


It's Like a Low-Cost Insurance Policy Covering All Livestock 





form of casein 


the requirements for protein by 


} can 





cerned. The lack of an abundance of 
high quality roughage to meet the 
nutritive requirements of the dairy 
cow is appalling. Fortunately for 
many, a more or less concentrated 
and uniform feed is available in the 
form of grains which can be utilized 
by the cow in meeting her dietary 
requirements. 

In view of today’s knowledge of 
the rumen organisms the nutritive 
requirements of the bovine must also 
include the nutritive requirements of 
the rumen organisms. The number 
and type of these microorganisms 
can be controlled by the type of ra- 
tion fed. A preponderance of one type 
of organisms will be present in the 
rumen when only hay is fed. Another 
type is. present in large numbers 





EDITOR’S NOTE: In the accom- 
panying article, Mr. Graf of Virginia 
Polytechnic Institute summarizes and 
comments on recent findings in the 
field of bovine rumen microorganisms. 
The article is an abstract of a talk 
presented recently at the nutrition 
school for feed men at Virginia Poly- 
technic Institute, Blacksburg, Va. 





when only grain is fed. A combina- 
tion of all organisms is found when 
both hay and grain are a part of 
the ration 
Ohio Experiments 
It has been known for a long time 
that microorganisms require carbo- 
hydrates and proteins (or a source of 
nitrogen) for growth and develop- 
ment. These requirements are being 
studied for the rumen microorgan- 
isms. The Ohio station has investigat- 
ed the extent to which proteins fa- 
vor roughage digestion in cattle. It 
found that the digestion of timothy 
hay and the corn cobs in corn and 
cob meal was increased when soybean 
oil meal, skim milk powder or casein 
was included in the ration 


The rumen bacteriological counts 


| were lower on the low quality basal 


diet than when the protein supple- 


| ments were fed. The digestion coef- 
| ficient of the roughage was only 13% 


After the addition of protein in the 
the digestion coeffi- 
and the 


cients increased to 46° 


| number of microorganisms in the ru- 


men likewise increased. Other inves- 
tigators have not always obtained 
these results which were perhaps due 
to the use of a higher quality rough- 
age 

Utilization of Urea 

Experiments have also shown that 
the 
microorganisms may not be for pro- 
tein as such but for a source of 
available nitrogen from which they 
synthesize their own protein 
Urea has been investigated as a 
source of nitrogen for the synthesis 
of bacterial protein. 

The utilization of urea as a source 
of nitrogen has been investigated by 
us. Our studies show that it is a sat- 
isfactory source up to the maximum 
recommended limits of feeding to 
dairy cows. Urea was able to replace 
an equivalent amount of nitrogen ob- 
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FORDS industrio! 
Hammermilis — Six 
models, full range of 
capacities, Adaptable 
te any type of power, 
20 te 200 H. P. 
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ifs DS Combines All vibes 


To Give You GREATER PROFIT! 


FORDS No. 24 Industrial Hammermill (as illustrated) is only 
one of a complete line of big capacity industrial hammermills. 
Mill illustration also shows FORDS time-saving mill brake. 
FORDS mills are the only mills that have mill brakes for 
emergency stopping and quick screen change. 


More grinding per horse power 
of anything grindable! 


Electrically welded steel boiler 
plate construction; six times 
stronger than same 

weight of cast iron! 
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AT DISTILLERS’ CONFERENCE—Farmerettes Geneva Morris and Imogene 


Dagley (left to right) are shown above leading two prized steers to a sack 


where the sixth annual conference of the Distillers Feed Research Council 


was held recently. The animals, Easy and Breezy, were exhibited as choice 


p Wi * C 0 of distillers grain solubles in the lobby of the Hotel Sinton, Cincinnati, 
w 


2246 PARK AVE., MEMPHIS, TENN. 


SCREENINGS «* PELLETS 


SOYBEAN MEAL 


CLEARING MEMBERS — MEMPHIS MERCHANTS EXCHANGE 


examples of beef cattle naised on distillers grain solubles. Leading animal 


nutritionists from all parts of the U.S. addressed more than 200 delegates 
on the increasing usage of distillers dried feeds as a supplement in the rations 


of all types of livestock. Easy, a pure-bred registered Hereford, is shown 
in the foreground while midnight-colored Breezy, a registered Shorthorn, is 


| searcely visible behind him. 





SIZED CAKE 


| tained from cottonseed oil meal for 
maintenance and milk production. 
Other sources of non-protein nitro- 
gen have also been studied with fa- 

vorable results. 

| It has also been postulated that 

| rumen microorganisms must first 
split off the amino groups from the 
plant proteins before they can utilize 


the nitrogen for protein synthesis. If 
this is true then we must be con- 
cerned with the type of plant protein 
in feeds that will readily yield its 
amino groups to the microorganisms 
or provide a source of non-protein ni- 
trogen in the form of urea or other 


| ammoniated compounds. 


Urea has been found to stimulate 





How to blend 400 pounds per 


minute 


IN A 10'x 20’ FLOOR SPACE 


Accurately blending BY WEIGHT a total of 
400 pounds per minute of Salt, Soda, Flour 
and Phosphate to produce a Self-Rising Flour 
is no trick at al] for these four W&T Merchen 
Scale Feeders located in a mid-western flour 
mill. The entire battery of Feeders shown 
takes up only 10° x 20’ of floor space and all 
four feeders are interlocked for a continuous 
automatic blending operation. In addition, if 
desired, each Feeder can be put on an in- 
dividual] stop-start basis with either manual! 
or automatic control, and the entire system 
will automatically shut down in case of a 
power failure or arching in the storage hop- 
per, thus completely protecting the blend 


Such an installation is typical of the 


efficiency and flexibility you obtain with 
time-tested W&T Merchen Scale Feeders, 
which are designed to meet class 2 group G 


These sturdy, corrosion re- 


specifications. 
sistant machines can handle from ounces 
to tons per minute of dry, free-flowing or 
ground materials and both weigh and feed 
in a single operation ... a feature which 
reduces your operating costs by cutting han- 
dling time at loading stations and in mixing 
operations 

To find out how feeding BY WEIGHT, 
the economical, efficient way, can be applied 


to your problem, write today to your nearest 


W&T Representative 








ing headaches in such spots as governing grain flow to 


first break rolls 


Merchen Self-Powered Feeders, too, can save you feed- : wes 
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plants. They offer high capacity, easy maintenance, accu- 


rate feeding and the elimination of power requirements. 
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milk production but our results did 
not show this. In beef fattening 
trials at the Iowa Experiment Sta- 
tion the use of non-protein nitrogen 
compounds stimulated greater gains 
than an equivalent amount of linseed 
oil meal. Wisconsin work shows that 
urea added to the ration increased 
the synthesis of most of the B-com- 
plex vitamins in the rumen, but only 
significantly when molasses or a 
readily fermentable carbohydrate was 
also supplied. 

The nutritive value of bacterial 
protein is high. The ruminant makes 
use of this protein, synthesized by the 
microorganisms for their body needs, 
by digesting the microorganisms. It is 
inconceivable that all the protein 
needs of the bovine can be met by 
this means. It has been estimated 
that 12% of the protein in the ru- 
men contents consists of bacterial 
protein. 

Addition of Starch 

The addition of starch or any oth- 
er readily available carbohydrate to 
the ration acts as a depressant on 
roughage digestion. Recent work 
from Ohio may give us a different 
perspective in this regard. There it 
was found that the feeding of starch 
to cattle did lower the digestibility 
of roughage but only if the roughage 
was of poor quality. 

With high quality roughage the 
depressing effect of starch on digesti- 
bility was not evident. Evidently high 
quality roughage contains some un- 
known factor vital for the growth of 
rumen microorganisms not present in 
low quality roughage. The same sta- 
tion attempted to prove that these 
unknown nutrients were present in 
alfalfa. Alfalfa hay, alfalfa water ex- 
tract and alfalfa ash all increased the 
digestibility of corn cobs. 

Cellulose is evidently attacked, too 
slowly in the rumen to provide a 
source of carbohydrates for the ru- 
men microorganisms. Simple sugars 
or starches tend to increase micro- 
bial activity and thus improve their 
ability for utilization of non-protein 
nitrogen and cellulose break-down. 
Corn was found to be a more satis- 
factory source of carbohydrate than 
molasses. Hence bacteria also have 
a preference for this type of carbohy- 
drates. 

Minerals 

Minerals are also necessary for 
optimum rumen activity. Since vita- 
min B, is synthesized in the rumen 
the need for cobalt is easily visual- 
ized. Mineral supplements as an aid 
in promoting rumen digestion have 
also been studied. Complex mineral 
supplements may be indicated when 
poor quality roughages are included 
in the diet. 

Calf nutrition appears also to be 
due for a change when more of the 
part that rumen plays in digestion 
is known. Recent investigations indi- 
cate that the rumen of the calf can 
be brought into activity at an earlier 
stage. At the present time its ac- 
tivity is apparent as early as three 
weeks after birth of the calf. This is 
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possible by the introduction of cud 
material from healthy normal adult 
cattle into the digestive tract ef the 
calf. 

Early appearance of microorgan- 
isms which appear in the rumen of 
adult cattle is beneficial to the well 
being of the calf. Much research work 
is under way today and should pave 
the way for better calf nutrition. Ru- 
men cultures and enzyme preparation 
appear to have a pigte in calf nu- 
trition 

epannniiiaiinalie 


DR. A. M. MILLS JOINS 
MARITIME MILLING CO. 


BUFFALO—Dr. Adrian M. Mills, 
New York State Veterinary College, 
Ithaca, N.Y., has joined the dairy 
research staff of the Maritime Milling 
Co., Buffalo, as consulting veteri- 
narian. 

Dr. Mills will work with Dr. L. N 
Gilmore, Maritime research director 
in areas where nutrition and veteri- 
nary medicine are closely allied 





Dr. Mills was born, at Durham- 
ville, N.Y., attended Morrisville State 
College of Agriculture and was gradu- 
ated from Cornell Veterinary School 
in 1920. He spent two and one-half 
years ‘in Hawaii. Dr. Mills returned 
to his alma mater for a year of 
teaching before joining the Borden 
Milk Co, farms as assistant manager 


| 
| 
| 
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He spent 1929-39 as assistant man- 
ager for Walker Gordon Farms 
Plainsboro, N.J. Later, he purchased 
the Borden farm at Earlville, N.Y 
and, until 1948, ran this unit and his 
veterinary practice there. In 1948, 
Dr. Mills sold his farm and practice 
to return to Cornell as professor of 
surgery 








THERE’S NOTHING 


ELSE LIKE 


An expert staff of feed service men 
offer personal help with feeding and 
management problems. 


INCREASE YOUR SALES AND PROFITS 


with feeds that will please your 
customers. 


Write for 


FREE Samples and 


MODERN 


made with EXCLUSIVE 


Emulsified Liquid Premix 


to Give Your Custowners a 
New High Standard of 
Feed Conversion 


It’s the Ingredients and the Way They Are 
Mixed . . . that Make the Difference! 


Valuable liquid ingredients . . . soya lecithin, condensed 


buttermilk, cane molasses, vitamin A and D feeding 


oils 


. are churned into Arcady's exclusive Emulsified 


Liquid Premix and cure-impregnated in dry ingredients. 


By this exclusive process, vitamin By. and antibiotic 


feed supplement, important trace mineral, vitamin and 


amino acid ingredients ore uniformly distributed in 


every particle of feed. Precious vitamins are sealed 


in. . . the feed stays fresh, full strength, even in 


transit and storage! 


Modern Arcady Feeds are Laboratory-Controlled and 


Research-Farm Tested . . 


. to assure quality and full 


potency of every ingredient—every batch of finished 


feed 


version power. 


FREE Modern Feeding 


and Management Books 


to prove nutritional, growth and feed con- 


ARCADY FARMS 


MILLING COMPANY 


223 West Jackson Boulevard, Chicago 6, lilinois 


ARCADY IS THE HOUSE OF QUALITY with "A Modern Feed and Feeding Program for Every Farm Need.” 
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| builders. As for frequency, it depends 


Anniversary Sales 


x~x*e 


Many Retailers Find 
Them Profitable 


By Albert Vorst 


OES it pay to celebrate the 
anniversary of your business? 
And if you do celebrate anni- 


versaries, how often should you do it? 
Many merchants have found such cel- 





ebrations to be profitable business- 


somewhat on’ the sort of celebration 
you plan to put on. 

To provide some information on the 
subject of anniversaries, we will out- 
line a couple of case histories, 

First, there is the story of a store 
in a small city—a store which stocks 
many items for farm families. Two 
men own the establishment, now in 
its 1lth year of operation. 

Since the day they opened their 
business, these two partners have 
regarded each anniversary of their 
being in business as something to be 
happy about. For their first anniver- 
sary they set aside $50 to provide 
coffee and doughnuts for anyone who 
wished to come in and get refresh- 
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ments. They had a few merchandise 
bargains for that first anniversary, 
too 

So many people came to be 
fed that the two partners -had to add 
$20 to the refreshment fund, which 
they did gladly, since their cash 
sales for that day were equal to 
their previous best Saturday in busi- 
ness 

Have Continued Sales 

point on, the part- 
ners have always staged an an- 
niversary sale, usually lasting two 
or three days. It has been getting 
bigger every year, and so has their 
volume of business. In fact, the part- 
ners moved to a much larger store, 
and they now have over 30 employees. 
But that anniversary sale is really 
the high point of their business. 

Last time the partners celebrated 
their anniversary they put on a sale 
and fun-fest. They spent $1,500, and 
they brought 14,000 persons into the 
store. They made 2% times the sales 
that they did the previous year at 


From this 





16 mm. film 


how we help you 


SELL YOUR 


VITAMIN D, 
FORTIFIED . FEEDS 


Your customers want to know why your feeds are better— 
how they are nutritionally balanced—why feed fortification 


is important. 


Standard Brands conducts research and supplies the facts 


RICKETS IN CALVES 


VITAMIN D2 


good dispersion. 
pendability. 
research. 


your customers. 





6 A source of Vitamin D at low cost. 


When you buy 


be sure you get 
all these features 


| A product easy to use and with 
? Controlled quality, assuring de- 
3 A product backed by constant 


4 Service helps for both you and 


5 A product nationally known and 
accepted. 


about FIDY Irradiated Dry Yeast, a rich, dependable source 
of vitamin D for fortifying feeds, minerals and concentrates. 


You will find the results of this research in FIDY booklets, 
folders, nutritional reviews, bulletins, and moving pictures— 
real sales tools to help you sell your vitamin D fortified feeds. 








These educational FIDY helps are yours and are free. 


You will find them invaluable in your contacts with agricul- 
tural authorities, feeders and farmers. Take for instance the 
15-minute motion picture, RICKETS IN CALVES. It is 
' based on research done at Pennsylvania State College. You 
will find it of interest to your field men, your dealers, as well 
as at Grange, 4-H Club meetings and before FFA members. 


RICKETS IN CALVES is just one part of the educational 
program Standard Brands offers as one of its sales helps. 


If you would like to arrange for the showing of this 
motion picture, or desire other information, or bulletins 
about FIDY, write Desk F-4, STANDARD BRANDS 
INCORPORATED, Agricultural Department, 595 Madi- 
son Avenue, New York 22, New York 





their anniversary sale. And that pre- 
vious sale had been a honey. 

At the 1950 sale, the partners 
rang up over 8,000 cash sales in 
the three days, plus many credit and 
charge account sales. They were 
swamped with business. 

“That anniversary sale has grown 
into our biggest sales promotional 
event,” one of the partners told me 
“It is worth every cent we spend on 
_ 

He said that the store had 30 ad- 
vertised anniversary bargains, and 11 
of them were sold out the first day 
of the sale 

Promotion 

Let us take a look at how this big 
sale was advertised and what was 
offered. In the first place, full page 
newspaper advertising was used the 
previous week. In addition, 7,500 cir- 
culars were distributed to the rural 
areas. There was also radio advertis- 
ing over a small local station. 

For a sale like this refreshments 
are important, and these partners 
bought and cooked 36 turkeys, each 
weighing 24 Ib., and made turkey 
sandwiches for the crowd. They used 
hundreds of loaves of bread, 8,000 
doughnuts and 10,000 cookies. All this 
promotion was done for $1,500, please 
remember. 

While many feed dealers may not 
wish to spend that much on an anni- 
versary sale, budgets can be set up 
which will total $100 and up, depend- 
ing upon how much you wish to do. 

During the sale there was a clown 
who circulated among the crowd, en- 
tertaining the children and giving 
them candy and cookies. He was a 
hit. In the windows of the store there 
were live pheasants which attracted 
many people. 

Throughout the store, there were 
at least two demonstrations of home 
and farm appliances going on all the 
time. The store made good use of a 
tape recorder to broadcast music, 
store commercials and general infor- 
mation. In addition there were nu- 
merous attendance prizes. 

“What we like about an anniver- 
sary sale,” said one partner “is that 
it is distinctly our own. We can tie 
in the store’s background of sales 
and service very easily and make the 
sale very individual.” 


Special Message 

In a special sales circular, the man- 
agement told prospects and custo- 
mers: 

“Our 11th open house again gives 
us the opportunity to say ‘thank you’ 
and extend our sincere appreciation 
to all our loyal friends and custo- 
mers. Your patronage, and all-impor- 
tant faith and loyalty have, in 11 
years, made our store an outstanding 
one. 

“It was 11 years ago that we start- 
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ed our store, as some of you may re- 
call. After chopping down a few oak 
trees and clearing the brush, we end- 
ed up with that little 25-ft.-front 
store we now recall with fond mem- 
a 
“Personally, we feel that our store 
and those around it, are more monu- 
ments to the American way of doing 
business and proof of the fact that 
our country is still a land of oppor- 
tunity for all. 

“While we have the most sincere 
appreciation for the loyalty of our 
many customers, our bid for your 
patronage stands on our ability to 
serve you better—for less. ‘Built on 
service’ is not merely a slogan with 
us. 

“Again a sincere ‘thank you’.” 

Another merchant in a small .town, 
asked his wife to bake a large cake 
for his birthday. He took it to his 
office along with a coffee urn and 
gave everyone who entered that day 
a piece of his birthday cake and also 
a cup of coffee. So many came in 
that the businessman had to buy 
another cake to fill the demand. 

Checking his cash register that 
night, he noted he had made many 
extra sales. 

His birthday cake celebration has 
grown now, but he stages it every 
year, and all those who come get 
coffee and cake. The full page ad- 
vertisement this merchant uses to 
advertise the celebration always car- 
ries a picture of a huge cake, inviting 
the public to come in and have some 
He says that his birthday anniver- 
sary celebration is the best sales pro- 
motion he has 

These two case histories show that 
anniversaries can be promoted in a 
small and large way. In fact, most 
anniversary celebrations start small 
Then, if they are worthwhile, they 
grow 

Check over the possibilities of ob- 
serving an anniversary each year. If 
you handle it right, it may build your 
business considerably. 

a 
Serendipity 


The American Association for the 
Advancement of Science has lately 
had some words of gratitude for the 
serendipitists, or the people who are 
proficient at serendipity. Serendipity, 
in case the word has slipped your 
mind, is the art of being bailed out of 
difficulties by a bit of luck. 

For instance, the scientist who 
spends years of fruitless thought try- 
ing to discover how to use rubber and 
then finds the key because a happy 
accident mixes some with sulphur, is 
a serendipitist. We owe serendipity 


many things, penicillin, insulin and | 


dynamite 
Serendipity is quite a science in 


Washington. Remember the mounting | 


farm surpluses of the ‘thirties and 
how just before they got unmanage- 
able a war came along and bailed 


the bureaucrats out? Remember the | 
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ebruary 20,800 » 
January 26,700 ; 30,000 
Season's total 
April, 1950 


51 
April, 1949 
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mounting surpluses of a few months 
back—all those eggs in the Kansas 
cave? Well, again serendipity has | 
saved the situation 


The war, in fact, has been over- 


looked by none of the political seren- 

dipitists. They couldn't get taxes | 
boosted, they couldn't get price con- 

trols, they couldn't get power to put 

the government in business, they 

couldn't get their big spending. Then 

by happy accident they found that all 

these and more, too, could be defense 

projects. War proved to be the sul- 

phur to vulcanize anything 


The AA.AS. is right. A lot of 


things we owe to serendipity.—Wall 
Street Journal. 


~ 
ALFALFA MEAL OUTPUT 
February, 1951, With Comparisons 

The Production and Marketing Admin 


istration reports the following statistics on 
alfaifa meal output 


Suncured Dehydrated Tota! | 
1951 


February* 17,50 i ” 1 0 
January 22° 400 


6,900 
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1950 ¥ NEW KASCO SALESMEN—Nine new members of the sales force of Kasco 


"eb., 195 209,300 28,900 1,038,200 
283,40 783,7 1,067,100 
*Preliminary 
Stocks of Alfalfa Meal at Producing 
Plants (tons) 
Suncured Dehydrated Total 
28, 1951 10,600 81,500 62.100 
1951 11,300 119.600 1 900 
42.304 54.800 4 100 
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more P 


ON ALL 5 BROWNING TURKEY FARMS in Win- 
chester, Ky., Broad Breasted Bronze Turkeys are 
fed a planned diet of Blue Ribbon Special. Feed- 
ing of Blue Ribbon starts in the brooder stage and 
continues for 5 months. Fall finds the thoroughbred 
back on Blue Ribbon getting a quick and profitable 


finish for market. 


bate pul 


for turkey, duck, pig 
and poultry breeders 


write for 
PRICES 


CONDENSED 


Mills, Inc., recently completed a course at the company’s sales training 
school in Toledo. Lloyd Winslow, assistant general sales manager, was in 
charge of the school, assisted by Dr. Victor Heiman, head of the company's 
research division, Marshall Pickett, advertising manager and other company 
executives. Pictured above, seated (left to right): Kenneth Anderson, New 
York; George Terry, Virginia-Tennessee; John Senff, Ohio; Roy Buffmyer, 
Michigan. Standing (left to right): Max Hawkins, Ohio; Keen Campbell, 
Virginia; Bob Stover, Ohio; Martin Auman, North Carolina; E. H. Kieser, 
Kasco vice president; Henry Nordenbrock, Ohio, and Lioyd Winslow. 


BUTTERMILK 


heavier 
rofitable turkeys 


RANGE VIEW ON THE 
BROWNING TURKEY FARM 


GREATER GRAIN INTAKE! Blue Ribbon builds ap- 
petites, thus producing turkeys above average in 
health, weight and amount of white meat. This is 
the main reason for Blue Ribbon’s use on the 
Browning farm. Other important reasons are in- 
creased egg hatchability, and disease protection 
Normal diet is 1 part Blue Ribbon and 9 parts 
grain, machine nixed. Turkeys with Coccidiosis and 
other diseases are fed a special Blue Ribbon diet. 


TO INCREASE profitable poundage, egg hatchability and to lower 
mortality order Blue Ribbon Special. It’s carefully compounded 
to give your stock the vitamins and minerals necessary for 
healthy, profitable growth. 3 types available. FORTIFIED PIG 
BUTTERMILK with vitamins D&G, FORTIFIED CHICK 
BUTTERMILK with vitamins D&G and BLUE RIBBON SPE. 
CIAL for general feeding. 


Blue Ribbon Special 
, turkeys, ducks 
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Output of Soybean Oil Cake, Meal Gains 


tons, 
December, 
Output 


WASHINGTON Production of 
soybean oil cake and meal in Janu- 
ary totaled 589,771 tons, the US 
Department of Commerce reports 
This was about 2% more than the 
output of 575,979 tons in December, | 


1950 
of peanut cake and meal 
1950, to 16,765 tons in January, while 
production of corn germ cake and 
meal increased from 
1950 December, 1950, to 
Production of cottonseed cake and | January 
mea! in January totaled 198,130 tons, Receipts of soybeans at mills in 
compared with 193,620 tons in Decem- | January amounted to 797,805 tons, 
ber, 1950 compared with 619,450 tons in De- 
Linseed cake and meal production | cember, 1950. The amount crushed 
in January was reported at 53,748 | or used in January was 752,238 tons, 


16,921 


OU Cake and Meal, at Crude Oil Mill Locations—Production, Shipments and Transfers 
and Stocks, January, 1951, December, 1950, in tons 


Shipments and End of month 


duction transfers 


January, Decem ber January 


December 
Cake and meal 5 

Cottonseed 

Soybean 

Peanut 

Corn germ 

Copra 

Linseed 
*Data not available 


compared with 67,706 tons in 
| 368,990 


went from 12,170 tons in December, | 


14,516 tons in | 
tons in | 


: 
> | December, 


compared with 740,607 tons in De- 
cember, 1950 

Receipts of cottonseed at mills to- 
taled 147,650 tons in January, while 
the figure for December, 1950, was 
tons. The amount crushed 
or used was 448,183 tons in January, 
compared with 432,968 tons the pre- 
vious month. 

Flaxseed receipts at mills in Janu- 
ary totaled 75,995 tons. For the pre- 
ious month the total was 92,193 tons 


[he amount crushed or used in Janu- | 


ary was 85,427 tons, compared with 
102,134 tons in December, 1950 
Production of soybean cake and 
meal in Illinois in January was 204,- 
314 tons, compared with 200,573 tons 
the previous month. Figures for other 
states included: Iowa—January, 96,- 
130 tons; December, 94,591. Ohio— 
January, 58,401 tons; December, 54,- 
186. Indiana — January, 42,095 tons; 
41,946 
Production of cottonseed cake and 


7 | meal in Texas totaled 65,404 tons in 
January, 


compared with 64,546 tons 
in December, 1950. Figures for other 


FERNANDO FED 


THEY STAY FAR AHEAD 


AW LET TL 


Wherever poultry is fed for high 
egg production Fernando is well 
known and widely used. High 
quality, high vitamin Fernando 
has always topped all other al- 
falfa brands. Today, more than 


FERNANDO ALFALFA MILLING CO. 


ALFALFA MEAL 


ever, Fernando Alfalfa products 
are preferred because of consist- 
ent fresh, clean, green output. 
Mix with Fernando—well- 
known to poultrymen. 





George F. Barrett, Jr. 


JOINS COMPANY—George F. Bar- 
rett, Sr., president of the Chicago 
Feed Ingredient Co., feed broker, an- 
nounces that his son, George F., Jr., 
has become associated with the com- 
pany. He will be secretary-treasurer. 
He succeeds William Le Blanc, who 
has purchased an interest in the 
Frankfort (Ind.) Feed & Grain Co. 
Mr. Le Blanc still retains an inter- 
est in the Chicago Feed Ingredient 
Co., and will continue on its board of 
directors, 





Mississippi—January, 
28,062. Ar- 


states included: 
23,680 tons; December 
kansas—January, 21,425 tons; De- 
cember, 18,661. California-—January, 
20,475 tons; December, 19,060 

SS we 

FEED MILL OPENS 

NEWBURG, WIS.—Operations at 

the new Blazel & Stahl Feed Mill 
here are underway, Lawrence Blazel 
and Henry Stahl, operators, have an- 
nounced. The new metal structure 
was erected to replace the old build- 
ing, which was destroyed by fire 
last July. 
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Complete Laboratory Control Insures 
the Quality of Feeds & Mashes Made 


The Kubbard Sunshine Way 


The HUBBARD name is your gucrantee of uniformity of quality. 

Every sack of HUBBARD SUNSHINE CONCENTRATE is the same high grade... for two 

good reasons. First, HUBBARD maintains complete and rigid laboratory control over the mixing of 

every bag of concentrate. Even though all ingredients going into HUBBARD'S 

SUNSHINE CONCENTRATE are bought on a guoranteed basis, they are again tested 

carefully by HUBBARD'S expert chemists. Second, as a final assurance of 

high uniformity, HUBBARD'S SUNSHINE CONCENTRATE is double-checked on 

HUBBARD’S Research Farm . . . where exacting tests are conducted to insure 

perfection. This modern research farm is also available for educational 

services to such organizations as 4-H Clubs and Agriculture classes. 

The services of HUBBARD'S Sunshine Laboratory are always 

available to you, the dealer, so that you can maintain 

that same high quality and uniformity in Your Own Brand 

WHAT HUBBARD’S LABORATORY as in HUBBARD’'S SUNSHINE CONCENTRATE. 

ASSURES YOU 

To increase your volume ond profits . . . to assure yourself ond your 

customers the best in feeds ond mashes . . . find out more today about 
the HUBBARD SUNSHINE WAY to success. 


Accurate formulation 


. Uniform quality, potency, and 


appearance 


. Positive trace mineral, Vita 


min B relale Me labil-liehil at eae 


Continuous coordination 
between research farm and 


laboratory 


Complete cooperation in your 
»wn formula and mixing prob 


ems 
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USDA Announces Drive to Boost 
1951 Production of Feed Grains 


WASHINGTON—A state-by-state 
survey in the Corn Belt to analyze 
farmers’ plans for feed grain produc- 
tion this year, to be followed by an 
intensive county-by-county campaign 
to stimulate larger plantings of corn 
and other grains in areas where this 


might fall short of the acreage guide 
levels necessary to assure adequate 
feed grain supplies. The possible gap 
between acreage and production 
needs is most serious in the case of 
corn. Farmers will have to plant 
about 5 million more acres of corn 
than indicated by the March 1 survey 





is desirable, has been announced 
by Charles F. Brannan, secretary 
of agriculture. mum needs—set at 90 million acres 


| 

| 

Recently announced farmers’ plant- | in the production guides. 
| 


Domestic and Imported 


if they are to meet this year’s mini- 


ing intentions, based on the situation Teams from the department’s Pro- 
as of March 1, indicated that they | duction and Marketing Administra- 








BEET MOLASSES 


will save you money, if you are located 
in the Rocky Mountain area 
or the Midwest. 





Delivered prices quoted on request. 


INDUSTRIAL MOLASSES CORP. 


933 Plymouth Bldg. 
Minneapolis 2, inn. 
TWX MP 426 MAin 4761 


MANARD MOLASSES CO. 


DIVISION INDUSTRIAL MOLASSES CORP. 
New Orleans 12, La. Magnolia 5015 


At TAY 


here’s why: 
RICHMOND FEED DRESSERS ARE COMPACT 


with only 9 square feet of floor space needed, you can install 
this machine in your most heavily crowded areas. 


RICHMOND FEED DRESSERS REQUIRE LITTLE POWER 


under I hp in the usual case. 


RICHMOND FEED DRESSERS HAVE HIGH CAPACITY 


a single machine can handle up to 24 tons per hour of mash, 
dairy, or poultry feed. 


RICHMOND FEED ORESSERS ARE EFFICIENT 


all lumps, tags, string and other foreign matter are completely 
scalped off to give your product improved quality and texture. 


RICHMOND FEED DRESSERS ARE PROVEN BY USE 


such quality-conscious, cost-wise names as Cooperative G.L-F. 

Mills, Ralston Purina Company, Cargill Inc., General Mills Inc., 

and Quaker Oats Company, all have used Richmond Feed 
rs. 


| FEED EXECUTIVES—Feed manufacturing executives met recently in Toledo 
to discuss marketing and merchandising problems. Seated are, left to right, 
E. H. Kieser, vice president, Kasco Mills, Inc., Toledo; Warren Lambert, sales 
| manager, Kasco Mills, Inc., Waverly, N.Y.; O. E. M. Keller, presideut, Kasco, 
Toledo; Thomas W. Staley, president, Staley Milling Co., Kansas City, Mo. 
Standing, left to right, are Marshall Pickett, advertising manager, Kasco, 
Toledo; Marc Ivey, vice president, Clark & Rickerd, Detroit; John Dow, vice 
president, Bozell & Jacobs, Omaha; Dave Diener, Monroe Greenthal Co., 
| New York; Maurice Johnson, vice president, Staley; E. H. Peters, vice presi- 
| dent, and H. H. Meyers, treasurer, Kasco, Toledo. 


Leonia, N. J. 
Leonia 4-1040 


stein 


310 Balter Building 














’ 
i 
4 
4 
: 
: 
’ 
‘ 
- 
; 














Put these advantages to work in your 
feed plant. Write now for 
complete information. 


RichHmMOoND Mawnuracturinc Company 





tion are now in the Midwest, con- 
ferring with the state agricultural 
mobilization committee in each lead- 
ing corn state. On the basis of their 
findings, federal and state agricul- 
tural representatives will immediate- 
ly carry out detailed educational 
work in all counties and areas where 
increased planting—especially corn— 
is needed and practicable. Additional 
acreages of barley and soybeans are 
also needed. 

Commenting on the drive to assure 
maximum plantings of feed grain, Mr. 
Brannan said, “The need to main- 
tain high-level feed grain production 
is too important for us to take any 
chances. Feed grain is a keystone in 
the whole agricultural defense effort. 
Adequate production of meat and 
other animal products depends direct- 
ly on the feed grain supply. 


Spring Wheat Prospect Good 

“The prospect for meeting the de- 
sired spring wheat acreage is most 
encouraging. The spring wheat guide 
is 21,400,000 acres and the March 1 
intention indicated 21,850,000 acres. 
Reports from the major cotton grow- 
ing areas indicate that farmers are 
concentrating on the job of produc- 
ing the 16 million bale goal in 1951, 
both through increased acreage and 
higher yields per acre. 

“This increased stress on cotton 
may be resulting in lower corn and 
grain sorghum acreage in areas where 
these crops compete for land. This 
emphasizes the need for farmers in 
the Midwest corn states, particularly 
in the high-yield areas, to plant well 
up to the original guide figures in or- 
der to permit continued abundant 
livestock production. In getting this 
corn acreage, farmers will, of course, 
avoid plowing up land which can 
make a greater contribution to our 
long-range needs by remaining in 
grass.” 


—— 


MICHIGAN ELEVATOR, 


FARM SUPPLY CLASS 
IN PLACEMENT WORK 


EAST LANSING, MICH.—Men en- 
rolled in the elevator and farm sup- 
ply training course at Michigan State 
College began placement training 
April 2, Ralph Tenny, director of short 
courses, has announced 

The students have completed six 
months of study on the campus in 
subjects concerned directly with the 
elevator and feed trade. They will be 
on placement training nine months 


A CONVEYOR FOR 
EVERY NEED 


CONVEYORS 





Besides the portable type shown, Bond- 
ed builds complete conveying systems 
for the handling of bags, cartons, boxes, 
bottles, etc. These include floor-to-floor 
conveyors, portable bag and box stack- 
ers, conveying tables, bulk handling 
conveyors, These can be furnished in 
many lengths and belt widths. Toe- 
gether they make an easy to install 
and inexpensive conveying system. 
Used extensively by feed mills, hatch- 
eries, feed dealers, and warehouses. 
Write as for literatare and complete 
details. 


TRUCK SCALES 


15 Ton Truck Scales 
20 Ton Truck Scales 
26 Ton Truck Scales. ° 644.00 
Others to 50 ton ity. All scales 
complete with structaral steel weigh- 
bridge. 


BONDED SCALE & MACHINE COMPANY 
124 Bellview Columbus 7, Ohio 
PHONES: GArfield 2186; UMiversity 2832, Evenings 











and then return for three additional 
months of classroom study. 

Students with their placement lo- 
cations are: John C. Brown, John 
Brown Feed Store, New Castle, Pa.; 
Richard Brown, Wallace & Morley, 
Bauch; Shannon Clark, Leslie Coop- 
erative, Leslie; Russell Dennis, Cut- 
ler-Dickinson, Adrian; Gerald Horton, 
Parma; Curtis Miller, Michigan Ele- 
vator Exchange, Jackson; Fred Nel- 
son, Kahlbaum Bros., Carleton; Wil- 
liam Lenhard, Gagetown Elevator, 
Gagetown; Herman Pederson, Pike 
Elevator, Otsego; Arthur Robinson, 
Sand Lake Elevator, Sand Lake; Leo 
Simon, Knappan Milling Co., Augus- 
ta; Don Sherburne, Pike Elevator, Ot- 
sego; Fred Vanden Bosch, Vanden 
Bosch Feeds, Zeeland; Gerald Wire- 
man, Post's Cereals, Battle Creek 

Graduating in midyear from the 
elevator and farm supply course were: 
Robert Allen, Chesaning; Donald 
Armstrong, Yale; Neil Barnes, Vas- 
sar; Bernard M. Bessert, Fowlerville; 
Edsel Brewer, Caro; David E. Brown, 








Onekama; Robert Cole, Fayetteville, 
N.C.; Charles Crawford, Ithaca; Ed- 
ward Eisele, Howell; Alvin Faust, 
Durand; Stanley Finkbeiner, Middle- 
ville; Claud Gilkerson, Traverse City; 
Earl A. Kole, Fremont; Richard Mc- 
Kinney, Sparta; Glen R. Morningstar, 


FEEDSTUFFS, April 7, 195167 
Saginaw; George Padgett, Kingsley; 
Burleigh Schroeder, Grand Rapids; 
Dale Sikkenga, Montague; Arthur 
Street, Snover; James Telfer, Leslie, 
and John Wessel, Detroit 

Enrollment is open for a new class 
which will begin Sept. 23, 1951 








Lincoln 8431 TODAY! 


Flour Exchange Bidg. 
Minneapolis, Minnesota 
Lincoln 8431 





1. $. JOSEPH CO., INC. 


ONE CALL BUYS ALL! 


Save precious time, money and energy 
when you make all your feed purchases 
at once. |. S. Joseph, one of the oldest and 
largest organizations in the feed business, 
has given prompt, friendly service, maxi- 
mum efficiency, and specialists to choose 
your feeds, for nearly forty years. Call 














VITINC VITAMINS 
FOR QUALITY FEEDS 
VITINC DRY D 
For Four-Footed Animals 
. 
VITINC DRY D 
For Poultry 
. 
VITINC DRY 
STABLE A and D 
. 
VITINC FISH LIVER A 
. 
VITINC A and D FEEDING 
OILS for Poultry 


HELP MINIMIZE 
YOUR CUSTOMERS 


FEEDING RISKS 


WITH 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D. 


And what's more . . 


. you can always depend upon 


the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 
WRITE FOR FREE VITAMIN FOLDERS 

Packed with the latest research information on Vita- 


min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


Rudy Eschenheimer Co. 


Worehouse 


Stock 


CHILLICOTHE, MO 


in KANSAS CITY, MO 
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- fééd sample case, stuffed some circu- 
Mr. Happy Medium | x=. 22: 22 pct snd orimed 
. your ammunition of proof stories or 
* feeder records. Looks like you're all 

set to go-down the road to really | 
chalk up some tonnage. Or are you? 
Could be you have decided, “Now 

| all I'll do is visit, get acquainted to- 


The Spirit Behind Your 
Selling Job 
By Will Larlee 


EB s«: meet Mr. Happy Medium? 


day.” Or—‘“I won't try selling any | 
feed this time.” 

Of course, you promise yourself, | 
“T'll take orders if the farmers give 
them, but I’m going to make some 
good-will calls.” 

Chances are you've talked exactly 
that way. Most of us have now and 
then. Most likely you'll find a num- 
ber who at least think along that 
tack. The point is some of us arent 


Sit down and light up while we 

tell you about him—but, just a 
minute, we're ahead of our story. 

When you ride out to do resale to- 

day, you probably have checked your 








A COMPLETE LINE OF 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


illtop Farm 
{/ 


FEED COMPANY 
S uy Minn 





—- * Minneapolis | 
= Chicago Ridge, Ill 














frank enough to admit we are uncon- 
cerned about closing sales, especially 
if it means bearing down on sorne 
feeders to get the orders. 

Surely you don’t want to continue 
making every resale day mostly a 
round of visits and small talk. Pleas- 
ant as it is to pass the time of day 
over the weather, crops, prices of 
corn, and so on, you are—certainly 
should be—thinking about the serious 
business of selling. That is, if you 
look forward to promoting more busi- 
ness. 

Build Up Selling Time 

Now, how are you going to cut 
down the visiting and build up the 
balance of selling time? 

You can call on Mr. Happy Medium 
to help answer the question. Before 
you ask him though, analyze your 
problem. Whose fault is the visiting 
usually? 

If you're calling on farmers with 
someone else and the visit habit is 
more yours than the other fellow’s, 
you have some changes to make fast. 





Preference 


measured by the mile 


Where farm trade is important, thousands of dealers know from 
experience that Keystone Steel & Wire products have earned a busi 


customer preference. These are some of the reasons: 


MATERIALS... 





are quality-controlled from Keystone’s own open hearth 


furnace, through its own wire-drawing mills—to the final product. For example, 


Red Brand fence gives extra service because the right amount of copper used 
to provide rust resistance, the exact degree of hardness, the amount and method 
of applying the zinc coating—are all under the supervision of metallurgists 
who can base their decisions on Keystone’s over sixty years of experience. 


CONSTRUCTION features .. . 


is ample wrap around the line wires—no projecting ends. 


MERCHANDISING support by Keystone, not only promotes 


Keystone products but helps make the dealer’s entire operation 


more profitable—more significant in his 
community. Ask the Keystone representative, 
or write for facts about the Red Brand 
Practical Land Use merchandising program. 


CUSTOMERS .. . farmers in all parts of the 
country recognize the extra values built 
into Keystone products . . . Thousands of 
farmers have standardized on Red Brand 
fence and easy-to-set Red Top steel posts, 
for years and years . . . their satisfaction 
assures repeat business for dealers. 


Square Deal Type 
Non-Climbable FENCE 
STEEL POSTS 


MADE BY 


Monarch Type 


ILLINOTS 


The fence is woven on machines of Keystone’s 
own design. Knots give both strength and durability. For example, stiff stay 
Square Deal knots, hold like a vise, yet permit the flexibility of the line 

wires. Picket-like one piece stay wires keep the fence erect. The 

knot is corrode-resisting, will not hold water. No projecting ends 

to snag clothing or injure livestock. Hinge-joint Monarch knots 

work like a hinge and give under pressure, yet cannot slip. There 






































Reduce to a minimum the gossip 
about markets or weather. Save those 
choice jokes or stories for the next 
sales meeting or get-together. Then 
is the time to relax and offer your 
wit or your “corn”—not now when 
sales wait. 

Where the other fellow is your 
problem, size him up carefully before 
you attempt to be a reformer. Some 
folks take criticism or suggestions 
the way you want them to. But a 
few of us resent critics, react down- 
right ornery when told to mend our 
natures. If you have reason to fear 
turning him against you because you 
have been outspoken about “too much 
visiting,” take him aside between 
farm calls for a heart-to-heart talk 


Make Room for Happy 


Either way, move over and make 
room by the driver’s seat of your car 
for a chap well worth knowing. His 
name? Mr. Happy Medium. 

Happy is really not a person at all 
He is the spirit behind your selling 
job. Neither the “visitin’ kind” nor so 
wrapped up in his work he forgets to 
joke or “small talk” once in awhile 
Just like his name, his creed is the 
happy medium. 

When it’s time for business, Happy 
Medium talks your feeding programs, 
closes sales. When there are mo- 
ments for social gab, Happy Medium 
loosens up—but just enough, no more 

Yes, you'll find Mr. Happy Medium 
a handy sort of fellow to have along 
in your car. When you step into the 
feed lot, or walk into the barn or 
go out in the back forty to see a 
feeder ask Happy to join you. He 
won't interfere with your sales pres- 
entation or distract you at all unless 
you start to “ramble talk” far away 
from your most important objective 
—-selling. 

If you do forget once in awhile, 
Happy Medium’s right there with a 
mental nudge, whispering, “Keep on 
the selling beam, that’s what counts | 
most.” 

ee eee 
TO BUILD ADDITION 

ST. MARYS, KANSAS—An addi- 
tional 90,000 bu. of storage space will 
be erected here by the Farmers Co- 
op Business Assn. The new unit will 
be built just west of an elevator 
erected last year. The crib-type addi- 
tion will give the cooperative 180,000 
bu. of storage. It is scheduled for 
completion by June 1. 


re het aT 


ON FEEDS 
CEREALS FLOUR 


MEANS QUALITY 











MILO 


Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO. 


BOARD OF TRADE - KANSAS CITY, MO. 














HEALTH 


FOR YOUR CHICKENS AND TURKEYS 
AND MORE PROFIT FOR YOU 
Hard cutting fo of Rainbow Grit ia 
the gizzard grind food fine for complete 
digestion. Promotes 
health. Saves feed. 

FOUR SIZES 


RAINBOW GRANITE GRIT 


A PRODUCT OF COLD SPRING GRANITE CO. 
Cold Springs, Minnesota 





Use FEEDSTUFFS Want Ads for RESULTS, 








FEEDSTUFFS, April 7, 1951——69 


build your feed formule with 


the QUALITY PROTEIN of 


MENHADEN 
FISH 








there’s no substitute for Nature! 


MENHADEN Fish Meal has outstanding protective value as a feed ingredient. 
While it contains other important factors than protein, it is one of the very 

best sources of quality protein because it contains all the essential amino acids in 
favorable proportion. It is an excellent source of tryptophane, lysine, methionine 
and histidine—the amino acids most likely to be deficient in common rations, 


Pou try, in particular, has a more or less definite requirement for certain 
amino acids, and a deficiency of one essential amino acid cannot be met by @ 
surplus of other amino acids. Menhaden Fish Meal, Nature’s All-In-One Ingredient 
—the source of balanced protein plus B-complex vitamins (particularly B,)—albo 
contains other important vitamin factors not yet identified. ... You can depend on 
Menhaden Fish Meal to build your feed formula soundly. 


PRODUCED BY 


e REEDVILLE OIL & GUANO CO. neepvite, vA 


e WALLACE MENHADEN PRODUCTS, inc. 
MOREHEAD CITY, Wi. C. 
with factories also at LAKE CHARLES, LA. and EMPIRE, LA. 


SALES AGENTS 


e H. J. BAKER & BRO. 


MARYLAND TRUST BLDG. BALTIMORE 2, MD. 
CHICAGO 4, ILL. * TAMPA 1, FLA. * SAVANNAH, GA. 
HOME OFFICE: 271 MADISON AVE. REW YORK 16, Ki. Y. 
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Gotan advertisements 


is keyed, 
care of this office, 20¢ per insertion ad- 








MACHINERY FOR SALE 














MACHINERY FOR SALE 
v 





Nee: mentite v 


WHIRLAWAY AIRBLAST CAR LOADERS 
—J. BE. Hagan Mill Machinery, Jefferson 


City Mo. 


FOR SALE—TWO CALIFORNIA 
mills, Used 
Mixer Co., Sabetha, Kansas. 


HELP WANTED 








+ MACHINERY WANTED 
v 











PELLET 
molasses mixers. Wenger 


WANTED TWO SUPER DUO 

—May consider Duc or RB for other 
ee fk 7 1694, Feedstuffs, Min- 
Ht na. 





LS—NEW AND 
types feed mill machinery. 
1031 N. Humphrey, 


JAY BEE 
rebuilt. All 
J. Sedberry Co., 
Oak Park, TL 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, § H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn. 





ONE TON VERTICAL FEED MIXER— 
Puritan make. Used but ready for service. 
Address 2673, Feed ffs, Mi lis 2 
Minn. 


FOR SALE—USED MILLS, GRUENDLER 
20-16, Bryants, Papecs, Gehl. Priced to 
move. Let us know your horsepower re- 
quirementa. Prater Pulverizer Co., Chi- 
cago 60, Il. 











WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. EB. 
Hagan Mill Machinery, Jefferson City, Mo. 


75 H.P. HUGHES REVOLUTIONARY HAM- 
mermill, late model, used less than three 
months, Address 3281, Feedstuffs, Minne- 
apolis 2, Minn. 


MUNSON CRACKED CORN SEPARATOR 
and Grader and one Bureka Automatic 
Magnetic Separator, both in good condi- 
Uon. City Mills, Guthrie Center, Iowa. 


BAG CLOSING MACHINES AND CON- 
veyors, all makes. Machines rebuilt, feed 
dogs sharpened Uke new. C. Covell, 
718 Murdock Road, Baltimore 13, Md. 
Towson 6040. 


FOR SALE—FOUR STANDS 9x30 ALLIS 
ball-bearing “B" Drive, roll feed roller 
mills; one double stand 9x30 and one 
double 9x24 Great Western shell bearing, 
Style “A”; one stand 10x42 Barnard & 
Leas Style “A,” shell bearings; one 9x24 
Great Western three-high, shell bearings; 
two Richardson Portable Bagging Scales 
from 100 to 300 Ib.; one 4-bu. Richardson 
Grain Scale; two No. 30 Richmond Centrif- 
ugal Aspirators; five Carter Disc Sepa- 
rators; two Vertical and Horizontal Batch 
Mixers; Hammermilis, Attrition Mills; 
Bran and Flour Packers; 6 H.P. Entoleter; 
30 Bucket Elevators, complete; two Rich- 
ardson 100-lb. Soft Feed Scales; Draver 
Feeders; electric motors; belting; shaft- 
ing, pulleys; three No. %a Gyro-Whips; 
14600 Union Special Bag Closer; 
Dockage Tester. J. E. Hagan Mill 
chinery, Jefferson City, Mo. 


YOU CAN MINE GOLD 
WITH A PAIR OF ROLLS! 


The KRIMPER-KRACKE 


Grain Crimper 


Oraly 





























ARE YOU BIG... LITTLE? 


Either way, you need a Davis Roller Mill te 
satisfy your customers’ demand for 


ROLLER CRIMPED GRAINS! 


Today's road to riches is rolling grain for 
livestock feeding. We don’t have to tell you 
that they've switched overnight from ground 
to roller-crimped feeds. More palatable, 
easily digested, dust-free, reduces wheezing, 
coughing and bloating in the feed lot. 


SIZES UP TO 14,000 Ibs. per hour! 


Our roller mills, from the baby Krimper- 
Kracker (9x9 rolls), up to the Giants with 
10x42" rolls are being shipped daily to eager 
buyers from Maine to California .. . even 
Canada! 

Don't buck the trend, get yours now! We've 
deliberately designed it to outclass all com- 
petition, and we dare you to try and tear 
it up. 


FREE Booklet. Send today your request for 
complete information and prices. 


H. ¢ DAVIS 
MILL MACHINERY 


. F-9, BONNER SPRINGS, KANSAS 


FOR SALE—20 BURR MILL, CO 


JUMBO MODEL HELM 


KS - MORSE DIESEL MOTOR, 
A. 4%, © ELP.; 1,300 RP.M.; 
electric starter batteries; recondi- 
tioned. Address 69%, Feedstuffs, Minne- 
apolis 3, Minn. 

MPLETE 
with starters, made by Winona Burr Mil! 
Co., Winona, Minn., or will trade for 
seed cleaner, elevator size. Farmer's Feed 
Mill, Zumbro Falls, Minn. 





ANTED TO BUY—RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. & Hagan Mill Machinery, Jeff 


City, Me. , 








HELP WANTED 








ve; 

Seemann emir anaemia ae eens 
HELP WANTED—WONDERFUL OPPOR- 
tunity for young man—office and sales 
work with large brokerage firm handling 
feed ingredients, located in East. Gen- 
eral knowledge of feed business and in- 
Sredients desirable. Reply giving back- 
ground, previous experience, age, mili- 
tary status and salary expected. Address 
2626, Feedstuffs, Minneapolis 2, Minn. 





ROTARY PRESS 
Pellet Machine with set of 4%” dies—ca- 
pacity 6 to 7 tons per hour—used 30 days. 
Warriner Products Co., Inc., St. Francis 
ville, 





N 
260-bbi. 


Aiti 


& M FLOUR MILLING EQ’ 
J a-l avail- 





aser can arrange for 
mantiing, crating and shipping for his 
own account prior te that time. Address 
3553, Feedstuffs, Minneapolis 2, Minn. 





FOR 


SALE— NEW AND USED CORN 
sheilers, rolling screens; cleaners; scales, 
mixers, maalifts, 2 and 3 high rolls, 
motors; attrition mills 36" to 9% single 
and double head; hammermiliis all sizes 
and makes. Write for information today 
Hughes Engineering Co., Wayland, Mich. 





— << 


FOR SALE—HOWES NO. 0 CEREAL CUT- 


ter. Two 7% H.P. fully enclosed Fair- 
banks-Morse electric motors. H. C. Davis 
Grader for bagging. Blower elevator com- 
plete. Set extra knives and knife sharp- 
ener. Capacity, 4,000 Ib. per hour. Used 
six months. Rogers 4X Feed Store, Rog- 
ers, Ark. 





NEW WILLIAMS NO. 

Dehydrator Mills, each 

flexible couplings for 

drive, welded steel bed plate, 7 ft di- 
ameter Cyclone collector, 2-way sacker 
vaive, 30 ft. 12 in. extra heavy straight 
pipe. Will sell for less than new price. 
Fabick Bros. Equipment Co., Sikeston, Mo. 


WANTED — MAN CAPABLE OF TAKING 
charge of sales training and supervision 
poultry service department of 12 to 14 
men for So. California mill. College train- 
ing and years of practical experience 
poultry husbandry essential. State com- 
plete qualifications when applying. Ad- 
dress 2572, Feedstuffs, Minneapolis 2, 

inp. 


FEED SALESMEN WANTED FOR NORTH- 
eastern New York State and New Eng- 
land, by old established manufacturer of 
high quality farm feeds with research 
and experimental farm facilities. Excel- 
lent opportunity for men who have had 
experience in selling livestock and poul- 
try feed. Practical farm experience or 
college agricultural training may be sub- 
stituted for actual sales experience. Some 
knowledge of and ability to diagnose 
poultry diseases helpful. Salary and bo- 
nus arrangement. Car essential. Write for 
appointment—age must be stated along 
with qtalifications. Kasco Mills, Inc, 
Waverly, N. Y¥ 








SALES REPRESENTATIVES 
To Handle 


Complete Line of Well Known 
HEAVY DUTY HAMMERMILLS 
Open Territory in 
OHIO - NEW YORK - KENTUCKY 
Address 2619, Feedstuffs 
Minneapolis 2, Minn. 





SED ALFALFA GRINDING EQUIPMENT 

for Sale—One Williams Ideal Hay Shred- 
der, size No. 5; also 24"x16" Automatic 
Feeding Table, with bar flight conveyor 
Western Electric 150 H.P. motor, with 
compensating starter and ammeter. One 
45” Cycloidal Exhaust Blower with West 
ern Electric 35 H.P., OSB motor. Allied 
Mills, Inc., Omaha, Neb 





MACHINERY FOR SALE 
New or Used Elevator and Mill 
Equipment, Motors, Reducers, etc. 

McLAUGHLIN, WARD & CO. 

409 So. 23rd, Jackson, Mich. 








For precision mixing 


MARION MIXER 
RAPIDS MACHINERY COMPANY 








HIGHER QUALITY 
@ireect from of 
experience. Send 
er were hammer. 
on bb and 
for prices. 
mu 


SOUTHWEST 
P. 0. Box 7455 N. 





¥ co. 
City, 








ManAmar 
Salesman Wanted 


for New York and Pennsylvania terri- 
tory. If you have a basic knowledge of 
poultry and livestock nutrition, and if 
you are willing to work diligently and 
systematically, we have an excellent 
opportunity for you. We pay salary, 
expenses and probable bonus. You mast 
own car, Write, giving your name, age, 
experience and other details. 


Philip R. 
Park, Inc., 141 W. Jackson, Chicago 
4, ™. 








General Manager 


Wanted to take complete charge of 
formula feed department of large grain 


in middle west. 


processing company 
understanding 
Anath 


Should have thorough 





of sales, pur and p 
Established business. Good opportunity 
for earnings and future development. 
State age, experience and give refer- 
ences in first letter. Replies will be 
held strictly confidential and refer- 
ences will not be checked without prior 
approval of applicant. Address 2615, 
Feedstuffs, 612 Board of Trade Bidg., 
Kansas City 6, Mo. 








NEW and REBUILT MILLS 

















EXECUTIVE SALESMEN 


Three type wanted. 
Must know feed manufacturers and 
have some knowledge of feed formu- 

1on—to sell vitamin premixes—with 








pe ne remem ny v eed 
N WANTED TO HANDLE 
established, nationally advertised Any 
peat moss. ‘otected territory. Commis- 
sion basis. Can also handle non-compet- 
ing line. Write for interesting proposition. 
aes 2693, Feedstuffs, Minneapolis 2, 
nn. 





EXPERIENCED GENERAL MANAGER 
wanted, to operate large, established, 
Profitable mixed grain and feed manu 
facturing plant in Southwest. Must be 
experienced in buying and selling grain 
and manufacturing formula feeds. Give 
age, experience, references. Salary 
Immediate opening for right man 
dress 2613, Feedstuffs, Minneapolis 
Minn. 





Advertising Man 


on the way up to assist over-extended 
advertising manager of large organ- 
ization doing a substantial national 
business in the feed industry. Should 
have strong agricultural background 
and experience in all phases of feed 
advertising and merchandising. This is 
® rare opportunity to join one of 
America’s finest companies in a re- 
sponsible position filled with oppor- 
tunity. Write briefly to 2620, Feed- 
staffs, Minneapolis 2, Minn. 








WANTED 
2 Feed Salesmen 


Farm background and Ag college train- 
ing preferred. Knowledge of feedstuffs, 
feed selling and livestock feeding es- 
sential. Virginia and Illinois terri- 
tories available. Good opportunity. Sal- 
ary and expenses. In applying, state 
pertinent qualifications and salary ex- 
pected. Include picture, if possible. 
Strictly confidential. Address Feed Di- 
vision, Brown-Forman Distillers Cor- 
poration, Louisville, Ky. 








THIS IS 
OPPORTUNITY 


The first requisite of the man we 
want is that he live in the area and 
be free to travel in the Minnesota, 
Iowa Wisconsin territory. He 
should have a following among feed 
dealers and country elevators. He 
must have imagination, foresight 
and the zeal to grow with a rapidly 
di or i i whose prod. 
ucts are well accepted, well adver- 
tised and backed by the most en- 
lightened merchandising program in 
recent years. He must be between 28 
and 48 years of age, have a good 
car and be willing to strive for a 
better standard of living through his 
own efforts. 
This opening might lead to sales 
management for the man who proves 
his worth. Write, giving complete 
background of experience, availabil- 
ity and salary expected. Address 
2600, Feedstuffs, Minneapolis 2, Minn. 














SITUATIONS WANTED 
v 








AG COLLEGE GRADUATE, THOROUGHLY 
experienced in feed sales, promotion and 
management—capable holding dealer and 
sales meetings, desires change. Best of 
references. Address 2622, Feedstuffs, Mjn- 
neapolis 2, Minn 


FEED MILL MANAGER, SALES SUPER- 
visor, 10 years’ experience with one firm 
desires similar position in Kansas or 
Colorado with opportunity to buy part 
interest later. Address 2609, Feedstuffs, 
612 Board of Trade Bidg., Kansas City 

Mo 








AVAILABLE BECAUSE OF STEEL 
shortage: Enviable record branch man- 
agement, sales direction. Good field execu- 
tive, personal producer. Know how to ac- 
cept responsibility and exercise initiative. 
Now handling poultry, livestock equip- 
ment, etc. Previously 15 years with pro- 
ducer of staple product sold in carload 
lots to feed trade and others. Can locate 
anywhere. Address 2606, Feedstuffs, Min 
neapolis 2, Minn. 








BABY CHICKS FOR SALE 
v 











lat 
privilege of on for 
problems with one of the nation’s out- 





desires a five figure income. Give full 
detail and busi facts 





HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices 
U.S. approved and pullorum Mor- 

ris Hatchery, 842 Jackson St., 


WHOLESALE CHICKS WITH 43 YEARS 
of dependability and quality. U.S. Approved 
Pullorum Passed. Excellent shipping fa- 
cilities. Leading breeds. Write for prices. 
Thornwood Hatchery, © 1, Ind. 

















Use Feedstufls WANT ADS for RESULTS 

















BUSINESS OPPORTUNITIES 
i ttc, v ] 
FOR SALE—21,000-BU. ELEVATOR AND 
bean cleaning plant, $15,000. Located in 
growing western Colorado community. 
Write P. O. Box 158, Montrose, Colo. 


WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Ex- 
change, Plymouth, Ind. 


FOR SALE—GRAIN ELEVATORS AND 
feed business in good farming area in 
Missouri Ozarks. Fine opportunity for 
wheat buyer. Write Florence I. Horst 
man, Hoberg, Mo 

FOR SALE—A REAL MONEY MAKER 
mill, warehouse—ali modern equipment. 
Feed, seed, fertilizer, well established 
business grossing over $100,000 per year 
Small down payment; located in central 
Wisconsin. Address 2579, Feedstuffs, Min- 
neapolis 2, Minn. 

















Alfalfa Trading 
at Kansas City 
Remains Light 


There was no change in baled 
alfalfa market at Kansas City dur- 
ing a recent period, according to the 
Production and Marketing Admin- 
istration market news service. Arriv- 
als during the week’s period remained 
light at 14 cars, and demand, while 
sufficient to take care of all offerings, 
was not aggressive. 

Weather conditions continued to 
play an important part in require- 
ments. Sales for the week ended 
April 2 included three cars at $32 and 
one at $30 ton. Nomina! quotations by 
grade were unchanged: No. 1 extra 
leafy $34 and up, No. 2 extra leafy 
$31.50@33.50, No. 1 $29@31, No. 2 
leafy $25.50@28.50, No. 2 $22@25, 
No. 3 leafy $20@21.50, No. 3 $18@ 
19.50, sample grade $14@17.50 ton. 

Trading in baled alfalfa in the 
Platte Valley of Nebraska continued 
very slow, with just odds and ends 
of remaining supplies being picked 
up by local feeding and alfalfa mill- 





| ing interests. Only five carloads were 
| reported out by rail, 


and demand 
from trucks was very slow. Move- 
ment of alfalfa meal was also slow, 
with only 33 cars reported out by rail. 
Prices of suncured alfalfa held about 
steady, with first cutting and brown 
moving at $10@$12 ton, second and 
third cuttings with good color and 
quality at $16@17 ton. Baling and 
loading were $6@7 additional. In 
parts of the Platte Valley lack of 
moisture and strong winds caused 
fall-seeded grain and alfalfa to blow 
badly. Temperatures were below nor- 
mal and little spring farming had 
been done. A few farmers had seeded 
oats and barley and had started to 
prepare the ground for, seeding al- 
falfa and planting corn. 

The nearly depleted alfalfa sup- 
plies were moving from Larned, Kan- 
sas, in moderate volume to local and 
surrounding areas, reflecting a more 
active demand for limited offerings. 
The winter wheat grazing season 
was nearing an end, and many farm- 
ers and stockmen were forced to re- 
plenish feed supplies to meet end-of- 
season requirements. Additional al- 
falfa supplies were offered as growers 
more closely determined their own 
needs. A close clean-up of supplies 
was indicated. Alfalfa prices were un- 
changed. Good quality baled alfalfa 
sold at $30 ton at barns, and other 
sales were mostly at $20@25, de- 
pending upon quality. 

Trading in praire hay at Kansas 
City was again near a standstill. 
Arrivals totaled eight cars, but sev- 


eral of these were placed by dealers | 
on waiting orders. There was vir- | 


tually no demand except for the very 
top quality hay and then only for 
an occasional car for immediate use 
The only sale reported for the weer 


was one car at $16.50 ton. Nominal | 


quotations by grade were unchanged: 
No. 1 $16 and up, No. 2 $14@16, 
No. 3 $10.50@13.50, sample grade 
$8@10 ton. 








PEEDSTUFFS, April 7, 1951——~71 


GET READY 
FOR A 


Let ARID-AIRE 
Dry it ata 
Quick Profit 


Arid-Aire eliminates loss from 

rain spoilage, makes custom dry- 

ing practical, stimulates business 

and turns moisture discounts into 
rofits. 

at’s more, wn Arid-Aire usually 

ys for itself out of one year's dry- 
ing profits. 


“Watch the grain roll into market 
this spring,” warn the forecasters. 
Farmers have been holding it for 
higher prices through fall and win- 
ter. When this crop hits your ele- bi 
vator—be ready for plenty of wet 
grain. Have your Arij-Aire in and 
operating. 


LOOK AT THESE FEATURES! 


@ Exclusive, patented principle 

@ Best insurance rating 

@ Delivered assembied, ready to run 

@ Simple, low cost i lation and operati 
@ Large capacity 

@ No scorching, cracking, clogging 
OActematis esttty and temperetwe contvets 
@ Self. i ic cooling 

@ Quick delivery, quick service 


Write fer full intor mation 
@r our representative. 


MANUFACTURING COMPANY 
3981 ZARTHAN AVENUE 
MINNEAPOLIS 16, MINN. 











CUSTOMER EDUCATION—Honeggers’ & Co., Fairbury, TL, finds that 
telling customers the story of good formula feeds and showing them the 
way they are manufactured and tested in experimental trials makes repeat 
orders and stimulates new business. Honegger dealers and salesmen invite 
customers to visit the Honegger new push-button feed mill in Fairbury and 
the hatchery, poultry and hog feeding projects near Forrest. The result is 
that groups of from ene to three dozen people are being conducted on tours 
about five days a week. Shown at the noon luncheon of one of the recent 
tours are Honegger customers from near East Lynn and Cissna Park, left to 
right, Mrs. Vale Fairchild; Mrs. Elmer Irwin; Mrs. Keith Beitke; Larry 
Beitke; Alpha C. Eiseman, sales and service representative for Bauer Farm 
Service, Cissma Park; Elmer 8S. Roth, district sales manager, Honeggers’ & 
Co., Fairbury; Ben A. Roth, president, Honeggers’ & Co.; Eimer Irwin, 
Vale Fairchild, and Mrs. Fran Worener. 





FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


It's New and Different. One side is a beautiful standard size 40x20-inch 
—- 1 --» of the same quality terry cloth found im leading stores and 
made by one of the major towel manufacturers. This is sewn together 
with a Eandecue tea towel made of 40-inch—3.75 yd. unbleached sheeting. 
See Geared See 90 © Saad cates SaaGer bn tent enue. See a Write, 
wire or call Norclay 4635. 


BURLAP @ OOTTON @ PIONEER PRINTS @ USED BAGS 





a ee <y > 
L JACKSON 





Genuine Cane BLACKSTRAP MOLASSES 


NORTH AMERICAN TRADING & IMPORT CO., INC. 


429 WALNUT STREET «+ PHILADELPHIA 2 





f According to Mr. Gadus Merrhua.. 


. 


FOR 
QUALITY FEEDS 


CLO-TRATE COD LIVER OIL 
with Added Vitamin A&D Concentrates. Available in 
popular potencies to meet your formula requirements. 


CLO-TRATE “DRY D” 
activated animal sterol in edible powder 
Supplies Vitamin D3 for poultry feeds. 


ALSO... 
FLEISCHMANN’S IRRADIATED DRY YEAST (FIDY) 


Supplies Vitamin Da for livestock feeds. Available in several 
potencies. Distributors in the Southern, Midwestern and 
Southwestern States. 


If it’s from White, it’s right! 


White Laboratories, Tuc. 


NEWARK 7 NEW JERSEY, U.S. A. 
‘S oy 


form. 














AO A ON rt ewe ms 
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Aim Your Sales 

Promotion at the 

“Armchair Planner” 
By Martin Francis 


ITH emergence of the farmer 
W evn a $5,000 investment 
man to one with a $20,000 to 
$30,000 investment in land, buildings 
and stock, there has also come a 
decided change in the way in which 
the farmer buys and sells. This change 
has a tremendous importance for the 
feed dealer. 
Federal tax requirements, large 
loans from banks to help finance crop 
and stock deals, farm machinery and 





home appliance deals have made the 
farmer a better bookkeeper and busi- 
nessman that he has ever been before. 
It has also forced him to become a 
better planner than ever before. He 
must plan if he hopes to negotiate 
a profit from his investment—cash, 
land, seed, livestock and feed. 

When does the farmer do his plan- 
ning? As he works? Well, some of 
it. But most of it is done at home at 
night, while he sits resting in the 
parlor in an easy chair. Many farm 
specialists call it “armchair planning” 
and that’s a good term. The farm 
wife is usually sitting in a chair be- 
side her husband, helping him plan. 

“It’s getting near chick buying 
time, Mom,” the farmer may say. 
“How many chicks shall we buy this 
year?” 





PACIFIC COAST 


FISH MEAL + FISH SOLUBLES 


Drummed Solubles Stocks Available at 
Saint Louis - Kansas City, Mo. - Hammond, Ind. 











Mom may get out her poultry rec- 
ord book—she needs one to keep track 
of 300 to 500 layers worth $4 each— 
and read off poultry cost figures, net 
profit on the flock, the present price 
received for eggs, the price received 
last year, the poultry outlook last 
year and the outlook this year, based 
on conditions, output and number of 
chickens. Ma and Pa do things right. 
They find that planning by records 
helps hit the profit mark much bet- 
ter than guesswork such as many 
farmers used years ago. 

After discussing the chick situation, 
Ma and Pa decide on how many chicks 
they are going to buy, and they place 
their order. 

Now, just about the time that this 
farmer and his wife are getting ready 
to buy chicks, wouldn't it be opportune 
if an alert feed dealer would send a 
mimeographed page or two to all 
farmers, sheets devoted to a review 
of the poultry situation, the outlook 
and the dealer’s recommendations? 
If the bulletin referred only to chicks 
and poultry feed the farmer would 
not be confused by too many sug- 
gestions from other farm depart- 
ments. The bulletin would help him 
with his thinking, make his “armchair 
planning” much easier. And there is 
little doubt, but what the feed dealer 
would get more business. 





VITA-RICH 
LAYER-BREEDER 


A fortified, economical, 
ready-to-mix concentrate 
that puts extra power in 
your breeding and laying 
feeds. 


VITA-RICH 
for HOGS 


Save time, trouble, and 
money with this special 
vitamin formula that’s just 
right for hog supplements, 
Starters and fatteners. 


VITA-RICH 
for CATTLE 


No waste—no big stocks 
of expensive ingredients 
to keep on hand when you 
fortify cattle feeds with this 


excellent supplement. 


STARTER -GROWER 


PLEASE your customers with a well-balanced 


low-cost chick starter... 


and you'll probably get 


all their growing mash and egg mash business 
too. VITA-RICH, now available with or with- 
out antibiotics, is the top-quality, extra-strength 
vitamin concentrate that fortifies your chick 
starters dependably, easily, and economically. 


VITA-RICH is easy to handle.. 


. Safe, certain, and 


ready to use. No big inventories to carry... for 
you can get VITA-RICH just as you need it from 
your nearby Thompson-Hayward warehouse. 


THOMPSON-HAY WARD 


CHEMICAL COMPANY 


o.cses 0 neuen. Sb aaies 6 Wu « See CHICAGO ¢ OMAHA @ DENVER @ TULSA 
MINNEAPOLIS @ OKLAHOMA CITY © N, LITTLE ROCK 


a @ DAVENPORT © NEW ORLEANS 
same 


Chg the deg 











It is a well known fact that right 
after New Year’s most farm folks 
begin looking through their seed cata- 
logs. They think of glorious green 
spring and its multitude of growing 
things. Mentally they plan their gar- 
dens and fields. 

At such a time, too, they would 
welcome a bulletin from their local 
feed dealer, recommending certain 
kinds of field and garden seeds. There 
would also be something about mar- 
ket conditions for crops, outlooks, etc. 

By issuing separate mimeographed 
sheets on seasonal work patterns, 
the dealer is sure that farmers’ inter- 
est will be high. The suggestions in 
the bulletin will be right to the point 
and perhaps of much more value to 
the farmer than they would be if re- 
ceived three months earlier, when his 
mind would be centered on other cur- 
rent farm projects. 

There is so much which could be 
covered in these seasonal mimeo- 
graphed sheets, which would stress 
one topic only, that each mailing 
would prove to be of immense inter- 
est to the farmer. 

For example, there is a great loss 
of young pigs throughout many parts 
of the nation due to the inability of 
the farmer to handle farrowing prob- 
lems properly at a time when other 
farm work may interfere. However, 
by outlining the best methods of han- 
dling the farrowing problem, the feed 
dealer can get such information to 
the farmer at the time when it is 
needed. The use of electric heat lamps 
today is doing much to save many 
young pigs from chilling and disease 
early in life. Each lamp costs about 
$5 to install, but every time a farmer 
loses a young pig he loses about $6. 
One lamp can be used for a long 
time to keep many small pigs warm. 
Full instructions on this feature, as 
well as other problems connected with 
raising young pigs, can be used in 
a special mimeographed bulletin for 
farmers. 

When it comes time to transfer the 
started chicks to the growing stage, 
a special mimeographed bulletin to 
the farmers will be of considerable 
interest and help to them. The same 
is true about keeping the flock lay- 
ing well during the hot summer sea- 
son and caring for the eggs in hot 
weather, so that they retain their 
quality and bring good prices. 

If the dealer has his own mimeo- 
graph or duplicating machine, these 
bulletins can be gotten out at a rela- 
tively small cost. They will do a great 
deal of good, too, because they will 
be keyed to seasonal problems, and 
thus will be read more thoroughly 
than if they were issued in a catalog 
form once a year and included in a | 
list of other chapters. 


CO-OP PLANS ELEVATOR 
WARSAW, IND.—Officials of the | 
Farm Bureau Cooperative in Koscius- | 
ko County are considering erection of 
a new elevator and offices at the 
north edge of Warsaw, Ind., near the 
New York Central Railroad. The 
structure, to have 5,600 sq. ft. of floor 

space, would cost about $50,000. 








“Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicago 
"Phone Spaulding 2%-9300 


AMSCO Brana 


HIGH GRADE 
MEAT & BONE SCRAPS TANKAGE 
3% Protein 60% Protein 
CARLOADS AND TRUCKLOADS 


American Mill Service Co., Inc. 
Howard M. Wilson, Gen. Mgr 
116 Portland Ave., Minneapolis 1 

Telephone: AT 0571 























Price Order 


(Continued from page 1) 


parity adjustments pursuant to Sec- 
tion 11 of the GCPR you shall use 
as the ‘highest price you received or 
paid during the base period’ the 
highest market price of the grain as 
of the execution date of the contract 
which determined your ceiling price.” 

In the statement of considerations, 
OPS recognized that processed prod- 
ucts affected are often sold on the 
basis of deferred deliveries and that 
inequities were caused by the GCPR’s 
requirement that ceilings be based 
on deliveries during the GCPR base 
period and not sales. Officials noted 
that the effect of Section 3 of the 
GCPR in some cases was to fix ceil- 
ings at levels based on grain costs 
during a period considerably earlier 
than the base period of Dec. 19- 
Jan. 25. 

This regulation will help flour mill- 
ers, corn millers and others to price 
their commodities without constant 
fear that they may be in violation 
of some obscure provision of the 
GCPR. The relief came as a result 
of repeated efforts by Earl Corey, 
grain division chief in the OPS, and 
Joseph G. Schmitz, flour price chief. 
If there should be any objection to 
the regulation, the responsibility 
should not be charged to Mr. Corey 
or Mr. Schmitz. They presented rec- 
ommendation after recommendation 
to the legal division for approval 
only to have the proposal rejected 
many times. 

This regulation, it is specifically 
stated, does not supersede Supple- 
ment 7, which provides a method 
for the manufactured feed industry 
to adjust ceiling prices. Manufac- 
turers and distributors of formula 
feed presumably will continue to be 
required to base their ceilings on 
deliveries during the base period and 
then make adjustments from these 








base ceilings according to the pro- 
cedure prescribed in Supplement 7. 


Milifeed Problem 


A particular problem for millers 
has been millfeed pricing. This regu- 
lation tends to remove some of the 
confusion which has existed under 
terms of the GCPR. But it maintains 
the same multiplicity of price ceilings 
for different individuals. 

It also fails tO clear up another 
confusing condition regarding the 
pass-through provision. Some OPS 
officials believe that flour millers and 
other processors may pass basic 
commodity price increases only 
through such prime products as flour, 
corn meal or oat products and they 
may not extend the pass-through 
provisions to millfeed or certain 
other by-products. 

In regard to millfeeds or corn 
meal by-products, it would appear 
that the miller is caught with a ceil- 
ing which can only be adjusted down 
and not.up through any pass-through 
A miller could pass higher wheat 
costs through his flour price, but he 
does not appear able to advance his 
millfeed price beyond the relieving 
provisions of the supplemental regu- 
lation. 

Following is the text of the supple- 
mentary order. 

TITLE 32A—NATIONAL DEFENSE, 
APPENDIX 

Chaper IlIl—Office of Price Stabiliza- 

tion, Economic Stabilization Agency. 

(General Ceiling Price Regulation, 

Supplementary Regulation) 
GCPR, SR—Ceiling Prices for Sales 
by Millers and Processors of 

Flour, Meal and Millfeed or Other 

Feed Ingredients Processed from 

Listed Grains. 

Pursuant to the Defense Production Act 
of 1950 (Pub. Law 774, Sist Cong.), Execu- 
tive Order 10161 (16 F.R. 6105), and Eco- 


nomic Stabilization Agency General Order 
No. 2 (16 F.R. 738). This Supplementary 
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| Chicks Placed in Principal Broiler Areas 


(in thousands) 
va. N.C. 
Week Bast'n Del-Mar- Shen. Chatham- North 
ending Conn Va. Valley Wilkes Georgia 
Jan. 20 304 2.864 81 
Jan. 27 3.06 19 1 
Feb. 3 2,969 1 
Feb. 10 3 3,191 I 
Feb. 17 7 3.429 J 7 1 
Feb. 24 56 f 1 
March ; 1 
March 10 286 
March 17 356 g11 5 i ) 1,07 1,1 9,284 
March 2 304 3 l 1 27 1.936 i 6.608 
March 3 ; ( , i 278 9,869 
The above summary is compiled by the 
of Agriculture at Little Rock, Ark 


N.W o 
Ark Texas 1960-51 1949-50 
928 14 one 
80 6.044 

7 } is 436 
166 677 a24 
217 7.604 
198 0 7 19 
2 418 8,437 
p27 9,007 8,490 
8.188. 
‘ 693 
1 7,746 
of the 8 Department 


Crop sorting Bervice 





representatives have advised 
Stabilization that the 
vered during 


costs. Industry 
the Director of Price 
margins of processors who de 
the base period solely on the basis of long 
term contracts are not sufficiently broad to 
1 enable them to absorb their increased grain 
and that immediate 
to enable them to 

bearing a norma relation 

These price 

them in 


General Celling Price 


Regulation to the 
Regulation (16 F.R. 808) is hereby issued 
Statement of Considerations 
to the 
issued 
the costa, 
essary 
prices 
base period raw materia! costs 
they point out, are those used by 
contracts negotiated during the 
for deferred deliveries of their 
ties within 120 days after date of 
or those quoted by them during the 
period for immediate deliveries of 
commodities. 

It is the finding of the 
Stabilization that the invalidation of the 
cated upon grain costs prevailing at the contracts negotiated by millers and 
time of negotiation. During the period De processors during the base period would 
cember 19, 1950. to January 25 many subject the greater number of them to sub 
flour millers and processors stantial hardship in that it would compel 
their deliveries pursuant to them to sell their products at prices whict 
gotiated prior to the base do not refiect the higher grain costs which 
early as September and October they were compelled to sustain. An indi 
effect of the General Ceiling Price vidual adjustment provision is administra 
tion was to fix the ceilings of thes« impracticable at this time Accord 
and processors at levels which therefore, this supplementary regula 
cated upon their grain is issued to provide a new method 
autumn months of 1950 the for establishing ceiling prices for sales by 
cost which they actually sustained during grain millers and processors of flour, meal 
the base period. Moreover, the ceiling prices and milifeed or other feed ingredients pro< 
of these millers and processors were sut essed from corn, flaxseed ryé, grain 
stantially lower than those who made | *®rshumes and It will permit al 
some deliveries during the base period on | Processors to ceiling prices which 
the basis of current contracts. Grain costs | reflect current grain costs. Under this new 
sustained by millers and processors ad methed if a miller or processor entered 
vanced sharply during the late months of into a contract during the base period, his 
1960 and in January, 1951. Thus, the price ceiling price for that product ehall be the 
of No. 1 Northern Spring ordinary wheat highest price at which he contra a in 
in Minneapolis, which had ranged from writing during the base period to sell the 


$2.15% to $2.23% per bushel during the product for delivery within 120 days after 
period from September 30 to December 1 the date of the contract, or if he made 


1950, rose to a high of $2.42\% during the no such contract during the period 
base period. Cash corn prices in Minne then the highest price at which his most 


This supplementary regulation 
General Ceiling Price Regulation is 
to resolve certain problems invo 
pricing of grain flour, meal and mil! 
other feed ingredients when sold by 
and processors. 

Grain flour, meal, and milifeed 
feed ingredients are customarily 
millers and processors on the basis of 
tracts for deferred deliveries, although | 
some instances these I 
sold for immediate or current delivery. The 
prices agreed upon in the contracts for 
Geferred delivery are usually the same as 
those for current delivery and are predi 


action t« 


ped or establish 


mille 
base period 
commodi 
contract 
base 


commodities are 
euch 


Director of Price 


these 


tively 


costs 


rather than 


oata 
wheat 
change 


base 





apolis, which had ranged from approx closely competitive seller in his normal 
mately $1.40 to $1.63 per bushel during the | ™&rket contracted for the sale of the prod 
months of October and November, 1950 uct during the base period for delivery 
advanced to a high of $1.71 per bushel dur of the product to a purchaser of the same 
ing the base period clase within 120 days fror the date of the 

The wheat, rye, corn and contract 
ing industries customarily In the 
short gross margins 


other grain mil 
operate on con judgment of the Director of Price 
paratively ‘ver material (Continued on page T7) 








sow the Seeds 
for a Harvest of 
NEW Customers with 


EAVEY’S New FEED-RITE MINERALS 


Sweeping the Northwest like a prairie fire... 
bringing a larger share of Mineral Business 
to the FEED DEALER where it belongs 





Here is: 





3 





OUR POLICY 
Feed-Rite Minerals 
are sold only 
through estab- 
lished feed deal- 
ers and country 

levators. 

: la 








~ 








1 Proor or QUALITY (a complete open formula) 





2 Proor or VALUE (a low price — a square deal) 
Proor oF FAITH (a money-back guarantee) 


Leading distributors make 

this SUPER SELLING TOOL 

available in Wisconsin, Minne- 
sota, North Dakota, South 


Dakota and lowa 


F. H. PEAVEY & COMPANY 


MINNEAPOLIS, MINNESOTA 
Pioneering for Agriculture 


Tagged to rip the blindfold off miner- 
al buying . . . tailored for Particular 
Areas . . . planned for Particular Feeders 





MAIL THIS COUPON“ 


F. H. Peavey and Oo. 


926 Flour Exchange 
Minneapolis, Minnesota 


SURE, I'M READY to cash in on the mineral! business 
with Peavey’s FEED-RITE. Just tell me how to start 


Name 


Post Office 


State 


a 











rer es 
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BONE MEAL (STEAMED) 








THE FEED MARKETS 


* * 


* 


* * 


Demand — Supply — Trends — Prices 








Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 


ALFALFA MEAL 


Minneapolis: The market ady 
ly this week although there 
general 

" 


ced slight 

were 

sale elow 
dehydrate 

guar 


sional 
Quot atic ns 
of vitamin 
guarantee $5 
dehydrated f vitamin 
$60, Omaha 


steady; 
dehy 


trend 


fair; 
7 Idaho; 


ample; % 37 f.0.b. 
5 f.o.b. California 

Demand siow to quiet; trend 
ample to good; 17% dehy 
drated $71@73 I oston, 13% suncured $53@ 
54 Boston, N suncured $47@561 Boston 

Phi deiphia: Demand quiet; supply fair 
17% dehydrated $78 

Indianapolis: Demand 
to lower; supply ample; 
dehydrated 17% $64 

Seattle: Demand 
suncured; fair on dehydrated; 
lots, 15% fine ground suncured 
ton, carlots 17% protein and 100,000 
dehydrated, prompt 

Les Angeles: Demand good on suncured 
slow on dehydrated; trend weak on dehy 
drated, very firm on suncured; supply am 
ple 17% dehydrated $56@57 15% sun 
cured $47@48.50 

Memphis: Dem 


lrated 


supply 
drated $5 

Buffalo: 
steady; supply 


good; trend weak 
suncured 13% $54; 


supply ample on 
$47 ton car 
prompt; $65 
A unit 


slow; 


and 


medium 
m No 
medium; dehydrated 
000 units vitamin s 
cured $48, No. 2 medium 
Kansas City: earket 
fair and offerings fair » 
hydrated alfalfa meal with 
vitamin A guaranteed on arri 
Kansas City; present new 
around $52@55 sacked, Kansas 
no trades to judge the market; no 
antee 17% meal $48@52 
City; suncured r 
offerings around 
Cjty for No. 1 
Kansas City 
New Orleans: 
slightly supply 


73@75, non-guaranteed 


City 


down 
guaranteed 

7 $58@60, 13% 
$52@54 
Ft. Worth: adequate 


Demand fair; supply 





H. E. CLARK CO. 


KANSAS 


WINFIELD, 














KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 














for present, but decreasing; dehydrated, 
100,000 17%, West Coast origin $71, prompt 
or 30 days; Texas origin, without guaran 
tee, $61.50, April, delivered T.C.P. 
Cincinnati: Demand fair; trend easy; sup- 
ply adequate; dehydrated 17%, 100,000 units 
vitamin A $72.50@74.90. 
Bosten: Demand fair 
dehydrated, 17% $78; 


supply adequate; 
suncured, 13%@ $58.60 

St. Louis: Demand fair; supply ample on 
dehydrated no A guarantee, very tight on 
suncured and dehydrated 100,000 A; dehy 
drated 7% $68.90, 100,000 A, St. Louis 
$58.40, no A guarantee, St. Louis; western 
suncured leaf $60.40, No. 1 fine $62.40, No. 1 
medium $48.40, St. Louis. 

Chicago: Demand and supply light: 17% 
dehydrated, 100,000 A $70; 20%, 150,000 A 
$78; 13% suncured No. 1 fine ground and 
15% no quotations 

Milwaukee: Demand 
western dehydrated, 17%, with 100,000 . 
guarantee $70, without $65.56; 20% §7 
with 150,000 A guarantee; western sun- 
cured, 13% $49.50, 15% $50.50 


BARLEY FEED 


Ogden: Supply poms rolled $52@56 
whole barley $50@5 
Philadelphia: De ae dull; 
ple; $70, nominal. 
Indianapolis: 
changed; supply 
sacked; crimped 
available 
Milwaukee: Demand 
good on needles; supply ample on pulver 
zed, fair on needles; pulverized, white $64 
feed $58; needles $1.40 bu 
Chicago: Demand fair; supply light; $53 
Baltimore: Demand fair; supply light; $61 
Boston: Demand and supply fair; $60.85 
Seattle: Demand fair; supply good; whole 
$71, ground $71, rolled $74, all per ton, ex- 
warehouse, l.c.1. 
New Orleans: 
supply adequate; 
San Francisco: 
ample; standard rolled $67, 


BLOOD FLOUR 


Demand fair; 
$145 ton 


and supply fair; 


supply am- 


Demand 
ample; 
barley 


fair; trend un- 
whole barley $81 
$86; no pulverized 


fair on pulverized, 


Demand dull; trend steady; 
pulverized $65 @67. 

Demand good; supply 
rabbit $69 


Louisville: trend steady; 
supply ample; 
New Orleans: Demand slow; trend steady; 


supply adequate; 50% $115@120 local origin 


BLOOD MEAL 


Denver: Demand fair; trend steady; sup 
ply poor; $145 

Portland: Demand 
supply ample; $140 

Seattle: Demand steady; supply fair; 
ton f.0.b. local packing plants. 

Louisville: Demand fair; trend steady; 
supply ample; $145 ton. 

ngeles: Demand good; trend firm; 

supply adequate; $9 unit of ammonia. 

Kansas City: Demand good; offerings 
limited; $150@160 sacked, Kansas City. 

New Orleans: Demand slow; trend strong- 
er; supply adequate; $115@120 local origin 

San Francisco: Demand good; supply fair 
$8.25 unit of ammonia; screened blood $8.15 
unit of ammonia. 


BONE MEAL 


Demand fair; trend steady; sup- 
ply limited; $74 f.0.b. southern ports 
Louisville: Demand fair; trend steady; 
supply ample $75@80 ton 
New Orleans: Demand good; trend strong 
supply scarce; $67@70 f.0.b. Gulf ports 
San Francisco: Demand fair; supply fair; 
$67. 


trend higher; 
$120 


good; 


Atlanta: 





FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 


For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California St., San Francisco 4 


CHICAGO 3 
Bankers Building 


NEW YORK 6 
19 Rector Street 


BUFFALO 3 
‘a 955-957 Ellicott Square Bldg. 


LOS ANGELES 15 
1206 S. Maple Ave. 
SEATTLE 4 
Central Building 








4: Demand fair; trend firm; sup- 

ply — $75. 
Buffalo: Demand quiet to slow; trend 
steady; supply ample; $81@82 Buffalo. 
L : Demand good; trend 


z un- 
supply none too plentiful; 


changed; $95 
sacked. 
Demand good; trend steady; 
$93 ton. 
0: Demand 
$80 @85, 
Denver: Demand fair; 
ply poor; 
St. Louis: 
sacked 
Boston: 
@7s 


ille: 
supply fair; 
Chi good; supply 


trend steady; sup- 


° 
Demand good; supply adequate; 


Demand slow; supply fair; 75 


Angeles: Demand very good; trend 
supply fair; domestic $82 
City: Demand good; 

$95@100 sacked, Kansas City. 
ew Orleans; Demand good; goon steady; 
oun short; 66% B.P.L. $76@8 
Cincinnati; Demand good; Gene steady; 
supply fair; $90 ton, sacked, f.o.b. Cincin- 


nati. 
Francisco: Demand good; 
fair; $75. 

Ft. Worth: Demand good; supply light; 
C/L, fine $4.40, granulated unobtainable; 
L/C/L, fine $4.30, granulated $5.30 f.o.b. 
Ft. Worth. 

BREWERS’ DRIED GRAINS 

Baffalo: Demand slow to poor; 
easier; supply good; 24% %$54@55, 
26% $53@56.50, Boston. 

lladeiphia: Demand 
moderate; $59. 

Milwaukee: Demand and supply fair; 

24% $48:50, 26% $49 

Chicage: Demand quiet; 
$47.50@ 48.50 

St. Louis: Demand 


firm; 
offerings 


fair; 


supply 


trend 
Boston; 


limited; supply 


22 
supply ample; 
fair; supply good; 
$38, bulk 
Boston: Demand good; supply adequate; 
lomestic $56.50; Canadian, none offered 
Leuisville: Demand fair; trend easy; sup- 
ply ample; eased off due to easing in dis- 
tillers dried grains, $59.50 ton. 
New Orleans: Demand quiet; 
— sufficient; $59.30@60.30. 
Cincinnati: Demand poor; oes I steady 
to lower; supply burdensome; $50@ 
meisco: Demand os ny 
adequate; $54. 
Worth: Demand fair; supply mod- 
$57.30 delivered Ft. Worth. 
: Demand good; trend lower; 
supply ample; rolled $73.50; ground $71.50 
BREWERS’ DRIED YEAST 
Cincinnati: 8\%¢ Ib. In cariots. 
in carlots. 
Y Hy Ib. in carlots. 
Pittsburgh: 8K¢ Ib. in carlots. 
Boston: 8\%¢ Ib. in carlots 
San Francisco: Demand fair; 
quate; 7%¢ Ib 
Milwaukee: 
Ib., carlots 
Chicage: 
S@9%e 
St. Louis: Demand good; 
&¢ Ib.. carlots, St. Louis. 


BUTTERMILK-CONDENSED 
Minneapolis: Market steady; demand fair; 
supply ample; $5.50 cwt 
Chicage: Demand fair; 
$4.50 
Baffale: Demand good to steady; trend 
steady; supply adequate to good; 5% @6\¢ 
Ogden: Supply normal; $5.50 100-Ib. drum 
Philadelphia: Demand fair; supply ample; 
$5.26. 
Indianapolis : 
changed; supply 
in barrels $5.75. 
Louisville: Demand steady; 
supply normal 5 
Los les: good; 
$5.45 cwt. in barrels; 


trend lower; 


— ply 


erate; 
P 


supply ade- 


‘Demand and supply fair; 8¢ 


Demand light; supply ample 


supply adequate; 


supply adequate; 


trend 
100-1b. 


un- 
bag: 


Demand good; 
ample; %5 


trend steady; 


trend firm; 
supply ample; $5.95 
“a Ib. kegs. 

San Francisco: Demand fair; supply good; 
$5 35 ewt. 


CALCITE CRYSTALS 
t, NJ.: Crystals 


AND FLOUR 
$8.50, carlots; 


Limecres 
flour $5.75. 
Boston: 
$12.70, flour $9.95. 


Demand steady; supply ample; 
crystal 
New York: Demand steady; 
ple; crystals $11.71, flour $3.96. 
alo: Demand rr supply ample; 
erystals $12.33, flour $9.5 
Tok : Demand steady 
crystals $13.70, flour $10.9 
CALCIUM CARBONATE 
Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-lb. MnSO, 100-Ib. lots 
$15, plain calcium $9 ton; .6 KI $12.60 
New Orleans: Demand good; trend steady; 
supply ample; $9@9.50 on oyster shell flour. 
‘ortland: Demand good; trend unchanged; 
supply ample; $12. 

Seattle: Demand steady; supply good; 
$12 ton ex-warehouse, truck lots 
Les Angeles: Demand good; 

supply ample; $9.74 
Denver: Demand and supply 
steady 


supply am- 


supply ample; 


trend firm; 


fair; trend 


CHARCOAL 

Portland: Demand good; 
supply ample; $100. 

Les jeles: Demand fair; 
supply ample; $60. 

Chicago: Demand good; supply tight; 

Boston: Demand and supply light; 

Kansas City: Demand and supply good: 
$50@60 f.0.b. plant, sacked, depending on 
grade and bag size. 


t Demand steady; 
$59.50. 
Orleans 


trend steady; 
trend firm; 


$80. 
$81 


supply 
ample; 
: Demand good; trend high- 
oak charcoal $1.75 for 


er; supply ample; 
$2 for 50-Ib 


40-Ib. bags; poultry charcoal 


bags. 

Bayonne, N.J.: 20% protein solvent ex- 
tracted meal $52 short ton, bulk; sacked 
$52, plus sacking charge at time of ship- 
ment. 

larid: Demand 
supply ample; $60. 

Seattle: Demand fair; supply ample; 
Tacoma, carlots April shipment. 

Les Angeles: Demand siow; trend weak: 
supply ample; $61. 

. t Demand good; supply fair; 


slow; trend lower; 


$58 


COD LIVER OIL (FORTIFIED) 

New York: 300 ICU, 1,600 A 32% @34%¢; 
300 ICU, 2,250 A 34% @36%¢; 300 ICU, 3,000 
A 36% @40¢; 600 ICU, 1,500 A 34% @35%4; 
600 ICU, 3,000 A 38% @4 1¢. 

Boston: Demand good; supply ample; 





600 IC, 3,000 A sone 1d.; 300 IC, 2,000 A 
2%¢. 


35¢; 300 IC, 3,000 A 
COLLOIDAL PHOSPHATE 


Des Moines: $22, carlots. 
Philadelphia: 


$21, cariota. 


CORN GERM MEAL 
Louisville: Demand slow; trend 
supply normal $56 ton. 
New Orleans: Demand fair; 
supply adequate; $60@62 
St. Louis: Demand and supply good; $45 


weak 


trend lower; 


CONDENSED FISH SOLUBLES 

Boston: Demand fair; supply 
ear lots 5¢ Ib.; drums 6¢ Ib 

CORN GLUTEN FEED AND MEAL 


(All quotations for all cities are sacked 
basis; bulk basis $7 less) 


is: Feed $54.15, 


geod; tank 


Minneapol meal $86.15 
Atlanta: 

Boston: Feed $58.48, meal $90.4 
Chicage: Feed $49, meal $81 
Cleveland: Feed $55.28, meal $87.25 
Denver: Feed $57.03, meal $89.03. 

Ft. Worth: Feed $55.69, meal $87.69. 
1 : Feed $63.02, meal $85.02 
Kansas City: Feed $49, meal $81 
Louisville: Feed $54.46, meal $86.46 
New Orleans: Feed $57.03, meal $89.03 
New York: Feed $58.06, meal $90.06 
Norfolk: Feed $57.45, meal $89.45 
Philadelphia: Feed $57.65, meal $89.65 
Pittsburgh: Feed $55.69, meal $87.69 
St. Louis: Feed $49, meal $81. 


COTTONSEED OIL MEAL 

Atlanta: Demand poor; trend steady; 
supply ample; 41% $80 f.0.b. Georgia mills, 
$82 f.0.b. Mississippi mills. 

Portland: Demand good; trend steady: 
supply limited; 43% $74 Los Angeles. 

Buffalo: Demand slow to quiet; trend 
easier; supply ample to good; 41% $95@96 
Boston. 

Ogden: Supply normal, 41% $80@85 

Philadelphia: Demand light; supply 
quate; $94. 


ade- 


is: Demand good; 
changed; supply ample; 41% $95 
Seattle: Demand fair; supply improved; 
$90.50 ton delivered rail, domestic 43%, car- 


trend un- 


Demand and supply poor; trend 


: Demand slow; supply sufficient; 


Demand cautious; supply steady; 


Demand fair; supply ample; 


nore fair; trend steady 
supply ample; $89.2 

Los ngeles: Demand strong; trend very 
firm; supply limited; 43% $77@78 

Memph: Demand poor; trend steady; 
supply good; prime 41% protein $81.50 

Cincinnati: Demand poor; trend steady; 
$90@92 


supply adequate; 
San Demand good; 


§ cisco: supply fair; 
76.50. 

Kansas City: 
fair and offerings very 
84 sacked, Memphis. 

New jeans: Demand fair; trend steady; 
supply adequate; 41% $99.60@100.10. 

Ft. Worth: Demand fair; supply suffi- 
cient; trade practically limited to truck 
lots; 41% f.0.b. oil mills $88@89 Ft. Worth 
and at interior oil mills in North, Central 
and West Texas. 

D ACTIVATED ANIMAL STEROL, 
POWDERED 
good trend un- 
1,500 ICU pr 
f.o.b. ware- 


demand 
$82.50@ 


Market tight with 
limited; 


New York: Demand 
changed supply adequate; 
em. 11@12.6¢ Ib., ton Iota, 
house; 3,000 ICU 18@23¢. 

Kansas City: Demand good; 
quate 12.6@13¢ Ib. 


A AND D FEEDING OIL 

Milwaukee: Demand fair; supply ample; 
straight oils, 100 D §2; concentrated vita- 
min oils 300 D, 750 A 33%¢@ Ib.; 300 D, 1,500 
A 35%¢; 300 D, 2,260 A 38¢, plus drum 
deposit charge. 

New York: 300 ICU, 750 A 30@31¢; 
ICU, 1,500 A 31@33%¢; 300 ICU, 2.250 
34% @35%¢; 300 ICU, 3,000 A 39@40¢ 
ICU, 1,500 A 34% @35%¢; 600 ICU, 2,250 
“<-> %¢; 600 ICU, 3,000 A 40@42¢ 

Boston: Demani good; supply fair; 600 
IC, 1,500 A 33%¢ Ib.; 300 IC, 2,250 A 34%¢@; 
300 IC, 1,500 A 32¢; 300 IC, 750 A 28¢ 


DEFLUORINATED PHOSPHATE 


Wales, Tenn.: $62.75 
Columbus, Ga.: $49.25 


offerings ade- 


300 


New Orleans: $66.50. 
DISTILLERS’ DRIED GRAINS 
Atlanta: Demand, slow; trend weak; 


ply ample; $63 Atlanta. 
Philadelphia: Demand slow; 


Demand poor; 
supply heavy; light $55 ton; 
solubles, latter steady, $70 ton 

Cincinnati: Demand pees trend 
supply burdensome; $55@56 
Milwauk Demand fair; 


sup- 
supply am- 


trend weak; 
dark $56; 
lower; 
supply light; 
$60 
New York: 
supply fair; 
grains $64 
Boston: Demand fair: supply scarce; 
$61.50, dark $61 50, nominal 
New : Demand slow; 
supply adequate: $64.50@ 65. 
Ft. Worth: Demand dull; 
quate; corn $61.30 delivered Ft 
Francisco: Demand fair; 
$82. 


Portland: Demand fair; 
supply ample; $ 

Buffalo: Demand slow to 
supply good to ample; 
dark $59@61, Boston 

DRIED BEET PULP 

Atlanta: Demand fair; trend steady; 
ply adequate; $69.50 f.0.b. Atlanta 

Portland: mand slow; trend 
supply ample; $56. 

Buffalo: Demand slow to quiet; trend 
steady; supply good to adequate; 70@72 
New York. 

Ogden: Supply normal; $40@44. 

Demand steady; supply ample; 
$55 ton ex-warehouse, truck lo 

Milwaukee: Demand good; supply scarce; 


trend firm; 
light 


good; 
sacked, 


Demand 
solubles $75 


light 
trend steady; 


supply ade- 
Worth 
supply am- 


ple; 
trend unchanged: 


quiet; trend 


easier; light $58@ 60. 


Boston; 


sup- 


higher: 
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im papers, $65 in jutes; molasses beet 5 Sapety gverames be © 100-Ib. bag Seattle: Demand siow; supply ample; MALT SPROUTS 
$61. Deman 2; supply baled alfalfa $32, delivered truck lots west- Chicage: Demand light; supply adequate 
ern Washington common points for U.S $43.50. 





San Francisco: Demand good; supply fair; ample; $6.75. os 3 
53.15. Seattle: Demand steady; supply ample we green. Milwaukee: Demand fair; supply fair 
Les Angeles: Demand very strong; trend | $7. $0 cwt.. ex: -warehouse, 1.c.l. lots HOMINY FEED No. 1 $44.60, No. 2 $34.60 
rm; supply scarce; $58.50 packed in paper Louisville: Demand good; trend steady r good to fair; trend Les Angeles: Demand good; trend firm 
e ox De a tet eur supply fair; p---e ton. mple to adequate; white $40 
New eans: man air; trend steady; Angeles: Demand good; trend firm 71.5 acke Boston; yellow $69@72 New Orleans trend steady 
ey adequate; $55@59. supply ample; $7 cwt. coke ton supply ample; 
Denver: Demand and supply fair; trend 2 Sen — Demand steady; supply : Cement, fair; trend fuctuat St. Leais: Demand and supply good; $48 
ood ; . yt ample 62.50 @ 66.50. sacked 
63.50 @ 66 emand poor; supply adequate; Kansas City; Demand fair to good; offer : : Demand fair; supply ample; $70 Boston: Demand ‘ supply ample; $52 
ame . ~~ fortified $6.75 owt L« delivered Seattle cariots, burlap bage; §67 @ 55 
r UTTERMILK _ higher delivered Seattle carlots, paper bags 
DRIED B New Orleans: Demand fair; trend steady Indianapolis: Demand inak trend steady MEAT SCRAPS 
oa, Sameee ym Mey good; supply oupply —- a = , . on hominy higher on ground corn; sup Wichita: Demand good; supply itmsuffi 
; : mand 0 supply ade y ample @ ton, delivered anap¢ rient; 50 119, f.0.b. plant; 65% no quo 
Ogden: Supply normal; $8.50 100-Ib. bag quate; carlots $6.50 cwt., sacked, delivered ~ ng Pi oan nd — sae ae ae — st oe wx_ 
— Ww panes good: trend mee Ft. Worth or any Texas point, in ton corn $80 “ St. Paul: 50% meat and bone scraps $119 
p> strong; supply average; 75 cwt. lots out of warehouse at Ft. Worth Cincinnati : 1 Sioux ‘ity: 50 . ana beac , ~ 
Rawtovlie: Demand fair; trend steady; Denver: Demand and supply fair; trend good oe “ ane WK, _- $119 Cay: WS met « 2 
pply ample; $240 ton steady $58@59. os . . L . 
Sa: , :N ¢ 7° © smal — @59, sacked Jenver: Demand fair; trend steady; sup 
New! Orteana: Senet so" P ~aaree, Damaee light; supply moderate New Orleans: Demand fair; trend easier; | ply adequate; $110 
supply light; $10.50@11 50. %& @7¢ FISH MEAL ongely adequate; $64 @6¢ Chicage: Demand fair; supply adequate 
“ emphis: Demand fair trend steady 50% protein $110@120, bulk 
he Werth: Demand peer: cupaty memes: Minneapolis: Market easier; demand fair supply fair; white $60, yellow $62 New York: Demand poor trend wun 
oupely a — eo! rot tg Sa ; Milwaukee Demand and supply fair; eneee supply ample; 65% $110@112, 604 
, 4 protein est Coas 0% tuna meal 61 102 
Demand good; supply scarce; $2@2 aoe unit, rent Coast Chicago: Demand light; supply ample Milwaakee: Demand light; supply ample 
, . fort emand good; offerings $62@62 560% $117.50, ceiling price 
Demand fair; supply scarce; Umited: $08 protein, blended, West Boston: Demand fair; supply steady; $70 Pertiand: Demand good; trend steady 
= . ‘oast origin, $155.34 papers, $157.34 bur e71 supply limited; $2 
Demand fair; supply ample; lapa, April. delivered CP.; 0% imported LINSEED OTL MEAL Baffalo: Demand steady to firm; trend 
can origin urlaps, ° ouston M D . > steady su 1 mple to ood $19 106 
Demand good; supply light; 12¢ + inneapolis: Demand remained slow, with ) pply amy « 2¢ 
a ane nd gg poly lig New Orleans: Demand fair; trend steady mills reporting difficulty in getting ship bulk, $105@108 sacked, both Buffalo 
Minneapolis: Market steady; demand fair; | 22PP!Y ample; sardine meal $140 f.0.b. Gulf | ping directions on previous orders. Prices Seattle: Demand slow; supply tight; $2.05 
upply tight; $10.75@11 ewt. ports; 60% menhaden $150 i about $2 ton. Quotations 36% a unit f.0.b. producers plant, Le.l; $2 a unit 
Les Angeles: Demand good; trend firm $55@59, bulk, Minneapolis; 34% $59@60 delivered Seattle, carlots 
DRIED CITRUS PULP supply adequate; $2.25 a unit of protein bulk, Minneapolis ushers generally were Louisville: Demand fair; trend steady 
San Francisco: Demand fair; supply fair: Leulisville: Demand fair; trend steady juoting $1@ over these levels supply ample; $116 ton 
eal $53 supply ample; $150 ton San Francisco: Demand good; supply Les Angeles: Demand good; trend firm 
Baffalo: Demand slow to light; trend Seattle: Demand siow supply good; $2.08 scarce; $81 supply fair $1.90@2.00 a unit of protein 
rm; supply good to adequate; $60@62.50 a unit of protein, f.o.b. car Seattle, carlots Cincinnati: Demand poor trend easy; Kansas City: Trend steady to easier; de 
jew York points for Canadian herring meal, lc.l 5¢ unit | supply adequate; 34%, old process $77 mand fair to good; offerings fair; 60% 
Atlanta: Demand good on pulp, fair on higher April. Ft. Werth: Demand improved supply meat and bone scraps $116.60@120 sacked, 
eal; supply tight on pulp; limited on Indianapolis: Demand fair; trend steady sufficient: 3 $81.63, May-August; 34% Kansas City 
trend strong on pulp, steady on to strong; supply ample; 65% $170 $82.63 ril-Ms delivered Ft. Worth New Orleans: Demand good; trend steady 
pulp $40, meal $32.50, f.0.b. Florida : Supply average; $2.15 a unit New : Demand good; trend firm; supply light; 60% meat and bone $115@ 
roducing points f.0.b. coast, 65% $150@154 supply 6% $83.50@84 119 local origin 
Les Angeles: Demand very good; trend Buffalo: Demand steady to good; trend Kansas “City: Market slightly easier; de Cincinnati: Demand fair to sod; trend 
rm: supply tight; $45 bulk, producers easier; supply good to ample; $155@140 mand fair; offerings adequate 4% $55.50@ steady; supply adequate om $115 ton 
ants. East Coast. . 59 bulk, Minneapolis; 36% %$58@58.5 bulk sacked, f.o.b. Cincinnati 
New Orleans: Demand fair; trend strong 23 Francisco; Demand fair; supply fair Minneapolis San Francisco: Demand fair; supply am 
r: supply light; $35@40 f.0.b. shipping $2.25 a unit of protein Los Angeles: Demand good; trend firm ple; $2 per unit of protein 
oints Portland: Demand good ; trend lower: supply light - mine Ft. Worth: Demand good; supply light 
DRIED SKIM MILE I hed $23 f.0.b. Vancouver; $2.11 Louisville: né al trend steady meat and bone 50% $110@115 sacked, f.0.b 
_— > supply mp or delivered Ft. Worth 
tay 4: $12, ag Tonge gepteherm 50 Atlanta: Demand slow: trend weaker Seattle: Den fair; supply good: $88 r sto 
»ply limite 2 " . : 
Buffalo: Demand good trend steady; =— adequate; 60% $140 fob. Atlantic for 34% delivered rail, April shipment. St. Louis = - 
upply amp! 12@12%¢ r : mon quate , o. b 
Philadelphia: towne teht: supply ade- Milwaukee: Demand and supply fair Indianapolis: Demand slow; trend down — + $11 bulk 
TrTr * : ard: supply ample; 36% $81 
wate; $12.50@12.75 : Demand fair; supply ample “> : 
— ae and ee fi ey good; $15 protein $145@147, f.0.b "Past Genet ma Demané epetty; eupply ade 
ex-warenouse, c ots. , 
protein $134@136 ton f.o.b West ma P » 
Louisville: Demand fair; trend easy Coast; herring meal, 73% protein $2.05 a _ Battal: . _ ne ae gy srs@76 
upply ample; $230 ton unit of protein, f.0.b. Seattle - omg “ ou 
ome en Demand good; supply fair; : Demand light supply ample ” ome good trend lower 
New Orleans: Demand fair; trend steady; j HAY ay itemites . Gelivered 
meply ample 50 @ 12.76 Ft. Worth: Demand slow; supply light D 1 1 i; trend 
j remand g£o0< » een . : ; »p ligh enver: Le nd ar upply goo< ren¢ 
Milwaukee: Demand good; supply scarce: | caricts, baled No. 1 alfalfa, Oklahoma t $88 
le: eman< , s . Texas and western origins $50@55, No. 2 Milwaukee Deme and supply fair 
Dateage: Demand fair; supply adequate; | 313653: prairie No. 1 $30@33, No. 2 $276 o7 $71.50 Kansas City - Omaha. Dallas 
Besten: Demand fair; supply hght; 12 333008. delivered TCP 1 $3540, No. 2 chicago Deas Kent; susely hears 
Minneapolis: Market steady; demand fair; New Orleans: Demand siow; trend steady Wichita Demar supply emple 


upply limited; $11.50 cwt. supply ample; timothy and clover $36@4 34 $88 
baled alfalfa $40@42, prairie $32@34 Betes: Demand fair; supely ‘mites ALFALFA PRODUCTS 


DRIED WHEY Les Angeles: Demand very good; trend $8 @s 


Ba age ao Market steady; demand fair upward; supply adequate; baled alfalfa 
sgeises eke ne cop Gringo FRED LAUX 


ly ample: $6@6.25 cw 
e r . . leaf $36.50@ 37.50 
“Portland: Demand good; trend higher; . a , J Ar Dehydration Engineering end Equipment 


upply ample; . J - en $34.50@35.50, and 
Buffalo: Demand strong to good; trend xe. . 
oe the Louisville: Demand very dull trend 


rm; supply adequate to good; 6% @6é%X%X¢ 
steady; supply ample; straw more scarce , 
and higher; No. 1 $32 No 2 $ 
timothy. No. 1 $30, No. 2 $28; local alfalfa ALFALFA COMPANY 
$28 and $26 ee No. 1 $45; straw $19 
@20 ton, bale 204 S. 17th St. Omaha, Neb. 
Philadelphia: Demand average; supply 
moderate; timothy and clover $25@30 ATlantic 7171 
Ogden: Supply normal; $1.25 bale; $25@ 
27 ton, baled in barn. 
Baffalo: Demand slow to quiet; trend 


steady; supply ample to good; $22@23 Eric 

County. Dehydrated ALFALFA MEAL tien 
New York: Demand improved; trend firm Carotene 

supply of better grades scarce timothy rem ertite River alley nnesota 

: No. 1 $40@41, No. 2 §32@37, No. 3 $26@28 F the F Red " v of Os 
Wichita: Demand good; supply sufficien Write - Phone - Wire 

for prairie, inadequate for alfalfa; prairie 

one of Trade Building S15@18. sifaita $250 30 RED RIVER ALFALFA CO. 

NS. Mi Boston: Lemand good; supply moderate; : 

KANSAS CITY 6, MISSOURI No. 2 timothy 430@38, second cutting al Earl Saul Phone 61 Crookston, Minn. 

falfa $50@55, oat straw $26@30 












































KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 


New York St. Louis Nashville Fort Worth Galveston Vancouver, B. C. Kansas City Omaha Portland 
Chicago Omaha Enid Buffalo Portland Winnipeg x ¢ St. Louis Toledo Galveston 


Kansas City Columbus Minneapolis Peoria San Francisco Los Angeles Chicago Columbus Enid 
Buffalo Fort Worth Minneapolis 
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Boston: Demand fair; supply ample; $1.80 


4 iC lots, St. Louis; Barly Fortune $3.25 cwt 
‘coleman aa a M1240) )lemell as bulk, carlots, St. Louis. 
\ New Orleans: Demand fair; trend firm 
wy owes supply light; $4.26@4.35 on Early Fortune ——=— + ~ 
D —_ ys @ 644 62.75@ be 

. ” MILLFEE an 2.00@ 50@ 2.5 
Warehouse Stocks Available for Immediate Minneapolis: Bran and middlings su; Sales (tons) 2 
plies were extremely tight, and prices a *Fiat. 
vanced $1@2 ton in the past week. Cx SOYBEAN OIL 


July 81.75@ 82.06 81.75@ 82 
Oct 64.65@ 65.25 64.00@ 65 


THOMPSON - HAYWARD CHEMICAL CO. as high as the current market would p« . 
9 , Mar. 30 Mar. 31 Apri 
ae - 6 


909 Second St., South mit. Quotations: bran $56.50@57, standa : 
. . ° idds. $60@62, flour midds. $62.50¢ 1 | May 
Phone: MAin 5394 Minneapolis, Minn. ge Sr cee OT Ey Snowmen, ¢ July, 75.70 : 


MADISON, WISCONSIN Kansas City: Demand was good with I +. 60.40@ 60 $8.00 
“ TY” ferings very limited and the market at rex oe.Semy Sv.cs : 69.55 60.009 
H. 1. bus RODE the season's high. Quotations: bran $54.25 @ Jan.? . 59.75@ 60.25 59.5 59.75 59.10@ 
Rode Feed Service 55, shorts $60.25@61. Mar @ ‘ 59.00@ 
522 Grain Exch, Bldg. Wichita: Demand heavy; supply inade Sales (tons) 7,200 OO 
Milwaukee, Wis. quate due to low operating time of mills; tBulk. *Flat 


COTTONSEED OIL MEAL FUTURES 
a protein unit Closing prices of cottonseed oll meal (41% protein) on the Memphis Merchants Ex 


St. Louis: Demand fair; supply light . 
\ OTe} obal S hog, country run $3.25 ewt., bulk, in car a yy 8 ape eal ‘one os ee 
r April 2 


May . 81.60@ 82.05 81.60@ 82.05 81.55@ 82.05 81.056@ 82.05 80.55@ 82.05 81.00@ 81.7 


April 3 April 4 April 5 


50@ 82.00 75@ 81.25 81.25@ 81.5 

-75@ 63.50 25@ 62.00 62.00@ 63.0 

~~» @*62.00 «+++ @°69.75 a 

75@ 61.50 58.75@ 60.00 569.75@ 61.0 
600 1,500 60 


MEAL FUTURES 


60 


59.5 
59.5 


7,1 


MINNEAPOLIS, MINN. 
a Ss, fusion was apparent over possible ce Closing prices of soybean oi] meal (basis Decatur, Ul.) on the Memphis Merchant 
: ing levels, with some mills unable to quot: Exchange, in dollars per ton (sacked basis) 


April 3 April 4 April & 

@*69.90 
@ *74.00 
@*60.60 
30@ 59.70 
@*68.75 

30@ 569.0 

15,20 





Phone: BROADWAY 2-4580 basis Kansas City April 3, bran $53@53.50 
shorts $60@60.50, immediate delivery. Both 
AKRON, OHIO DAYTON, OHIO bran and shorts advanced $1@1.50 ton, com- ho dealers: Red bran and mililrun, blended, 
wractr: C. C. WELCH pared with the preceding week. white, $49; midds. $54. To Denver 
435 Brevoort Road Columbus, Ohio 5 orth: Demand good; supply extreme- bran and millrun, $66; midds. $61. To Cali- 
Ph : Ludlow 1077 ly light; carlots, prompt, wheat bran $6:@4 fornia: Red bran and milirun, $56.50; midds. 
62.50, gray shorts $69@69.50, delivered $61.50, carlots, f.0.b. San Francisco and 
DES MOINES, IOWA T.C.P.; $1 higher on both compared with Los Angeles. 
c AC a week previous Portland: 
Chicago: Demand fair; supply light; bran y limited; $5 
THOMPSON arenes CREMEOAL 68. $59, standard midds. $63.50@65, flour midds. L Angeles; Demand improved; trend up- 
$63@66.50, red dog $65.50@66. ward; supply adequate; standard millrun 
PHILADELPHIA, PA. Milwaukee: Demand light; supply ample $59@60; midwest bran $69@70. 
onvracr: SEA BOARD SUPPLY CO. bran $59 southwest, $60 northwest; midds San Francisco: Demand fair; supply am 
- “ le; $56.50. 
35th & Grays Ferry Ave. St. : Demand fair; supply light ’ ‘. 
: I hiladelphia, Pa. $57 @58, shorts $63.75@64.26, spot MINERAL FEED 
Phone: Fulton 9-2317 delivered § ouis switching limits St. Paul: All-purpose with fodine $85 
Cincinnati: a i — steady Sioux City: All-purpose with iodine $80 
* supply fair; bran $63, midds. $69. Portland: Demand good; trend unchanged; 
New England By Products Corp. Indianapolis: Demand good; trend firm supply ample; $40@50. a 
77 Milk St. BOSTON 9, MASS. to higher; supply none too plentiful; no Wichita: Demand very heavy; supply 
supplies from country mills; soft winter scarce; all-purpose with fodine, 50-lb. blocks 
wheat bran $65, standard midds. $70, mixed $85, 100-Ib. bags $80, f.0.b. plant 
feed $67, gray shorts $73, all sacked; no Denver: Demand fair; trend sfeady; sup 
red dog offered. ply fair; all-purpose with iodine $93 cwt., 
Louisville: Demand fair; trend stronger $98 block 


2. supply light; bran $63, mixed feed $66, mil! Milwaukee: Demand good; supply ample; 
‘abl e 5 $75; 50-Ib. blocks $2.25, ceiling price 


feed $69.50 
Buffalo: Demand quiet to steady; trend Indianapolis: Demand good; trend un- 


Demand good; trend higher; 
0. 








firm; supply ample to good; standard bran changed; supply ample; mineral feed with 

UD ARDY eee $62@63, standard midds. $62.50@63.50, flour iodine $51, 5-ton lots $50, 10-ton lots $49, 
midds. $65@66, red dog $65.60@66.50 f.o.b. Indianapolis 

New York: Demand slightly improved Seattle: Demand fair; supply excellent; 

e MILLFEED trend unchanged; supply sufficient for the $54 ex-warehouse for high phosphorus mix 

* OIL MEALS demand; bran $65.50, standard midds. $68.50 tures, Le.l.; $38 for competitive brands, ex 

Boston: Demand cautious; supply ade warehouse, l.c.i. 

@ ALFALFA MEAL wea Sa ween ye middlings $6 Les Angeles: Demand fair; trend firm; 

lade ja: Demand small; supply fair supply ample; $70 all-purpose with lodine 

@ GROUND GRAINS bran $67, standard midds. $67, red dog $70 Kansas City: All-purpose with fodine $80 

Memphis: Demand good; trend up; sup sacked, Kansas City; 50-Ib. blocks packed 


HW E HARDY ply good; wheat bran $59, standard midds in individual cartons $85. 
e e 962.56, gray a _, . Ft. Worth: Demand fair; supply ample 
- New Orieans: Demand good; trend fairly | moneral supplement, 20% calcium, 4% % 
FEED BROKER steady; supply limited; bran $53.25@54 phosphorus, $75@380; mineral blocks 50-Ib 
731 McKnight Bldg. BR 2114 a oe - each, 21% calcium, 4% phosphorus, 17% % 
Mi li 2 Seattle: Demand steady; supply sufficient salt $2.25@2.45 f.0.b. Ft. Worth 
Minne jo 2, Mina. April $51, May $52, midds $5 ton higher Minneapolis: Minimum phosphorus, 7% 
Ogden: Supply normal; To Utah and Ida $95, vitamin mineral for hogs $90 
San Francisco: Demand steady supply 
good; all-purpose with iodine $70 
MOLASSES 
Denver: Demand fair; trend steady; sup 


Dehydrated ply good, $3.40 cwt 
Milwaukee: Demand fair; supply fair; 


$73.50. 


New York: Demand fair trend un- 
changed; supply adequate; 36@37¢ 

Portland: Demand good: trend steady; 
supply ample; cane molasses $46, beet mo- 
lasses $46. 


Buffalo: Demand good; trend steady: 
supply tight to fair; $66@68 ton, Buffalo. 
Indianapolis: Demand good; trend un- 


bd Processed Correctly changed; supply light; 50-gal drum $25.95 


including drum; bulk, 50 gal $22.96, ton 


W $78.42. 
° arehoused Properly Seattle: Demand good; supply ample; $46 
ton in tank cars, $15.70 600-Ib. drum 
to Retain All of Nature’s Louisville: Demand slow; trend easy: 
supply ample; feed mixers not busy; 34¢ 
Full Bounty of Vitamin A . f£.0.b. Gulf ports, in tank car lots. 
. . | Angeles: Demand good; trend firm 
Packed in either 50-lb. papers or 100-Ib. 10-oz. burlap bags | ee eee OS Sok, Cae tom Bee 
: ele . 
ros . Memphis: Demand fair; trend down; sup 
Write Phone Wire | ply ample; blackstrap, 34%¢ gal., tank car, 


f.o.b. New Orleans 
Kansas City: Demand only fair; offerings 
steady; 34@ 


about adequate; market fairly y: 
34%¢ gal... New Orleans, with some resales 
. reported down to 33%¢ gal 
New Orleans: Demand good; trend easier; 


A. J. Landby, Mégr. Plant at supply limited; 34%¢ gal. tank cars f.0.b. 


New Orleans 


> , ° ° ° 
Phone Warroad, Minn. Swift, Minn. | Ft. Worth: Demand slow: supply ade- 
quate blackstrap, prompt, 36¢ gal, f.o.b 

Houston; $70.01 ton delivered Ft. Worth 


VITAMIN OILS by GORTON’S 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 
177 Milk Street . BOSTON 9, MASS. 
































q 
CARLOT FEED INGREDIENTS VITAMIN SUPPLEMENTS + TRACE MINERALS 


=) 8: 


MIDLAND BANK BLDG., MINNI 





The following ts a comparison of settling 
prices at Kansas City for March 29 anc 
April 5 

Bran March 29 April 6 
April @°652.30 $63.560@ 63.7 
May . 5 6 51.95 61.50@ 61.7 
June 5@ 59.50 
July 
August 
September 2 47.00@ 48.5% 

Shorts— 

April 58.9 59.5 59.560@ 60.0% 
May 5 5 «+++ @°59.6 
June 57.25 § 57.50@ 68.2 
July § ( 5 - O°55.008 
August 54.5 5 54.00@ 55.00 
September 54.5 5 54.50@ 65.0¢ 
Sales (tons) 0 1,686 

*Sale 





Cincinnati: Demand poor; trend stead 
to slightly lower; supply adequate; 24% 
gal., f.0.b. New Orleans. 

San Francisco: Demand good; supply fair 
$46 ton f.0.b. cars Richmond, Cal 

Minneapolis: Market easier; demand slow 
supply limited; 34¢ gal., f.0.b. New Orleans 
Occasional West Coast offerings are avail 
able at $46 ton, f.0.b. West Coast 

ton: Demand good; supply limited 
37¢ gal. in tank car lots. 


NIACIN 

New York: Demand heavy; supply no 

pressing $9 0 
OAT PRODUCTS 

Minneapolis: Demand is reported spotty 
though somewhat improved from last week 
Prices declined on some items. Quotations 
poultry rolled oats $103, standard pulverized 
$64, feeding rolled oats $105, feeding oat 
meal $90. reground oat feed $28 

Milwaukee: Demand fair; supply ampl 
on pulverized, fair on balance; pulverize< 
white $62.50, feed $58.50; molasses oat feec 
$39.50; reground oats, 3% $31, 5% $33. 

Chicago: Demand light; supply ample” 
reground oatfeed $27; fine ground feeding 
oatmeal $94; feeding rolled oats $105. 

Portiand: Demand good; trend lower 
supply limited; rolled $78; ground §76 
cleaned white $78 

Baffalo: Demand quiet to slow; trenc 
steady; supply ample to good regrounc 
$29@30, pulverized white oats $68@69. 

Indianapolis: Demand good; trend steady 
to unchanged; supply ample; pulverizec 
oats $65, pulverized white oats $71, steel 
cut oats $106, oat groats $106, fine grounc 
oatmeal $106, rolled oats $116, whole grounc 
oats $66, recleaned No. 2 white oats $1.20 
bu., sacks extra. 

Philadelphia; Demand dull; supply fair 
pulverized white $73; Canadian regroun< 
$42, domestic $39 nominal 

Louisville: Demand good; trend easy 
supply fair; reground $32, rolled oats, groats 
and feeding oatmeal! $102; feeding oatmea 
$96.50, pulverized $65 

New Orleans: Demand light; trend steady 
supply ample: pulverized $70@75, mixec 
feed oats $66.50, feeding rolled oats $116.30) 

St. Louis: Demand fair; supply ample; 
reground oat feed $30, 6% protein $1 higher 
pulverized white oats $65, choice $67 

Boston: Demand and supply fair; white 
pulverized $71.50, reground oat feed $32. 

Memphis: Demand poor; trend down; sup 
ply poor; 3%% protein, reground oat feed 


$36.75 
OYSTER SHELL 


Portland: Demand good; trend steady 
supply ample; western shell $26; granite 
grits $25, crystal grits $25; western shel 
flour $20, eastern shell $26 

ver: Demand fair; trend steady; sup 
ply fair; $1.30 cwt 

tle: Demand fair; supply ample; west 
ern $24, eastern $27, both ex-warehouse 


Le.l 

Louisville: Demand fair; trend steady 
supply ample; $22 ton. 

Los Angeles: Demand fair; trend steady 
supply ample eastern $23.03 packed f 
paper; $27.03 in burlap; local $13@15 

New Orleans: Demand fair; trend steady 
supply ample; $12@12.25 

San Francisco: Demand fair; supply am 
ple; local $13, eastern $24 f 

Boston: Demand very good; supply good 
paper $20.11, cloth $21.61 

PEANUT OTL MEAL 

Milwaukee: Demand and supply fair 
26% $57.50, 41% $86.50 

New Orleans: Demand fair: trend easier 
supply adequate; $65@70, f.0.b. southerr 
mills 

Ft. Worth: Demand good; supply mod 
erate; $69@70, delivered Ft. Worth 


PEAT MOSS 
New York: Demand steady; trend un 
changed; supply adequate; Canadian $2.9¢ 
@3. imported $2.35@2.50 
: Demand good; supply tight 
poultry moss $3, horticultural $3 
Portland: Demand good; trend steady 
supply ample; $2.90 
Philadelphia: Demand «4 e; suppl 
imported, 110-Ib. bale $2.60 
Seattle: Demand siow; supply ample 
$2.80 bale, ex-warehouse, either horticul 
tural or litter. 
Les Angeles: Demand good; trend steady 
supply ample; Canadian $3.13 bale 
New : Demand good; trend steady 
supply tight; European moss, 100-Ib. bales 
$8.85@3.90. 





Dr. D. A. FitzGerald 


ROMOTED—Dr. D. A. FitzGerald, 
ihief of the food and agriculture divi- 
ion of the Economic Cooperation 
dministration, has been named dep- 
ity director in charge of all com- 
odity programs, including industrial 
0 modities. He will be responsible 
or the coordination of mutual de- 
production problems between 
he U.S. and other nations. He will be 

eded by E. N. Holmgreen, who 

been Dr. FitzGerald’s assistant 
or some time. 





San Francisco: Demand and supply fair 
Demand steady 


riots $2.65@2.85 bale; lc. 
POTASSIUM I0DIDE, U. 5. P. 

New York: Demand normal; trend un- 

hanged; supply ample; 200-Ib. lots $2.15, 

00-1b. lots $2.17, 26-lb. lots $2.20; potas- 

ium iodide chalk mixture, 260-Ib. lots $2.06 

00-1b. lots $2.08, 25-Ib. lots $2.11. 

. Leuls: Demand and supply good; 
00% pure potassium iodide, U.S.P., 100-1b 
pts $2.17 in fiber drums; 26-Ib. lots $2.20 
m fiber drum; 6-Ib. lots $2.27 in bottles, 
o.b. St. Louis; 90% potassium i- 
jum stearate mixture, 225-Ib. 2.06 
mn leverpak druma, 100-Ib. lots $2.08 in fiber 
rums, f.0.b. St. Louis 

RIBOFLAVIN 
Terre Haute: Demand and supply good 
2%¢ a gram of contained riboflavin, with 
reight allowed, for 8,000 and 16,000 po 
mey dried fermentation solubles. 
New York: Demand good; trend un 
anged; supply sufficient; 12%¢ gm. equiv 
ent, freight allowed 
RICE BY-PRODUCTS 

Houston: Supply fair; demand fair for 
ran, improving for ground rice hulis 
ice bran §47@48, ground rice hulls $6@7, 
ob. south Texas mills 
Ft. Worth: Demand slow; 
rate; rice bran $46@47, prompt; hulls $6 
6.50, f.0.b. south Texas rice mills, im 
ec © or prompt shipment 
San Francisco: Demand 
ir; bran $51, polish $53 
New Orleans: Demand slow; trend steady; 
Pply adequate; bran $47@48.50, no quota 
ons on hulls. 

phis: Demand poor; 
upply tight; bran $47.50, 
rkansas points. 
Atlanta: Demand poor; 
upply adequate bran §47 
na milis 


supply adequate 
l 2.85 @2.90 


supply mod 


good; supply 


trend steady; 
sacked, f.0.b 


trend steady; 
f b Louisi 


SCREENINGS 
Minneapolis: Demand improved somewhat 
buyers apparently felt the need of new 
upplies after a long period of holding off 
Prices are unchanged. Quotations: dust §3 
6, lights $6@12, mediums §12@22, heavies 
22@38; flax screenings $36, Canadian ref 
$22, bulk, Duluth; Canadian ground 
creenings $32, sacked, Duluth 
Chi : Demand slow; supply ample; 
round grain screenings $33, Canadian ref 
ee screenings 27.26 
Baffalo: Demand easier to 
aaier; supply ample to good; 
ork or Boston 
New Orleans: Demand slow; 
upply adequate; $35@39 on 


SESAME MEAL 


Los Angeles: Demand good 
upply adequate; $89@90. 
SOYBEAN OIL MEAL 

Minneapolis: The market continued weak, 
ith some sales reported below the $60 
gure by resellers. Quotations: §60@62 ton, 
ulk, Decatur, April shipment 
Milwaukee: Demand and 

44% $74@74.60 

tur: Demand 
1% protein §60@é61, 
ulk. 


trend 
New 


slow 
$38@40 


trend steady; 


heavy grains. 


trend firm; 


supply fair; 


ample; 
$60@61, 


light 
bulk; 


supply 
44% 


0: Demand 

protein $67, b 

Denver: Demand 
fair; $96 

Demand slower; supply 

41% $85, f.0.b. Wichita. 

Francisco: Demand fair; 


Cincinnati: Demand poor to fair; trend 
teady; supply good; $61@63 bulk, Decatur 
. Werth: Demand very dull; supply 
fficient; 41% 44% $84.63, prompt, 
elivered Ft 
New Orleans: Demand light; trend steady; 
pply adequate; 41% $84.50@85 
Kansas City: Demand fair; market $2 
on lower than a week ago with offerings 
bout adequate to meet trade needs; either 
1 or 44% for western shipment is $59.50@ 
Decatur 
Demand poor; trend lower; 
; prime 41% protein, old 
rocess $71 sacked, f.0.b. Memphis 


light; supply ample; 
k; 44% $67, bulk. 
good; trend steady; 
suffi- 


supply am- 


Angeles: Demand feir; trend weak; 
ample; 44% $60@61 bulk, Decatur 
to $92.50@93 sacked, delivered 
Demand fair trend easy 
freely offered $72.50 ton 
Demand slow supply ample 
April-September, cariots, 44 pro 


supply 

equivalent 
Louisville: 

supply 


$100 ton, 


tein 
Indianapolis: Demand siow; trend down 
ward, supply ample; 44% $78 
del 


Demand quiet mod 


supply 

Supply normal; $97@102 

Demand slow te quiet trend 

supply adequate to good; 41% $60 
Decatur; 44% $§60@61, Decatur 

Portland: Demand fair; trend higher; 

supply ample; $64 April; May forward $69 

Atlanta: Demand poor; trend weak; sup 

ply ample; 41% $71, f.0.b. Mississippi mills 

44% 5 50, f.0.b. Temnessee mills; 45% $79 
f h Carolina mills 

Demand light; supply 


SORGHUMS 


Kansas City: Demand fair 
$2.49@2.51 cwt. for 


adequate 


o.t t 
Boston: 
77@78 


3 


market about 
steady No 2 yellow 
Milo. 

New Orieans: Demand slow 
adequate No. 2 yellow 
Kansas City 
Werth: Demand dull; 
carlots, bulk, No. 2 
delivered TCP. 


SUNFLOWER 
St. Louis: 
hybrid variety 


firm 
$2.45 


trend 
supply milo 
suff 

$2.48@ 


supply 
yellow 


SEED 

Demand good; supply limited 
(small seeded), none avail 
le; local grown poultry grade $15 cwt 
sacked, f.o.b. St. Louls; small black $13 
ewt sacked, f.o.b. St. Louis, no 
available; parrot sunflower seed, larg: 
large gray, both §20 cwt., St. Louis 


TANKAGE 


St. Louis: Demand good; supply adequate 

> $125, bulk 

Milwaukee: Demand light 

’ $125 elling price 

Chicage: Demand fair 
$125, bulk 


Denver: 


carlots 


black 


supply ample 


supply tight; 60 


Demand good trend up; supply 


air $1 
Wichita: Demand go supply 
$129, f.0.b. plant 

St. Paul: 60 ligester $129 
Sioux City: 60% digester $129 

Ft. Worth: Demand good; supply 
ent 60% digester $117@i22 ton 

t. Worth 

New Orleans: 

supply adequate ’ 
Kansas City: Demand 

steady; 60% digester tankage 

sacked, Kansas City 
Louisville: Demand goo 

supply fair; 60% $125 ton 
Baffalo: Demand quiet and siow 

steady; supply dehydrat« 

nominal 


k 


Demand slo 


good; 60 


WHEAT GERM 


Chicage: Mar} stronger; demand good 


supply ample $70 
New Orleans: Demand good; trend firm 
adequate; $69.50@71 





Price Order 





(Continued from page 73) 


Stabilization the ceiling prices established 
by this supplementary regulation are gen- 
erally fair and equitable and are necessary 
to effectuate the purpose of Title IV of 
the Defense Production Act of 1950 

Although special circumstances have ren- 
dered impracticable consultation with for- 
mal industry advisory committees, includ- 
ing trade association representatives, the 
provisions of this supplementary regulation 
incorporate the recommendations of 
sons representing substantial seg 
the grain milling and processing 
affected 


industries 





| Cincinnati Campai 





PEEDSTUFFS, April 7, 1951-77 


Feed Club Secretary Backs 
“Opponent.” But Can’t Lose 


One of the amusing highlights of 
the annual election of the Cincinnati 
Feed Club April 2 involved cam- 
paign letters sent to members by 
Lucian A. Garner, campaign manag- 
er for the “Pellet” ticket, and Clisby 
Jennelle, booster for the “Mash” 
ticket. The identical letters de- 
nounced the “opponent” of Dr. Philip 
J. Schaible, perennial secretary-treas- 
urer of the club, who was the candi- 
date for reelection on both tickets. 

The letters, signed by “Honest” 
Phil Schaible, stated that his oppo- 
nent” is not to be trusted, plays slot 
machines, matches for drinks and 


concluded by 
elect “this 
important 


whistles at girls.” It 
urging members not to 
gambler and wolf to this 
office.” 

Dr. Schaible replied in an “open 
letter” to members, denouncing the 
“dastardly attack made over my 
forged signature on my opponent 
He recited his “opponent's” qualifi- 
cations at length, concluding with the 
statement that “he is fine 
man I think I'll vote for my- 
self, even though it may 
election.” 

The popular Dr. Schaible, of 
was reelected unanimously 


such a 
him 


cost me the 


course, 





Regulatory Provisions 


Sec 
1. Applicability. 

2. Ceiling prices for sales by grain 
processors of flour, meal and 
ed ve other feed ingredients 
from listed ¢ ns 

Authority. Sections 1 to 2 issued under 
Sec. 704, Pub. Law 774, Sist Cong. interpret 

apply Title IV, Pub. Law 774, 8ist Cong 

b.O. 10161, Sept. 9, 1950, 16 F.R. 6106 

Section 1. Applicability. 

(a) This supplementary regulation pro 
vides a new method for establishing ceiling 
prices for sales by certain grain millers and 
processors of flour, meal, and milifeed or 
other feed ingredients processed from the 
following grains Grain sorghumsa, corn 
flaxseed, oats, rye and wheat. This new 
method supersedes that set forth in the 
General Ceiling Price Regulation as 
amended, with respect to calculating cel! 
ing prices for these commodities when sold 
by these grain millers and processors. In 
all other respects not inconsistent with the 
provisions of this supplementary regulation 
the General Ceiling Price Regulation con 
apply to the sales of the above 
This regulation does not su 
persede Supplementary Regulation 7 to the 
General Price Regulation 

ib) " » provisions of this regulation are 
applicable to the United States, its terri 


millers 
and mill 
f proc- 


essed 


= to 


ec odities 





tories and possessions, and 
Columbia 
Section 2. Ceiling prices for sales by grain 
millers and processors of flour, meal, and 
millfeed or other feed ingredients processed 
from listed grains. {f you + l and process 
flour, meal, and milifeed the ee t 
gredients from one or 
listed in Section 1 of this 
ceiling price for that pr 
highest price at which you 
writing during the base per 
product for delivery within 
the date of the contract, or 
such contract during the ba 
the highest price at wh 
base period, your most close 
seller in your normal 
writing to sell the product 
within 120 days after the ds 
tract to a purchaser of the sar 
vided that for the purpos¢ 
parity adjustments pursuant t 
of the General Ceiling Price Regu 
shall use as the “highest 
or paid during the 
est market price of 
execution date of the contra 
termined your ceiling price 
Effective date. This Sup; 
to the General Cel 


effe 


market 


lation 
tion shall become 


Director 





Selected Quality 





TANK CARS « 


Rich in Carbohydrates 


OLASSES 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK TRUCKS « DRUMS 








LOW COST SOLUTION TO BAG CLOSING PROBLEMS! 


+ Completely perteble— weighs 


only 10'4 pounds. 


* Requires ne plant space or 
installation — merely plug into 


ony light outlet. 


* Capacity: 200 begs per hour 
with eese. 

* Hendles all types of textile 
bags ond o wide variety of 
pope: begs. 


UNCONDITIONALLY GUARANTEED. Efficiency and reliat lity 


proved by over 3,000 users 


SIMPLE TO USE. Merely z 


No stand or other support necessary 
(Suspension unit available 


trely portable 
equipment.) 


hold in hand and carry to ba 
machine is ¢n- 
as optional 


CLOSES BAGS TIGHTLY AND SECURELY! Closure is actually 
stronger than the material surrounding the stitches 
Excellent closure if sifting is a problem. 


ADDRESS INQUIRIES TO, 


DAVE FISCHBEIN CO. wousreia: sewne MACHINERY 
Dept. B 38 GLENWOOD AVENUE MINNEAPOLIS 3, MINNESOTA 
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Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 
the motor|jmounted on top of the mixer tank. 


WENGER 700:SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 


BECOMING AMERICA’S FAVORITE. 


REMEMBER: 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 saat SERIES 


9 DIFFERENT MODELS 
FOR 
MOLASSES MEAL FEED 


AND 
HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


SERIES 700 
WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS 














Canada brings you the world’s finest variety of 
Sphagnum Peat Moss, sun-dried to preserve its 
natural vitality. The high standards of Canadian 
peat producers ensure that the peat arrives clean, 
soft, odorless and sterile . . . uniformly excellent 
for either garden or poultry farm use. Wherever 
peat moss is used—and compared—the name “Sun- 
Dried Canadian” stands highest. 


VA Le 
SPHACNUM PEAT MOSS 











| Flaxseed 








CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


1122 Flour Buehange Phone: BR 6781 
MINNEAPOLIS, MINN. 














Parity Rates Rise; 
Prices Received 
by Farmers Decline 


WASHINGTON — Farm parity 
rates showed substantial increases 
during the month ended March 15, 
but average prices received by farm- 
ers for their commodities declined 
slightly, the U.S. Department of Ag- 
riculture reports. 

As a result of the higher parity and 
lower farm prices, no new commodi- 
ties were added to the list subject 
to price control. 

USDA said the index of farm 
prices dipped 2 points, or less than 
1%, to 311% of the 1910-14 base 
period level. The decline in farm 
prices represented a halt in the up- 
ward trend which had found farm 
prices rising about 26% above pre- 
Korean levels. 


Parity Index Up 

While farm prices declined, the 
parity index rose about 1%% to 
280% of the 1910-14 base period lev- 
el. This increase resulted from gains 
in average prices paid by farmers 
for both living and production items. 

Because of the dip in farm prices 
and the rise in the parity index, the 
parity ratio dropped to 111 as of 
March 15, compared with 113 a 
month earlier. 

There were notable increases in par- 
ity rates for grains. Wheat parity 
was up 4¢ bu. to $2.40 and corn was 
up 3¢ to $1.74. Other increases in- 
cluded: oats, 1¢; rye, 3¢; barley, 3¢; 
soybeans, 4¢; grain sorghums, 4¢; 
flaxseed, 7¢. Cotton parity was up 





PARITY PRICES 


Cotton, Ib 
Wheat, bu 
Rice, cwt 
Corn, bu. 
Butterfat, Ib 
Milk, wholesale, cwt 
Wool ° . 
Barley, bu 

ttonseed, ton 
Flaxseed, bu 

fats, bu 
Rye, bu 
Sorghum grain, « 


Veal calves, cwt 22.11 21.80 


PRICES RECEIVED 
Mar. 15, Feb. 15, Mar. 15, 


Waem. bu 
Rye, bu. 
Rice re aps cwt 

sorn, bu 
Oats, bu . 
Barley, bu 
Sorg. grain, cw 2.12 
Hay, all baled. = 23.10 
Cotton, Ib 4273 
Cottonseed, ton 103.00 
Soybeans, bu ° 3.190 
Flaxseed, bu. .... 4.59 
Hogs, cwt. . ~++ 21.20 
Beef cattle, cwt. . 29.70 
Veal calves, cwt 33.50 
Sheep, cwt. .. 19.00 
Lambs, cwi. . . 36.00 
Butter, Ib. . 606 
Butterfat, Ib 
Milk, wholesale 

cwt 4.51 
Chickens, live, Ib 289 
rurkeys, live, Ib 353 
Eggs, doz 437 


| Wool, Ib 1.09 





1950 CROPS PUT UNDER PRICE SUPPORT JULY, 


Farm -stored 

Wheat 56,167,063 
Barley 17,249,467 
Oats 13,820,976 
Rye ee $82,881 
615.058 
Soybeans 8,462,448 
Corn .... ° 45,139,777 
Grain sorghums 5,773,379 
Total 148,111,049 


*Adjusted 





Loans 
Warehouse stored 


about %¢ Ib., and cottonseed was wy 
$1.10 ton. 

The national average farm price o 
wheat March 15 was $2.12 bu., com 
pared with $2.21 a month earlier 
Corn was $1.60, compared with $1.60 
rye $1.57, against $1.58; oats 91¢ 
against 92¢; barley $1.34, agains 
$1.33; grain sorghums $2.12, agains 
$2.18; soybeans $3.10 against $3.08 
flaxseed $4.59 against $4.49. Cottor 
was 42.73¢ Ib., against 41.75¢: cotton 
seed was $103 ton, against $100. 

The index of prices received b 
farmers for food grains declined ¢ 
points during the month. The re 
of prices received for dairy product 
dropped 5 points. The poultry and 
egg price index rose 12 points, abou 
6%. Meat animal prices, except fo: 
hogs, all rose. 

Only nine major commodities werd 
selling at parity or more. They were 
the same items which were at ou 
above parity a month earlier—hogs 
beef cattle, veal calves, lambs, wool! 
cotton, cottonseed, soybeans and rice) 


150,000,000 Bu. | 
“Free” Wheat 
Supply Indicated 


WASHINGTON — The Commodity 
Credit Corp. reports that 196,180,42: 
bu. wheat and 45,791,270 bu. corr 
were placed under price support loar 
through February. 

U.S. Department of Agriculture of 
ficials say that not more than hal 
of the wheat will be taken over by 
the government since many of the 
producer-loans have been liquidated 

This means that after export com 
mitments are cared for the amount! 
of “free” wheat at the close of the 
crop year will be nearly 150 millior 
bushels. The remainder of the carry” 
over, approximately 275 million bush 
els, will be owned by the government 
including wheat acquired before this 
year. At the end of the 1949-50 cror 
year practically all of the carry-over 
was owned by CCC. 

About 60 million bushels of grair 
sorghums have been placed undef 
loan. However, USDA officials say 
that CCC will take over only about 
15 million bushels. 

Amounts of other grain and oil 
seeds under loan at the end of Febé 
ruary were: barley 30,526,339 bu., oat? 
15,049,296 bu., — 1,355,412 bu., flax 
seed 965,097 soybeans 14, 809,414 
bu. ; 

Most of the government take-ovel 
of loan stocks of grain is likely to océ 
cur at the farm level, USDA official 
say. The wheat loan is closed, ang 
delivery is now at the disposition o 
CCC. That agency, however, is be; 
lieved to hold all the supplies fron 
old crop wheat which it will need t 
meet its export programs. 

The government program for whea; 
export between January-June 30% 
1951, plus private exports is said t¢/ 
be 200 million bushels. This figureg 
includes the wheat agreement ship 
ments which are now cut off since 
the U.S. participation is ended as thé { 
quota is filled for this year. 





1950, TO FEBRUARY, 1951 (bushe 
Tots 


—— ~ Purchase 
agre ement s 
131,447,235 f 
*12,289,140 


14,809.41 | 
r 45,791,27 
53,389,764 60.033,91 


204, 996,191 








DREW 
VITAMINS 


Farm Feed Division 
E. F. DREW & CO., INC. 
FACTORY AND LABORATORIES: BOONTON, Ht. J. e 
eeeeeceeeeeeeeeeeeeeeeeeee 














1875 


Cattle 
Dairy 


BAUIAN & fe 


Since 


Hogs 
Poultry 


SCHULTZ, 


BEAROSTOWN. ILLINOIS 
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Markets 


(Continued from page 2) 


veys in the feed trade indicated that 
the number of turkeys would be 
about the same as a year ago. Manu- 
facturers of dairy feed, on the other 
hand, were rather gloomy because 
consuming units have been substan- 
tially cut down in this territory. For- 
mula feed prices are steady to $1 ton 
easier straight down the line. 
v¥ 


Formula Demand 
Remains “Just Fair” 
in Ohio Valley 


Current demand for formula feeds 
in the Ohio Valley area continues 
only fair, with broiler and hog feeds 
still heading the list in demand. It is 
believed, however, by most manufac- 
turers, that there will be a seasonal 
pick-up when the weather becomes 
more settled.and poultry feeding gets 
underway on a larger scale. 

Prices for most feedstuffs continued 
to slide off slightly this week, being 
down 40@50¢ from previous quota- 
tions. Most mills in this section are 
continuing operations at from 75% 
to full capacities and thus are in a 
position to meet whatever pick-up in 
business may develop during the com- 
ing weeks. 


MIXUP IN USDA BUTTER 
SALES POLICIES NOTED 


WASHINGTON — Although a but- 
ter industry advisory committee to 
the U.S. Department of Agriculture 
recently urged USDA officials to in- 
sist on a potential price ceiling of 
not less than 125% of parity for 
manufactured milk products, sales of 
two cars of butter at 66¢ lb. were 
made to the government this week 
under the butter price support pro- 
gram. 

Agriculture department officials 
told Feedstuffs that they suspect the 
sellers in the Chicago area were mere- 
ly attempting to transfer the risk to 
the government, but that it is ex- 
pected that heavy demands for evap- 
orated milk by the armed forces plus 
a prospective demand from the U.K. 
for cheese may drive the butter price 
higher this year. 

If the market price of butter ad- 
vances, USDA may offer the butter 
back to potential buyers at the mar- 
ket price and not the fixed price plus 
storage, which was the 1950 policy. 


WASHINGTON DEHYDRATORS 
SCHEDULE APRIL MEETING 


SEATTLE, WASH.—A meeting of 
Washington dehydrators will be held 
at the Chamber of Commerce Bldg. 
here starting at 10 a.m. April 23. 

Expected to attend are Joseph 
Chrisman, Cerophyl Laboratories, 
Inc., Kansas City, president of the 
American Dehydrators Assn., and 
Lloyd S. Larson, Chicago, ADA sec- 
retary-treasurer. 

The state director of agriculture, 
representatives from the state col- 
lege of Washington and members of 
the staff of Western Regional Re- 
search Laboratory, Albany, Cal, also 
are expected to be there. 


———————————————————EE 
AFMA ADDS SPEAKER TO 
CONVENTION PROGRAM 


CHICAGO — The American Feed 
Manufacturers Assn. has added an- 
other prominent speaker to its annu- 
al convention program. Dr. George 
H. Hart, dean of the school of veter- 
inary medicine, University of Cali- 
fornia, Davis, will be featured on the 
May 10 program, speaking on “Nu- 
trition in Relation to Disease.” The 
AFMA meeting will be held at the 
Stevens Hotel here May 10-11. 














ADVERT 





Abilene Alfalfa Sales Co..... 
Alaska Fish Ot! Bxtractors, Inc. 
Albers Milling Co. 


Albumina Supply Co. .....-.-+++> eccece 


Allied Mills, Ino. .... 
Allis-Chaimers Mfg. Co..... 


American Dry Milk Institute, Inc... .... 
American Blevator & Grain Division.... 
American Mill Service Co., Inc. 


American Scientific Laboratories, Inc... 


Anchor Grain Co. 


Arid-Aire Mfg. Co. ... 
Ark Valley Alfalfa Mills, In 
Co. 


Baker, H. J., & Bro. .. 


Bert & Wetta Sales, Inc. 
Black, Sivalls & Bryson, Inc. 
Blatchford Calf Meal Co. 
Biomfield-8Swanson Brokerage 
Bonded Scale & Machine Co. 
Borden Company 

Bosworth Commission Co. 
Bowman, Charies, & Co. 
Brewers Yeast Council, Ine. 
Brode Corp., The 

Brower Manufacturing Co. 
Brown-Forman Distillers 


Caliterais Peliet Mill ‘Co.. 
Cc 





Bag Co. 
Checkerboard Blevator Co. 
Clark, H. B.. Co. 

Clofine, Herbert K. 

Cocaran, Wright W. 

Cold Spring Granite Co. 

Coiumbia Phosphate Co. 

Columbia Quarry Ce. 

Columbian Steel Tank Co. 

Combs @ Co. 

Commercial Solvents "Corporation - 
Conkey, 

Coneonees Alfalfa Co. . 

Pa Machinery Corp. 
ym Soybean Mills, Inc. 
Continental Grain Co. 

Cook, 





Dannen Mills, Inc. 


Dawe's Manufacturing Co. 

DeHoff, Fred, Co. 

Dehydrating Process Co. . 

Des Moines Oat Products Co. 
Ol Co. 


Distillers Feed Semenses Council, Inc.. 
Dixie Feed Mills 

Dixte Mills Co. ... 

Doty Technical Laboratories 
Doughboy Industries, Inc. 

Drew, EB. F., & Co., Inc. 

Dreyer Commission Co. 

Dunwoody, Bzl., Co. 

Duplex Mill & Mfg. Co. 

Du Pont de Nemours & Co. 


Barly & Daniel Co. 

Bik Valley Alfalfa Mills, Inc. 
Eschenheimer, Rudy, 
Bshelman, John W., & Sons 
Ewing, Ray, Co. 

Exact Weight Scale Co. 
Bxcelsior Milling Oo. 


Farmers Friend Mineral Ce.. 
Feeds, Incorporated 
Fernando Alfalfa Milling Co. 


Flambeau Milling Co. 
Flavor Corporation of America 
Laboratories, 





Godshalk 
Goodwin Joss Laboratories 
Gorton Pew Fisheries 


Great Lakes By-Products Co. 
Co. 


Hales & Hunter Co.. 

Half Moon Mfg. & Trading Co., Inc. 
Hall Sales Co. 

Hallenbeck Inspection & Testing Lab 
Hallet & Carey Co. 

Hammermiiis, Inc 

Hammond Bag & Paper Co.. 
Hardy, H. EB. .. 

Hart-Carter Co. 

Herring Sales Co. 

Hees, Dr.. & Clark, Inc..... 
Hiawatha Grain Co. 

Highway Equipment Co 

Hilitep Farm Feed Co. 

Hilitop Laboratories 

Hogan, Baril A., Co. 

Holt Products Co. 

Honegger® & Co. 


I 
Hubbard Milling Co. 
Hubbell, Charlies H. 
Humphreys-Godwin Co. 


Ibberson, T. B., Oo.. 

Indiana Grain Machinery Corp.. 
Industrial Molasses Corp. oe 
Innis, Speiden & Co..... 
International Paper Co., Bagpak Div 
Internationa) Salt C 

Iowa Limestone Co. 


Jacobson Machine Works 
Jensen Sales Co. 

Jersee Co 

Joseph, I. &. Co., Inc. 


Kalo Company 

Kansas Grain Company . 
Kasco Mills, Inc. .. 
Keener Manufacturing Co. 
Kellogg Co., 

Kellogg. Sennen, x. Sona, Inc.. 
Kenser, Charlies H. .... 
Kent, Percy, Bag Co., 
Keystone Steel & Wire Co 
Kipp Kelly, Led. 

Klein Machine Co., 

Kraft Bag Corp 

Kraft Foods Co 


L. & M. Yeast Sales Division 
Laboratory Construction Co 

La Budde Feed & Grain Co 
Lacto-Vee Products Co. 

Landby Dehydrating Co. 

Land O'Lakes Creameries, Inc... 
Leader Bag Co 

Lederle Laboratories Div. 

LeGear, Dr., Medieine Co. 
Limestone Produets Corp. of America 
Lipscomb Brokers, Inc 

Lencaia Phosphate Co. 


McGehee Company .. 
McLaugolin, Ward & ‘Co oe 
McMillen Feea Mills, Inc......... 
Mallinckrodt Chemical Works .. 
Maney Bros. Mill & Blev. Cx 
Marden-Wild Corp. 

Markley Laboratories 

Martenis, C. 

Martin. Theo w., 


Mente & Co., 

Merchants Creamery Co. 

Merck &@ OCo., 

Merrithew. Bill . 

Mid Centinent Grain Co. 

Midiand Warehouse Corp 

Midwest Burlap & Bag Ooc.. 

Midwest Co., Inc. 

Midwest Dried Milk Co. 

Mid-West Laboratories Ce., 

Milier Manufacturing Co. oe 
Milwaukee Feed & Grain Co........ 
Minnesota 

Mitchell, B. P., Co. 

Morton Bait Co. 

Mullin @ Dillen Co. 

Murphy Prodaets Co. 


Nagel, Herman, Co. 


Nat'l Alfalfa Dehydrating & Mig. Co... 
National Cotton Council of America. . 


National Distillers Products Corp. 


Neumond Co 
New Amsterdam Import Co., 

New Century Oo., The 

New Bagland By-Products Corp... 
Newsome Commission Co. 


New York Quinine & Chem. Wks., Inc... 


Nopco Chemical Co. 

North American Trading & Import 
Co., Ince. 

North Bast Feed Mill Co. 

Northrup, King & Co. 

Norwood Manufacturing Co 

Nutrena Mills, Lac. 

Nutritional Research Associates, 


Peavey, F. H., & Co. 
Perfection Foods Co. . 
Pfizer, Chas., & Co., Inc. 
Pico, Frank 

Pillsbury Feed a . 
Pioneer Bag © 

Prater Pulverizer Co. 
Pratt, W. C., 

Premier Peat Moss Corp.. 
Provico Feeds 


Quaker Oats Co 


Ralston Purina Co. . 
Randolph, O. W., Co... 
Rapids Machinery Co. 

Red River Alfaifa Co 
Reliance Feed Co. ee 
Richardson, James, & Sons, Lta 
Richardson Scale Co. . 
Richmond Mfg. Co 

Riley Feed Co. .. 

Rode Feed Service 

Ryde & Co. . 


St. Joseph Testing Laboratories 
Salsbury’s, Dr., Laberatories 
Sargent & Co. 

Savage, Inc. 

Seaniaa, Ivan, 

Schenley Distillers, Inc. . 
Schultz, Baujan & Co 

Schutte Pulverizer Co. 
Scroggins Grain Co. 

Sea Board Sales Co 

Sea Board Supply Co 

Seagram, Joseph B., & Sons, Inx 
Security Mills, Inc. 

Seedburo Equipment ( 

Seiders, Bugene L., Co. 

Seley, James H., & Co.. 
Shelibuilder Co. ... . 

Shelley Equipment Co 

Sievert, C. W., and Associates 
Silme Chemical Co. cece 
Simmonds & Simmonds, Inc.... 
Small, The W. J., Company, Inc 
Smith, Baward B., & Oo....... 
Southern Uyster Shell Mig. Corp 
Southwell Grain Corporation 
Southwest Mill Supply Co. 
Soy-Rica Products, Inc 
Specifide, Inc. .... ose 
Sprout-Waldron @ Co. Inc. 
Staley, A. B.. Mig. Co 

Staley Milling Co. 

Standard Brands, Inc : 
Standard Feed Milling Oo 
Standard Molasses Co 

Stivers, Theo. 

Steune Mountain Grit Co. 
Strong-Scott Mfg. Co. 

Sunset Feed & Grain Co., Inc 
Superior Feed Oo. 

Superior ae Co 

SW ahech ' Sales 


Sweetall arg Co 


Tabor Grain & Feed Co 

Tamms Industries 

Tennessee Bastman Co. (Division 
Bastman Kodak Co.) 

Textilo Bag Manufacturers Assen 

Thompeon-Hayward Chemical Co 

Thompson, The Tommy, Co 

Thomson, P. L., & Co 

Thomson .Soya Mill 

Tebacco By-Products & Chem. Corp 

Topeka Mill & Blevater Oo 

Transit Grain Oo. 

Puller Hotel 

Twin SupPly & Service 


Ubiko Milling Co. 

Ubhimann Grain Co. 

Ulitra-Life Laboratories, Inc 
Union Bag & Paper Corp... 
United Distributing Co. 

United Mineral Products Co 
U.8. Industrial Chemicals, Inc.. 
United States Sugar Oorporation 
Universal Grain Corporation 
Universal Milla, Ine. 

Usines Vermylen 


Val A Company 

Van Brush Mfg. Oc. 

Van Camp Laboratories 
Van Dusen Harrington Co 
Van Waters & Rogers, Inc.. 
Vitality Mille eeesececes 
Vitamins, inc 

Vy Lactose Laboratories, Inc 


W-W Grinder Corporation 

Wallace Menhaden Products, Inc 
Waliace & Tiernan Co., Inc 

Waileh Grain Co. . *° 

Ward Feed ¢ 

Warner Arthur Grain, Inc . 
Warren-Dougias Chemical Co., Inc 
Waterloo Milis Oo. . 

Weller, B. LL, Co. ee 

Wene Poultry Laboratories 

Weoger Mixer Co. : 

Wessel, Duval & Co., Ine. 

Western Burlap Bag Co. 

Westera Condensing Co. . 

White, Bob, & Co. 

White Laboratories, Inc. 

Whitmoyer Laboratories . 

Wihbur-Ellis Co. 

Wihisen & Oo. . 

Wilson, R. &. Co..... . 
Wisconsin Alumni Research Foundation 
Woodbaech Brokers esecee 
Woods, John J.. & Sons 

Woodward & Dickerson, Inc... 
Wyandotte Chemicals Corp 
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DAWE’S MANUFACTURING COMPANY (Please attach to letterhead) 
4800 South Richmond St., Dept. F. S. 302 
Chicago 32, Illinois 


| would like to read your 104-page book, “FRONTIERS IN NUTRITION.” 


ower 


WORLD'S OLDEST AND LARGEST SPECIALISTS 
IN VITAMIN PRODUCTS FOR FEEDS 





